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In the modern business era, the hospitality sector is a growing one in today’s global economy and the fast-growing impact of this sector affects the economy of the host country along with constantly creating more new business scopes relating to this sector s (Kim, Barber and, Kim, 2018). The implications of these types of business possibilities will support both the local economy and the national economy of the host country. In this essay, sustainability, the most arising factor in the perspective of the hotel and hospitality industry will be discussed and a clear idea regarding the circular economy will also be explained. Different countries take different initiatives to maintain sustainability in their hotel and hospitality sectors because sustainability plays a critical role in terms of ensuring the long-term visions of a country.
Sustainability means the ability to meet the needs of both future generations and present generations considering the economy, environment, and also society. Mainly, sustainability focuses on protecting natural resources, developing the national economy, and also protecting the rights of social well-being.  In case of the hotel industry, the hotel management manages their functions considering the upcoming period so that the management can provide services continuously. The hotel management makes its plans based on the three pillars and these are social, environmental and also economic factors (Fabrice and Sivarajah, 2021). These are interrelated with each other. They maintain sustainability in their actions by preserving energy, reducing expenses, declining the usage of water and also following just in time philosophy in their supply chain sector. 
At present, tourists have a tendency in terms of choosing hotels that focus on sustainability rather than immediate profit. Considering both the present needs and future needs, the hotel management has to develop a strategic framework for the purpose of creating sustainable value that will support the hotel in achieving competitive advantages in the competitive tourism industry. For example, the hotel management takes some initiatives to prevent pollution that assist to reduce waste as well as preserving energy in today’s business period. For the future business period, the hotel management has to develop environmental skills and capabilities that eliminate the wastage in the daily activities of the hotel to (Latif, Pérez, and Sahibzada, 2020). Thus, a hotel primarily engages in sustainable measures because they prefer to enhance customer attraction and retention, save money, and benefit the environment where they are running their businesses. 
The hotels are more dependent on natural resources in doing their business and thus they satisfy the needs of the tourists. If the hotel management doesn’t provide more priority to protecting natural resources, the host country is suffered more in the near future. People go to other areas to escape their boredom, which uplifts their spirits and makes daily tasks more enjoyable. Adapting and reusing are given more attention in sustainable tourism because the hotels have to fulfil both the present needs and future needs of the tourists that will support the hotels to sustain a long time in this sector. As the environment is one of the most significant factors in the hotel and hospitality industry, the government puts pressure on the business to be responsible in using natural resources and also taking initiatives to protect the environment (Luu, 2017). For example, different hotels in the United Kingdom are reducing plastic waste, switching to the keycard system, cutting food waste, saving water, and also using automated energy control.  Thus, the hotels can achieve a positive customer experience and ensure customer retention. In addition to that, the hotel management must sustainable while utilizing natural resources such as pristine landscapes, turquoise water, waterfalls, sandy beaches, glaciers, coral reefs, and pure air. Each hotel is continuously trying to add new facilities and services to attract more tourists (Seo and Han, 2022). The government establishes certain goals for the hotels in order to manage them and the hotel business. The hotel management is under pressure from the government to cut operating expenses, emit less carbon dioxide, use less electricity etc.
The expansion of the hotel and hospitality sector has an effect both favourably and unfavourably. By generating more foreign exchange, expanding job possibilities, and boosting economic activity, the sustainable hotel industry ensures economic progress. Mainly, through ensuring sustainable initiatives in the hotel and hospitality industry, the host country can support its local economies while also boosting tax revenues for the government. An increase in hotel supply has a greater influence on the economy by raising expenses for infrastructure, raising prices, and creating leaks. For example, in the United Kingdom, experts suggest that hotel management brings differentiation and modernizes the existing infrastructure to attract a huge number of customers which will create more employment opportunities (Leslie, 2012). In addition to that, the hotels are now focusing on their menu to keep organic foods that come from the local community. Thus, the local economy will be progressed day by day. But recently, the government of a host country provides permission to the third party country to start businesses in the local areas that increase foreign ownership and the host country may lose its ownership in the hospitality sector gradually which is the most concerning issue for the host country.
The hospitality sector represents the local culture of the host country and so the hotel management must provide proper training to its staff so that they can appropriately present their culture to foreign visitors. When the foreign visitors feel comfortable staying in hotels and traveling to different sights of the host country, they will visit again along with providing positive reviews to other visitors. The hotel management believes that sustainability can be ensured in the hotel business through strengthening the local communities and revitalizing the local culture as well as art. At present, the hotel sector gives greater importance to commercializing local culture and art for the purpose of gaining a favourable reputation among international tourists.  According to (Stahel and Ellen Macarthur Foundation, 2019), the local culture of the host country may be influenced by different factors such as social change, globalization, cultural disputes, heritage damage, unfavourable interactions between hosts and visitors, loss of authenticity, and more. Research shows that the hotel and hospitality industry is mostly impacted by globalization. For example, when foreign investors run their business functions in the hotel industry, they want to implement their own culture in the host country and the culture of the host country has collided and the local community is also influenced not only positively but also negatively.
