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[bookmark: _Toc498958227]Abstract
This dissertation has been completed as part of an undergraduate Bachelor degree and investigates the impact that Brexit has on existing entrepreneurship in South Wales. Focusing on small to medium sized businesses that are owned and run by individuals of varying age and gender. 
This research is interested in finding out the opinions of existing entrepreneurs and how they feel Brexit will affect them and their business. 
The research will identify the importance of entrepreneurship within South Wales, considering the drastic growth in the number of micro and small enterprises from 2003–2016. Showing how these existing entrepreneurs are employing members of the public, reducing unemployment.
This study will give recommendations in to how existing entrepreneurs in South Wales can adapt and adjust in order to remain in business after the vote to leave the European Union.
There is a gap in the market for this form of research which makes the research beneficial to complete as the main available research currently is all regarding Brexit in general with no focus on how it will affect and link to existing entrepreneurs. The research can also help to show other entrepreneurs how other businesses are reacting to Brexit including potentially their competitors.
This research takes a Phenomenological approach for the research method in order to focus upon experience and the opinions of the entrepreneurs personally, as to find out how Brexit affects their daily life. The other research approach used in this research is an inductive approach as the research wants to discover a pattern and not to make pre-assumptions of what the pattern will be before conducting the research. 
The research methods used are face to face interviews and online questionnaires, giving the research a mixed methodological approach incorporating both qualitative and quantitative data. The sample of individuals used will vary in both age and gender.
The research will also go on to identify any potential reliability or validity issues that may occur and find a remedy to overcome these limitations.
















Contents
Abstract	2
1.0 Chapter 1: Introduction	4
1.1 Aims and Objectives:	5
1.2 Background:	5
1.3 Importance of Research	5
1.4 Focus	7
2.0 Chapter 2: Research Methods	7
2.1 Research Approach	8
2.2 Reliability and Validity	10
2.3 Limitations	10
2.4 Ethical Considerations	12
Bibliography	12









[bookmark: _Toc498958228][bookmark: _GoBack]1.0 Chapter 1: Introduction
33.5 Million People on Thursday 23rd June 2016 casted a vote in the national referendum deciding whether Britain should remain or leave the European Union (Clarke, et al., 2017). 
The United Kingdom’s decision to leave the European Union is referred to as Brexit, this term is used throughout the research.
[bookmark: _Toc498958229]1.1 Aims and Objectives:
The main aim and purpose of this research is to evaluate whether the decision of the referendum to leave the European Union has had an impact upon existing entrepreneurship within South Wales. Focusing on business owners that have been operating longer than 2 years rather than brand new start-up businesses.
Through this research the various entrepreneurs in South Wales could evaluate the impacts Brexit will have on their business and identify any changes they may need to look at to remain competitive and sustainable.
The research focuses on determining the answers to 3 main objectives. These objectives are;
1. To identify the importance of entrepreneurship within South Wales
2. To evaluate the effects of Brexit on existing entrepreneurship within South Wales
3. To make recommendations to existing entrepreneurs within South Wales
[bookmark: _Toc498958230]1.2 Background:
There are previous research studies carried out regarding Brexit and the affects it has on Foreign Direct Investment and Economic Performance (Centre for Economic Performance, 2016) and research into why Britain voted to leave the European Union rather than remain (Dorling, 2016). However, there isn’t a large amount of research studies focusing on how existing entrepreneurship is affected due to Brexit. 
[bookmark: _Toc498958231]1.3 Importance of Research
There is a need for this form of research in order to find any remedies to potential problems or whether great opportunities are on their way to Britain to be ceased by entrepreneurs.
The topic chosen may be of interest to local entrepreneurs as they may be intrigued to discover how other business owners and even possible competitors have found the referendum result, and their opinions on how they think Brexit will have an impact upon their business.
The diagram below shows the importance of entrepreneurship in Wales in general, this diagram was created by (National Statistics for Wales, 2016). The diagram gives a good overview of how many people are employed by active Welsh businesses. The findings show that most employees are employed by either Micro or Small sized businesses then followed by Medium and Large businesses. This shows that it is important to keep entrepreneurship going within wales as in 2016 over 130 Micro businesses were active compared with 2003 where there was 100. Overall, ‘between 2003 and 2016 employment in enterprises active in Wales grew by 22.7 per cent’ showing the growing entrepreneurial spirit in Wales, identifying that this entrepreneurial attitude is creating jobs for a lot of the Welsh population (National Statistics for Wales, 2016, p. 4).
