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Introduction
In this report I will talk about how social and digital media can be used to reach a wider customer base, I will introduce some key points of my chosen topic with further elaboration. What social media is? advantages and disadvantages. Like previous forms of media, social media is a tool for communication, but it is utilized more broadly for social engagement and uses scalable and easily available communication approaches. 
When we talk about digital media, we are referring to the set of platforms, channels and technologies used to disseminate information and messages electronically such as emails, social networks, websites, mobile application and online videos. According to Ortiz-Ospina, E (2019) “Facebook, the largest social media platform in the world, had 2.4 billion users in 2019. Other social media platforms, including YouTube and WhatsApp, also had over one billion users each. These numbers are huge – in 2019, there were 7.7 billion people worldwide, with at least 3.5 billion online. This means social media platforms were used by one in three people worldwide and more than two-thirds of all Internet users. Social media has changed the world. The rapid and vast adoption of these technologies is changing how we find partners, access information from the news, and organize to demand political change. Who uses social media? When did the rise of social mediatime.t, and how has the number of users changed over time? Here we answer these and other key questions to understand the history of social media worldwide. We begin with an outline of key trends and conclude with a perspective on the social media adoption rate relative to other modern communication technologies. “This tells us how digital and social media grew up in nowadays life.
Here I will talk about marketing, traditional vs modern. Marketing is an activity of business to promote a product or service for customers, while traditional marketing's focal point is the company's product or service, modern marketing is more customer oriented. Companies that implement a contemporary approach prioritize the satisfaction of their customers above all else in order to cater to the specific demands and desires of their target market.
Posting pictures, videos, stories, and live videos that represent your brand and attract a relevant audience. Responding to comments, shares, and likes and monitoring your reputation, following and engaging with followers, customers, and influencers to build a community around your brand this is how social media can be used for marketing and reaching new customers. This is one of advantages of using social media as a tool for reaching new customers, other advantages are connectivity, real-time communication, and accessibility of information. However, include potential addiction, privacy concerns, and the spread of misinformation which is a disadvantage. Looking at both the pros and cons of social media is important. `The importance of social media in business is growing at warp speed With such amazing growth, every business today needs to leverage proper social media channels in the best possible way Social media channels are needed not because it is the “in thing”, and not because it “sounds simple”, but because businesses target audiences are hanging around the popular social networks Consumers are not only hanging around, but they are also engaging with their favorite brands and connecting with them on different levels By giving your business brand the social media touch, you not only generate more business but also connect with your customers better and serve them on a higher level Some of the social media statistics below will prove beyond doubt the importance of social media in business: About 71% of consumers are more likely to recommend a brand to others if they have a positive experience with it on social media About 68% of adults based in the U.S reportedly have a Facebook account About 73% of online marketers agree that their efforts in implementing a social media marketing strategy for their business has been effective Recent research shows that a user spends an average of 2 hours and 22 minutes in his/her social media account everyday including messaging About 2 million business today use Facebook advertising for promoting their products and services` Smith, K. (2019). `The impact of social media on businesses is undeniable. It's transformed brand engagement, marketing, and customer relationships. From increased visibility to innovative strategies, the advantages are substantial. To thrive in the digital era, businesses must harness social media's power and tailor strategies accordingly. ` (Digital Loud, 2023)

Conclusion
This report aimed to show how digital media is so important and crucial in today’s business lives. There can be no doubt that digital and social media are a grate tool for reach a wider audience, using social media in business is more than necessary is crucial nowadays if you want to be successful. Learn about digital and social media bring me another way to see social media, I used social media just to communicate with family and friends however learn about this topic a could find out is more than that I can promote myself, make myself known both to look for a job and to grow a company. Set up a good   strategy on social media is the key to reach our targets. 
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