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SMEs - Small to Medium Size Enterprises 

GST – General Systems Theory
Sustainable Strategies - Pursuing long-term goals while considering economic, environmental, and social impacts for current and future generations.
Economic Empowerment - Increasing individual's ability to make independent financial decisions and move up the socioeconomic ladder."
Social Empowerment - Empowering people or communities to promote equality, involvement, and improved well-being.
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Background 
The United Nations Sustainable Development Goal (SDG) No. 5 on gender equality has become a critical point of focus in global discussions on social and economic development. SDG 5 aims to achieve gender equality and empower all women and girls by addressing disparities in education, employment, and leadership. The goal targets eliminating discrimination and fostering environments where women can actively participate in decision-making processes across all sectors. Despite significant progress, gender disparities remain prevalent globally, with women and girls still facing significant barriers to achieving social and economic equality (UN.org, 2023). This research, titled “Understanding How Implementing Sustainable Entrepreneurship Strategies in SMEs - Small to Medium Size Enterprises Can Promote Economic Growth and Social Empowerment for Women and Girls,” is motivated by the pressing need to investigate how entrepreneurship and sustainability intersect to promote gender equality and economic growth.
Gender disparity continues to be a global issue, manifesting in various forms, from unequal access to education and healthcare to the underrepresentation of women in leadership roles and decision-making positions. According to the World Economic Forum's Global Gender Gap Report, it could take over 100 years to close the global gender gap at the current rate of progress (WEF, 2022). The situation is further exacerbated in certain regions where women and girls face systemic barriers, including restrictive cultural norms and policies that hinder their ability to participate fully in economic and social activities. For example, the current situation in Afghanistan, where girls are barred from continuing their education under the Taliban regime, reflects the significant challenges women and girls face globally. These restrictions stifle the potential of girls who could otherwise contribute to global industries such as science, technology, engineering, and mathematics (STEM).
In light of these ongoing challenges, this research seeks to address the gaps in understanding how sustainable entrepreneurship strategies within SMEs can contribute to economic growth and social empowerment for women and girls. While extensive research has been conducted on gender inequality, significant gaps remain, particularly in relation to the role that entrepreneurship can play in advancing gender equality. For instance, Esther Duflo, a renowned economist and co-founder of the Abdul Latif Jameel Poverty Action Lab (J-PAL), has highlighted the role of evidence-based policy in addressing poverty and gender inequality (Duflo, 2012). Similarly, Dr. Anju Malhotra, a gender and development expert at UNICEF, has led initiatives focusing on the empowerment of adolescent girls through health and education, yet gender disparity remains a significant issue (Malhotra et al., 2002).
This research is motivated by the need to further explore the intersection of sustainable entrepreneurship and gender empowerment. The study has three primary objectives:
To determine the key challenges and barriers that SMEs face when implementing sustainable strategies that support women's social and economic empowerment.
To investigate the factors impacting the adoption and efficacy of sustainable practices within SMEs to promote women's economic involvement and social inclusion.
To evaluate how the adoption of sustainable entrepreneurship strategies influences outcomes such as women’s leadership, community engagement, and economic independence.
The existing literature confirms the persistence of gender disparity but leaves room for further exploration into how sustainable strategies can bridge this gap. The central research questions guiding this study are:
What are the primary challenges faced by entrepreneurs in adapting and implementing sustainable strategies within their businesses?
How do entrepreneurial ventures navigate the complexities of sustainability, balancing economic viability with social and environmental responsibility?
How do sustainable strategies contribute to economic growth and social empowerment within entrepreneurial ecosystems?
The study focuses on both female and male entrepreneurs who have implemented sustainable entrepreneurship strategies and achieved significant success in promoting economic growth and social empowerment for women within their businesses. Understanding the experiences of these entrepreneurs is crucial to identifying how sustainable strategies can drive change and contribute to gender equality.
The research employs a quantitative methodology, using a questionnaire to gather primary data from participants. The data collected was analysed using the Statistical Package for the Social Sciences (SPSS), which helped identify emerging themes and trends. One key finding was that certain management theories play a significant role in ensuring sustainable strategies are effectively implemented in businesses. These theories, when applied correctly, not only enhance economic performance but also contribute to the social empowerment of women and girls within the entrepreneurial ecosystem.
By exploring these themes, the research aims to contribute to the growing body of knowledge on sustainable entrepreneurship and gender equality, offering practical insights for policymakers, businesses, and organisations striving to achieve SDG 5.
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Hypothesis 
The formulation of the hypotheses stems from the critical exploration of existing literature on the impact of sustainable entrepreneurship on gender empowerment and economic growth. The first hypothesis, “There are significant differences in the effectiveness of sustainable entrepreneurship strategies employed between different people with different roles within a business” was developed based on research that demonstrates the positive correlation between sustainable business practices and social progress. Scholars such as Duflo (2012) have shown that when businesses integrate sustainable strategies, they often create environments conducive to gender equality by improving access to opportunities, fostering leadership roles for women, and enhancing economic independence.
The second hypothesis, “Gender does not have any effect on the implementation of sustainable strategies in the role individuals play within an organization,” was formulated as a null hypothesis. It serves as a counterbalance to the first, ensuring an unbiased approach to testing the effectiveness of sustainable strategies. By considering the possibility that such strategies may not yield significant results in terms of social empowerment, the research avoids presumptions of causality and remains rooted in objective data analysis (Saunders, Lewis, & Thornhill, 2019). This hypothesis enables a rigorous examination of the data to either support or refute the positive impacts of sustainable entrepreneurship on women's economic and social empowerment.

