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Introduction

   Globalization can be defined as process of exchanging goods or services across the borders. In addition to this, increasing global interactions create growth in the international trade along with exchanging of culture and ideas. It is basically an economic process associated with cultural and social aspects. Apart from this, expansion in the global markets liberalizes economic activities with respect to exchanging of funds and products. On the other hand, for sustaining in the globalized market companies have to adopt marketing strategy through which goals and objectives can be met. Marketing strategy is concerned with long term planning through which company can able to achieve its fundamental goals in an effective way. 
   The current report is based on Zara. It is a Spanish brand of apparel that was founded in the year 1975 (Zara, 2021). It specializes in providing range of products such as shoes, beauty, perfumes, accessories and clothing. The report emphasized on essay that shows influence of globalization on the business. 
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   According to Sinha and Sheth, (2018) globalization is an economic concept that mainly involves integration of markets for the purpose of carry out trade and investment activities that are essential for meeting success for the long run. Apart from this, there are certain barriers arise as slow flow of product and services among different nations. In addition to this, globalization also has certain causes as it helps in improving technological aspect that supports in making easier to communicate and share information within the world. It has been determined that globalization also constitute in growth of multinational companies through which global presence can be catered in an easy manner.  
   On the other hand, Katsikeas, Leonidou and Zeriti, (2019) argued that globalization also has certain benefits to companies as it enhance flow of capital through which firm can able to gain benefit that is essential in carry out operations for the long run. It has been observed that businesses that have operation in the global marketplace face competition in the worldwide. It also constitute in involving different aspects related with carry out business operation in an effective way. Globalization also supports in opening larger and along with this constitute in gaining success in the diverse markets.  Apart from this, it also supports in sharing technology through which business activities can be carried for the long term. 
   It has been observed that globalization has greater influence on operational activity of Zara. The concept of globalization influence fashion industry through production, distribution and various marketing channels adopted by the firm for promoting its product in the market. It can be said that the main impact of globalization is to keeping people informed and updated with respect to new trend in the fashion industry. It is necessary to involve and consider aspects related with promotional activities carried out by the chosen organization for running its operation for the future. It has been found that globalization has different dimensions which have greater impact on business activities of the organization such as political, social, environmental and economic factors. 
   On the other side, globalization is a complex process so Zara for carry out its business operation in different markets has to consider various aspects through which business activities can be carried out for the long term. For instance there is a tendency for imitating Western fashion within the world that is replaced from traditional clothing in the country. Apart from this, updating new trends in the fashion industry is also depending on the economies of scale of the country. The company tends to obtain new trends in fashion through which it can able to carry out business operation in the market. 
   Apart from this, globalization also changed phenomenon as it supports in reducing transportation cost along with communication cost. This caters in enhancing accessibility of people to new fashions in the world. It has been found that globalization enhance speed of production in Zara as compared to earlier times. So, this has effective impact on the business operation of the selected organization. There are different communications tools through which further development can be carried out in efficient way and along with this constitute in meeting success for the longer period. It is important to consider technological innovations though which effectiveness can be enhanced in production process of the firm. 
   As per view Steenkamp, (2019) globalization also resulted in exchanging of information and ideas with regards to availability of fabrics that also constitute in rising demand of products in the marketplace. It is necessary to consider involvement of fashion trends through which customer expectation and needs can be met in an easy way. It has been noticed that it also supports in bringing out aspects that are feasible for running operations for the long term. This concept involves shifting of trends through which product can be outsourced easily and along with this focuses on improving quality that is provided to customer in the marketplace. 
   On the other side, Song, et al. (2018) stated that globalization also leads in increasing competition in the market. This is because it constitutes in bringing various new trends that is essential for the firm to sustain in the market for long period. Apart from this, competition is related with product and service that is entertained in involving certain aspects related with target market, adaptation of technology along with this constitute in achieving success. It has been determined that in case if company produces product with less cost than this supports in increasing market share for the long term. Customers ate having different choices in the market so this influence behavior of them and along with this constitute in meeting success for the future. 
   As per view Christensen and Kowalczyk, (2017) one of the striking impacts of globalization is use of new technology within the organization. In addition to this, technology supports in gaining quality of product or services that is necessary for bringing out aspects for the long run. It is necessary to consider different aspects related with adoption of latest technology through which sale and product quality can be increased for the future. Apart from this, technology also constitute in providing better customer experience in the marketplace. 
   Zara for enhancing its brand name consider several powerful marketing strategies for positioning its products in the market. In addition to this, with the help of those tactics annual turnover can be gained in a positive manner. It has been determined that by maintaining customer relationships company able to take feedback in an active way through which further success can be achieved at larger extent. With the help of this strategy Zara supports in analyzing response of customer by taking reviews from them and further constitute towards achieving success for the future. Employees who are working on achieving this strategy has higher wages and are well-educated on which company is providing its attention to them in a better way. 
