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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is fast and responsive, main menu and key content is loaded almost instantly. The pages such as Timetable, Pricing and Events load very fast. The booking pages consistently open to the Punchpass system for booking.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:   Yes. The site is made up of many sub-pages such as Timetable, Events, Courses, Teachers, Pricing, Testimonials, On-Demand and more. Navigation is easy because of a clean top menu, as well as there are a “Book Now / Buy Now” buttons are present consistently and link directly to the booking system. The layout is clean and user friendly, so new users will easily navigate.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. Punchpass has built in booking links so the website can sell classes and passes to customers. There is direct booking available on the timetable page.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: It would be easier for customer support to add a live chat tool on the website, as it would speed up responses. The menu on the mobile version of the website is quite complicated for users with small screens. A clearer “Free Trial” or “Get Started” button could be added to the homepage.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The design is clean, calming, and professional with high-quality images and clear headings. On mobile devices the design remains pleasant, although text sections appear longer and the menu becomes a drop-down. Overall, the look and feel is consistent across devices.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses warm photography of teachers, the studio and classes to create a welcoming atmosphere. The colour palette is soft and natural. Video is not widely used across the entire site, but the On-Demand section has class recordings. Imagery effectively supports the brand and atmosphere.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool. Customers are required to contact the studio by email or phone. The process is slower than the live chat feature. Customer convenience is improved and response time is reduced by adding a chat option.


	Question 2d – How effective are the social media links on the website?


	Answer: Links to Instagram and Facebook are easily visible and lead to the company’s active profiles. They offer additional information, updates, and social proof. This supports customer trust.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website is very clear in the services it offers. There are different styles of yoga, Pilates, pregnancy and post-natal classes, workshops and courses, as well as online On-Demand classes. The services are presented on individual pages with a clear description.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:  There is a Testimonials page and there is a broad variety of customer reviews. The majority of the reviews do not include a date of when they were written and the website is not specific in this regard either. However, there are plenty of relevant and personalised comments in the testimonials that support trust.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: High quality is portrayed in terms of professional photos, detailed class descriptions, and robust teacher profiles. Additionally, joining in-studio, online, and On-Demand sessions adds value. I would recommend this studio to someone looking for a professional studio with a wide variety of classes, a supportive community, and flexible membership options.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes. On the Prices page, Intro Offers, Drop-In pricing, Class Packs, Monthly Memberships, and On-Demand access are listed. The pricing is suitable for a professional yoga studio with online and in-studio classes as well as offering other services such as workshops and equipment use.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga Reading

	
	2.Yoga Studio Reading

	
	3. Ashtanga Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. The website is on the first page of Google results for searches like “Yoga Reading” and “Yoga Studio Reading” as well as more specific terms like “Ashtanga Reading.”


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. A website is still a necessity for UK businesses as it serves as a central point for information, pricing, booking and customer communication. Yoga Reading showcases this by clearly displaying services, integrating booking options, and offering access to online classes. A professional website enhances trust and aids in customer decision-making.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The most pressing recommendation is to implement a live chat feature. This would enable visitors to ask questions in real-time, enhance customer support, increase conversions for new clients, and provide quicker assistance compared to email or phone inquiries.
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