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1.0 Introduction
The present essay will explain business opportunities both new and emerging that can affect the production as well as marketing of electric cars. The essay will allow the researcher in presenting an analysis of the link it can offer for the global automotive market. Ideally, implementation of these standards can be analysed in accordance with the given case study. 
[bookmark: _Toc39535757]2.0 Discussion
[bookmark: _Toc39535758]2.1 New and Emerging Business Opportunities for Production and Marketing of Electric Cars 
[bookmark: _Toc39535759]2.1.1 Charging Station for Electric Cars
Since Electric cars are relatively a new addition in car industry, therefore, it is able to generate new business opportunities. There are many fuel supplying stations to the cars. But now, the change of dynamics can enable the creation of charging station for Electric cars that would provide electrical energy to the electrical Cars (Kirk, 2016).
[bookmark: _Toc39535760]2.1.2 Electric Car Wash
This can be a whole new business. The electric car wash would not be the same as normal vehicles. Therefore, a whole new business set-up dealing with washing and servicing electric cars can be established (Madlener and Specht, 2018).
[bookmark: _Toc39535761]2.1.3 Trading Spare Parts of Electric Car
Electric cars can have certain components that can be worn out by time. Replacement of those damaged parts by new parts would be served by this business which deals with trading spare parts of Electric Car.
[bookmark: _Toc39535762]2.1.4 Blog creation on Electric Cars
Blog creation on electric cars would not only serve the publicity and marketing of electric car but would help in establishing an entire business on blog creation. 
[bookmark: _Toc39535763]2.1.5 Electric Car Rental Service
By the introduction of Electric car, we can set a rental service system for the people who cannot afford personal car. This is another business opportunity associated with Electric Car.
Therefore, the automobile industry has been seriously affected by this situation. For all those people search channels have been greatly affected by technological advances, since most buyers stop who have seen technological advancements which has shifted their living standards, and had zero adaptation problems for the purchase of certain vehicles, companies have developed alternative products or brands that solve the mobility problem of their clients, offering them a product with a somewhat high quality inferior, are products that are known as "low cost".  This technological development has also modified the customer's need to buy, which greatly lengthens the customer's buying process. It has encouraged consumers to look for purchasing alternatives, either through “low cost” products, or innovative products vehicles.  On occasion they have been highly favoured in sales, as they have been a good option for consumers who have seen a drop in their income. The social and technological factors of the environment have had a significant influence on the changes in the sector, since it has made the purchasing habits of customers evolve over the years. For example, products going to dealerships to find out what the product is like, its characteristics, etc. Instead, first source of information is the internet. The development of social networks has had a lot to do with this topic, since users freely express opinions about products and it is easier to know all kinds of information.
After the enormous technological advancements that the country has gone through, new business opportunities arise within the automotive industry that makes investment in this sector attractive. Throughout the project, the author has made an external and internal analysis of the characteristics of the sector, being able to verify that its improvements are evident that these improvements are due to the great efforts that, on the one hand, companies and society do. Electric cars is determined to be a potential idea for all entrepreneurs, since it always represents an opportunity for new business opportunities to develop that a bonanza would not occur, or if they did not explode with the same intensity (Hoontrakul, 2017). 
[bookmark: _Toc39535764]2.1.6 Applying Porter Value Chain Model 
Currently, there is an estimated park of 20,000 electric-powered vehicles in Europe, mostly taxis, city buses, garbage trucks or private company fleets, although more and more private vehicles are being used. The Association of Liquefied Petroleum Gas Operators (AOLGP) estimates that the number of vehicles will increase to 200,000 in 2017. According to SEAT Newsroom (2018), echoing some statements published by Seat, sales of gas vehicles has multiplied by six in the last five years, while in Europe they have tripled. SEAT has highlighted that market interest in this type of vehicle is still in the initial phase, but great growth is expected in the coming years. Given the involvement of the country in this type of renewable energy, and the specialized workforce the country has, ANFAC published on its website that an electric engine will be manufactured at different plants. 
The government, in order to encourage the purchase of this type of ecological vehicle, will introduce a tax cut on personal income tax for all those efficient vehicles that companies give their employees use (Nielsen et al., 2017). The proposed reduction on the rent varies from 15% to 30%; it will depend on the contamination of the vehicle. Companies are one of the channels where the greatest growth is expected in the coming year due to the economic improvement and the greater access to financing. Companies are very sensitive to tax changes. So we can estimate that this measure will have a very positive impact on this channel. Today, company fleets represent approximately 25% of the vehicle purchase market; this measure will greatly help the renewal of said fleet, incorporating much more advanced technology and environmentally efficient cars into our fleet of vehicles (Durkin et al., 2017).