   Furthermore, choosing right store location also constitute as another important strategy of the organization for positioning its brand in the marketplace. In this case, company mainly develops their stores around premium brands through which they can able to enhance customer base in a short period of time (Sobol, Cleveland and Laroche, 2018). In addition to this, it also constitute in capturing attention of customer by providing medium level prices of its product in the market. It has been found that it brings continual improvement in its product by involving new trends through which it can able to provide effective product to customers through which further market success can be gained in an easy manner. 
   Apart from this, Zara does not invest much in advertising or research, but it mainly focuses on developing portfolio that is necessary for involving various aspects for the long run. It has been found that for reducing boredom of consumers firm exert efforts for creating unique and alluring products on a continuous basis (Contractor, 2021). It also constitutes in considering be fast not first strategy through which innovative product can be provided by the firm to customers in the marketplace. This strategy supports in becoming fashion innovators and along with this firm capture early adopters. So, for remaining competitive Zara takes into account different approach rather than focusing on R&D process in the market.  
   The selected organization consider anti marketing strategy that is considered as unique as in this case company only spend 0.3% of sales on advertising. In addition to this, average marketing spend for retail is 3.5% (Referralcandy, 2021). This cater in bringing out various aspects that is suitable in involving different aspects that is necessary for gaining competitive advantage for the long run. Through anti marketing strategy Zara can able to provide unique product to customers in the market. It also focuses on development of strategies that is essential for meeting success for the long run. These tactics supports Zara in inculcating into various business practices through which company can sustain for the long term in the marketplace. 
   Apart from this, Zara is a well-known fashion brand that involves various perspectives and contributes towards development of business activities for the long term. In addition to this, company also focuses on adopting business model through which it can be easy for them to cater and build position in the market. It is important to constitute and considering change through which it can able to meet customer demand and expectation that is suitable for meeting success for the future. It has been noticed that creating customer curiosity consider as powerful pull marketing strategy. This consider as an effective and valuable strategy through which business objectives can be met and along with this cater in bringing out aspect that is necessary for enhancing brand reputation for the long run. 
   Zara consider 4Es of marketing that includes experience, exchange, evangelism and every place. This constitute in involving into different perspective that is necessary in building and focusing on achieving brand revolution that is important for the firm to sustain in the market for the future (Agwu and Onwuegbuzie, 2018). The chosen brand focuses on customer experience that further evolves in building brand image and along with this cater in building objectives and goals in the competitive market. This cater in bringing out change and serving better services to customers through which customer focus can be entertained in a better manner. It is necessary to involve different perspective and along with this foster advantage that is suitable for considering customer expectation while carry out business operation in the market. 
   It has been evaluated that Zara makes customer experience better by involving them into various activities and along with this providing them better quality products that is feasible in contributing towards building gap that is essential for gaining success. In the present scenario, customer is a king of the market, so company has to consider its needs and expectation for running operations for the future (Rana, et al. 2020). Apart from this, it also capitalizes and involving into different aspects through which success can be gained by the firm in the marketplace. This constitute in building market position by satisfying customer needs and demand. 
   Zara for operating its business in the global economy also take into consideration cultural factors through which its business activities get affected the most. In this case, culture differs from country to country so for sustaining in the market company has to consider all factors involve with cultural aspects for smooth functioning of business. It has been determined that each international market preference vary from products, quality levels, foods etc. Here, iconic feature, colors, shapes and cultural significance are important for meeting customer demand and expectation at international level. The cultural aspects are taken into account for determining whether products are suitable for particular market or not. 
   It has been noticed that language is one of the biggest components in case of cultural factors that is to be considered by Zara before operating its business in the global context. It also differs from region to region as all countries have their official language so company has to consider that language and further constitute in building various aspects for the future. It is necessary to constitute and building change that is important for achieving success and along with this cater in bringing out these aspects that are suitable for involving cultural factors that are necessary in building perspective for which company can able to survive in the market (Balsalobre-Lorente, et al. 2020). 
   It has been found that it is important for companies to involve cultural factors through which business activities are carried out and along with this focusing on building brand reputation. It mainly constitutes in defining cultural aspects through which activities are supported and further involving culture that is the most important factor while operating business in the global market.     Apart from this, education is also an effective element that is a part of cultural factors has greater influence on operational activity of company at global context. It is necessary for employees working in the chosen organization to have proper education so that product can be sold in the market in an easy way. It constitute in building out various aspects that is feasible in bringing out changes that is essential for providing different aspects that is feasible in carry out operations for the long run. 
   Education is the most important element at the time of carry out business activities for the future. It involve in building various aspects that is suitable in building brand image efficiently. It also constitute and focusing on different cultural aspects that is necessary in providing quality services to customers in the marketplace (Liñán, Paul and Fayolle, 2019). In this case, religion is also an important concept that foster in bringing innovation and along with this consider in fulfilling goals for the long term. In Zara there are so many employees working and they all belong to different religion so this cater in affecting business activities for the future. 
