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Who is the creative you want to be and who 
will you be working for?
• I want to be an illustrator for comics whether it’s illustrating my 

own stories or others.
• I would like to go into a company that fits my needs and my work 

or if that isn’t possibly create comics independently till I am able 
to find a company that suits me.

• I would like to sell art around my original characters.



What work will you be doing 

• Freelance
• Selling online or at events 



Who are your dream employers/ clients?

• Pokémon card illustrator
• Glitch productions merch team
• Brit comics art 
• Weekly shonen jump 

• Nerdy fans
• Furries
• Story writer wanting to collab



How will you accomplish this ?

• Reach out to more artists to start building my connections.
• Build my social media more on my own personal brand
• Develop my skills for a more presentable portfolio 
• Advertise my art more, already doing this with art commission ads 

up around town



Target market 

• My target market is around my age so generation Z 
• most popular social medias are Tik-tok, Instagram and Blue-sky.
• I want to steer away from Tik-tok since it’s a video based app and 

use Instagram and/or Blue-sky as they focus on photo posts



What I have done 

• I posted on tiktok my art from time to time but 
was my main thing for that account

• So when I started doing art, during college I 
already started commission work with badge, 
logo and character design.

• I started up an Instagram to focus on my art 
more.

• I wasn’t sure what I wanted to make my art for 
what I wanted to brand my self as, till I found 
my love for comics and coming up with my 
own stories and characters.



What I am now 
• When I started uni I realised compared to my peers I massively 

need to improve my art and worked more on my more unique style 
I have now.

• I’ve already started posting my first part of my comic series I’m 
developing and the characters and world surrounding it.

• Most of all my art style and work has a better feeling to it and 
makes me feel more proud of what I make.

• I’m still doing art commissions and have advertisements around 
Swansea.





What do I want to be ?

• As I continue to develop my illustrative skills I want to become a 
comic creator whether I sell digital or physical copies I want to 
create stories to entertain people and feel included in my work. 
Sell original artworks of my characters and to collaborate with 
creators who share similar interests.



Website research 

• Wanted to look at websites of artists similar to me and how they 
look whether they are good or bad aswell as get some inspiratin
for building my own website.



• Great example of what not to do.

• The different fonts and colours makes it 
hard to read.

• No images, everything’s a mess, not 
coherent theme for the layout.



• It’s messy and the bright 
coloured boxes make it 
hard to read the text

• Nothing matches

• the image for the 
background  would work 
better along side the text 
with a white background 
so things are easier and 
more pleasing to view



• It’s hard to navigate and find 
what your looking for 

• Layout is boring



• Neater layout but is 
confusing how to 
upload and attack 
defence during artfight



• It’s slow 
• It is horrible to look at 



• Immediately there is too 
much going on I don’t 
know what this sight is for 
if it is selling me 
something or is 
informative on stuff



• The background and the text make it difficult to read 
• The texture for the background gives me a headache



• The textured text on brown 
background makes it hard to 
read 

• The design for the images are 
really bad

• The text in the corner being 
blurry is also hard to read I 
don’t know why they would 
make it like that.





• It’s difficult to look at 

• I didnt realise the planets were clickable 

• Canno5 read the text 



• Simple layout and informative of the 
brand

• The logo on top of the photo is hard 
to read 



• I like the soft pastel colours on the site as 
makes it colourful without being an eye sore

• Easy to navigate

• Informative



• I like the black background and light text 
again find it easier to read 

• This is for a podcast so in this case lack of 
images is fun but does make it a bit boring 
going through and reading.

• I like they have episodes split into the 
seasons and a content warning page 



• Cute website dedicated to art for 
a made up lost media.

• It’s colourful but not distracting 
when reading

• Quite easy to navigate



• Consistent matching colour scheme

• Easy to navigate and has plenty of info 
on what they do and about the 
community



• Website where you can 
create characters with 
presets

• Easy to use 

• Has add pop ups in Japanese 
which are annoying to get 
around 

• Fun website



• I like the layout 

• Easy to use and like the searches 

• I like the skin tone option to find specific looks 
that suit you best 



• Easy to watch videos and is in differen5 
languages so auto translates 

• Doesnt give profit to Disney 



Web builder 
Investigating web builders and what I have access to and use for my 

work



Website makers 

• Comparing different website builders and what work best. 
• I mainly want to look at what has a free builder option as for now I 

don’t know if I could afford to pay for one And I am trailing what  i
want my brand/website to be like when I leave university.







Planning my 
website 
design







More website ideas 

• I realised when starting to actually make my website I am 
struggling to add what I want.

• My technology skills aren’t the best so I simplified what I’m adding 
for ease of making my website

• I feel that I was too ambitious with how much I wanted to add in 
my time limit I have





Final website 
https://potatofarmedart.wixsite.com/potatofarmedart



First page 
I wanted my website to have a Welsh 
farmer theme, so I made the websites 
colour scheme to match with that fading 
from blue sky to a green grass.

