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Businesses have been forced to adopt more efficient practices in recent years because of growing social and environmental concerns. In response, the UK hospitality industry, due to its high energy and water consumption, has made a concerted effort to reduce its environmental impact (WRAP, 2020). Additionally, companies have adopted more sustainable practices because of increased government and stakeholder involvement (Spacehouse, 2023). An analysis and discussion of Hyatt Hotel's Corporate Social Policy and sustainability measures will take place to evaluate business concerns. The Triple Bottom Line and the three pillars of sustainability will also be discussed.

In recent years, there has been a growing awareness of environmental and ecological issues in the UK because of several successful mass-media campaigns (Carrington, 2019). This has resulted in an increased demand for green products and services, as well as a greater focus on renewable energy sources. (Internet Retailing, 2020) Companies are now being held accountable for their environmental impact and are under pressure to reduce their carbon emissions (Earth.Org, 2022). As a result, the UK government has placed environmental preservation at the forefront of current policies, making the public more aware of how their consumption habits, energy use, and so on affect the domestic environment (UK Parliament, 2022). Moreover, socio-economic concerns have increased in the minds of the British public, including concerns about economic sustainability, the effectiveness of the National Health Service, and recently, the COVID-19 virus pandemic (OAG, 2023). While mass-media campaigns and environmental policy reforms have influenced people's perception of ecological preservation, the proportion of people considering it an essential issue has remained high (ONS, 2021). Environmental behaviours have increased as eco-friendly methods have become more manageable, such as recycling, using renewable energy in homes, and reducing fossil-fuel use (Deloitte, 2023). As an indication of this, the Department for Environment, Food and Rural Affairs (Defra) reported in 2021 that household waste recycling had increased from 40.4% to 44.6%. By 2020, the UK market could not recycle 50% of household waste, despite EU targets (EEA, 2023).
Due to its high energy and water usage, the UK hospitality industry has had a significant impact on the environment. Furthermore, a large amount of food waste has been reported since 2011, much of which is disposed of in landfills. (WRAP, 2013). As part of the initial Courtauld commitment (FAO, 2023), which is a series of voluntary agreements that have reduced the carbon footprint of the UK food and drink industry, it has made concerted efforts to address this problem since 2007 (WRAP, 2020). The current phase of the project facilitates collaborative action across the entire food supply chain to reduce greenhouse gas emissions, food waste, and water stress from farm to fork (Wrap, 2023). New targets have also been set for 2030 (WRAP, 2023).
Concerns about the unpredictable business environment have also caused businesses, both in the private and public sectors, to fundamentally rethink their methods of operating. In addition, a growing number of companies are considering sustainability because of climate change, the depletion of natural resources, and the rise in energy and food prices (Whelan and Fink, 2016). Sustainability performance is increasingly being reported by companies, particularly those that can be classified as large multinational companies (Kiron et al, 2017). Furthermore, companies are being ranked annually according to their sustainability (Forbes, 2018). The concept is gaining more popularity and has become a major part of corporate law in recent years (Sjafjell and Bruner, 2019). Sustainability is commonly understood to be composed of three components: economic, environmental, and social and is often referred to as the Triple bottom line.
A blueprint for sustainable development was laid out by the Brundtland report in 1987, which defined sustainability as "meeting the needs of the present without compromising the ability of future generations to meet their own needs" (United Nations, 1987). It is nonetheless important to recognize that the Rio Conference in 1992 (United Nations, 1992) marked a turning point by emphasizing the importance of balancing ecological and socioeconomic concerns, and organisations were charged with contributing to sustainable development. In its originating document, Agenda 21 (United Nations, 2022), the three pillars of sustainable development (social, environmental, and economic) were consolidated. The United Nations initiated a process in Rio de Janeiro in 2012 (United Nations, 2012) to develop Sustainable Development Goals (SDGs) that would promote prosperity while protecting the environment, in addition to encouraging all countries to participate in achieving these goals. In accordance with the Paris Agreement (2015), guidelines were developed to help deal with the effects of climate change on the planet, with the main goal being to keep the average global temperature within a certain range as well as to reduce greenhouse gas emissions by the end of the century. Subsequently, in 2019 the UK became the first major economy to pass into law a domestic requirement for net zero greenhouse gas emissions by 2050 (GovUk, 2019).  A net zero goal has been set and all small businesses are urged to lead the way (GovUK, 2021). According to the UN, the Sustainable Development Goals (United Nations, 2023) cannot be achieved without strategies that promote economic development, address social needs such as education and inequality, health and social protection, job opportunities, as well as curbing climate change. To achieve these goals, a deadline of 2030 has been set.
