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Creative Venture 1
Room: AB204/Tutorial Rooms
Tutorials by appointment
Module Coordinator: Simon KIlshaw
Email: Simon KIlshaw 
Office: AB204 


SYLLABUS
In this module students will collate and synthesise work completed in the previous two modules and present this as a coherent portfolio that clearly defines the project and maps out its development to completion.

AIM(S)
To produce a creative proposal from investigation, or in response to identified opportunities or requirements, using appropriate thinking and professional practices and taking account of key stakeholders (e.g. users, audience, makers, producers, clients, investors).

LEARNING OUTCOMES
Upon the successful completion of this module, the student should be able to demonstrate the ability to:
1. Implement previously identified research and enterprise strategies, applying knowledge acquired to the exploration and development of a creative response that satisfies the cultural, environmental, and commercial needs.
2. Think speculatively, employing both convergent and divergent approaches to arrive at appropriate solutions, evaluating issues and making decisions in situations of ambiguity, uncertainty, and risk.
3. Communicate in a professional manner using appropriate media and technologies the outcome of the intellectual, experimental and practical modes of the investigation.

INDICATIVE CONTENT
The specific nature of the module reflects the student’s own personal and professional ambition, and is dependent upon the identified project aims and objectives specific to the programme of study. Students will be exposed to the following ‘shifts of focus’ content in order to help develop and demonstrate innovative and entrepreneurial effectiveness:

· from case studies to emerging situations.
· from abstract problems to innovation.
· from passive learning to active learning.
· from objective analysis to subjective experience.
· from text-heavy communication to multimedia communication.
· from neutrality to personal perspectives.
· from formal activities to authentic activities.
· from fearing failure to learning from failure.
· from dependency to self-reliance and resilience.

TRANSFERABLE SKILLS
Note-taking, giving presentations, research skills, writing essays, communication, evaluative and analytical skills, generic business skills.


TIMETABLE
The course is taught over a four week period, starting in week twelve of
Semester one. Contact time will primarily be student-led, being a mixture of individual tutorials, group tutorials, and presentations. 

BIBLIOGRAPHY
As appropriate to each individual's focus and direction.


MODULE OUTLINE
Individual tutorials will be timetabled with the module team and relevant Programme Directors.



ASSESSMENT
Assessment Component 1 – Oral Assessment and Presentation 50%
Exemplar. Present the final developmental stage of the Creative Venture and defend the quality of this in relation to:
· Fitness for purpose (with reference to the project context);
· Effectiveness of research methodology;
· Effectiveness of creative and/or cultural strategies;
· Sustainability;
· Entrepreneurial effectiveness.

Presentation 15mins; oral assessment 15mins.

Assessment Component 2 – Development Portfolio 50%
[bookmark: _GoBack]
An interim portfolio of creative work undertaken in Semester 1.

An individual record of the exploratory journey undertaken within the Creative Venture, presenting extensive evidence (e.g. compositions, videos, schedules, contracts, scripts, storyboards, test recordings, risk assessments,  permissions, scores, concept art, maquettes, programs, mood boards, business plans, blogs, wire frames, proof of concept demos, etc.as appropriate) as a real or digital portfolio.



FEEDBACK
Feedback is an essential part of all education and training programmes. It helps learners to maximize their potential at different stages of their development. It raises awareness of strengths and areas for improvement, and helps identify actions that can be taken to improve performance.

Feedback can be seen as informal (for example in day-to-day encounters between teachers and students or trainees, between peers or between colleagues) or formal (for example as part of a written assessment or presentation). However, there is no sharp dividing line between assessment and teaching in the area of giving feedback on learning. Feedback is part of the overall dialogue or interaction between teacher and learner, not a one-way communication.
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