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Everyone Matters.
Understanding Domestic Violence.














		A few websites and helplines: https://www.gov.uk/guidance/domestic-abuse-how-to-get-help#:~:text=If%20you%20are%20worried%20that,day%20on%200808%202000%20247. ( 0808 2000 247  ), https://www.nationaldahelpline.org.uk/ , https://refuge.org.uk/i-need-help-now/how-we-can-help-you/national-domestic-abuse-helpline/ , https://womensaid.org.uk/information-support/ , https://loverespect.co.uk/ 

“Everyone Matters” recognises that domestic violence does not discriminate. Through inclusive messaging, technology, and strong partnerships, this initiative aims to ensure that everyone affected by abuse feels seen, supported, and empowered to seek help.
The campaign would be promoted through:
• Social media campaigns
• Local community posters and leaflets
• NHS waiting room screens
• Online advertising
• Collaboration with influencers and advocacy groups
A central feature of the campaign is a safe, discreet website that provides:
• Clear information about types of abuse
• A quick “exit” button for safety
• A self-assessment tool to help users recognise abuse
• Videos and survivor stories
• Local service directories
These features are designed to ensure accessibility, privacy, and empowerment.
The initiative would comply with:
• Data protection regulations (UK GDPR)
• Safeguarding policies
• NHS digital and confidentiality standards
Safeguards would be built into all digital tools to protect users’ privacy.
Phase 1: Research and co-design with survivors and professionals (3 months)
Phase 2: Development of digital platform and campaign materials (3 months)
Phase 3: Pilot launch in selected UK communities (6 months)
Phase 4: National rollout and evaluation (12 months)
The campaign would be implemented through:
• NHS safeguarding teams
• Local authorities
• Domestic abuse charities
• Community and voluntary organisations
It would operate across community health settings, GP practices, schools, workplaces, and online platforms. Professionals would receive guidance to promote the campaign and signpost individuals to support.
This initiative targets:
• Men and women of all ages
• Young adults and older people
• Individuals who are unsure whether their experiences are abusive
• Families, friends, and wider communities
The intended impact is to improve early recognition of abuse, reduce stigma around seeking help, and increase engagement with support services. By presenting domestic violence as an issue that can affect anyone, the initiative aims to create a more inclusive and supportive environment.
Domestic violence remains a significant public health and social care issue in the UK. While awareness has improved in recent years, domestic abuse is still often viewed through a narrow lens, typically centred on female victims. This has created a gap where male victims, older adults, and individuals from diverse backgrounds feel overlooked or dismissed. According to the Office for National Statistics (ONS), millions of people experience domestic abuse each year in the UK, yet a large proportion never report it or seek help. Barriers include fear, shame, lack of awareness, and uncertainty about whether their experiences “count” as abuse. Current services exist, but many people do not know how to access them safely.
“Everyone Matters” is a public health awareness and digital support campaign designed to improve understanding of domestic violence across all ages and genders in the UK. The initiative focuses on breaking down harmful stereotypes, increasing recognition of abuse, and making access to support clearer and safer for everyone. The campaign combines digital tools, community outreach, and partnership working to ensure that no individual feels excluded from support services.