The process of reusing, recycling, rethinking, and redesigning resources is referred to as the "circular economy," and it is one of the most important ways to improve sustainability globally. The circular economy is focused on reuse and recycling, but sustainability is a more general idea that considers the environment, the economy, and the larger community. To maintain and avoid the impact of climate change, the experts suggest that hotel management should adopt the circular economy, not the linear economy (Jankovi and Krivai, 2014). In recent years, hotels greatly focus on practicing sustainability in their daily business functions and engage in a variety of CSR activities to keep their reputation in the competitive business world. Local suppliers are given higher preference by green hotels when it comes to obtaining the raw materials needed to produce various hotel services. Another action that may be viewed as a CSR initiative that assures the socioeconomic development of the local communities and, eventually, the growth of the nation is that hiring a variety of personnel from the local people along with providing the employees with career development training. However, the three pillars of sustainability including social, economic and also the environment are ensured through performing CSR activities. Eco-friendly hotels implement highly efficient strategies that will be helpful in lowering operational expenses and ensuring the three pillars of sustainability. The most successful actions are using automated energy control, moving to sustainable transportation, recycling, saving water resources, etc. The best ways to ensure sustainable tourism in the hotel sector include employing green policies in all sections of the hotel, including maintenance, the supply chain, and services, as well as using environmentally friendly items. In addition to that, the hotels are now using e-waste systems to protect the environment which ensures environmental sustainability. By reducing gas emissions and pollution, a hotel can transition to the green hotel and it is a new step that will help the business succeed in the long run (Dube and Nhamo, 2020).

At present, the most concerning issue is global warming and hotels have to consider that issue in operating their business functions. The government must provide rules and regulations to the hotel and hospitality sector to protect the earth against global warming as some activities of human beings are the reasons for increasing world temperature. The hotels must reduce the usage of energy and cut back on wasteful habits or carbon footprints to protect the environment. In addition to that, the hotels must perform various types of CSR activities, such as addressing the health and safety needs of employees along with the tourists, upholding moral standards within the establishment and throughout the local community, and working to lessen adverse effects on the economy, environment, and society (Ben Youssef and Zeqiri, 2022). The hotels carry out their corporate social responsibilities to ensure public trust and the general welfare of the community. 
Similar to the hotel and hospitality sector, the pharmaceutical sector undertakes a variety of CSR initiatives to ensure the long-term success of society, the environment, and the economy as well. GlaxoSmithKline, a major pharmaceutical innovator, has concentrated primarily on reducing its impact on the environment. The functions include anything from using wind power to providing clean water to the world's population and the larger community. Because customers turn to these organizations that run hotels not just for profit but also for the welfare of the larger society, the firm is able to establish trustworthy relationships with its stakeholders in this way. Corporate social responsibility is now being done in the hotel and hospitality sector since it helps to build consumer trust by showing concern for topics like promoting social change, commemorating Earth Day, increasing awareness, and so on (Lacy and Jakob Rutqvist, 2015). For instance, Marriott International developed the Serve 360 Corporate Social Responsibilities plan, and hotel management is trying to lessen water consumption by 30%, carbon usage by 35%, and trash by 40%, and also 45% of food waste. Through engaging in CSR initiatives, hotels will be capable to build up goodwill, which is essential for succeeding in business (Aznar et al., 2016). With the help of this goodwill, a hotel is better able to maintain positive relationships with both its internal and external parties along with attracting huge visitors. The use of natural resources by hotels must be considered carefully in order to safeguard the environment as well as the natural resources that are essential to the long-term viability of the hotel and hospitality industries. Since our demands will rise in the future, this knowledge needs to be shared across all business sectors (Beattie, 2019). 
The recommendations for the hotel businesses are provided in the following:
· The hotels should adopt an automated energy control system to protect natural resources like energy.
· The hotels can save water by utilizing rainwater.
· The hotels should reduce gas emissions and the usage of carbon footprints.
· They should start rooftop gardens to protect the environment.
· Hotels should avoid disposable products.
· Hotels should prefer eco-friendly products.
· The hotels should keep organic food items on their menu
· The hotels should use water filters rather than plastic bottles
· The hotels should reduce as well as reuse supplies packaging materials
· The hotels should utilize refillable dispensers for shampoo, soaps, and also conditioners.
· Hotels should adopt a circular economy.
All types of businesses must ensure sustainability as they want to compete for a long time in a market. Like other businesses, hotel businesses also ensure environmental sustainability, economic sustainability, and also social sustainability. As hotel businesses mostly rely on natural resources, they must protect natural resources for further use that are necessary to fulfil the needs of future generations.
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