[image: ]
Figure 1: Employment in Enterprises active in Wales by employee size-band 2003-2016 (National Statistics for Wales, 2016)
The need for entrepreneurship is clearly shown in South Wales as the councils organise free events to help entrepreneurs in South Wales such as ‘Entrepreneurs Wales’ which is when different ‘independent firms, start-ups and sole traders can gain advice from experts’ (South Wales Argus, 2013).
Overall, this research will add to the already existing body of knowledge that is available and could help to create research in the future as a base of a new study.
[bookmark: _Toc498958232]1.4 Focus
The research will concentrate on the business community as it will make the community more aware of the affects that Brexit can have upon their local businesses and entrepreneurs and how this could either bring forward new threats or opportunities for the community. The business community is defined as the individuals who run and manage businesses (Farlex, 2017).
Also, regarding the timing of release of this research it has been less than 1 year since Britain voted to leave the European Union. This benefits the research as it makes it current as it has only been a very short period of time since the referendum which will show how entrepreneurs are feeling not only after the vote of the referendum but possibly how they feel after leaving the EU, if there have already been any effects. The predicted date for Britain to leave the European Union is the 29th March 2019 (Hunt & Wheeler, 2017). 
[bookmark: _Toc498958233]2.0 Chapter 2: Research Methods
To decide on a research method the ‘onion model’ can be considered, which helps a researcher to ‘depict the issues underlying the choice of data collection method’. In this model ‘each layer represents’ a different particular ‘step within the research process (Michalski, 2011). The onion can help the researcher decide which of the research methods best suit their study. The most effective way to use the onion is to move from the outer layer to the inner layer as if you are peeling a real onion (Sahay, 2016). Therefore, the onion is important as without it the researcher may struggle to choose the best research methods for their type of study and if the wrong methods are used they may struggle to gain any accurate findings.
Below is a visual diagram of the research onion created by (Dümke, 2002) based on the figure introduced by Saunders et al (2009). The diagram shows not only the different approaches but also the philosophies, strategies, time horizons and data collection methods. 
This research will analyse the best research method through guiding through each step of the research onion.
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Figure 2: The Research Onion (Dümke, 2002)
[bookmark: _Toc498958234]2.1 Research Approach
This research takes a phenomenological approach due to the nature of the research. This approach focuses ‘not on descriptions of worldly objects but on descriptions of experience’ this best suits this research as it is discovering how the referendum is affecting individual entrepreneurs personally on a daily basis, this looks into their opinions and very qualitative data and therefore this will be the best approach (Halling & Ronald, 2013).
The research will take a more inductive approach to it as it aims to seek and observe ‘to find a pattern’ rather than the deductive approach which already has an ‘expected pattern’ before conducting the research (Ahmed, et al., 2016, p. 133).
There are 2 main research methods used to discover primary research for this study. Firstly, one to one interviews will be used in order to obtain qualitative findings, these are conducted with local business men and women operating in South Wales. This research method will be able to give a more personal and realistic view of how the referendum has affected these entrepreneurs and their businesses. 
The interviews will be structured interviews, this means the interview questions and the order the questions are asked will be the same at each individual interview. Previous research has shown that a structured interview is more valid and effective than non-structured interviews as it is more accurately evaluating the interviewees (Pettersen & Durivage, 2008, p. 9).
Qualitative data refers to using ‘a naturalistic approach’ which is used in order to find out more real world data meaning that ‘the researcher does not attempt to manipulate the phenomenon of interest’ (Patton, 2001)
The other research method used will be an online questionnaire which will be advertised on social media to encourage as many entrepreneurs within South Wales to electronically fill out. This research method will give a more quantitative view than the interviews and will give a more broad opinion of the local business men and women.
Therefore, this research will take a mixed methodological approach. This means the research has combined ‘qualitative and quantitative approaches’ to get the best result from the research (Tashakkori & Teddlie, 1998). Quantitative data is ‘data that can be counted and measured’ this refers to numbers etc. (Alcocer, 2017). This data collection method will be used to analyse the results from the survey, for example if 10 people answer ‘No’ to one question and 2 people answer ‘Yes’.
This mixed method approach can be known as triangulation by combining quantitative and the qualitative data, these two data types can be mixed in order to ‘integrate the two fundamental ways of thinking about social phenomena’ (Mertens & Hesse-Biber, 2012, pp. 75-79).