Domestic violence is a reality for many people across the UK, yet it remains one of the most hidden and difficult social issues to talk about. Despite increased awareness over recent years, abuse continues to be surrounded by shame, fear, and misunderstanding. Many people still imagine domestic violence as something that only happens to certain types of people or within certain types of relationships. In reality, abuse can affect anyone, regardless of age, gender, background, or social status. The “Everyone Matters” initiative was created to challenge these misconceptions and make support feel more visible, inclusive, and accessible.
Domestic abuse does not always look the same. While physical violence is often the most recognised form, abuse can also be emotional, psychological, sexual, financial, or controlling in nature. Many victims live with manipulation, fear, and isolation daily without any visible injuries. This makes it even harder for them to recognise their experience as abuse. Some individuals blame themselves, believing that their situation is normal or deserved. Others fear that they will not be believed if they speak out. These barriers create a strong need for initiatives that help people identify abuse in a safe and supportive way.
The core aim of the “Everyone Matters” campaign is to raise awareness, reduce stigma, and improve access to support. The campaign encourages people to reflect on their relationships and understand that they deserve to feel safe, respected, and valued. It sends a clear message that help is available to everyone, not just a specific group. By using inclusive language and real, relatable examples, the initiative helps people feel seen rather than judged.
The campaign targets the public, with special focus on individuals who may be at higher risk of silence. This includes men, who often face social pressures to appear strong and not show vulnerability. It also includes older adults, who may be emotionally or financially dependent on their partner and fear losing stability. Young people are another important group, as they may lack education around healthy relationships and may not recognise early warning signs of coercive or controlling behaviour. By tailoring messages to these different groups, the campaign ensures that no one feels excluded from the conversation.
A key strength of the initiative is partnership working across health and social care. The campaign would be delivered in collaboration with NHS safeguarding teams, domestic abuse charities, local councils, and community organisations. This multi-agency approach reflects best practice in health and social care, where joined-up services are essential for protecting vulnerable individuals. Health professionals, social workers, and support staff would be encouraged to discreetly signpost individuals to the campaign, ensuring that people receive both information and practical routes to support.
Technology plays a central role in making the campaign safe and accessible. A secure and discreet website would act as the main hub for the initiative. This website would be carefully designed with survivors’ needs in mind, focusing on privacy, clarity, and emotional safety. A prominent “exit” button would allow users to leave the site instantly if they feel they are being watched or are at risk. The website would include clear explanations of different types of abuse, short educational videos, and real-life survivor stories that help users feel less alone.
An interactive self-assessment tool would also be included on the website. This tool would allow users to privately reflect on their experiences by answering simple, non-judgemental questions. The purpose is not to label or diagnose but to help individuals recognise patterns that may indicate risk. This approach empowers users to make their own decisions about when and how to seek support. Digital approaches such as this have been shown to be effective in improving access to health and social care information, particularly for individuals who may be isolated or monitored by an abusive partner.
The “Everyone Matters” initiative is strongly influenced by design-thinking principles, which focus on understanding the lived experiences of service users. Survivors of domestic abuse consistently highlight the importance of feeling heard, believed, and respected. They also emphasise the need for simple, clear information that does not feel overwhelming. This campaign responds to those needs by using supportive language, calm visual design, and realistic pathways to help. The tone avoids pressure and instead encourages people to move at their own pace.
Evaluation is an essential part of the initiative. Success would be measured through website analytics, such as the number of visits and time spent on key pages. The number of people accessing support services after engaging with the platform would also be monitored in collaboration with partner organisations. In addition, anonymous feedback forms would allow users to share their experiences of the platform, helping the campaign to grow and improve over time. Feedback from healthcare professionals and community workers would also be used to strengthen delivery.
Legal and ethical responsibilities are central to the design of the campaign. The initiative would fully comply with UK data protection laws, including UK GDPR, and follow national safeguarding guidance. No personal data would be collected without consent, and user anonymity would be always protected. Clear safeguarding procedures would be built into the platform in case a user discloses immediate risk. These measures ensure that the campaign is not only helpful, but also safe, respectful, and trustworthy.

In conclusion, “Everyone Matters” is built on the belief that no one should face abuse alone. Domestic violence thrives in silence, and this initiative seeks to break that silence in a way that feels safe and empowering. By increasing awareness, reducing stigma, and improving pathways to support, the campaign has the potential to make a meaningful difference in people’s lives. It reassures victims that their experiences are valid, that help is available, and that they deserve to live free from fear. Through compassion, education, and collaboration, “Everyone Matters” aims to create a society where everyone feels safe to speak up and seek help. 
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