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[bookmark: _Toc142857435]Description – What Happened?
For this unit, I had to undertake an e-learning course to complete this Graduate Attribute Module. This involved e-learning on several topics and sub-topics, ‘Brand You’, ‘It’s a Small World’, ‘Opportunity Knocks’ and ‘The Pursuit of Happiness’. Each unit is self-led and involves a series of interactive presentations which prompt you to answer questions, ‘dive deeper’ and do more research and reflection on the sub-topics. These topics all have significance towards developing a ‘personal brand’, and there were key lessons to be taken away from the learning. I have written a personal reflection based on my interpretation of the units and how these contribute towards the development of my ‘personal brand.’  
[bookmark: _Toc142857436]Interpretation
Reflecting upon the unit ‘Ambition is Critical’ I learned about why ambition is important to succeed in goals and aspirations. This is a key element for the development of my ‘personal brand’. The video provided – ‘What Does Ambition Mean to You’ (The Knowledge Society, 2019) was thought provoking, and raised my own questions about what ambition means to me. I started to think about who I want to be, and what my ambitions would be to get there. For me, the most significant ideas arose from being prompted to think about who I wanted to be when I was younger, and what I aspire to be now. I always wanted to be a ‘manager’, but now I want to be a leader. I now look up to leaders such as Ellie Middleton and Leanne Maskell, leaders in a field that I am particularly interested in – Disability Inclusion. 
I questioned why I want to be like Middleton or Maskell, and this prompted me to watch a Ted X talk that Ellie Middleton gave earlier this year (Middleton & TedX, 2023), and reflected on how this changed my perspective and ambitions as a future leader with learning disabilities. Ellie discussed the positive aspect of having learning disabilities, and why those with these difficulties should be living as their authentic selves. This inspired me and gave me my ambitions as a leader – I should be using the qualities I have been given as an Autistic and ADHD woman, to my advantage in the workplace and to advocate for those who supress their authentic selves in fear of not being accepted. Authenticity is a significant part of building a personal brand. For me the most useful element of this unit was learning about being our authentic selves. 
However, by accepting that I am going to be my ‘authentic self’ does not fully address my own deep-rooted personal confidence issues, and I have a lot to work on. This is significant for the development of my personal brand as I want to be open about my barriers, showing I am proud of my authentic self, but I have a lot of work to do personally to accept myself first. 
Learning about goals and goal throughs is a key element to personal growth and development in my opinion. For me, this was the most useful topic to learn more about. I updated my Personal Development Plan and reflected upon how much I have achieved in the last year, and how this has had a positive impact on my personal brand. I can show future employers and collaborators that I can achieve my goals, especially when they are set as SMART targets. I recognised that although I have grown in some respects, there are still skills to be built upon and I am not all the way there yet. 
Discovering more about boundaryless careers was a highlight of this unit. I had not considered the prospect of becoming self-employed or offering my services alongside my current job to those in need of them. ‘Gig economy’ was something I needed to research more, as my services fit into those that could be offered as a ‘one off’ to prospective contractors. Woodcock (2021) explains that companies draw on ‘crowdsourcing’ to develop a ‘crowd’ of participants to solve problems and to serve as a network of people in the form of an ‘open call’ i.e. having people at their disposal at any time to solve a problem or complete a task. As I researched this more, I realised there are ethical consequences of the ‘gig economy’. Personally, taking on ‘gigs’ as a single source of income would be a risk to my current family and financial dynamic, as I rely on a salary monthly, whereas taking on ‘gigs’ would not be as secure. However, knowing that there are additional opportunities to be had is intriguing and will be something I personally look further into. 
For unit 2 – It’s a Small World, I did not consider how important having a good network of connections truly is. Collaboration is a key element of development, being able to work with teams and individuals is essential in the digital era. I am active on LinkedIn – however I did not understand the true importance of engaging in conversations with connections, and how much can be gained from this. It is important to know that while LinkedIn is a good networking platform, it does open you up to vulnerabilities if someone does not agree with you, or if you have different opinions – LinkedIn engagement can be positive or negative, and I have realised that it is important sometimes in business to stay neutral, or to reflect the values of the company you work for. When developing a personal brand, it is important to stay away from political or social associations. It is also important to note that customers have access to my profile, and this could affect customer loyalty. (Ekhlassi et al., 2018)
Networking is not always easy, or natural. An important consideration is what networking style I gravitate towards. I gravitate towards small, 1:1 conversation with potential connections and businesses, because naturally I am quite introverted. Learning about stepping out of my comfort zone and how to find new connections has been an important aspect of this unit. I have learned more about what preparation, planning and practice is needed to make good connections that will further my career. Grayson & Baldwin (2007) suggest that intentionally developing, maintaining, and utilizing contacts and alliances are at the epicentre of leadership networking. The e-learning course prompted me to reflect upon what I can do to be more diverse and inclusive in my approach to networking. I decided that I would open my network to people whose views, insights and resources differ from my own which should benefit my career by developing a network that inspires new thoughts and challenged beliefs. 
