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Introduction
Entrepreneurial success is a multidimensional field of business that is driven by the interconnectedness of traits, motivations and characteristics that are special to some selected individuals and that drive them to take calculative risks and prove their worth in the business. The purpose of this essay is to demonstrate a critical discussion on four selected entrepreneurial traits as discussed in the later section of the essay. An understanding of how these traits influence individual skills and approaches to business management and leadership has been demonstrated here in reference to relevant theories and practical examples. The four chosen traits are risk-taking, resilience, creativity and innovation, and vision and persistence. It has been shown in the essay how these entrepreneurial traits contribute to the success of the entrepreneurs and the organisations they are a part of. 

Main Body 
Risk Taking. Risk-taking is an essential trait of entrepreneurs that motivates them to go the extra mile and take risks under varied conditions to do something that is not even imaginable by others. Risk-taking in entrepreneurs motivates them for a transformative impact on the business and individuals working under them. Drawing insights from the 'Knightian Uncertainty Theory', it can be shown how risk-taking is a crucial entrepreneurial trait that contributes to forming an entrepreneurial landscape (Lopomo, Rigotti and Shannon 2011). The essentials to risk-taking are challenging the status quo and providing prowess under situations of ambiguity and uncertainty. This can be best understood from a real-life example of entrepreneurs. 
Entrepreneurs like Elon Musk fit well in the context. Entrepreneur utilises their philosophy to embark on bold ventures and show the world that even the impossible is possible with sheer dedication to achieve the impossible. Bold ventures in the form of Tesla and SpaceX redefine industries and push the boundaries of innovation and technological developments. The massive rise of Tesla has challenged traditional automakers to demonstrate their passion for risk (Muegge and Reid 2019). There are various dimensions of risk-taking attitude in entrepreneurs. A carefully planned and executed risk-taking can pave the path for success. However, it cannot be achieved without an evident balance between ambition and strategic planning. 
Risk-taking can be threatening and devastating for the entrepreneur and the business if not planned carefully. One good example in this case is of the failure of "WeWork". The business went for rapid expansion, which is an instinct in any entrepreneur, but the problem was the lack of a good business model to support this expansion. Eventually, an unplanned expansion resulted in negative consequences. This in combination with governance issues and financial mismanagement contributed to a noticeable decline in the valuation of the company in 2019 (Pendergraft 2021). This is a great example of the fact that unchecked and unplanned risk-taking leads to undesired consequences. 
Risk-taking is more than just the usual or traditional way of managing a business. It demands careful investigation of the market and internal company situation to gain valuable insights. Such insights inform on untapped areas in the market and the relevant capability of the entrepreneur to explore those. However, risk-taking entrepreneurs will succeed in leveraging the opportunities only when there is a distant vision to achieve something and the entrepreneur is aware of challenges specific to the approach (Zaleskiewicz, Bernady and Traczyk 2020). 
From the above discussion, it can be stated that risk-taking entrepreneurs are not just motivated to serve passion for implementing innovative ideas into action, but they also know how to balance ambition with actual realities. They can see the bigger picture with their approach to serve their passion and are aware of what will be risks in their way and how to manage those. 
Resilience. This is a unique characteristic of entrepreneurs to effectively overcome adversity. Resilience is a vital and foundational trait of entrepreneurs that helps them to effectively navigate the turbulence and challenges of launching and executing an entrepreneurial business venture. The importance of resilience is rooted in the ‘Psychological Capital Theory' that considers resilience as not just a personal attribute of entrepreneurs but an inseparable element of psychological well-being and reaching ultimate success (Luthans and Youssef-Morgan 2017). This section is utterly focused on illustrating the entrepreneurial journey of entrepreneurs and how resilience is one of their strong traits. 
Resilience is more than just showing stability against the odds. It is the essence of entrepreneurs to overcome their toughest times and survive even during crises. In this relation, the resilience of successful entrepreneurs, like Sara Blakely of Spanx, can be discussed. The visionary founder of Spanx leveraged its resilience to odd situations to reach to success. The dream journey of Blakely is seen comprising of attributes like rejections, initial industry scepticism, and financial barriers. However, the strong determination to prove something and cross any barriers and resilience against any challenges helped Spanx become a widely recognised brand (Roberti and Hetfield 2016). Her story of success not only teaches the importance of being resilient to challenges and provides a narrative telling of individual triumph but also showcases how an entrepreneur can progress to achieve its vision. Entrepreneurs by making good use of resilience, strategic vision and unmatched dedication rise to success. 
Resilience in the current age will not be enough to overcome new obstacles and yet manage to succeed. Even though resilience is essential to navigating hurdles during the entrepreneurial journey, its true essence lies in strategic adaptability and agility to emerging circumstances. The dynamic and unpredicted nature of the market coupled with disruptive events such as COVID-19 of 2020 can test the resilience of entrepreneurs. Instead, adaptive resilience is something that is more required in navigating situations such as these (Tang, Reiter-Palmon and Ivcevic 2022).
Resilience is not a fixed trait of entrepreneurs but an evolving and dynamic process that matures over the passing days. Resilience enables entrepreneurs to learn from failures and use adversity as a catalyst to address market needs more strongly than before. A very well-known example in this aspect can be given of Airbnb and its ability to overcome the hurdles during the pandemic. As for any other company in the world, the pandemic brought unseen challenges with no clues on how to navigate those (Gyódi 2022). However, Airbnb proved to be one of those companies to have successfully navigated the phase of challenges to emerge stronger than before. It is the never compromising attitude of Airbnb that encouraged them to be resilient amid the situation and prioritise user safety and experience. It is the resilience against a massive economic downturn faced by the global travel industry and the strategic agility to circumstances that helped Airbnb overcome one of its toughest phases (Fairley et al. 2021). 
