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Apple Home Grid (Smart Energy Ecosystem)

N\ It integrates:
Al-driven enérgy optimisation
Solar panel compatibility

Home battery storage
Seamless control via iPhone and Apple watch

Why Apple Home Grid Appeals to the Current

& Market?
Apple Home Grid directly responds to emerging market trends, including:

Smart home adoption
Enérgy efficiency & cost control $2.2 billion 59 clean 13.5 million
‘. . issued in energy and metric tons
Digital convenience ) 0,"‘9' . oreen of carbon
Brand trust & loyalty (Rudzewicz and Strychalska-Rudzewicz, 2021) $700 million technology dioxide
allocated projects mitigated
The world’s most valuable and powerful brands for 2024 to date SUPPOFtac f:f;:';’:e“;f

the projects
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$516.6 bn e 5340.4 bn = 53334bn = S308.9 bn ‘ _Si@.d bn Value PrOpOSition
6 7 8 9 10 For Customers:
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¢ i T v Lower energy costs
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THCTEN | D) v Smavrtey, avtomated homes
519: 8 bn = $84.2 bn ° $75.7 bn . $73.3bn = $71.8bn ® J Seamless Apple ecossstem

integration
For Investors:
v High-growth smart energy

. . . ngs mavrket
Allgnment Wlth SUStalnablllty v Recvurring revenve streams
v Strong alignment with ES&
G oa I S objectives
The new Apple Watch line-up is a major step toward
Apple's ambitious 2030 climate goal

Source: Apple (2023)

Source: D'Onofrio (2024)
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