Having a cohesive network is also an aspect I hadn’t considered before this unit. Reflecting on my own network, I realise I have more of a bridge network – where people are not connected to one another. This prompted me to review my current connections and what connections they have. However, this is not to suggest that the bridge connections I have made are inappropriate – as different connections require a different approach, and this should be tailored to the individual. 
I was particularly interested in the serendipity mindset, which was introduced as part of unit 3 – Opportunity Knocks. Dr Christian Busch (2020) spoke about how someone with a serendipity mindset can prepare for and understand that luck is part of any unpredictable situation. Letting go of the idea that plans can cover every possibility cultivates a serendipity mindset and allows searching for serendipity triggers – which are moments that you encounter something unusual or unexpected. I am going to apply this thinking in future to unpredictable situations. 
Topic two prompted me to look inwards. I looked at acquiring clarity and that clarity of purpose is the most important thing when it comes to success (Andrus & TEDxUniversityofDelaware, 2019). This prompted me to look at my career goals and combine what I learned earlier on about ambition. 
I enjoyed the section about cultivating opportunities, as I can relate to job finding and advocating for myself when trying to find a new opportunity. I was interested to see that something that I already do – which is reaching out to my network, particularly to those working in an organisation I wish to work for and asking them politely to advocate for me as a potential candidate for a role within their organisation. This landed me my role at Magstim, as I had already connected with the HR manager who advocated for me to the sales manager at the time I applied for a role as Purchasing Assistant. I will be using this in future when I am seeking opportunities. 
The most meaningful learning for me arose from looking at my core values. Eliott (2004) suggests that commitment to company values is an employee declaring their commitment to integrity, honesty, equity, and selflessness. I had not considered previously how important it is for my core values to align with potential employers and what role this plays on motivation. From my evaluation of my own values, I could look at which businesses shared most if not all my core values and prioritise those with the best opportunities for me. I had not considered doing this before, and I am thankful for this new knowledge and outlook to apply to future job seeking and active targeting in future.  
It was interesting to read about how online content influences others. I am familiar with many online content creators, and I have somewhat of a professional online presence. As previously mentioned, I use LinkedIn very frequently and I am aware that my online presence has an impact on my personal brand. Recently I updated my LinkedIn profile to include new features such as a personalised banner, and a new profile picture. Learning about the ‘Five C’s’ (Vuori & Jusilla, 2016) was interesting to me as I often create and contribute to content online, forming my digital footprint. I enjoyed learning about the different types of influencing tools and how each can be used to build up your personal brand. Now, I only use LinkedIn as a working professional, so I am going to explore other avenues of building my brand. However, I believe LinkedIn is the most suitable platform to my pathway and subject matter expertise and focussing on one platform for now may maximise the effectiveness of my chosen channel within my network. 
For Unit 4 – The Pursuit of Happiness, I was intrigued by understanding my limiting beliefs. I have many limiting beliefs that I battle daily to get my job done, and to complete my studies. I often have thoughts of self-doubt that are rooted in my subconscious. I have been making an effort to do more self-care and reflection when I achieve things, I thought I couldn’t, to associate my mind with the reward that comes from doing things I perceive to be difficult. After this topic, I have more awareness of how limiting beliefs are acquired and how to prevent them. Confronting feelings is the best way to overcome limiting beliefs. (Cooper, 2001) I will now work towards having a growth mindset, as opposed to having a fixed mindset where I am stuck in my ways. This is not a helpful mindset to have when trying to develop a personal brand. 
[bookmark: _Toc142857437]Outcome
There are many key takeaways from this e-learning module. I have gained new knowledge and insight into the factors that contribute to building a ‘personal brand’ and key aspects to consider for sustainable employment and career development. I have enjoyed learning about the various topics and sub-topics of this module and believe these skills will benefit my career progression in future. I do however recognise that there are some aspects and skills I need to develop upon and do more research on, to fully understand and apply these to my career development and personal branding. 
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