In conjunction with the advancement of sustainable development in the business world, the concept of Corporate Social Responsibility (CSR) has also become increasingly popular. The use of (CSR) as a business strategy is becoming imperative in today's competitive market as a means of solving environmental problems and achieving sustainable growth for companies (Lu et al, 2020). In this context, businesses are voluntarily contributing to a fairer society and a cleaner environment as part of their daily operations (Delgado-Ferraz and Galardo-Vasquez, 2016). Most companies have long practiced some form of corporate social responsibility with the aim of contributing to the well-being of communities and society they impact, according to Rangan et al (2015). CSR is not well presented, which defeats its purpose of aligning social and environmental activities with business goals. Gonsalez-Masip (2021) argued that the lack of a universally valid definition of CSR makes determining a company's social and environmental commitment difficult. Despite this, in citing Sheehy (2015), they discovered a trend in the wide range of definitions. Evans et al (2017) note the design business models have in creating value for society through its actions. Sustainability has played a significant role in shaping corporate social responsibility over the past twenty years, but Carroll (2021) asserts that corporate social responsibility and corporate sustainability complement one another. The concept of sustainability, however, provides a more comprehensive approach since it combines the economic, social, and environmental spheres that must be considered, in addition to economics, in a more balanced manner. There is less sense of burden associated with sustainability than with corporate social responsibility. 
In his 1997 book Cannibals with Forks: the Triple Bottom Line of 21st Century Business, John Elkington introduced the concept of the triple bottom line (TBL). According to this theory, companies should consider their social and environmental impacts as well as their financial impacts (Isil & Hernke, 2017).  It is generally referred to as the framework that corporations use to evaluate and report their economic, social, and environmental performance, and collectively refers to the values, issues, and processes that companies need to consider in minimizing any harm caused by their activities as well as to achieve economic, social, and environmental goals (Lieshout et al, 2021). This involves being clear about the company's purpose and taking into consideration the needs of all the company's stakeholders. As a result of this theory, people, the planet, and profits all benefit (Farooq et al, 2021).  Moreover, TBL aligns with sustainable development principles in all three dimensions. (Tseng et al, 2018). Economic prosperity is often referred to as an organisation's ability to produce goods and services, while environmental integrity refers to an ecosystem's ability to regenerate, and social equity refers to the involvement of stakeholders in decision making. 
As a socially responsible company, Hyatt is committed to ensuring a sustainable future and have established a set of core values as part of their decision-making process. These values highlighted in their 2021 ESG statement (Hyatt, 2021) demonstrate the corporation’s resolve to care for the planet, their employees, and give back to their local communities (Hyatt, 2023). As part of its commitment to sustainable practices, the Hotel engages in most of its operations, as well as creating a diverse and inclusive work environment. (Hyatt, 2018). Additionally, they offer fair wages and benefits to their employees and provide equal opportunities for advancement (Hyatt, 2023) Hyatt has implemented various sustainability initiatives, such as reducing its energy consumption and investing in renewable energy sources. The Hotel is also working to reduce its carbon footprint through energy efficiency and water conservation (Hyatt, 2023). Furthermore, Hyatt strives to reduce waste and has implemented recycling programs in many of its hotels, as well as partnering with organisations that promote sustainability, such as the World Wildlife Fund (Hyatt, 2023). Hyatt has issued a Modern Slavery and Human Trafficking Statement as a sign of its commitment to following all applicable employment-related laws, including pay, overtime, and work conditions, as well as ensuring it is a place where people can be their most effective. (Hyatt 2022). The corporation is also committed to respecting and promoting human rights throughout its operations as well as ensuring that its human rights policy is upheld.  Moreover, Hyatt ensures that its suppliers respect human rights and actively prevents and addresses human rights violations. (Hyatt, 2023). Hyatt is passionate about helping young people reach their full potential as well as opening doors to new opportunities for community-based organisations around the world. The Hyatt hotel chain is committing to hiring 10,000 young people who are not working or not attending school as part of a program called RiseHY (Hyatt, 2023) The target date for achieving this goal is 2025. 
Increasing public awareness and concern about environmental and societal issues has contributed to the creation of better sustainable business practices with more companies embracing the idea. And Corporate social responsibility is based on the relationship between companies and society. Furthermore, companies are responsible for the environment, society, and the economy in addition to their legal obligations. By being transparent and ethical, companies should also strive to build mutually beneficial relationships with stakeholders. Participating in dialogue with stakeholders, being open to feedback, and being willing to assist in solving societal problems is one way of achieving this goal. Lastly, companies should strive to be leaders in their fields and demonstrate responsible business practices.
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