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Supporting Paper for Powerpoint Presentation on Using Digital Technology to help the Uptake of Vaccination programmes in the community.

The Vaccination of children is important to prevent the recurrence of deadly diseases such as Measles, Smallpox and Polio.  In the UK there is a programme of Vaccinations from 8 weeks up until college university age, to protect against many childhood diseases.  The MMR is a Vaccine given to protect against Measles, Mumps and Rubella.  The first dose is given at 12 months of age and the second at age 3 years 4 months (in Wales).  There is some misinformation in the community that has affected the amount of people who are having the vaccine.  A way to encourage people in a community is to put up posters, distribute leaflets and advertise in the local newspaper.  However, in today’s world of modern technology it is more useful to use digital technology, to reach an audience that spends a lot its time using social media.  
Communities vary in size, culture, religion, age and ethnic background and can be rural, urban or suburban, and have people from all walks of life living there (Keogh, 2017).  To be able to influence people in a community you need to appeal to the audience in a way that they will have easy access to.  Social media has become the major way to communicate, and virtually every business and organisation now has an online presence, either with a web site, Facebook, Instagram, Twitter or all of them.  Using the internet for health advice and research has empowered people to find out for themselves about health conditions, symptoms, and simple treatments, conveniently and quickly (Korp, 2006).  In recent months, the internet has played a major role in healthcare, as services have had to use digital technologies due to the Covid-19 pandemic, with examples like E-Consult (online doctor consultations), Hospital Consultants phoning patients at home to discuss treatment and everyone being encouraged to download the NHS Test and Trace App, to allow users to be aware of areas of high infection rates of Coronavirus (UK Government,2020). 
Using Social Media to promote health advice and information is being used more and more, as it is effective at reaching a large audience, and in years to come, when the young people of today are part of the older generation, using the internet will be completely normal.  Information is accurate as it can be updated in minutes, and instantly be seen by hundreds if not thousands of people.  Facebook is one of the most popular social media sites.  It can contain a large amount of information on, pictures, case studies, statistics, ways to get more information and if you hit the ‘like’ button then the page will keep popping up on that persons’ timeline daily or weekly.  Facebook is very popular, and many of the older generation have Facebook to be able to keep in touch with friends and family.  People who are ‘friends’ on Facebook are likely to be mostly living in the same community, so they are all able to comment on posts and have discussions.
Another effective way of reaching the community is on Twitter, however, it is thought that less people have Twitter accounts so there is a smaller audience.  Twitter is great for giving brief statements and putting a hashtag, to get a phrase or word ‘trending’ on Twitter, to raise awareness of a cause.  It is possible to ‘tag’ larger companies or organisations into the Tweet, for example @NHS so that the post will also show on their newsfeed, and their audience will be hundreds of thousands. Twitter can display some pictures and short videos but is limited in space to be able to expand on different topic areas.  A Website is possibly one of the best ideas as there is plenty of room to be able to explain each type of vaccine, a table to show the ages that they should be given the vaccines and explaining misinformation.  A logo or symbol could be devised so that people recognise it instantly and can tell others about it.  To be able to tell if we have been successful, there should be drop in the reporting of people with the disease, and an increase in the percentage of people getting the vaccine.  There will also be a lot of enquiries to local healthcare providers and, people making appointments and catching up on missed appointments.   
If 95% of the children in the community get the vaccine, then the diseases can be wiped out completely.  It is when this level goes below 95% that the virus is able to spread around the community again.  In this day of modern technology, comes knowledge.  In the 1950’ and society did not have access to information on vaccines and almost all medical diseases and conditions, so they listened and followed advice strictly.  Today, as they say – knowledge is power, and anyone can access a whole range of information and statistics to challenge what they are being told.  There is a growing number of people, known as anti-vaxxers who dispute the science and don’t believe in vaccinating their children, which is extremely worrying.  They run the risk of catching the disease and becoming very ill or worse still dying.  These are the very people that these types of campaigns are targeting as they are spreading misinformation.  The future of digital technology means that there will be devices that will be more accurate and wearable, and people won’t be so reliant on the internet to be able to get information.  Vaccination methods will be less invasive and safer in general.  However, there may be other diseases that will need a totally different approach of being treated, for example, Covid-19, which has been a steep learning curve for many people, and digital technology advances will help with assessing the rate of the disease in their own community.  Promoting vaccines will continue as the best outcome is reaching herd immunity.  The smallpox disease has been eradicated in Britain, and hopefully this can be achieved with many other diseases in the future.
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