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TATA STEEL


 



JOB DESCRIPTION 

JOB TITLE: 
Digital Project Manager

DIVISION/BUSINESS UNIT: 
Strategic Marketing

DEPARTMENT & LOCATION: 
Corby, Midlands, UK
REPORTS TO:  
Digital Marketing Communications Manager

Level
Band D 

1.   PURPOSE OF JOB
To support delivery of the Tata Steel digital marketing strategy.

Dependant on their experience, the role holder will be responsible for specific elements of the digital strategy which encompasses website content development, mobile platform development, social media communications, email marketing management and search engine marketing.  

In addition, they will be required to provide project management support and consultancy/governance of related teams’ digital activity.

The posts will also have a shared responsibility to produce regular web-related MI reporting in order to demonstrate the effectiveness of our digital communication activities.

PRINCIPAL ACCOUNTABILITIES

· To develop digital marketing capability (tools, processes and governance) to improve the effectiveness of our online communications, both delivered by the new digital team and sector marketing teams.

· To provide consultation, planning and governance to sector marketing teams to help them deliver tactical digital elements of their marketing plans.

· To deliver stand-alone strategic digital communication campaigns, or ongoing enhancements to our digital platforms, in line with the post holder’s specific responsibilities drawn from the digital strategy. 

· Support the Digital Marketing Communication Manager in various digital marketing projects, including a longer term evolution of our global web presences.

· Working in partnership with the other Digital Team members to jointly produce regular analytical reporting, and providing contingency cover for their responsibilities.

· To be a point of reference for digital activity per se, providing thought leadership across the business on digital matters.

· To manage external agencies and assist in supplier reviews together with the Digital Marketing Communication Manager

· Continually demonstrate, through communication and action, that safety is your top priority. Actively encourage and support ideas to improve health and safety in order to create a zero harm environment.

2.   CONTEXT
Brand & Marketing Communications is a Europe-wide function that is responsible for promoting our brand with our customers and potential customers. Digital Marketing is a newly-formed team within this wider group, and is responsible for developing and implementing a 3 year strategy designed to modernise the tools and competencies available to the sector marketing teams we support. Additionally, we will be responsible for ad hoc campaigns of a strategic nature to help meet our business objectives.

The post holder will be responsible for breaking new ground in terms of the development and application of tools and processes to help maximise the impact of digital marketing techniques.

The role is a blend of hands-on delivery of digital marketing campaigns and platform improvements, internal consultancy, strategic thinking and informal project management.

4.  JOB SPECIFICATION SKILLS, KNOWLEDGE & COMPETENCIES 

	Knowledge
	· The role holder will 3+ years experience of a B2B or B2C Digital Marketing/E-commerce team or agency. 

· The individual will have demonstrable knowledge of either a) all aspects of digital marketing including email, PPC & SEM, or b) all aspects of digital content development, social media management and SEO. The exact blend of required knowledge will be defined by the Digital Marketing Communications Manager based on the experience and skills of the post holder(s).

· The post holder must have in-depth experience of using the technologies required for the effective management of their remit, such as content management systems/social media monitoring, or email management tools/data selection/Google adwords

· The post holder will have provided digital analytical support and be familiar with Google Analytics and/or other leading analytics tools.

· The post holder should be able to support complex projects to the required cost, quality and timeline.

· The post holder must have agency management experience.

· They must be able to develop and enforce processes designed to facilitate the smooth running of digital marketing activity.



	Skills
	· This position requires a person who is comfortable being the focal point for digital marketing advice to experienced, but non-digital-savvy, marketeers. 

· The position requires someone who has the confidence to enforce compliance processes to ensure the Tata Steel brand is represented effectively and consistently, and that digital activity conforms to agreed standards.

· The role holder should be able to effectively balance multiple priorities in a challenging environment

· A creative thinker, able to grasp and balance conflicting priorities across stakeholders and develop effective solutions

· Requires excellent written and verbal communications with the ability to communicate ideas in a clear, concise manner 

· Excellent presentation and analytical skills.

· It is essential that the jobholder is a strong team worker, and is capable of interfacing with various internal people and suppliers.

· Ability to add value to cross-functional teams without formal authority

· Strong focus on delivery

· Fluent English is a prerequisite and a second language is desirable

· The job holder must be able to operate across many cultures and geographies, including occasional travel to other locations in the UK and Europe.



	Competencies
	· Customer First – Supports the Digital Marketing Communications Manager to build and maintain good relationships across the stakeholder network.

· Problem Solving & Decision Making –Supports the team to make and implement decisions were necessary information is available.

· Drive for Results – Given a clear framework in which to organise resources and activities to achieve results.

· Learning, Innovation & Excellence – Is enthusiastic about new learning and readily participates in opportunities to gain new skills and competencies.



5.   DIMENSIONS –Sector

	Project budgets
	
	Impact


	Contributory

	Volume
	
	Employees
	0


6.   INTERFACE

The principal touch points with the internal organisation are with sales and marketing colleagues within the sectors, as well as colleagues within the Brand and Marketing Communications organisation.

The role will also interface with the Corporate Communications team who run our main web presences and work in partnership with Digital Marketing to jointly-develop capability for the wider digital community at Tata Steel. There is also a growing interaction between Digital Marketing and Global Information Services (GIS) to ensure technical elements are constructed, maintained and managed to a rigorous level.

Externally, the role supports the management of marketing communications suppliers and digital-specific agencies.
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