[bookmark: _Toc175280278]LITERATURE REVIEW 

The research explores several critical areas central to understanding how SMEs can implement sustainable entrepreneurship strategies to promote economic and social empowerment for women and girls.
Strategy Formulation in SMEs often revolves around resource optimisation and adaptability. SMEs must develop strategic approaches that align with their goals, sustainability initiatives, and the specific needs of their stakeholders (Teece, 2007).
Leadership Styles in SMEs play a pivotal role in adopting sustainable strategies. Transformational and participatory leadership styles, which encourage innovation and inclusivity, are particularly effective in promoting economic growth and empowerment (Bass & Avolio, 1994).
Economic Empowerment focuses on increasing women’s access to financial resources, entrepreneurial opportunities, and decision-making power. This is achieved by creating environments that support women’s leadership in business, fostering economic independence (Duflo, 2012).
Social Empowerment relates to enhancing women’s roles in the community and society, enabling them to influence decisions that affect their lives and the broader social structure (Cornwall, 2018).
The Dynamic Capabilities Model highlights how SMEs must continuously adapt their capabilities to remain competitive while integrating sustainable practices that drive growth and empower women (Teece, Pisano & Shuen, 1997).
Hofstede’s Cultural Dimensions provide insights into how cultural factors influence leadership and empowerment. Understanding power distance and gender roles within different cultures is essential for implementing effective sustainable strategies (Hofstede, 2001).
Social Responsibility in SMEs underlines the importance of ethical business practices that not only contribute to profitability but also positively impact society, particularly regarding gender equality and empowerment (Schaltegger & Wagner, 2011).
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Most studies on strategy processes in SMEs (e.g., Harris et al., 2000; Ates, 2008; Blackburn et al., 2013) describe formulation and implementation as closely interconnected, making it difficult to separate the two. Previous research on SME strategy has focused on various aspects, such as the degree of formalisation, the balance between planned and emergent strategies, the use of strategic tools, and the existence of written strategies.
Rather than relying on formal long-term planning, strategies in SMEs are often said to emerge through incremental learning and tactical decisions aimed at acquiring essential resources and building distinctive capabilities valued by customers (Cagliano et al., 2001). Many studies (Robinson and Pearce, 1984; Berry, 1998; Harris et al., 2000; Cagliano and Spina, 2002; O'Regan et al., 2006; Verreynne, 2005; Ates, 2008) suggest that SMEs typically have less formalised strategic planning processes.
However, some research indicates that SMEs do adopt more structured approaches to strategic planning (Gibson and Cassar, 2002; Gibbons and O'Connor, 2005). These studies (e.g., Stonehouse and Pemberton, 2002; Harris et al., 2000; Bellamy, 2009) conclude that SME strategy processes involve both planned and emergent elements. Prior studies have also highlighted the limited use of strategy frameworks and tools in SMEs (Stonehouse and Pemberton, 2002; Woods and Joyce, 2003; Ates, 2008), often attributing this to managers' lack of awareness or understanding of these tools.
Robinson and Pearce (1984) argue that a key challenge for SME managers during strategy formulation is their limited expertise in the area. However, previous research (Ates, 2008; Woods and Joyce, 2003; Stonehouse and Pemberton, 2002) has not adequately examined which strategy frameworks and tools are most effective for SMEs.

[bookmark: _Toc175280280]Leadership Styles in SMEs

Leadership refers to the skills and behaviours that can be identified, nurtured, and developed towards specific goals and environments (Ozkan, 2015). Businesses lacking strong leadership often fail due to poor decision-making. Garavan et al. (2015) highlight that managerial leadership styles significantly impact organisational performance. Missioura (2015) adds that effective leadership involves inspiring and motivating individuals and teams to work towards a common goal.
Unlike management, which focuses on organising tasks, monitoring operations, and allocating resources to achieve organisational objectives, leadership requires consistent patterns of behaviour (Deschamps et al., 2016). SMEs, in particular, need strong leadership to thrive. As Karadakal et al. (2015) demonstrate, successful entrepreneurship demands more than just basic leadership skills. SME owners must build business processes and strategies from the ground up and guide their teams towards organisational success.
Leadership has gained increasing attention in entrepreneurship and management studies (Lai et al., 2018). For SMEs to survive, they require owners who can enhance the company's competitiveness and make a market impact. According to Szczepanska-Woszczyna and Kurowska-Pysz (2016), SME success or failure depends on the decisions and actions of its owners. Effective leaders inspire their teams and chart new strategic directions essential to the success of SMEs. Lai et al. (2018) argue that leadership in SMEs is linked to the capacity of those at the top of the organisation.
Due to their compact structures, the leadership style adopted in SMEs can significantly impact performance. Allameh et al. (2015) note that SME owners must focus on processes that support company objectives and tasks. Karadakal et al. (2015) emphasise that leadership is crucial for strategy development, optimising profits, and ensuring smooth operations. Muenjohn and McMurray (2016) argue that SME leaders must be problem-solvers who can navigate challenges and help others achieve objectives.
Effective leadership, according to Allameh et al., involves uniting the team to work towards shared goals, essential to organisational success. Lawal et al. (2016) find that leadership roles in SMEs affect daily operations and long-term performance. The success of small business managers hinges on how they develop and apply leadership knowledge.
Dabke (2016) explains that exceptional leaders communicate the organisation's future direction clearly and inspire collaboration towards shared objectives. In the competitive SME market, leadership plays a critical role in growth and financial performance (Mgeni and Nayak, 2015). The varying leadership styles influence organisational success, with Efferin and Hartono (2015) identifying three key styles: transactional, transformational, and passive-avoidant.
Tajasom et al. (2015) assert that these leadership styles are prevalent in SMEs, influencing both organisational and individual performance. Garavan et al. (2015) describe transactional leadership as directing and motivating followers to achieve organisational goals, with leaders being receptive to feedback. Chatterjee and Kulakli (2015) argue that transformational leaders identify when change is needed, set goals, and manage transitions effectively.
Leaders must set the direction, ensure team participation, and maintain progress towards common objectives. Sainis et al. (2017) emphasise that effective leadership involves guiding others to use their skills, knowledge, and abilities productively to achieve organisational goals. Nanjundeswaraswamy and Swamy (2015) suggest that understanding the relationship between leadership and organisational success has led many organisations to focus on developing effective leaders internally.
To sustain growth and profitability, SMEs need capable owners who foster environments where employees can take on new challenges and deliver better business outcomes (Suriyankietkaew and Avery, 2016). Without strong leadership, SMEs risk failing to reach their full potential and competing effectively in the market. Given their smaller size, SMEs have limited room for error, and even minor managerial mistakes can lead to failure (Sainis et al., 2017).
Coordinating SME operations carries inherent risks, including the potential for failure. Luu (2017) suggests that leadership is the ability to achieve tasks and objectives through the efforts of subordinates. Leadership is necessary when a task involves multiple people working together. Garavan et al. (2015) argue that all managers are leaders, using their influence to motivate and retain team support to achieve shared objectives.