The research uses a ‘Likert-type’ scale to summarise the online questionnaires, which is described by (Mitchell & Jolley, 2009) as a way to ‘yield more information’ than in other types of scales for surveys. For example it gives ‘respondents the freedom to strongly agree, agree, be neutral, disagree, or strongly disagree’ this gives a ‘more powerful statistical test than nominal-dichotomous items’.
The sampling technique for the interviews will be to use a range of both male and female entrepreneurs, and of varying different ages. The large age range and different gender of the participants should give the research a more effective result and be more generalizable to other areas around the United Kingdom. The participants are running small to medium sized businesses within Swansea and surrounding areas of South Wales. 
[bookmark: _Toc498958235]2.2 Reliability and Validity
Reliability refers to ‘the extent to which’ research or ‘any measuring procedure yields the same results on repeated trials’ (Carmines & Zeller , 1979, p. 11). This allows a researcher to discover whether their results are in fact consistent each time they perform the research, this shows if this research is then able to be considered as reliable.
(Litwin & Fink, 1995, p. 33) Describes validity in research as ‘how well it measures what it sets out to measure’. This research would be more concerned about external validity than internal validity. As external validity looks to what ‘extent’ that the ‘results of a study can be generalized to other settings (ecological validity), other people (population validity) and over time (historical validity) (Pavlov, et al., 2001). For example, how this research in South Wales can relate or be generalised to the whole of Wales, England and so on. This research will try to conquer any possible reliability and validity limitations in order to meet the overall aims and objectives.
[bookmark: _Toc498958236]2.3 Limitations
When considering this research there are some limitations to the research techniques through reliability and validity. As above reliability is defined as receiving the same results on repeated trials. This could be an issue with interviews due to the limitation on number of participants that will be interviewed. For example, if the research is limited to interviewing only 5 participants then it may receive a different result to if it was to interview 20 people. This issue could also arise with the online questionnaires as there is no guarantee how many participants will take part.
To conquer this limitation and fulfil the aims of the research the sample number of participants will be as large as possible in order to give more results and to potentially avoid bias. Aiming to interview a minimum of 10 individuals face to face and to have at least 15 participants for the online questionnaires.
On the other hand there is a limitation to the validity of the research also, as in the research will be opinions of individual people, this could lead to a biased result and when trying to generalise the results to the wider population or settings it may not necessarily be accurate.
As a way of avoiding this issue with validity the research will survey and interview as many participants as possible, aiming to have a large enough sample to defeat the limitations of the validity.
Another issue of this research could possibly be the population of the participants as they will all most likely be much organised and determined individuals. As (Kuratko, 2013) explains entrepreneurs have been ‘compared to Olympic athletes challenging themselves to break new barriers, to long-distance runners dealing with the agony of the miles’ (Kuratko, 2013, p. 3). As they all run their own business they may give a very biased view as if they believe they will still strive and Brexit will not affect them. This could be a large issue for the research as it will be difficult to find the truth of the impacts of Brexit if this happens. To reduce the impact of this issue I will encourage the participants to be as open and honest as possible and ensure they will remain anonymous if that is what they would prefer as this can be done through the confidentiality of the research.
Another limitation will be considering the time horizon, this research refers to the type of time horizon that is ‘Cross-Sectional’ as it is completed within a certain time frame (UK Essays, 2015). This is a limitation as if the research was conducted over a longer period of time it may receive different results as more time will have passed since the vote to leave the EU and stronger and more educated opinions may have formed.
The research is also limited to a specific word count and this may be a limitation to the overall study as research and findings will need be condensed in order to fit within the word count. To avoid missing out any important findings the research will need to be strictly organised to ensure no section of the research is longer than it needs to be.
[bookmark: _Toc498958237]2.4 Ethical Considerations
There are some ethical considerations that need to be made for this research to be conducted. Firstly, entrepreneurs will be revealing some private details about how their business will be affected by Brexit and this must be kept confidential and secure in order for anyone reading the research to be unable to identify who the person or business is. All participants are made aware of their results being anonymous and confidential and must sign a form of agreement in order to participate in the interviews or tick a box to agree on the online questionnaires. This will allow the participants to give more truthful answers as they are not worried about their identity being revealed. As businesses need to stay competitive and if they fail to ‘secure and protect confidential business information’ it could lead to them losing business/customers (Jules Halpern Associates, 2010)
The second ethical consideration is that each participant is made aware that their participation is voluntary and they can exit the study at any time they feel and their results so far will be destroyed. This gives good consideration and respect for both the participant and the researcher (Marshall, et al., 2006).
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