	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2428049
	Student Name
	Laurentiu Marian Samson


	

	Website Chosen 
	Bread Ahead

	Insert hyperlink to website
	https://www.breadahead.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Bread Ahead website is also super-fast with an average load time of 2-3 seconds across desktop and mobile. Fast page load times because of image optimizations and a light-weight theme are some of the factors making it load on the go. ​


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, there are a few sub-pages included, though 'Menu', 'Baking School', 'Locations', and 'Contact'. Navigation is easy thanks to a top menu bar, and the SEARCH function helps users quickly locate what they're looking for. ​


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, baking classes can be reserved online via the website. The "Baking School" section contains full details of available courses, timing and pricing and supports this with a fast and easy online booking facility. ​


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Although the website is easy to use, adding a live chat would improve customer service. Moreover, a better responsive design is necessary to enhance the interface for users on other devices? ​


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Their site is neatly designed and modern with sweet looking photos of their offerings. Mobile layouts still look pretty good, with only a little more scrolling necessary on most sections. ​


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
Bread Ahead  uses colorful graphics to showcase its baking and classes. The palette is warm and friendly and inspired by the hand-crafted nature of the brand. SVG Video baking tutorials as well as behind the scenes peeks inject a living, breathing aspect. ​


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There is currently no online chat facility on the website. This feature would help visitors jump through the funnel. Adding which may help visitors succeed immediately, and peak the user experience, and push a few more people through that funnel. ​


	Question 2d – How effective are the social media links on the website?


	Answer: 
Large social media buttons connect to active platforms including Instagram and Facebook. These channels are kept fresh with interesting content to encourage community involvement and inform customers of new products and services. ​


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website is well-organized with sections on bakery items, baking classes and catering. each part includes informative write-ups, pricing and booking details, to keep search and desire as simple as possible for you. ​


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Product and class reviews from customers are shared on the site. Furthermore, there are links to external review sites such as TripAdvisor, who provide more current feedback supporting the brand’s reputation. ​


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Quality is key for Bread Ahead, using only the finest ingredients, skilled bakers and the time honoured method of baking. The brand's name, combined with their baking classes, make it a great place to buy baked goods and learn to bake.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, prices for products and classes are displayed on the website. The price tags are commensurate with the quality of the ingredients and know-how, and it all hits the sweet spot for value of anyone who’s in the market for scratch-baked goods and professional guidance. ​


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London bakery​

	
	2. Baking classes

	
	3. Artisan bread London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, if you search for these terms you should find Breads Ahead’s website feature within the top searches - a good signal towards SEO alignment and online presence. ​


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Absolutely. A website is a business’s digital storefront, It is what gives customers what they need to know, makes their purchase, and believe in your brand. In the UK where online shopping and digital interactions are common, a website that is designed well is necessary in order to attract and keep your customers. ​

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Adding a live chat would greatly improve customer service by answering questions on the spot, in real-time and could also increase sales conversions. This is a nice touch for today's consumers who expect instant help.
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