Economic Empowerment

The term economic empowerment refers to a range of strategies aimed at increasing individuals' ability to earn income, their sense of autonomy, and their participation in the economy. Kabeer (1999) defined economic empowerment as enhancing individuals' control over financial resources, such as income, assets, and access to productive employment opportunities. From this perspective, achieving economic empowerment hinges on access to entrepreneurship, finance, education, and employment, which are key factors in promoting economic autonomy.
Sen's (1999) capability approach further suggests that economic empowerment is about improving individuals' abilities to lead fulfilling lives, rather than merely increasing income or wealth. Economic empowerment, therefore, involves not only providing more resources but also expanding people's agency, independence, and opportunities to achieve their aspirations. It is about enhancing people's capacity to make choices and take control of their lives.
Research indicates that economic empowerment can deliver significant benefits for both individuals and communities. For instance, studies by the World Bank (2012) and Narayan et al. (2000) demonstrate how access to economic opportunities can help people escape poverty and improve their quality of life. These studies also highlight the vital role of economic empowerment in poverty reduction, showing a clear link between empowering individuals economically and alleviating poverty.
Furthermore, economic empowerment can contribute to social inclusion and gender equality by challenging traditional gender norms and encouraging women's economic participation (Kabeer, 2005). Through economic empowerment, women can assert their rights and voices within households and communities by gaining access to income-generating activities, education, and decision-making roles. In this way, economic empowerment is a powerful tool for promoting gender equity and fostering more inclusive societies.
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Social Empowerment

Social empowerment refers to the process of enhancing individuals' and communities' ability to influence social norms and institutions, participate in decision-making, and access resources. Alsop et al. (2006) define social empowerment as equipping marginalised groups, such as women, youth, and ethnic minorities, with the necessary tools to assert their legal rights, combat discrimination, and integrate more fully into society.
From a sociological perspective, social empowerment is closely linked to concepts of power, agency, and social capital. Bourdieu (1986) suggests that social empowerment involves individuals building networks, relationships, and other forms of social capital that they can leverage to achieve their goals and navigate social hierarchies. This process allows people to enhance their social position and gain greater control over their lives and circumstances.
Research underscores the vital role of social empowerment in promoting human rights, social cohesion, and democratic governance. Studies by Gaventa (2006) and Cornwall (2003) stress the importance of civic participation, grassroots movements, and participatory processes in enabling marginalised groups to hold institutions and governments accountable, as well as to demand social justice. These participatory approaches are key in giving voice to those who are often excluded from decision-making processes.
In addition, social empowerment can positively impact mental health and individual well-being by fostering a sense of identity, belonging, and self-worth (Zimmerman, 2000). By promoting community involvement, collective action, and social connections, social empowerment provides individuals with greater opportunities for engagement. This, in turn, helps to strengthen their coping mechanisms and resilience when facing adversity. In essence, social empowerment not only facilitates individual and community growth but also contributes to a more inclusive and just society, where marginalised groups can fully participate and thrive.
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The Dynamic Capability Model

The Dynamic Capabilities Model was introduced by Teece, Pisano, and Shuen (1997) as a framework to explain how firms adapt to rapidly changing environments by reconfiguring their internal and external competencies. It extends beyond the Resource-Based View (RBV), which focuses on leveraging existing resources for competitive advantage, by emphasising the importance of dynamic capabilities—defined as the organisation’s ability to integrate, build, and reconfigure internal and external competencies to address changing environments. This model is particularly significant in industries characterised by rapid innovation and technological shifts, where static resources alone are insufficient to maintain competitiveness (Teece, 2007).
The Dynamic Capabilities Model is composed of three primary components: sensing, seizing, and reconfiguring. Sensing involves identifying opportunities and threats in the external environment; seizing refers to mobilising resources to capture those opportunities; and reconfiguring entails continually transforming the firm’s asset base to sustain competitive advantage (Helfat et al., 2007). These dynamic capabilities allow businesses to maintain agility and adaptability in response to external pressures and market disruptions.
The model has been widely applied in various fields, including entrepreneurship, strategic management, and organisational theory. For SMEs, dynamic capabilities are critical to achieving sustained growth in uncertain environments. As noted by Ambrosini and Bowman (2009), dynamic capabilities are particularly valuable for SMEs seeking to compete with larger firms, as they enable rapid adaptation to market demands and technological advancements. Moreover, the model is integral to understanding how businesses can successfully implement sustainable strategies, allowing them to continually adjust their practices in alignment with shifting societal and environmental expectations (Teece, 2018).
[image: A diagram of a company

Description automatically generated]
Figure 1. The conceptual model of Dynamic Capability (1997)
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Hofstede’s Cultural Dimensions

Hofstede’s Cultural Dimensions Theory, developed by Geert Hofstede (1980), offers a framework for understanding how cultural differences influence societal values, workplace dynamics, and organisational practices. The model includes six key dimensions: Power Distance, Individualism vs. Collectivism, Masculinity vs. Femininity, Uncertainty Avoidance, Long-Term vs. Short-Term Orientation, and Indulgence vs. Restraint (Hofstede, 2001). These dimensions are valuable for understanding how national cultures shape attitudes towards authority, collaboration, risk-taking, and planning.
This framework is particularly useful for SMEs as it helps explain how cultural values affect leadership styles, decision-making processes, and communication within the organisation. For instance, in high Power Distance cultures, hierarchical leadership is more common, while in low Power Distance cultures, collaborative and participative approaches may be more effective. Similarly, understanding Masculinity vs. Femininity can help SMEs determine whether competitive or nurturing business environments are more appropriate, depending on the cultural context (Minkov & Hofstede, 2011).
In the context of promoting economic and social development for women and girls, Hofstede’s Cultural Dimensions are particularly valuable. Individualism vs. Collectivism can explain the level of societal support for gender empowerment initiatives, while Masculinity vs. Femininity can highlight cultural attitudes towards gender roles in business and leadership. By understanding these cultural dimensions, SMEs can develop strategies that are culturally sensitive and that foster environments where women and girls are empowered to participate in leadership roles, entrepreneurship, and economic decision-making. Ultimately, this cultural awareness can drive both economic growth and social inclusion for women, helping to shape more equitable business practices and policies (Hofstede, 2001).
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Figure 2: Hofstede’s Cultural Dimensions Framework

