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Six Senses[footnoteRef:1] and Moxy[footnoteRef:2] are two prominent hotels in the hospitality industry with unique offerings and features that cater to different types of travellers. [1:  Six Senses Awards: https://www.sixsenses.com/en/about/awards]  [2:  Moxy Features: https://www.marriott.com/moxy-hotels/hotel-features.mi
] 


Six Senses is a luxury hotel chain that prioritizes wellness and sustainability, offering guests a holistic experience that nourishes the body, mind, and spirit. Their properties are located in some of the world's most beautiful and remote destinations, providing guests with a tranquil escape from their busy lives. Six Senses has been recognized for its commitment to sustainability, with all its properties being carbon-neutral.

On the other hand, Moxy is a brand under the Marriott International[footnoteRef:3] group that caters to the young and the young at heart. The brand is known for its lively and playful atmosphere, with a focus on affordability, technology, and social interaction. Moxy hotels are designed to appeal to travelers who want a fun and energetic experience, with unique features such as a bar and lounge area, an interactive gaming system, and a 24-hour gym. [3:  Marriott International Sustainability: https://www.marriott.com/social-responsibility/corporate-social-responsibility.mi

] 


Both hotels offer exceptional services and amenities that make them stand out in the industry. Six Senses provides guests with a luxurious and serene environment, while Moxy offers a lively and affordable option for travelers. With their distinct personalities and offerings, both hotels are sure to provide guests with a memorable experience.


· The marketing choices they have made and the directions they have taken within marketing Use the Simmilar web software to support your exploration. (Some historical background and what changes they have made- within their marketing approach)

Six Senses and Moxy are two hotels that have taken different marketing approaches to appeal to different types of customers. Using the SimilarWeb software we can explore their digital marketing strategies and how they have evolved over time.
Six Senses, a luxury hotel chain that prioritizes wellness and sustainability, has made a concentred effort to appeal to conscious customers. The company’s website and social media channels focus heavily on its sustainability efforts, show casing its carbon-neutral properties, use of renewable energies and commitment to minimizing waste. Similarweb data shows that in she past year Six Senses web site has received over 500000 visits, with the majority of traffic coming from organic search.[footnoteRef:4] This suggests that the company’s SEO strategy is effective in reaching customers who are interested in sustainability and wellness. [4:  SimilarWeb data for Six Senses and Moxy websites, accessed on May 13, 2023.] 

In addition to its sustainability efforts, Six Senses has also invested experiential marketing. The company’s website features immersive 360 degree videos of its properties, allowing potential guests to get a feel for the ambiance and amenities. Six Senses has also partnered with luxury lifestyle publications such as Conde Nast Traveller and Rob Report o showcase its properties to a wider audience.[footnoteRef:5]  [5:  Six Senses marketing partnerships, as reported by HospitalityNet: https://www.hospitalitynet.org/news/4091541.html
 6Moxy marketing campaigns, as reported by Forbes: https://www.forbes.com/sites/stevedenning/2019/08/08/why-moxy-hotels-are-no-laughing-matter/?sh=5e479d5e5aa9] 

Moxy, on the other hand, has taken a different approach to marketing. The brand, which caters to younger, tech savvy travellers, has focused on building a strong social media presence and leveraging user-generated content. SimilarWeb data shows that Moxy’s website has received over 1 million visits in the past year, with the majority of traffic coming from direct sources and social media.[footnoteRef:6] This suggests that the brand’s social media strategy, which includes partnership with influencers and the use of hash tags such as #atthemoxy is effective in engaging with its target audience. [6: ] 

Moxy has also invested heavily in creating a unique brand identity, with playful and irrelevant marketing campaigns. The brand’s website features humorous videos and interactive features such “party button” that activates a disco ball in the room. Moxy has also launched a podcast series called “Check IN, Check Out”, featuring interviews with artists, musicians and other creative’s. 
	In conclusion Six Senses and Moxy have taken different marketing approaches to appeal to different types of customers. Six Senses has focused on sustainability and experiential marketing, while Moxy has leveraged social media and user generated content to create a unique brand identity. Both approaches have been effective in engaging with their target audiences and driving traffic to their websites.

