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2= Train Station
£ BusStop

GUIDE «

& Palace Theatre
-+ Historic theatre transformed into a
collaborative workspace

2: 4TheRegion

-+ A cross-sector membership community
committed to improving the prosperity
and wellbeing of the region

3: Hippos
-+ Bar & music venue

4: Elysium Creative Enterprise Hub:
-+ Gallery, events & community space

5: Swansea MAD:
-+ Grassroots community charity

6: Galerie Simpson Artists:
-+ Non-profit arts organisation & gallery

7: Tangled Parrot Cafe/Record Shop:
-+ Cafe, record store & event space

8: Yolcano Theatre
-+ Independent theatre company

9: Elysium - Orchard St studios
-+ Non-profit contemporary arts studio

10: Oriel Science
-+ Museum, gallery & event space

Supported by Urban Foundry Lid

11: Elysium - College St studios
-+ Non-profit contemporary arts studio

12: The Bunkhouse
-+ Bar, music venue & community space

13: Swansea Hack Space

-+ Community run space for enthusiasts
in electronics, science, craft and mere to
share, learn and work

14: Albert Hall
=+ Historic building transformed into an
events venue, food hall & co-workspace

15: Elysium - Mansel St studios;
-+ Non-profit contemporary arts studio

16: Studio Coffee
+Café-bar, music venue & hostel

17: Swansea College Of Art, UNTSD
-+ University Campus

18: BBC Cymru Wales
+BBC Cymru Wales studio

19: Glynn Vivian Art Gallery
-+ Contemporary Art Gallery

20: Swansea College of Art, UNTSD
-+ University Campus

21 HG Urban Kitchen
-+ Cafe, kitchen, bar & event space
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Created to promote the opening of Urban HQ and paid for by Urban
Foundry

Designed deliberately not to reflect Urban Foundry branding but to
encourage people to explore all businesses in the area

Created by a previous design intern (paid)

Designed as an A6 ‘Pocket sized’ guide which could be printed at
relatively low cost (a4 folded)

Distributed via all of the featured businesses.

Downloadable as a PDF until recently.
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Placemaking

Principles

People and community
The local comrmunity ane Imoived
in thee denveloprmeant of proposals.
The needs, asprations, healih
and well-being of al people

are considerad at the oulset,
Proposals are shaped fo halp

to meat these needs as weall as
create, integrate, protect andio
anhance a sense of community
and prormate equality.

Movement

Walking, cycling and public
fransport ane pricdtised fo provide
a choice of Trﬂnspon miodas and
avold dependence on private
vahicles. Wel designed and sofe
active fravel ioutes connect 1o
the wider active fravel ond public
fransport netwaork and pukbic
transport stations and stops ae
positively integrated,

Location

Places grow and develop ina
wity theatt uses land afficientty,
supports and enhances axisting
plmes and is wal connactad. The
location of housing, employrment
and kaisune and ofher faciities ae
planned fo help reduce the nead
tor el

Mix of uses

Floces have a range of purposes
which provide opporunitios for
cormmunity developrnent, local
business growth and access to
jobs, sendces and fociities via
wiaking, cycling of public tanspor.
Devvaloprment darsty and a i of
uses and tenuns halps fo suppont
a diiarse comerunity and vibeant
pubiic realm.

Public realm

Streats and pubic spoces ane wil
definad, walcoming, sofe and
inclushie with o distinet ideritity:
They ore cesigned 1o be robust
and adapioble wih londscope,
gfeen infrastruchune and sustainakie
drainoge wel infegrated. They ane
wel connectad to axsting ploces
and prormnole oppofunities for
social intesaction and a range of
aciiities for al peoplke.

Identity

The positive, distinctive gualities
of esdsting places ae valued and
respactad. The unigue fealunes
and opportunities of a location
inchuding herfage, culture,
larguage, built and natural
physical atfibutes ore idertiied
and responded 1o,
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The name of the map can be changed or adapted although we are happy to continue with
Creative Quarter

The list of businesses is to be finalised —we do need to set a date to close the list for your
design work. We are open to discuss which businesses should be included and why.

Maps will be printed and distributed to all featured businesses with the option of a
sticker/accreditation mark to be displayed at venues

We will require print ready files although we have designers who can help

We can consider different print methods/paper stock but must be sustainable/cost effective
Must function offline first but we are open to low-cost digital amplification ideas

This needs to function as a map and be clear and unambiguous to users

Designers will always be credited on all printed versions and in associated social
posts/promotion, but the copyright will belong to Urban Foundry

We are happy to meet again and check in as your work progresses, if useful

The prize fund is £100 in gift cards for Urban HQ (for food & hot drinks excluding alcohol)
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