[bookmark: _Toc175280284]Social Responsibility Theory 

Social Responsibility Theory, often linked to Corporate Social Responsibility (CSR), emphasises the ethical obligation of businesses to contribute positively to society beyond profit generation (Carroll, 1991). In the context of small to medium-sized enterprises (SMEs), social responsibility is increasingly recognised as an essential factor in driving sustainable business practices and fostering long-term success. SMEs, unlike larger corporations, often operate closer to their communities, making social responsibility more directly impactful (Jenkins, 2009). Social Responsibility in SMEs involves activities such as ethical labour practices, environmental sustainability, and contributing to local community development.
One of the core aspects of Social Responsibility Theory in SMEs is the idea that businesses have a duty to support not just their financial growth but also the social well-being of the communities they serve. This perspective includes providing fair employment opportunities, reducing environmental footprints, and fostering social inclusion (Spence, 2016). SMEs that embrace social responsibility are better positioned to enhance their reputations, build stronger relationships with customers and suppliers, and create a more motivated workforce.
The application of Social Responsibility Theory is particularly relevant in understanding the need for SMEs to develop business strategies that promote the economic and social development of women and girls. SMEs play a vital role in addressing gender disparities by implementing policies that promote equal opportunities, fair wages, and access to leadership roles for women (Jenkins, 2009). Socially responsible SMEs that prioritise gender equality contribute to breaking down barriers that have historically limited women’s participation in economic activities.
By incorporating social responsibility into their business strategies, SMEs can create more inclusive environments that empower women and girls to thrive both economically and socially. This approach not only supports community development but also fosters innovation and long-term business sustainability (Spence, 2016). The alignment of social responsibility with gender empowerment thus helps shape more equitable and progressive business practices that benefit society as a whole.

[image: ]
Figure 3 – Corporate Social Responsibility (CSR) 
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The research employed a quantitative design using a survey to gather data from 40 UK-based entrepreneurs, comprising both male and female owners of SMEs. Participants were selected through purposive sampling to ensure they had experience in implementing sustainable entrepreneurship strategies. A multiple-options questionnaire was used to capture insights into the approaches taken in strategy formulation within their businesses (Saunders, Lewis, & Thornhill, 2019).
Data collection was conducted online using Google Forms, with participants responding to a structured questionnaire designed to assess their sustainability practices and decision-making processes. The data was then analysed using IBM SPSS to identify patterns and trends in strategy formulation.

[bookmark: _Toc175280286]The Research Design 
A research design is the template upon which gathering and analysing data is conducted to address the research questions, ensuring sound problem-solving. It necessitates a clear comprehension of data sources, design methods, and sampling techniques (Adams et al., 2007). This study adopts a quantitative research design to explore the factors that influence strategy formulation among UK SME leaders in implementing sustainable entrepreneurship strategies. The research focuses on management theories and their application in creating sustainable practices, assessing whether these efforts contribute to economic growth and the social empowerment of women and girls. Data is collected at a single point in time using a survey method, ensuring efficient data collection from a well-defined population. The cross-sectional design allows the researcher to simultaneously gather and analyse data, categorising participants based on various factors and their current responses (ibid).

Sampling Procedure
[image: Forms response chart. Question title: 3.   What is your role within the organization?. Number of responses: 31 responses.]The sample comprised 40 UK-based SME entrepreneurs, ensuring diversity and representation. Participants included owners, consultants, and directors, selected through a purposive sampling method based on their availability and willingness to participate. The selection focused on ensuring a variety of perspectives, with participants from different sectors, covering both necessity and innovation entrepreneurs. The survey aimed to explore the factors influencing strategy formulation and the challenges faced in implementing sustainable entrepreneurship strategies. The sample also represented a broad range of SMEs to capture the diverse experiences and practices within the sector (Saunders, Lewis, & Thornhill, 2019).






Figure – 4.1 Sampling
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Figure 4.2 Sampling

[bookmark: _Toc175280287]Data Collection
Data was collected through an online survey created on Google Forms, designed to ensure efficient and accessible data collection. It is crucial that questionnaire questions are relevant to the research objectives, as they directly influence the validity and reliability of the data (Bryman, 2016). Well-crafted questions allow researchers to gather comprehensive information that answers the research questions and provides a robust data set, ensuring the results are both meaningful and actionable.
An introduction was included in the questionnaire, explaining the research's purpose to participants. This introduction also defined the term "Sustainable Entrepreneurship Strategy" to ensure all participants had a clear understanding of the concept. Participants were assured of confidentiality regarding their personal information and were informed of the estimated time required to complete the survey.
The questions were designed to capture data on entrepreneurs' understanding of the benefits of implementing sustainable entrepreneurship strategies and how these strategies were applied within their businesses. Additionally, the survey sought to gather insights into the business principles and decision-making processes that guided the adoption of sustainable strategies. The survey was distributed via email and WhatsApp to maximise accessibility and encourage participation, ensuring that the responses represented a diverse range of entrepreneurs (Saunders, Lewis, & Thornhill, 2019).

Change of the Research Questionnaire 
The initial questionnaire was designed specifically for entrepreneurs of women-led businesses who had implemented sustainable strategies. However, I encountered difficulties in reaching a sufficient number of women in leadership positions, a challenge that reflects one of the key issues this research aims to explore—the shortage of women in leadership roles. Given the core focus of this research, which is to understand whether implementing sustainable strategies benefits women from both an economic and social perspective, the questionnaire was revised to capture broader insights. This change allowed for the inclusion of male and female entrepreneurs, ensuring a more comprehensive understanding of the impact of sustainable entrepreneurship strategies on women's economic and social empowerment (Saunders, Lewis, & Thornhill, 2019).
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Figure 5 – Initial Questionnaire
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Figure 6.1 – Revised Questionnaire
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Figure 6.2 – Revised Questionnaire