It shows that resilience in combination with strategic agility leads to breakthrough progress toward emerging business goals. Resilience is undoubtedly one of the most significant traits of entrepreneurs that they leverage during unwanted and unfavourable circumstances to achieve new milestones. While many others fail during uncertainties, resilient entrepreneurs utilise their strategic agility against circumstances to convert challenges and risks into measurable successes. 
Creativity and Innovation. The ‘Innovation-Decision Process Theory’ states that entrepreneurs leverage creativity to foster innovation and thus, drive unmatchable success. The theory emphasises the significance of driving adoption and market evolution to fulfil new goals and set new benchmarks for others to follow (Burgess and Paguio 2016). Entrepreneurial brilliance is about mastering creativity and innovation that encourages entrepreneurs to define new standards and set new milestones for others. The example of Steve Jobs in this context is worth mentioning. As the co-founder of Apple, Steve Jobs utilised its excellence in creativity and innovation to reshape the industry and set new challenges for others to chase. The iconic leader showed the transformative power of creativity and innovation through vastly popular and successful product lines such as iPad and iPhone (Niebuhr et al. 2020). These products were a good example of how to transform creativity and innovation into something very useful for tech excellence and consumers. Continuing on the legacy of Steve Jobs, Apple now is a trillion-dollar company. Apple continues to solidify the legacy of Steve Jobs in the form of an innovative vision (Yun, Jung and Yigitcanlar 2018). 
However, not all innovative companies continue to script success in the long run. An example of Blockbuster can be cited here. Once the titan of the industry, Blockbuster gradually declined and failed to continue its success due to a lack of innovation and adaptability to emerging market trends (Goncharenko et al. 2023). Innovation is essential to success but this is not only enough in the long-term. Entrepreneurs and the companies they are popularly known to have associated with should have adaptability to market dynamics. Failing to innovate to address market changes would mean providing opportunities to others with better innovation capabilities to leverage. Netflix destroyed Blockbuster showing the importance of adaptive innovation to sustain success in the longer run (Saini 2019). 
Creativity and innovation are more than just developing new products and services to show that the company is continually progressing. Instead, it is the ability to move by the market trends. The advent of Netflix meant the destruction of Blockbuster, once the industry giant. Netflix could do so for its adaptive innovation to emerging market demands for streaming services (Wayne and Uribe Sandoval 2023). The emergence of the success story of Netflix is a good example of how creativity and innovation can destroy existing traditional norms and facilitate new means for sustained growth and success. Creativity and innovation are two sides of a coin that script entrepreneurial dynamism and encourage new ventures to push boundaries to disrupt traditional norms and business approaches. 
Vision and Persistence. Through the lens of the ‘Effectuation Theory’, it can be stated that vision and persistence are a vital entrepreneurial trait that shapes entrepreneurial journeys that result in invaluable achievements and successes. In this context, the example of Oprah Winfrey is worth mentioning (Rubenstein 2020). From just being an anchor for a local news channel to becoming a global media entrepreneur, it scripts the story of the transformative force of vision and persistence. Winfrey was a visionary leader. Due to this fact and her relentless efforts to achieve excellence, she managed to rise to success and establish a globally popular multimedia empire. She now is widely known as a business tycoon and cultural icon. This shows her story of a local news anchor to achieving entrepreneurial success (Puspita and Fatwa 2020).  
While vision provides useful insights into strategic roadmap and persistence helps to stand firm against hurdles and difficulties, it is the adaptive vision and persistence that matters most in a dynamically changing business environment. The way Amazon raced to success under the visionary leadership of Jeff Bezos shows how important it is to have a strategic vision and persistence under varied business circumstances. The long-term vision of Bezos was to make Amazon the world’s most customer-centric company (Adigwe 2024). To achieve this vision, Bezos has been showing some tremendous use of vision and persistence in its entrepreneurial characteristic. Examples are many to cite as evidence such as the highly advanced and one of its kind "Amazon Go" cashier-less store (Calderón-Ochoa, Coronado-Hernandez and Portnoy 2022).    
   
Conclusion
In conclusion, risk-taking is not any reckless progress to achieve something. Instead, it is the capability of entrepreneurs to leverage risk-taking to achieve new heights of success and milestones. The adaptive risk-taking of Elon Musk and useful lessons from WeWork show that risk-taking as an entrepreneurial trait is more than taking risks and is a strategic and adaptive progress to take calculative measures to script growth. 
Resilience has been shown as a foundational trait of entrepreneurs to utilise adversity as a catalyst to rise to success. The entrepreneurial stories of Sara Blakely and Airbnb during the pandemic showcase the power of resilience in navigating new challenges and attaining new goals. 
Creativity and innovation are integral to entrepreneurial ventures and essential traits of successful entrepreneurs. However, it does not mean making new products and not addressing the emerging market dynamics. In this regard, the success story of Steve Jobs of Apple and the downfall of Blockbuster were discussed. 
Vision and persistence are some of the most critical traits of entrepreneurs that encourage them to see the distant vision and remain persistent to hurdles to achieving the vision. The way Oprah Winfrey became a business tycoon and cultural icon from once a local news anchor shows the significance of vision and persistence. The consistency of Jeff Bezos with strategic commitment and a never-setting attitude helped leverage his vision and persistence to a great level to be on a journey of becoming the world's most customer-centric company. 
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