I included my persona on the front page 
napping with there sheep to add some fun 
personality.



• About me is short little 
paragraph about me and my 
inspirations. 

• Below it continues into my 
portfolio and the samples of 
my art .



Contact page 

Wanted to show the computer and mobile 
as they do like quite different. 

Kept it simple and straight forward but still 
wanted to add some cute art next to it so it 
looked pleing for the viewer.



Links 

• https://potatofarmedart.wixsite.com/potatofarmedart
• https://www.instagram.com/potatofarmart/
• https://bsky.app/profile/brotatopotato.bsky.social

https://potatofarmedart.wixsite.com/potatofarmedart
https://potatofarmedart.wixsite.com/potatofarmedart
https://www.instagram.com/potatofarmart/
https://www.instagram.com/potatofarmart/
https://bsky.app/profile/brotatopotato.bsky.social
https://bsky.app/profile/brotatopotato.bsky.social


Social media 
plan

Since I already have started using Instagram, 
I’ve changed my user name to my brand name

I’m going to try and create an uploading 
schedule each week so I have something to 
post whether it’s a big project or something 

small like sketches in working on, it’ll give my 
followers something to engage in and will 

keep my account public on there algorithm.

I’m going to try and expand our to other social 
medias so I’ve made a blue-sky account 

which I keep focused on my own original art 
and characters and going to do my same 

weekly schedule on there as well.

I will also make a tiktok to upload short videos 
on my work



Annotation

• Slowly I’m changing all my socials to reflect my brand and what I want 
to produce. The website is a fun experience to extend my reach and 
make my self more professional although I must admit I am not skilled 
in this area of digital technology and feel I could have done better with 
more understanding. I really like making my page themed around a 
farm, like a farmer I’m working hard to produce high quality product for 
my buyers and followers to enjoy. I do feel that my portfolio is mostly 
filled with dark colour schemed art and themes but that isn’t mainly the 
genre I’m drawn to when drawing, I have other comics I want to make 
which have many different themes. I want to make a comic about a 
hero with a light-hearted fun storyline and one with demons and 
hunters which will have a darker more serious storyline. I will slowly be 
updating my website to be better but is currently at a point I am happy 
publishing now.
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Zander Letter 

I have written a Zander letter in perspective of my future self with 
success from my work speaking to my present self explaining how I 

got to that point.



I have secured myself a great place in illustration, I’ve kept myself focused on my projects and working 
harder to reach my goals. For our final project we created a comic that was a slice of life for people to read 
and see themselves in. Completing that project didn’t feel like an ending but more like a beginning, we 
shifted our attention toward developing our main comic, the long-term project we’ve been eager to start. 
With the motivation from our final piece, we were able to dive straight into world-building, character designs 
and story planning.

We work on drawing our comic in spare time from freelance work, and have gotten a lot of chapters out 
since graduating. We upload them to our website and make posts advertising when there are new chapters 
out. We actively use social media as a space to expand the worlds we create, sharing posts that explore our 
characters, their backstories, and the deeper lore that shapes their universes. Helps make our viewers be 
more invested in our comic.

We created an Etsy to sell artwork of our comic characters and fan art of other media. It helps us gain more 
money with our freelance work, we’ve done commissions for clients and friends of portraits, character 
designs and mini comics. All work has been put into our portfolio which has helped us get a contract with a 
good agency that has helped us publish our comic and turn it to a physical medium to sell in shops. Seeing 
it placed in actual shops has been a major milestone one that validates the effort we’ve put into our craft 
and strengthens our confidence moving forward. This experience has not only expanded our audience but 
also helped to understand the professional side of illustration and publishing.



Since we reached out to so many great artists they’ve helped us to build our shop with advice and help for 
where get our supplies and products. Because of our connections they’ve helped us to sell at events, our 
first being pride in our town which helped kick start  our shop, learning from experience has helped with 
interacting with customers and understanding what kind of things do and don’t sell. We’ve gotten tables at  
conventions and talking with people attending, has helped gain more following. Good communication and 
kindness goes a long way with selling and getting regular buyers. We now attend about 3 conventions a year 
all being local, these events help getalot of money in compared to our online shop.

Freelancing doesn’t always provide a consistent flow of income, as client work can change throughout the 
year. Because of this, maintaining a part-time job gives us a reliable foundation, ensuring we remain 
financially comfortable even during quieter periods in the freelance work. At the same time, our schedule 
remains highly flexible. The structure of part-time employment leaves us with plenty of spare hours to 
dedicate to both client commissions and personal creative projects. This has helped us to build a career 
that is both practical and fulfilling, giving us the space to pursue meaningful work at our own pace.

We are keeping ourselves busy so we’re never going to run out of things to do. We have a lot of projects but it 
still feels like a fun hobby rather than a chore. Sometimes it’s overwhelming or feels like things aren’t going 
right but we work it out each time, We’ve gotten better at communicating and problem-solving. We have 
made a lot of progress on our journey from where we started and where we are now, and I’m happy seeing 
the direction things are going. 
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