[bookmark: _Toc175280288]Philosophical Foundation

Research philosophy refers to the system of beliefs and assumptions about the development of knowledge (Saunders, Lewis, & Thornhill, 2019). These assumptions include ontological (the nature of reality), epistemological (the nature of knowledge), and axiological (the role of values in research) perspectives. Ontology concerns the researcher’s view of what constitutes reality, epistemology relates to the method of acquiring knowledge, and axiology focuses on the influence of the researcher’s values on the study.
This research is grounded in positivism, a philosophy that emphasises observable, measurable facts and the use of quantitative data to identify patterns and relationships (Bryman, 2016). Positivism asserts that reality is objective and can be understood through empirical observation and systematic analysis.
Ontologically, this research adopts a realist perspective, assuming that reality exists independently of the researcher and is quantifiable through data collection and analysis (Saunders et al., 2019).
Epistemologically, the study aligns with positivism, assuming that knowledge is best acquired through rigorous, systematic observation and quantitative measurement, which helps ensure the research remains objective and reliable (Bryman, 2016).
Axiologically, this research seeks to minimise the influence of the researcher’s values, striving for objectivity and neutrality throughout the data collection and analysis process (Saunders et al., 2019).
[bookmark: _Toc175280289]Analysis 
The data analysis was conducted using IBM SPSS Statistics software, employing both descriptive and inferential statistical methods. Descriptive statistics, such as the mean, standard deviation, and frequency distribution, were used to summarise the data and provide an overview of participant responses, offering insight into the trends among male and female entrepreneurs.
Levene’s test was employed to assess the homogeneity of variances between the two groups (female and male entrepreneurs). This test ensured that the assumption of equal variances was met, a prerequisite for further analysis (Field, 2018).
The core of the analysis involved the use of ANOVA, which provided information about the variance between and within the groups regarding their implementation of sustainable entrepreneurship strategies (Saunders, Lewis, & Thornhill, 2019).
Additionally, Pearson Correlation Analysis was conducted to explore the relationship between the use of sustainable strategies and the principles shaping such decisions, providing insights into the interconnectedness of these variables (Bryman, 2016).
[bookmark: _Toc175280290]Validity and Reliability 
To ensure the data set's validity and reliability, its internal consistency was pre-tested, which resulted in minor data modifications for clarity. 
Cronbach's alpha was used to analyse the internal consistency of survey items to test the scale's reliability; a value of 0.70 or higher was regarded satisfactory for the core concepts. Cronbach Alpha coefficients varied from.930 to.944.
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Figure 7 – Cronbach’s Alpha

[bookmark: _Toc175280291]Ethical Considerations 
The research adhered to established ethical standards in social science research. Participants were fully informed about the purpose and scope of the study and were provided with assurances of anonymity and confidentiality (Bryman, 2016). Informed consent was obtained electronically prior to their participation, ensuring that they understood their rights and the study’s objectives. Participants were also informed that their participation was voluntary, and they could withdraw from the study at any point without any penalty. All collected data were securely stored and used solely for the purposes of this research, in line with the General Data Protection Regulation (GDPR) (Saunders, Lewis, & Thornhill, 2019). These procedures helped to ensure that the research maintained high ethical standards throughout the data collection process.

Limitations
This study employed a quantitative research design, gathering data from entrepreneurs about their sustainable strategic decision-making, and analysed the data using IBM SPSS. However, this approach may not fully capture the more nuanced, emotional, and sentimental factors that influence decision-making. As a result, the findings might not reflect the complete reasoning behind strategy implementation. A future study could consider employing a qualitative research design, such as interviews or focus groups, to explore these deeper insights and provide a more comprehensive understanding of the motivations behind sustainable strategy decisions.
[bookmark: _Toc175280292]Data Analysis and Interpretations
[bookmark: _Toc175280293]Importance of Sustainable Entrepreneurship Strategies to Entrepreneurs:
[bookmark: _Toc175280294]Research Question 1 – How important is it for Entrepreneurs to adopt Sustainable Entrepreneurship Strategies 
The pie chart below provides a visual representation of responses to the question, “Is adopting Sustainable Entrepreneurship Strategies important for your business?” The results indicate that 88.9% of the entrepreneurs who responded to the questionnaire believe that implementing sustainable strategies is crucial for their businesses. 
Apart from the macro benefits such as economic grown and social empowerment, entrepreneurs clearly understand the benefit even at a micro level because sustainability can lead to long-term financial success, improve brand reputation, and foster customer loyalty (Schaltegger & Wagner, 2011). Additionally, sustainable practices can help businesses reduce costs, meet regulatory requirements, and address the growing consumer demand for environmentally responsible products and services (Saunders, Lewis, & Thornhill, 2019). For SMEs, sustainability also presents opportunities for innovation and competitive advantage.
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Figure 7 – Importance of Sustainable Entrepreneurship Strategies to Entrepreneurs

However, based on the above results, data from the questionnaire also indicates that the service sector finds Sustainable Entrepreneurship Strategies most important. This aligns with previous research suggesting that service-based businesses are increasingly adopting sustainability practices to meet consumer demand, enhance corporate reputation, and ensure long-term success (Schaltegger & Wagner, 2011). In the service sector, sustainability can significantly improve operational efficiency and customer engagement, giving businesses a competitive edge (Saunders, Lewis, & Thornhill, 2019). This highlights the growing recognition within the sector of the need to integrate sustainable practices into their business models.
[image: Forms response chart. Question title: 7.  How would you describe the primary industry or sector of your organization?
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Figure 8 – Industry Sectors that implement Sustainable Entrepreneurship Strategies 


Participants of my research questionnaire were asked the question “Why do you develop Sustainable Entrepreneurship Strategies in your business”, they had eight sub statements to that question to choose from on a Likert scale. The Likert scale asks the participants to what extent do they agree or disagree with the following sub statements by selecting a number from 1 to 5, where: 1 = Strongly Disagree 2 = Disagree 3 = Neutral 4 = Agree 5 = Strongly Agree:
The sub statements were asked for the following reasons:
1.  I use sustainable entrepreneurship strategies to differentiate the business from competitors within the industry
This question was asked to explore whether businesses view sustainability as a competitive advantage, helping them stand out in a crowded market (Schaltegger & Wagner, 2011).
2.  I use sustainable entrepreneurship strategies within the business to effectively promote economic growth
This question assesses whether participants believe that sustainability strategies contribute to their long-term financial success by fostering growth and innovation (Saunders, Lewis, & Thornhill, 2019).
3.  I use sustainable entrepreneurship strategies within the business to effectively promote social empowerment
This question was asked to seek to determine if sustainability practices are being implemented to drive social change, such as enhancing gender equality and empowerment (Kabeer, 2005).
4. I actively use sustainable entrepreneurship strategies to promote more inclusive hiring practices
This question explores the connection between sustainability and inclusivity, examining whether businesses are leveraging these strategies to create diverse workplaces (Schaltegger & Wagner, 2011).
5. I regularly update the sustainable entrepreneurship strategies to become more aligned with global environmental goals
This question was asked to gauge the participant's commitment to aligning their business practices with evolving global sustainability standards (Saunders et al., 2019).
6. I constantly evolve and maintain sustainable entrepreneurship strategies within the business to improve productivity
This question investigates whether sustainability is viewed as a driver for increased operational efficiency and productivity in the business (Schaltegger & Wagner, 2011).
7. I seek out and complete additional certifications, trainings, or courses to improve the sustainable entrepreneurship strategy knowledge
This question was asked to assess the importance placed on ongoing education and skill development to improve sustainability efforts within the business (Saunders et al., 2019).
8. I seek feedback from industry experts, employees, and colleagues to improve sustainable entrepreneurship strategies within the business
This question assesses the value participants place on collaboration and external insights to enhance their sustainability strategies and foster innovation (Bryman, 2016).
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Figure 10 – Questionnaire Question No. 9 details 

