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Introduction 
Marriott Hotels and Resorts is a renowned global hospitality brand having diverse hotels and resorts (Wood, 2015). Proper establishment of the history spanning activities can help to become leader in the industry. Westin Hotel, London is a part of the Marriott Hotels and Resorts brand catering with proper areas and operational aspects can help to manage different areas and involvement process with others. Arranging exceptional services, innovative technology increases the loyalty practices. Westin Hotel, London allows to manage constant practices and evolves in the areas changing landscape areas for the excellent activities.
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Identification of the Hotel brand’s main consumers
Westin Hotel, London different activities for the consumers to engage, demographics. preferences, and other travel purposes; below are the major customers of Westin Hotel, London:
Business travellers: Westin Hotel provide diverse range of needs and business travellers (Tesone, 2014). Well-equipped room, meeting rooms, business centres and high-speed internet access can allow and collaborate with all.
Leisure travellers: Westin Hotel offers diverse hotels and resorts, including luxury, boutique, and family-friendly properties, catering accommodation and flexible activities and events can allow to accommodate.
Group travellers: Westin Hotel spacious accommodations and flexible event spaces make it a popular choice for group travellers, including corporate events, conferences, and social gatherings.
Frequent travellers: Westin Hotel loyalty program, exclusive benefits, rewards and different personalised services increases the brand's extensive portfolio.
Luxury seekers: Westin Hotel luxury brands provides higher opportunities for the guests.
Budget-conscious travellers: Westin Hotel select-service and extended-stay brands allows wide range of accommodations for the travellers (Walker, 2013). 
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Nature, scope and role of the guest services and facilities 
Westin Hotel is committed to provide different guest services to ensure proper comfortable and memorable staying (O'Fallon and Rutherford, 2010). The nature, scope, and role of guest services and facilities offered by Westin Hotel seeks for the diverse range of facilities and personalised experiences development; below are these: 
Dining and Entertainment:
Restaurant offerings of different cuisines, from casual dining to fine dining experiences.
Bars and lounges serving a variety of beverages and handcrafted cocktails.
In-room dining services for guests.
Special dining experiences to fulfil overall customer demand and expectations.
Wellness and Recreation:
Diverse fitness centres are helpful for the guests to equipped with state-of-the-art exercise. 
Spa facilities allows a range of treatment, massages and other therapies. 
Swimming pools, hot tubs, or saunas for guests allows to manage high-class facilities. 
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Accommodations:
Well-appointed guest rooms or suites with modern amenities helps to provide comfortable bedding and complimentary toiletries. 
Room service for convenient dining options and personalized in-room experiences.
Special room features such as balconies, city views, or executive-level access for enhanced comfort.
Business and Event Facilities:
Meeting rooms and conference spaces allows to manage business meetings, conferences or seminars for the guests. 
Arrangement of business events, such as weddings, social gatherings, or corporate events.
Business centre offering printing, faxing, and other essential services.
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Technology and Connectivity:
High-speed internet access available throughout the property.
Smart room technology helps to control lighting, temperature, and entertainment systems.
Mobile check-in and keyless entry options.
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Guest Assistance and Concierge Services:
24/7 front desk services for check-in, check-out, and guest inquiries.
Local recommendations, arranging transportation, or booking tours.

Loyalty Programs:
Different loyalty program offering exclusive benefits.
Upgrades, late check-outs, and access to executive lounges for loyal members.
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Role and function of guest services in general
Enhancing guest satisfaction: Guest services helps to manage guest satisfaction and increase overall possibilities of positive experiences (Heppell, 2015). Proper understanding of the needs and preferences are essential for guests to tailor services. 
Building a strong reputation: Exceptional guest services allows to manage positive contribution to the online facilities and manage significant impact on the overall success. 
Differentiating from competitors: There are diverse competition comes from the competitors and managing proper activities can allow personalized and attentive services stand out from the competition.
Generating repeat business: Satisfied guests are more likely to return in the future. Hence, proper consideration and facilities for the guest services can allow to increase repeat booking. 
Resolving issues effectively: Guest services allows to manage to resolve the guest services issues and complaints from different areas and needs to handle in the right direction (Johnsto et al., 2012). 
Maximizing revenue potential: Guest services can contribute to revenue generation and proper evaluation process are highly essential to arrange practices through upselling and cross-selling opportunities. Personalised activities can allow on participating hotels and promotional services.
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Importance of hospitality and strategy to meet guest expectations
Hospitality is of paramount importance in the hotel industry as it encompasses the art of creating welcoming, comfortable, and memorable experiences for guests. Westin Hotel meet and exceed guest expectations by:
Attention to detail: Westin Hotel focus on meticulous attention to detail, from the cleanliness of rooms to the presentation of meals, to ensure a high standard of quality and exceed guest expectations.
Going the extra mile: Diverse hotels go beyond to perform diverse amenities and gestures for unexpected surprises to manage delightful situation and guest expectations. 
Continuous improvement: Westin Hotel actively seek feedback to manage different guest services, suggestions and strive for the continuous improvement practices to stay relevant activities for the overall expectations. 
Warm and personalized service: Hotels strive allows to create adequate guest facilities and higher values to attend throughout staying. 
Anticipating needs: Understanding different areas and anticipating tasks and proper identification of the areas can allow to seek personalised experiences and service management and amenities as per expectations (Swarbrooke & Horner, (2011). 


[image: ]Conclusion
Embracing the hospitality values and coordination with the guests can allow to manage loyal customer base. There are different reputation practices can enhance success margin in the industry. Utilisation of digital platforms can allow to manage convenient for the tourists to manage and select tour guides on their interests, language preferences and ratings. Proper evaluation in the digital platform can allow tourists to seek and select guides and other process. Identifications interest and friendly situation can help to secure proper payments to manage areas.
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