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‘Account for the increase in the number of terrorist attacks and deaths around the world in recent years. What are some reasons behind this trend?’

In recent years, there has been a concerning increase in terrorist acts and deaths worldwide. According to a report by the Institute for Economics and Peace (2024), terrorist related deaths increased by 22% in 2023 to 8,352, marking the highest figure since 2017. In today's interconnected world, social media and technology have become powerful tools that shape people's daily lives. They have brought numerous benefits and advancements, but it is important to acknowledge their darker side. Social media has played a big role in the propagation of information concerning terrorist attacks in numerous different countries, (Yumitro et al., 2023). According to a number of reports, Al Qaeda and ISIS were the most well-known and active terrorist groups that used technology to disseminate propaganda (Goyal et al., 2019).
This paper will go over the various types of social media platforms that terrorist groups have exploited, how these groups utilise these platforms to spread propaganda, and particular examples where technology played a significant role in the execution of a terrorist operation. 
By examining the ways in which these platforms have been utilised by extremist groups, a deeper understanding can be gained of the complex trend between technology and terrorism.

Of the 4.58 billion people who use the internet worldwide, 72% spend at least two hours a day on social media. Social media has grown in popularity as a place for expressing ideas and information, (Khrais & Gabbori, 2023). With billions of users across platforms like Snapchat, TikTok, YouTube, Facebook, and Instagram, as well as being free to use, it's now simpler than ever to disseminate information worldwide. With billions of users actively engaged on these platforms, terrorists have found an opportunity to spread their propaganda, recruit new members, and even coordinate attacks with minimal risk of detection, (Hossain, 2015). The ease of creating anonymous accounts and the rapid spread of content through shares and retweets have enabled terrorist groups to establish a presence across multiple platforms simultaneously, amplifying their message and expanding their influence, (Conway, (2016).
For example, the Islamic State (IS) stands out as one of the most prolific and adept terrorist groups in exploiting social media for their agenda. Their strategic utilisation of various platforms to disseminate extremist ideologies and showcase their brutal tactics has garnered widespread attention, (Blaker, 2016). Between the months of September and December of 2014 it was discovered that approximately 70,000 Twitter accounts were actively promoting IS propaganda. Each of these accounts had an average of 1,000 followers, indicating the substantial reach and influence wielded by these online supporters, (Berger, & Morgan, 2015).
These accounts served as conduits for the dissemination of disturbing content, including graphic images and videos depicting heinous acts such as hostage situations, mass shootings, and beheadings. The use of such shocking visuals was not merely for sensationalism but rather a deliberate tactic to instil fear and attract attention to their cause, (Hossain, 2015). By exploiting the virality of social media, the IS effectively amplified their message and recruited sympathisers from around the world, exploiting the very platforms designed to foster connectivity and communication.

As another example, in 2010 Al Qaeda published ‘Inspire’ which is an English magazine aimed to influence young British and American readers. Unlike traditional propaganda channels, 'Inspire' utilised the internet to directly target individuals susceptible to radicalisation, particularly those residing in Western countries. The magazine served as a platform for Al Qaeda to adopt its extremist beliefs, glorify acts of terrorism, and incite violence against perceived enemies of Islam, (Valle, 2015)
One of the most alarming aspects of 'Inspire' magazine was its inclusion of detailed bomb making instructions, providing aspiring terrorists with the tools and knowledge to carry out attacks on Western soil. Al Qaeda sought not only to inspire acts of terror but also to provide practical guidance on how to execute them. The publication's step by step guides, accompanied by illustrations and diagrams, made it alarmingly easy for individuals with minimal expertise to manufacture improvised explosive devices using readily available materials, (Valle, 2015).

A more specific case where technology has assisted terrorist groups is the 9/11 attacks. The 9/11 attacks, which occurred on September 11, 2001, represented a watershed moment in the history of terrorism, not only for their scale and devastation but also for the sophisticated use of technology to facilitate their execution. The attackers were members of the extremist group al-Qaeda, and they used various technological tools and platforms to plan, coordinate, and execute the coordinated hijackings that resulted in the loss of nearly 3,000 lives, (Weimann, 2004)
The attackers utilised the internet to gather critical information, including flight schedules, airline procedures, and potential targets, allowing them to meticulously plan the logistics of the hijackings. By accessing publicly available information online, they were able to identify vulnerabilities in airport security and exploit loopholes in airline regulations to carry out their plan with devastating precision, (Ilardi, 2009).
Moreover, the internet served as a vital communication channel for the hijackers, enabling them to coordinate their actions in real time and exchange crucial information without arousing suspicion. Public email services were used to communicate coded messages and instructions, they even refused to check into their hotel rooms unless they had 24-hour access to the internet, highlighting the pivotal role of technology in their operational planning and execution, (Graham, 2016).

Technology and social media have not only revolutionised the way terrorist groups recruit but also how they finance their operations. While platforms like crowdfunding have emerged as powerful tools for raising funds for charitable causes, they have also been exploited by terrorist organisations to solicit donations from a global audience. One such group that has leveraged these platforms with alarming effectiveness is ISIS, (FATF, 2023).
Crowdfunding platforms offer a convenient and accessible means for individuals and organisations to raise money for a variety of purposes, from medical expenses to creative projects. However, the anonymity and reach afforded by these platforms have made them attractive channels for terrorist groups seeking to finance their activities. ISIS, in particular, has been known to exploit crowdfunding platforms to raise funds for purchasing weapons, acquiring bomb making materials, and financing insurgent operations, (FATF, 2018).

To conclude, social media and technology have become powerful tools for terrorist groups to spread propaganda, recruit new members, and coordinate attacks. With billions of users actively engaged on platforms like Snapchat, TikTok, YouTube, Facebook, and Instagram, terrorists have found an opportunity to reach a global audience and disseminate their message. The anonymity and rapid sharing capabilities of these platforms have allowed them to amplify their influence and coordinate attacks with minimal risk of detection. It's important to recognise the complex relationship between technology and terrorism and understand how these platforms have been exploited by extremist groups. By examining the ways in which these platforms have been utilised by extremist groups, we can gain a deeper understanding of this complex trend, (Cohen et al., 2013).
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