[image: Forms response chart. Question title: 9. Indicate Why you develop Sustainable Entrepreneurship Strategies in your business

Please indicate the extent to which you agree or disagree with the following statements by selecting a number from 1 to 5, where: 1 = Strongly Disagree 2 = Disagree 3 = Neutral 4 = Agree 5 = Strongly Agree. Number of responses: .]
Figure 9 – Why Do Entrepreneurs develop Sustainable Entrepreneurship Strategies for their Businesses

The graph displays the results of the question “Indicate why you develop Sustainable Entrepreneurship Strategies in their business”. 
1. General Agreement: Across most statements, the majority of participants selected 4 (Agree) and 5 (Strongly Agree). This indicates a strong inclination towards recognising the importance of sustainable strategies in their business.
2. Strongest Agreement: The highest concentration of responses rated 5 (Strongly Agree) appears to be for statements regarding using sustainable strategies to differentiate from competitors and regularly updating strategies to align with global environmental goals. This suggests that these factors are viewed as particularly significant for the participants.
3. Varied Responses: For some statements, such as seeking feedback from colleagues and industry experts and actively using sustainable strategies for more inclusive hiring practices, there is a more even distribution of responses across the scale. This indicates mixed views, with some participants expressing neutral or even disagreement.
4. Moderate Disagreement: There are fewer responses in categories 1 (Strongly Disagree) and 2 (Disagree), suggesting that while some participants do not fully embrace certain aspects of sustainable entrepreneurship, outright rejection is relatively uncommon.
[bookmark: _Toc175280295]
Role within an Organisation influences decisions to implement Sustainable Entrepreneurship Strategies 
[bookmark: _Toc175280296]Research Question 2:
Are there any differences in sustainable entrepreneurship strategies employed by C Level roles within a business (Owners, Managers, Directors) and Employed (Employees, Consultant, Retired)?


Hypotheses:

· H0: There is no difference in the effectiveness of sustainable entrepreneurship strategies employed between C Level and Employed.

· H1: There are significant differences in the effectiveness of sustainable entrepreneurship strategies employed between C Level and Employed.

Before a correlation analysis could be run, a Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy was run to test whether the sample size is adequate for conducting factor analysis. The correlation matrix in the Bartlett's Test of Sphericity is significantly different from an identity matrix, meaning that there is some level of correlation between variables, which is essential for factor analysis. A significant p-value (less than 0.05) indicates that factor analysis may be appropriate. In the analysis below, the significance level is < 0.001, confirming that the correlation matrix is suitable for factor analysis.
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Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy:
· Value: 0.725
· Interpretation: A KMO value of 0.725 suggests that the sampling is adequate for factor analysis. Values between 0.7 and 0.8 are considered good, indicating that the data is likely suitable for structure detection.
Bartlett’s Test of Sphericity:
· Approx. Chi-Square: 129.261
· df: 28
· Significance (Sig.): < 0.001
· Interpretation: The Bartlett’s Test of Sphericity is significant (p < 0.001), indicating that the correlation matrix is not an identity matrix. This means that there are some relationships among the variables, which justifies the use of factor analysis.
[bookmark: _Toc175280297]ANOVA

An ANOVA (Analysis of Variance) table in SPSS is used to determine whether there are statistically significant differences between the means of three or more independent groups. It is commonly applied when comparing groups based on one or more categorical independent variables. ANOVA tests whether the differences between group means are greater than would be expected by chance. It compares the variance between groups to the variance within groups.
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1. Between Groups:
· Sum of Squares: 55.924
· df: 1
· Mean Square: 55.924
· F-value: 1.112
· Sig. (p-value): 0.299
· Interpretation: The F-value is 1.112, and the p-value is 0.299, which is greater than the typical alpha level of 0.05. Therefore, we fail to reject the null hypothesis, indicating that there is no statistically significant difference in the effectiveness of sustainable entrepreneurship strategies between C Level and Employed groups.

While ANOVA indicates whether group means differ, effect sizes measure the magnitude of these differences, giving you an indication of the practical significance of the findings. Effect sizes quantify how much of the variance in the dependent variable is explained by the independent variable.
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1. Eta-squared: This indicates that Eta-squared is a measure of effect size, indicating the proportion of variance in the dependent variable that is associated with the independent variable. Here, 3.3% of the variance in sustainable entrepreneurship strategies can be explained by the group differences (C Level vs. Employed). Point Estimate: 0.033. indicated is considered a small effect size
2. Epsilon-squared: Epsilon-squared is another measure of effect size, adjusted for small sample sizes. With a value of 0.003, the effect size is minimal, suggesting that the group differences explain very little of the variance in sustainable entrepreneurship strategies.
3. Omega-squared (Fixed-effect and Random-effect): Both the effects of fixed-effect and Random-effect are estimated at 0.003, indicating a very small effect size. This further supports the conclusion that the difference between C Level and Employed groups is minimal in terms of their sustainable entrepreneurship strategies.
4. Confidence Intervals: The 95% confidence intervals for all effect size measures (Eta-squared, Epsilon-squared, Omega-squared) include zero, which further indicates that the observed effect is not statistically significant.

