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Nowadays, business graduates are dominating the world with their excellent and effective creative ideas and communicative skills. In Uk, many students choose to pursue their career in business as it is one of the most fantastic settings for degrees here and there are a lot of versatile and exciting job opportunities where one can implement their both soft and hard skills in the workplace and can make a remarkable contribution to the company if they want (Ndubuka, 2019). 
After completing business school, there are various opportunities waiting for an individual. The positions may include a company’s accountant, human resource manager, marketing executive, financial executive, brand manager, business development manager, bank branch manager, corporate treasure, tax inspector, real estate agent, insurance underwriter, project manager, and so on. Being in any of these positions of a reputed organisation is definitely a prestigious and respectful situation for any business graduate. Some people even start their own business after completing business school. 
Choosing a career ultimately depends on one’s passion and willingness. It’s my lifelong passion to be a public speaker. On the other hand, I also want to build my career as a marketing executive in reputed organisations. I think my passion would help my career to boost up in an exponential way (Sutherland et al., 2019). 
About my Career Choice
The primary goal of a public speaker is to go live before an audience and then make a public speech. The main art is to jit the people face-to-face basis (Reeves et l., 2021). There are several forms of public speaking towards an audience including a pre-recorded speech or even motivational speech by the means of technology even if the individual is not in the same geographical area.  
On the contrary, the position of marketing executive comes with a lot of challenges as well as responsibilities. A marketing manager is someone who works as a medium between the company and customers. They control the internal marketing team in order to provide the best facilities to their target customers and earn their satisfaction. A company is nothing without its customers. So, it’s the sole responsibility of a marketing executive to reach their products to the customers and ensure they are satisfied with them.
Besides, the marketing manager also has the duty to coordinate the marketing strategies throughout different channels, balancing budgets in different advertising and marketing campaigns, forming a strong relationship with local and international outlets, planning digital marketing strategy and supervising them strictly, coming up with the new idea in order to launch new products and many more (Yang, 2018). The job is not only challenging, but it also provides the scope to explore your academic and real-life learnings. This is one of the most exciting positions for business graduates.
Required Knowledge & Skills 
When a company hires a marketing executive, they are most likely looking for some basic qualifications in the individual. So, to be eligible enough in the eye of an employer, one must possess these basic qualities. Being a public speaker may expedite the process.
Education
Education is definitely the foremost tool one must need in order to apply for the marketing manager position for any company. Though many people with a non-business background are successful entrepreneurs, in case of hiring employees, the company wants a marketing executive with a bachelor’s degree in most cases (Casenave, 2020 pp. 100). Sometimes, they may prefer a person with a master’s degree in business based on the needs of the company. People from the following background have the highest chance of receiving an interview letter from the renowned companies of UK.
· Marketing
· Management
· Finance
· Accounting
· Public Relations and Communications
In a few cases, organisations may consider an undergraduate or a person with a bachelor’s degree in a different background other than business as their marketing executive if the individual has an excellent set of skills with relevant experiences in their resume. 
Skills
To work as a marketing executive in a reputed company, an individual must own some unique sets of skills. Though with the passage of time and development in technology, the required skills of a marketing manager change. Here are some must-have skills each marketing manager needs to shine in his/her career (Gregorio et al., 2019 pp. 257).
· Market Analysis
The capability to analyse the existing market is one of the must-haves for a marketing executive. The acceptability of a product and profitability of a company depends on the overall market analysis of the specific product or service which is the sole responsibility of the marketing team of an organisation.
· Planning & Execution
After completing the market analysis, the next step to launch a product or service in the market is to make an effective yet doable plan. Now the planning must contain some innovation to get the acceptability of the customers. Not all best plans come with a great execution process. Sometimes an average marketing plan helps to get the best output.
· Budgeting
All the organisations have a yearly budget for all the sectors. As a marketing executive, it’s the duty of the individual to make sure all the projects of the company stick to the budget while having a marketing campaign or any other marketing-related activities. Otherwise, the overall financial balance of the company will be lost.
· Negotiation
Negotiating or bargaining skill of a marketing manager helps both the buyers and sellers to make a deal and come to an agreement. It helps to choose the most suitable deal for the company (Daellenbach, 2018 pp. 173). Without it, the organisation may lose some great opportunities or in the worst-case scenario, suffer from a huge loss.
· Creativity
Creativity is a much-needed skill while making a marketing plan. Most companies find creativity in their marketing manager to gain more profitability. Creative thinking may also help to build new marketing campaigns with different potential hooks.
· Understanding Customers’ Needs
Understanding customers’ needs and providing solutions accordingly certainly helps the company to hold their existing customers and attracting new customers. A marketing manager must have the capacity to get connected with the customers. After all, communication is the key to make a better understanding. 
