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[bookmark: _Toc106311138]Introduction 
Cultural influence holds a substantial amount of positioning while managing the contemporary forms of business operations (Farinha, 2018). The proceedings of the study elevated the core application of using a wide range of cultural theories and the applied models focusing on the hotel guest services associated with the business operations of any particular country. The global pandemic created due to the sudden outbreak of coronavirus created one of the significant setbacks where the entire hospitality sector proved to be the worst-hit sector in the economy where the managers need to think something out of the box to deliver the best alternative solutions for the current situation. Hence, the following part of the report conceptualised all the crucial points of discursions fostering the best use wide range of theoretical considerations associated with the potential and the cultural impact over the ongoing proceedings of the hospitality sector. The outline of the study summarised the necessary information across a tabular format to make a good representation of determining "Do's" and "Don'ts" for the hotel staff as per the present situational circumstances. Additionally, a wide range of theories related to cultural interventions conceptualised accordingly, where the UK selected as the country of business operation per the context of the Hilton Hotel where the report covered all the attributes.                                          
[bookmark: _Toc106311139]Critical Analysis of the Study 
[bookmark: _Toc106311140]Hotel Belief and summary of business operations  
The selected hotel in the report is the Hilton group operates across all the significant locations in the United Kingdom. Therefore, focusing on the cross-cultural perceptions of hospitality will hold as one of the considerable amounts of positioning making sure about how the best delivered over the ways to promote the necessary workplace diversity. The perception of exploring the determining aspects of cross-cultural training allows the management of the selected hotel group to accomplish the long-term set of objectives as opined by Amgalan (2020). Hence, applying the perceptions of using a wide range of cultural models in the form of Trompenaar’s cultural model will determine and create the necessary point of understanding as per the context of the cultural intelligence and sensitivity essential for the hotel personals.                         
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[bookmark: _Toc106311142]Trompenaar’s cultural model
The perceptions of Trompenaar's model of national culture will create the ultimate point of cultural differences associated with the framework of the cross-cultural communication applied to the business management associated with the hospitality sector. The United Kingdom has been determined as one of the favourite destinations for people around the globe. Therefore, dealing with the cross-cultural perceptions associated with the hospitality sector will require dealing with the seven dimensions of applying the theoretical perceptions will hold a considerable amount of posting for the staff working in the selected UK-based Hospitality Company. 
Universalism versus Particularism: The specific point of discussion will define the cultural ideas about how the hotel staff can create the necessary distinction between right and wrong by deterring the standards and values.      
Individualism versus Communitarianism: Communitarianism characterises humanity, whereas individualism holds the positioning of human beings as individuals. According to the selected framework's perception, UK culture focuses on individualism. Sometimes culture changes continuously, even more quickly than people realise.          
Neutral versus Emotional: The cultural perceptions of the United Kingdom hold as one of the considerable positionings in emotional aspects where people often talk and greet each other enthusiastically ("Trompenaars and Hampden-Turner Cultural Dimensions - Research-Methodology", 2022).    
Specific versus Diffuse: The cultural perceptions of people in the UK as per the context of the current theoretical frameworks hold the present positioning where people try to give and provide both public and private space accordingly.           
Achievement versus Ascription: Employees associated with the business operations of the selected hotel tries to explore and accomplish the culture of achievement ("Expert Program Management", 2022). Achievement-oriented culture is determined based on their performances and how well they perform their allocated responsibilities.  
Sequential versus Synchronous time: There are several perceptions of time management where sequential time falls under the category of concrete measurement. The UK culture of working defines the best aspects for the time value of money considering the fact while determining "Time is money" associated with the determining aspects of the present point.         
Internal direction versus External direction: The determined perceptions focused on both of the selected frameworks, considering how the best delivered in the way people exuberance with their environment differs from one culture to the other ("Trompenaars and Hampden-Turner Cultural Dimensions - Research-Methodology", 2022). The UK-based people maintain an outer-oriented culture aiming toward controlling their environment as much as possible.     
[image: Trompenaars and Hampden-Turner Cultural Dimensions - Research-Methodology]
Figure 1: Trompenaar’s cultural model with the influecial factors
(Source: Google Image)
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	Employees Do
	Employees Don’ts

	Value other cultural perceptions
	Do not mimic the accent of clients

	Showing respect for traditional values
	Do not ignore the client demand because of language barrier

	Greeting the guest in the best possible manner
	Do not insult the consumers with other cultural norms

	Maintaining integrity in the workplace  
	Do not perform rude behaviour to consumers from different culture

	Maintaining harmony in the workplace   
	Do not perform improper body language  


                      
[bookmark: _Toc106311144]Conclusion 
The concluding part of the study elaborated on the core cultural dimensions associated with the context about how the employees of the selected hotel will be able to value the cultural perceptions. Application of the best ways to determine how the theoretical aspects made the ultimate point of differences, allowing the employees associated with the selected Hotel Group to accomplish the long-term set of goals. Finally, the above tabular information created the determined perceptions where the employees associated with the business operations of the selected hotel need to explore accordingly. The hold of cultural influence determined as one of the crucial impact in order to build the necessary competitive advantage with guiding the employees to contribute their best efforts. The perceptions of Trompenaar's model of national culture created the specific point of cultural differences associated with the framework of the cross-cultural communication applied to the business management for the selected hotel company. 
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