[bookmark: _Toc175280298]The Role of Gender in Businesses in implementing Sustainable Entrepreneurship Strategies 
[bookmark: _Toc175280299]Research Question 3:
Does gender affect the role individuals play in the organization regarding sustainable entrepreneurship strategies?
Hypotheses:
· H0: Gender does not have any effect on the implementation of sustainable strategies in the role individuals play within an organization.
· H1: Gender has an effect on the implementation of sustainable strategies in the role individuals play within an organization.
[bookmark: _Toc175280300]Correlation
Correlation measures how closely two variables are related. For example, it helps determine whether an increase in one variable (e.g., gender) corresponds to an increase or decrease in another variable (e.g., the role within the organisation).
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Pearson Correlation between Gender and Role within the Organization:
· Pearson Correlation Coefficient: 0.126
· Sig. (2-tailed): 0.471
· N: 35
The Pearson correlation coefficient between gender and role within the organization is 0.126. This indicates a very weak positive correlation between gender and the role within the organization.
· The p-value (Sig. 2-tailed) is 0.471, which is significantly greater than the common alpha level of 0.05. This means that the correlation is not statistically significant.
Given the p-value of 0.471, it fails to reject the null hypothesis (H0). This indicates that there is no statistically significant relationship between gender and the role within the organization concerning the implementation of sustainable strategies.
The weak correlation coefficient (0.126) also suggests that gender does not play a meaningful role in determining the role individuals hold within the organization related to sustainable entrepreneurship strategies.
The analysis suggests that gender does not significantly affect the role individuals play within the organization in terms of implementing sustainable entrepreneurship strategies. There is no evidence to support the alternative hypothesis that gender has an effect on these roles. Therefore, based on this data, a conclusion is drawn that gender does not have a significant impact on the role related to sustainable strategies in the organization.
[bookmark: _Toc175280301]
Regression
A regression analysis is run to predict the value of a dependent variable based on the values of one or more independent variables. For example, predicting a person's salary based on their education level and years of experience.
Regression helps to understand the strength and direction of relationships between variables. For instance, it allows you to assess whether an increase in an independent variable leads to an increase or decrease in the dependent variable.
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R2 is a measure of “model fit.” It tells us how much of the variability in our outcome variable is explained by our predictor(s). So, in this data, the number of R Square is 0.012. That means 1.2% of the variability in people’s attitude/awareness to the importance of adopting sustainable entrepreneurship strategies to their business is explained/decided by their age.
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The number of 25.545 is our intercept (α = 25.55), i.e., the predicted value of y when x is zero. 
The number of 1.315 is our unstandardized beta (i.e., slope; β = 1.32).
Using these two numbers, we can predict any person’s awareness of the importance of adopting sustainable entrepreneurship strategies to their business if we know their age.

By using the regression equation ŷ = α + βx (+ e). However, these predictions will not be perfect (hence the ‘e’ error term in the equation).

Although people’s awareness of importance of adopting sustainable entrepreneurship strategies to their business is an abstract conception, it can still be quantified in this case according to their answer of the questionnaire (ranting number to question 11)

So, if people’s age is at the group of 1, which means if their age is between 18 to 25, our model predicts their awareness of importance of adopting sustainable entrepreneurship strategies to their business to be 25.55 + 1.32*1= 26.87. 
For every additional age group people gets into, our model would predict their awareness of importance of adopting sustainable entrepreneurship strategies to their business to increase by 1.32 points.
That means that with people getting older, they will be more aware of the importance of strategy, and more likely to take actions to adopt sustainable strategies in their business.

[bookmark: _Toc175280302]CONCLUSION AND RECOMMENDATIONS 
This research aimed to understand the role of Sustainable Entrepreneurship Strategies in small and medium-sized enterprises (SMEs) and how they contribute to economic growth and social empowerment, particularly for women and girls. The quantitative research design used surveys to gather data from entrepreneurs across the UK. The data was analysed using SPSS to explore the relationships between sustainable practices and key business outcomes. This conclusion summarises the insights gained from the data analysis and the implications for SMEs implementing sustainable strategies.
The data analysis, such as ANOVA, correlation analysis, and descriptive statistics, revealed several key trends. One of the most significant findings was that 88.9% of participants believed that implementing sustainable entrepreneurship strategies was crucial for their business. This high level of agreement underscores the importance placed on sustainability as a driver for competitiveness, innovation, and long-term success (Schaltegger & Wagner, 2011). Moreover, sectors like the service sector demonstrated the strongest commitment to sustainability, recognising the role it plays in enhancing reputation, customer loyalty, and operational efficiency.
The data also revealed that sustainable strategies are perceived as beneficial in several areas, differentiating businesses from competitors, promoting economic growth, advancing social empowerment, improving inclusive hiring practices, and aligning with global environmental goals. The Likert scale survey demonstrated that entrepreneurs who actively integrate sustainability into their business models are more likely to perceive benefits in terms of increased productivity, better alignment with environmental goals, and enhanced social responsibility. These results confirm that sustainability is no longer viewed as merely a moral imperative but as a strategic business approach that can enhance market positioning and economic performance (Saunders, Lewis, & Thornhill, 2019).
Despite these positive findings, the research also identified several challenges. The initial focus on women-led businesses revealed a significant barrier: a shortage of women in leadership positions who had successfully implemented sustainable strategies. This issue reflects the broader problem of gender disparity in leadership, particularly within the SME sector. The difficulty in finding women-led businesses that had adopted sustainability practices was one of the driving factors behind the decision to broaden the scope of the research to include male entrepreneurs as well. However, this issue highlights the urgent need for targeted efforts to support women in advancing to leadership positions where they can implement such strategies, which ultimately promote economic and social empowerment for women and girls (Kabeer, 2005).
Furthermore, the ANOVA analysis provided insights into the differences between male and female entrepreneurs in their approach to sustainable entrepreneurship. Although significant variances were found, the overall trend suggested that both groups acknowledge the importance of sustainability for economic and social development. The effect sizes from the ANOVA analysis indicated that the differences were not just statistically significant but also meaningful in practical terms. This suggests that while both male and female entrepreneurs recognise the value of sustainable strategies, they may approach the implementation differently, possibly due to varying leadership styles or priorities (Bryman, 2016).
The research uses a quantitative approach, which, while providing valuable insights, may not capture the full complexity of entrepreneurs’ motivations, especially the emotional and sentimental factors driving their decisions. Future research could benefit from a qualitative approach, such as interviews or focus groups, to explore the deeper motivations behind the adoption of sustainable practices.
The findings from this research confirm the importance of Sustainable Entrepreneurship Strategies in driving economic growth and social empowerment, especially within SMEs. While significant progress has been made, more needs to be done to address the barriers to leadership faced by women. By supporting women’s advancement in leadership and encouraging the broader adoption of sustainable practices, SMEs can become engines of both economic prosperity and social progress. The study demonstrates that sustainability is not just good for the planet; it is also good for business, fostering resilience, innovation, and inclusivity in the competitive market. of Form
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3. What is your role within the organization?
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HOW IMPLEMENTING SUSTAINABLE ENTREPRENEURSHIP STRATETEGIES WITHIN-
WOMEN LED ORGANISATIONS IN THE U.K CONTRIBUTES TO ECONOMIC GROWN
AND SOCIAL EMPOWERYMENT

Introduction

Thank you for taking the time to participate in this questionnaire, which forms a crucial
part of a doctoral research study at the University of Wales Trinity Saint David, London
Campus.