Their current market positions. What marketing strategies they use now.
Six Senses[footnoteRef:7] and Moxy[footnoteRef:8] are two popular hotel brands in the hospitality industry with unique market positions and marketing strategies. While Six Senses caters to the high end of luxury segment, Moxy targets the budget-conscious millennial traveller. Let’s take a closer look at each brand’s market position and market strategies. [7:  Six Senses Sustainability Report 2020: https://www.sixsenses.com/media/5145/six-senses-sustainability-report-2020.pdf]  [8:  Moxy Hotels website: https://www.marriott.com/moxy-hotels/travel.mi] 

Six Senses is a luxury hotel and resort brand that focuses on wellness and sustainability. It has a unique market position because of its commitment to environmental and social responsibility, which sets t apart from the other luxury brands. Six Sense offers guests a range of wellness experiences, including yoga, meditation and spa treatments, as well as farm-to-table dining options and activities like hiking and diving. 
To appeal to its target market, Six Senses employs a variety of marketing strategies. It uses social media platforms like Instagram and Facebook to showcase its luxurious properties and wellness offerings. Six Senses also partners with travel agencies and tour operators to reach potential guests and offers targeted promotions to attract new customers. Its website is also optimised for search engines, making it easier for potential guests to find and book.
	In addition to its marketing efforts, Six Senses is also commited to sustainability. It has implemented a range of eco-friendly practices, such as reducing single use plastics, sourcing local ingredients and using renewable energy sources. By promoting its sustainability efforts, Six Senses appeals to guests who value responsible travel and want to make a positive impact.
On the other hand, Moxy is a trendy hotel brand that focuses on offering a fun and social experience at an affordable price point. It targets the millennial traveller who is looking for a unique Instagram-worthy experience without breaking the bank. Moxy hotels are designed with playful décor, offer lively social spaces and provide modern amenities such a mobile check-in and keyless room entry.
To attract its target market, Moxy uses a range of marketing strategies. It leverages social media platforms like Instagram and TikTok to showcase its trendy properties and highlights its social experiences. Moxy also partners with local influencers and hosts events to create buzz around its properties and attract young travellers. Additionally, it offers a loyalty program that rewards guests for their stays and encourages repeat business.

What considerations have they made within their marketing regarding Sustainability/Social/Geopolitical/Contemporary issues?
Sustainability is one of the key issues that Six Sense hotels have integrated into their marketing strategies. As a luxury brand hotel that caters to eco-conscious travellers, Six Senses has implemented a range of eco friendly practices, such as reducing single use plastics, sourcing local ingredients and using renewable energy sources. In its marketing, Six Senses highlights its commitment to sustainability, using social media platforms to showcase its eco-sustainable travel options and want to make a positive impact on the environment.
In addition to sustainability, Six Senses hs also made considerations regarding social responsibility The brand has partnered with various charitable organisations such as the Pack for a Purpose initiative, to encourage guests to donate items that benefit local community. Six Senses also offers opportunities for guests to participate in local community projects such as beach cleanups and building schools. By promoting its social initiatives, Six Senses appeals to guests who value responsible travel and want to contribute to the local community.
	On the other hand Moxy hotels have made considerations regarding the changing needs and preferences of their target customers, specifically the millennial generation. Moxy hotels offer a trendy and social experience at an affordable price point, which appeals to millennial who are looking for unique and Instagram worthy experiences without breaking the bank.
 In terms of geopolitical considerations, Six Senses and Moxy hotels have both expanded their global footprint to tap into emerging markets and capitalize on growing tourism trends. For example, Six Senses has opened properties in remote destinations, such as Bhutan and the Maldives, to cater to adventurous travellers seeking unique experiences. Moxy hotels have expanded rapidly in Europe, the Americas, and Asia, targeting growing tourism markets in these regions.

Six Senses, for example, has shifted its marketing focus towards sustainability and wellness in recent years. The brand's messaging emphasizes its commitment to eco-friendliness, with a focus on reducing plastic usage and sourcing locally-sourced ingredients. This messaging aligns with the increasing demand from customers for sustainable travel options and responsible tourism. Additionally, Six Senses has incorporated wellness offerings, such as spa treatments and fitness programs, into its marketing messaging, appealing to customers who prioritize their health and well-being.

On the other hand, Moxy hotels have focused on creating a unique and social experience for customers at an affordable price point. The brand's messaging emphasizes its trendy, millennial-focused atmosphere, with social media being a key marketing tool. Moxy's messaging has shifted over time to appeal to the changing needs of its target audience. For example, the brand has started offering remote check-ins and contactless payments in response to the COVID-19 pandemic.

Overall, both Six Senses and Moxy hotels have adapted their marketing messages to appeal to their target customers and reflect contemporary trends and issues. As the hospitality industry continues to evolve, it will be interesting to see how these brands continue to innovate and differentiate themselves in a competitive market.
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