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Background of Unilever in United Kingdom

Brands in Total
(Getchell, 2022)
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1930

The year Unilever was Formed Figure: Base of operation in United Kingdom (Morrison, 2011)
(Astuti & Rahmanto, 2017) And 190 different Countries (Hulleman & Marijs, 2021




Political Influence
Robles & Robles (2023)

Economic Influence

Communication Strategy of Unilever
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Socio-Cultural

Influence
(Ryan & Jeffreys, 2019)

Miscellaneous Factors

Figure: United Kingdom’s Environment (Scherle & Coles, 2008)




POLITICAL
STABILITY

Figure: Political Influence

(Steyn, 2018)

* Political Environment of United Kingdom
escalates to different directions of progression
for Unilever (Astuti & Rahmanto, 2017).
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Figure: Social policies (Lenhart et al., F igure: Trade policies
2010) (Singhal & Rogers, 2012)
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Figure: Government Relations (Verbeke, 2013)




Economic Environment

Strategic
Initiatives
* Business expansion for * Unilever tries'to penetrate fqreign market when  «  Strategies like target
Unilever is dependent its local base is stable, el the market of audience capture and critical
on the economic the UK (Hulleman & Marijs, 2021). behavior evaluation matters
environment of UK the most (Morrison, 2011).

(Getchell, 2022)




Socio-cultural Environment
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Social Diversity

Cultural
Sensitivity:

Figure: Cultural Sensitivity Figure: Social Diversity (Steyn,

(Coombs & Holladay, 2022) 2018)

* Cultural sensitivity is considering the
adaptability of different existence according to
allowance of the surrounding (Singhal & Rogers,
2012).

* Social diversity is the tolerance and acceptance
of diverse race in an environment (Verbeke,
2013).




Legal Environment
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Figure: Legal Environment Concepts (Ryan & Jeffreys, 2019) (Coombs & Holladay, 2022).

laws, regulatory compliance,

communication strategy




Understanding the global
business environmental issues
enables the manager to develop
a communication strategy that
successfully achieves the
organizational goals and
reaches the target audience

(Scherle & Coles, 2008).

Conclusion

Figure: Unilever Banners (Hulleman & Marijs, 2021)
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