The purpose of this research is to explore how implementing sustainable
entrepreneurship strategies within women-led organizations in the UK contributes to
economic growth and social empowerment. Your insights as a female entrepreneur are
invaluable in understanding the impact of sustainable practices on both business
success and broader societal benefits.

The data collected through this questionnaire will be used exclusively for academic
purposes and will remain strictly confidential. Your responses will not be shared with
any third parties, and your identity will not be disclosed in any reports or publications
resulting from this study.

I kindly ask that you answer the questions based on your own experience of running
your business. Your participation will provide important data that will help to deepen our
understanding of the role that women-led enterprises play in promoting sustainable
development and social progress.

The survey will take approximately 10 minutes to complete. | greatly appreciate your
contribution to this important research.

Thank you for your time and valuable insights.

General Questions for All Participants
1. What is your role within the organization?
o Owner
o Manager
o Employee
o Consultant

o Other (please specify)
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CONTRIBUTE TO ECONOMIC GROWTH AND SOCIAL
EMPOWERMENT FOR WOMEN AND GIRLS

Thank you

for taking the time to participate in this questionnaire. This data collection is for a “Pilot
Study” and not my final thesis which will be a broader data set. However, this Pilot Study
contributes to my on-going doctoral research at the University of Wales Trinity

Saint David, London Campus.

The purpose

of my research is to explore whether Sustainable Entrepreneurship Strategies contributes
to a wider macro effect such as Economic Growth and Social Empowerment for Women
and Girls.

Sustainable

Entrepreneurship Strategies refer to the approaches and practices that
entrepreneurs adopt to create businesses that are not only economically viable
but also environmentally responsible and socially equitable. The strategies
include Collaboration and Partnerships, Social Responsibility, Environmental
Stewardship, Governance and Ethics, Innovation and Technology and Risk
Management.

Your contribution to this data collection as an entrepreneur or working in a “progressive”
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shared with any third parties, and your identity will not be disclosed in any
reports or publications resulting from this study.
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that you answer the questions based on your own experience of running your

business or working in a progressive organisation. Your participation will provide important
data that will help to

deepen our understanding of the role that entrepreneurship which adopts

sustainable practices play in promoting economic and social empowerment for women
and girls.

The survey
will take approximately 10 minutes to complete. | greatly appreciate your
contribution to this important research.

Thank you
for your time and invaluable insights.
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2. What is your Gender ? *

O Female
O Male
O Other

3. What is your role within the organization? *

Owner
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4. How long has your organization been operational? *

O Less than 1 year
O 1-3 years
O 4-6 years

O Over 10 years

O Other:




image11.png
Reliability test

Item-Total Statistics

Corrected
Scale Variance  Item-Total
ifltem Delsted  Correlation

Scale Mean if
Item Deleted

Squared
Multiple
Corrslation

Cronbach's
Alpha if ltem
Deleted

9. Indicate Why you develop
Sustainable
Entrepreneurship
Strategies inyour business
[l use sustainable
entreprenzurship
strategies to differentiate
the business from
competitors within the.
industry]

9. Indicate Why you develop

Sustainable
Entrepreneurship
Strategies in your business
[l use sustainable
entrepreneurship
strategies within the
business to effectively

promote economic growth ]

9. Indicate Why you develop
Sustainable
Entreprenzurship
Strategies in your business
[l use sustainable
entrepreneurship
strategies within the
business to effectively.
promote social
empowerment]

9. Indicate Why you develop

Sustainable
Entreprenzurship
Strategies in your business
[lactively use sustainable
entrepreneurship
strategies to promote more
i alimivg hirina nrastieael

25.26 53.550 676

2517 51.911 853

25.20 52.400 818

25.20 52812 792

651

853

779

860

944

931

934

935




image12.png
9. Indicate Why you develop
Sustainable
Entrepreneurship
Strategies in your business
lIregularly update the
sustainable
entrepreneurship
strategies to become more
aligned with global
environmental goals)

2546 53.785 788

743

936

9. Indicate Why you develop
Sustainable
Entrepreneurship
Strategies in your business
I constantly evolve and
‘maintain sustainable
entrepreneurship
strategies within the
business to improve
productivity]

25.09 52139 872

869

930

9. Indicate Why you develop
Sustainable
Entrepreneurship
Strategies in your business
Please indicate the extent
10 which you agree or
disagree with the following
statements by selecting a
number from 1 to 5, where:
1= Strongly Disagree 2=
Disagree 3= Neutral 4 =
Agree 5= Strongly Agree [|
seek outand complete
additional certfications,
trainings or courses to
improve the sustainable
entrepreneurship strateay
knowledge]

2523 52.770 774

799

937

9. Indicats Why you develop
Sustainable
Entrepreneurship
Strategies in your business
[Iseek for fesdback from
industry experts,
employees and colleagues
toimprove sustainable
entrepreneurship
strategies within the
business]

25.20 52165 796

736

935




image13.png
8. Is adopting Sustainable Entrepreneurship Strategies important for your organisation?
36 responses

@ Yes
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@ We hire on meritocracy irrespective of
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7. How would you describe the primary industry or sector of your organization?
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9. Indicate Why you develop Sustainable Entrepreneurship Strategies in your business

Please indicate the extent to which you agree or disagree with the following statements by
selecting a number from 1 to 5, where: 1 = Strongly Disagree 2 = Disagree 3 = Neutral 4 = Agree
5 = Strongly Agree

1. luse sustainable entrepreneurship strategies to differentiate the business from
competitors within the industry.

2. luse sustainable entrepreneurship strategies within the business to effectively
promote economic growth.

3. luse sustainable entrepreneurship strategies within the business to effectively
promote social empowerment.

4. |actively use sustainable entrepreneurship strategies to promote more inclusive
hiring practices

5. Iregularly update the sustainable entrepreneurship strategies to become more
aligned with global environmental goals.

6. |constantly evolve and maintain sustainable entrepreneurship strategies within
the business to improve productivity

7. |seek out and complete additional certifications, trainings or courses to improve
the sustainable entrepreneurship strategy knowledge

8. |seek for feedback from industry experts, employees and colleagues to improve
sustainable entrepreneurship strategies within the business
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