   Apart from this, religion is a major cultural influence which has greater impact on life of people along these involving women in society for running business operation for the future. It also considers and focuses on meeting customer expectation that is essential for meeting success for the long run. The chosen organization focuses on building cultural aspect through which activities can be carried out in a better way. Ethics and values are also part of cultural factors which has greater impact on international business and along with this involve in gaining competitive edge in the marketplace. It has been found that Zara at the time of carry out its business operation in the global market has to adopt ethics and values that are necessary for targeting people and along with this helps in building effective working environment in the organization. 
   It is necessary for Zara at the time of running its operation to consider all cultural factors through which success can be achieved at larger extent. It focuses on building different factors that is necessary in development of activities for the future (Zhang, Alon and Lattemann, 2018). This caters in meeting success and along with this supports in formulating business objectives that is necessary in development of brand reputation in the market. 
   It has been determined that there are various competitors of Zara in the market such as Burberry, Gucci, Prada, Louis Vuitton, Hugo boss, Ralph Lauren etc. The selected organization takes into account competitive pricing strategy for gaining and retaining customers for the long period. This strategy is suitable for the firm because it has its presence in the global market. With the help of this pricing strategy Zara able to attract more customers through which success can be achieved for the long term. Apart from this, the chosen brand takes into account competitive advantage by offering stylish clothes at less expensive prices through which it can able to enhance market share for the future. 
   The target market of Zara constitutes of men and women whose age between 18-40 years with having mid-range income (Ali and Garg, 2017).  In addition to this, customer is very fashion forward and conscious about trends who are residing in the urban area. This supports in involving into different perspective which is important in gaining success and along with this facilitate in building out practices that is necessary for meeting goals for the long run. The company has to involve highly sensitive trends through which customers get attracted the most and along with this formulate in gaining success for the long run. It is necessary for the chosen brand to focus on implementing change that is necessary and along with this cater in building out perspective in the marketplace. It also constitute in motivating consumers towards achieving success and along with this building fashion brand through which success can be gained in an easy way. 
   Furthermore, theory of Marxism that is concerned with modes of production, social emancipation, social exploitation etc. This theory of globalization focuses on anticipating growth that is necessary for Zara in sustaining in the market for the long term. According to Marxists globalization carried out by involving connectivity through which it enhances opportunities and also constitute in achieving higher profits. It can be said that it rejects both political and liberalist concept in the globalization. It constitute institutional and legal infrastructure that serve in surplus accumulation of global scale. In this case, liberal talk constitute in involving freedom and democracy through which ideology can be developed for the future. 
   This theory comprises of neo-Marxists in which dependency can be catered further involve in bringing out aspects that supports in accumulation on a global scale or either lines of core that is effective for further improvement in business activities of the selected business (Afriyie, Du and Musah, 2019). In this theory, dominance can be catered and along with this supports in meeting global aspects for run business activities in the new market. This theory constitute in providing opportunity to Zara for gaining success and along with this cater in building higher profits for the long term. It also supports in building various aspects that is feasible in running business activities for the future. It also helps in development of legitimating ideology among employees related with different aspects that is suitable for the longer period of time. 
   Another theory of globalization is constructivism which provides and understanding about globalization that is accepted by people for constructing social world (Wroblewski, 2017). In this case, particular symbols, language and images are considered for fulfilling business objectives for the long run. Here, this theory emphasizes on giving result that are made of dynamic consciousness of people. In this case, production pattern and governance consider as second order structure through which deeper understanding can be gained with respect to culture and social forces in the chosen brand. It has been determined that Zara get benefitted through this theory and also constitute in building norms that are necessary and along with this focuses on building various aspects for the long run. The word constructivists emphasize on ways adopted by social actors for the purpose of constructing world within own minds or either by enhancing communication. 
   It has been observed that symbolic exchanges and conversation cater in constructing various ideas of the world. In this case, social geography constitutes as physical fact or either it is mental experience for fulfilling objectives and goals in the long run (Samiee, 2019). It has been noticed that constructive aspect involves thinking about particular global world that is necessary for meeting success in the market. Apart from this, it also helps in building brand image and constitute in meeting success that is feasible in focusing on sharing knowledge that is important for developing change that is necessary for the future. It has been observed that this theory neglects issues related with structural inequalities through which further success can be achieved in the market. It also involve shared values that can cause employee engagement within Zara and along with this focuses on building change for carry out activities for the long term. 
   It has been noticed that this theory of globalization include political tendency through which success can be gained in an easy way. It also supports in neglecting issues with regards to development of business activities. It consider as effective perspective through which success can be catered and along with this involve in building success that is important for Zara to gain competitive advantage in the market. 
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   It can be stated that globalization is the aspect that focuses on carry out interaction between countries for the purpose of doing trade. It brings development and change in business activities as it focuses on achieving higher opportunities through which economic growth can be increased. It has been found that for operating business in the competitive market Zara has to adopt different strategies through which it can able to run its operation for the future. On the other hand, the chosen organization also considers tactics while positioning its brand in the market. It emphasize on building directions through which value can be developed in an easy way. Apart from this, cultural factors are also taken into account by Zara for running its operation in the international market. 
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