· Digital Marketing
In this twentieth century, digital marketing skill is a must-have for a marketing executive. Digital marketing skill includes social media marketing, website optimization, SEO, paid search platforms and so on (Sanders et al., 2020). Having all these skills in a marketing manager will definitely boost up the development of the company in no time.
· Time Management
As a marketing manager has to work on different projects at a time, it’s important to have time management skill to maintain the balance of the projects. Without proper planning and management, the company won’t be able to get the expected output (Bag et al., 2021 pp. 180).
· Working Under Pressure
There are a lot of things a marketing executive has to maintain at a time. With a great position, comes the bigger responsibilities. That’s why it’s important for a marketing manager to have the ability to work under huge pressure with full efficiency.
Experience 
Although there is no compromise with education and skills in this field, whereas having a charming resume full of experiences may increase the possibility of getting hired as a marketing executive a few times more.
The status shows that almost 49% of marketing managers possess 10 years of experience, 28% come with 20 years of experience and 12% come with more or less than 5 years of experience. 
Most likely, to achieve a managerial position, an individual has to work at the lower position or at comparatively young companies to gain a certain amount of experience (CAREERBUILDER, 2020).
Self-Analysis
It’s important to conduct self-analysis in order to understand the strengths and weaknesses. Here are some models I’m following to analyse myself.
Gibbs Cycle 
Human beings like to learn and improve from experiences. But the process of improving from experience requires an element of reflection and introspection. It’s not enough just to experience something to get better at it. One actually needs to consciously think about what was done and what can be done better to get better results. Gibbs reflective model provides us a tool to understand this process of learning from experiences (TechTarget, 2020). 
· Description
As a business student, I’m already practicing different skills like creativity, planning, communication, public speaking, presentation skill, and so on. However, it’s not enough to be a professional public speaker or a marketing executive. The aim is to build me in such an effective way so that, I can shine in my dream professions.
· Feelings
Though I’m still in the learning phase, I’m anxious and concerned about my career. I get tensed thinking about whether I’m on the right track or not. Though I do well in different public speaking competitions or business competitions, I think there is more scope for me to learn and practice.
· Evaluation
On the positive side, I’m doing quite well in different areas of public speaking and marketing. Winning these competitions is definitely a good sign.
On the negative side, there is a lacking of creativity and instant delivery. Whenever I need to come with an idea instantly, I’m not doing well in that part. 

Figure: Gibbs Reflective Cycle

· Analysis
I’ve to make sure I’m getting enough support and resources to develop my knowledge and skills. I also have to make sure I’m working on my lackings and improving every next time. I should follow different methods to find out the best one for myself (Eroğlu, 2020).
· Conclusion
Though  I’m quite in a good position with my current skills and knowledge, the focus is to make myself more and more knowledgeable and compatible as the competition is very high. The more I practice, the more I’ll do better in the upcoming events of my career.
· Action Plan
First of all, I need to find the best way to fix my lackings and work accordingly. Secondly, I need to make sure that I’ve overcome all my fear and insecurities by participating in different events. Thirdly, I should have a backup plan for my every action.
Personal SWOT Analysis
SWOT is nothing but an acronym for strengths, weaknesses, opportunities, and threats. A personal SWOT analysis can help help you to achieve your goals. It’s a creative method of self-assessment to help you assess where your life or career is and where it could go (SKILLSYOUNEED, 2017).
Strengths:
· Excellent communication skill
· Good network
· Good pronunciation and presentation skill
· Responsible and punctual
Weaknesses:
· Less creative
· Lacking in providing spontaneous solutions
· Needs more practice    
Opportunities:
· Online learning experience
· Good at public speaking
· Enriched CV
· Expert in using Microsoft office tools
Threats:
· Strong competition
· Less experience comparative to others
Required Steps
To make myself eligible in my upcoming journey, I should take some steps to develop myself. 
· I should prioritise my professional development in the first place.
· I need to gain public speaking skills which altogether run down my communication mode. 
· I need to analyze this by consistently exceeding the expected level of work performance.
· I should make a doable schedule to get the best output.
· Analyzing my ability in any environment and grow adaptability. 
· Analyzing and determining my methods of development by understanding my target audience.
Conclusion
Marketing is a great fit for people who are good at public speaking, comfortable in front of people, believable to the customers. The aim in both sectors is to gather information and use them to convince people in my favor (Adams et al., 2019 pp. 130). I should also be an expert in communication as I can’t connect with the audience without communicating properly. 
Working in both of these sectors is fun, exciting, and somewhat challenging. But the most important fact is both fields are interconnected with each other. That’s why, I think it’ll be great for me to shine in these fields if I can work on the above-listed weaknesses of mine and develop by the end of my academic session (Pittino et al., 2020).
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