[bookmark: _Toc39535765]2.2 Businesses Currently Linked to the Global Automotive Industry 
Investment in Original Equipment Manufacturers (OEM) will prove to be non-profitable in the long run because the automotive industry is undergoing new dimensions. There is a radical shift in the automotive industry that tends to favour electric vehicles over the high fuel consumption vehicles (Law, 2017).  Society is increasingly getting aware of the level of pollution that our planet endures today. This means that users demand new vehicles that pollute less. In this way they can take care of the planet while reducing their fuel consumption. Moreover, with the strong policies of the Spanish Government along with European Union, implementing new regulations regarding pollution and imposing high taxes on vehicles with greater pollution, create a great opportunity for vehicle producers. Furthermore, the UK based government also rewards with a series of aid such as the PIVE 8 plan to change the vehicle of the citizens. This means that the industries dealing with OEMs and high-fuel consumption cars will no longer prove to be profitable because the government is constantly subsidizing the electric cars to change the dynamics of global automotive industry as whole (Kirk, 2016).
Keeping in view the radical shifts occurring in automotive industry, it is important for investors to learn and acknowledge the future of automotive industry, which is definitely electric cars and other eco-friendly motors such as hybrid cars.  Moreover, automotive industry can witness gradual fluctuations because of emerging competition (Law, 2017). Although, the experts say that electric cars would be preferable in the long run because it is favoured by the government and people due to its proven sustainability. But, one can never be sure about the rising competition in this business of automotive industry. In the automotive sector it is essential to differentiate yourself from the competition, since there are many brands that solve the problem of mobility for customers. Differentiation becomes the most important issue for the consumer to opt for one brand or another (Raugei et al., 2018).
A study carried out by the company on consumer behaviour before buying a new vehicle, shows that around 60% of buyers change brands during the decision-making process of the purchase. In the market we have a few vehicle manufacturers that have numerous brands aimed at different types of customers (Morton, Anable and Nelson, 2017). Competition occurs especially between brands, and it is they who, through advertising, are in charge of capturing the customer. In these cases, the differentiation between brands plays a fundamental role. Each brand always exploits an attribute with which it tries to connect with the customer. For example: sportsmanship, status, class, technology, etc. Thus, businesses with least innovation are non-profitable and should not be relied upon for investments. 
Regarding emissions, natural gas is a clean fuel, with low particulate emissions (95% less than diesel). In fact, its consumption in the UK has grown by 30% indicating a potential market for electric cars. And it is that in addition to emitting less polluting particles into the atmosphere, it allows savings of between 40-45 per cent in fuel compared to gasoline for its lower cost (Raugei et al., 2018). In addition, this type of vehicle not only significantly reduces pollution, but numerous studies show that being cars with higher technology and much safer significantly reduce road accidents, which will contribute to the accident reduction plan of cities. The technological advancement will have a minimum duration of two years when they concern movable property and ten years when they concern real estate or industrial establishments (Morton, Anable and Nelson, 2017). 
The technological development must appear in the contracts, differentiating the part that corresponds to the recovery of the cost of the property by the leasing entity, excluding the value of the purchase option, and the financial burden required by it, all without prejudice of the application of the corresponding indirect tax (Olleros, 2017). The annual amount of the part of the financial rent instalments must remain the same or have an increasing character throughout the contractual period. In any case, the financial burden paid to the leasing entity shall be considered the expense or tax deductible item in the personal taxation of the user of the goods subject to a financial leasing contract. The leasing entities must amortize the cost of each and every one of the assets acquired for their financial lease, deducting the value entered in each contract for the exercise of the purchase option, within the period of validity stipulated for the respective contract (Cohn and Vaccaro, 2018).
[bookmark: _Toc39535766]2.2.1 Applying Product Lifecycle Model
Applying the Project Lifecycle Model, it can be assessed that Electric Cars have now reached the growth stage and is likely to witness sharp growth in coming years. This means that investment in such companies dealing with electric cars will be profitable in long run, while all eco-unfriendly motors will shift from maturity to decline stage as per PLC model. Society is increasingly aware of the level of pollution that our planet endures today. This means that users demand new vehicles that pollute less and in this way they can take care of the planet while reducing their fuel consumption, and that in the long run it will save them in the economies of families (Engelken et al., 2016). Therefore, electric vehicles are becoming ideal for the businesses. This together with the strong policies of the Spanish Government together with the European Union, implementing new regulations regarding pollution and imposing high taxes on vehicles with greater pollution, create a great opportunity for vehicle producers. In addition, the UK government rewards with a series of aid to change the vehicle of the citizens. Without further ado, its objective would be, on the one hand, to reactivate the market, and on the other, to renew the fleet of vehicles in the country, with less polluting vehicles that favour the eco-sustainability of our planet (Hecht, 2018). Considering this analysis, it can be suggested that the market should discontinue gas vehicles in the long run after switching towards electric vehicles. The discontinuation of these products will play a major role in bringing maturity for this product. 

[bookmark: _Toc39535767]3.0 Conclusion 
Considering these facts, it can be stated that new ecological cars appear, such as hybrid or electric vehicles. To better understand the difference between the different types of ecological vehicles that has appeared in recent years. The vehicle has two engines, one for gas and one for electric, which the driver can vary without distinction. When one of the fuels runs out, the vehicle starts to use the other. The vehicle always starts in gasoline and does not go into gas until the engine reaches 40º (it usually reaches this temperature in one minute). As of that moment it can circulate interchangeably with electric and gas. Electric cars have multiple advantages, both in environmental sustainability and for the profitability of operators.
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