	
	
	



	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2517067
	Student Name
	Samantha Barrett

	

	Website Chosen 
	https://www.hollywoodbowl.co.uk

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads relatively fast, using a local Wi-Fi connection. Comparing the website’s speed through two different devices, results showed there wasn't much difference in speed. The two devices used for this comparison was a Samsung mobile phone and a Samsung chrome book. A fast-loading website creates a good first impression and significantly affects how users perceive the page. Majority of users leave a webpage if it doesn't load within the first three seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes. When visiting The Hollywood Bowl website, you will come across eight sub-pages, each having multiple drop down menus within them.  On a laptop the website presents the subpages under the header of the page and is clearly visible, presented in a white bold font. However, when accessing the website through a mobile phone you will need to navigate the sub-pages through the Ham burger icon shown at the top right-hand corner of the homepage.
 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking through the website. The booking process on this site is very easy and straightforward. To make a booking from the homepage you will simply need to click on the book now option, users will then navigate to a page for them to choose a preferred location. Once location has been decided you will then be prompted to choose how many games you would like to play with an option of one to three games available.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability could be improved by adding customer reviews or testimonials to the about us page for credibility. Although the homepage has a book now link it lacks a dominant enquire now button. Additionally, the structure of the website for users planning events at specific locations is confusing. During the booking process, the page features a select your centre dropdown menu, once location is chosen e.g. London, Leeds, all information following relating to food/drinks, is explicitly labelled available at the O2, causing confusion for users as to what’s being offered at their chosen location.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is pleasant to look at and clearly promotes fun activities, from bowling, mini golf, arcades and more, setting an energetic and enjoyable tone for potential events. The website is highlighted with vibrant imagery, using a bright burst of pink for the background, all text is clearly visible presented in a bold white font. The only difference found regarding the look of the website using a mobile device versus a laptop was the websites layout.


	[bookmark: _Int_H0k58qo4]Question 2b - How does the website use imagery, video and colour? 


	Answer: This website uses images such a photo of a modern family, ranging in age, typically featuring them socializing, playing, eating and drinking to showcase the energy and social nature of the venue. Photos continuously change throughout the website distributed on each page, shown in a slide show mode. This website use’s colour by purposely displaying vibrant neon accents to strategically guide the user's eye and prompt action, such as the bright yellow ‘book now’ link on the homepage.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: It appears that the website does not have a direct online chat tool for immediate product or service enquiries. However, although there is no live chat tool, Hollywood bowl focuses more on direct human contact, through dedicated channels such as email, phone or a call back request. A call back request is a smart addition as this option provides customers more flexibility allowing them to schedule a time for a team member to make contact.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links used on this website are highly effective as each platform reinforces brand authenticity and credibility, while enhancing user engagement and promoting audience growth, by allowing new and existing customers to view all their social media platforms. Here they can view photos and review customer feedback and testimonials. This website has a total of five social media platforms, which you can locate at the footer of the website homepage page. Each platform is displayed as a hyperlink taking you directly to the page.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	[bookmark: _Int_jXMutPOF]Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear to customers on this webpage through a combination of well structured, categorised sub-pages from location/corporate events/offers as well as a few more. The company provide a range of games to be played across a wide portion of the UK having so many locations, from regular bowling, unlimited bowling to non-bowling games such as mini golf, interactive darts and much more. Corporate events are another service this company provides.


	[bookmark: _Int_C6tTkdiM]Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: This website has two sub-pages, parties and groups where you can see google reviews that customers have left, many being uploaded this month some just days ago. Another way to review customer reviews is by visiting any of their social media platforms given they have many, all presented on the page as a hyperlink. The power of customer reviews is vital for any brand as it instils authenticity and reliable human feedback for users.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality in a few ways, one being the services offered, especially with large bookings, parties or corporate events are described as fun, flexible events centered around team building activities. Another way being how the website emphasises on bespoke corporate packages which can all be tailored and are often organised by a dedicated experienced corporate manager, one being Stephani Harrison who is prominently featured on the websites page.  
 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices on this website are made clear once you start the book now process, where you can also find extensive food and drink offers with games included. However explicit prices are not listed directly on the homepage, because of this and the fact that prices can vary, an immediate reflection cannot be determined. The quality of service on this website is premium strongly suggesting that the final price reflects a high-end offering.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling center

	
	2.Ten pin bowling

	
	3. Hollywood Bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, if you type specific words into google search engine such a ten-pin bowling the Hollywood bowl website does appear in the top ten websites. However typing something like activities using a ball, into the search, made a huge difference as the website was no longer showing up as one of the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Answer: yes, websites are a digital asset for any company, allowing full control over branding. Although social media is a powerful tool for engaging customers a website serves as the foundation when having an online presence. The website uses their page as a platform for storytelling clearly conveying exactly what the brand stands for. Additionally, a website will help to improve sales and revenue, by providing simple straight forward pathways for consumer inquires and purchases. A website is a perfect way to keep on track with useful data from analytics, providing information such as traffic flow during a specific time or event. This could serve as a highly impactful tool as it could potentially prompt new or better ideas in the future




	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? The one recommendation I would make for website improvement, is the process for any corporate event bookings. Instead of users having to make direct contact to gain basic information about prices, it would be a much better user experience if this process was simplified by adding a visible easy to navigate section advertising a few corporate events companied by price details. This will allow customers to automatically self-qualify deals and offers according to their budget needs. According to Hartford (2025) Business owner’s playbook ‘There aren’t many businesses that can survive without a web presence’.
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	 Hartford (2025) Business owner’s playbook. Available at http://www.thehartford/10-reasons-to-need-website.com
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