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An assignment that critically examines health, education or wellbeing initiatives that have helped develop a community.

[bookmark: _GoBack]There are many dangers that affect children in a number of ways. The internet and social media have expanded, and it is affecting the way that children communicate and interact with other people. Different websites are now geared towards children, where there are often online predators who look to interact with children. This assignment identifies a campaign that created a new law to tackle a global issue. The use of successful metrics for campaigns will be discussed as well as the campaigns strategy itself.

Online grooming is a term used to often describe when an human being develops a bond by trust and emotional connection with someone in order to control, exploit or abuse them (Lerenzo-Dus, 2017).  Sexual communication with a child is often described to as online grooming (Kloess, 2019). All ways of communication are regarded as child sexual abuse, which is illegal and can cause harm. Certain human beings hare conversations sexually with a child online because they find it sexually stimulating, but others connect with children purely for them to send them sexual images or videos of themselves (Burkett, 2015). Several researchers have indicated that individuals who sexually abuse children come into different categories based on their intentions and behaviour. The European Online Grooming Project (Webster et al., 2012) intends three groups:
· Individuals who want to feel close to a child, which is known as intimacy seeking’ 
· Individuals who adjust and change their online behaviour and profiles depending on the reaction of the child they are talking to; this is called being adaptable
· Individuals who behave in a very sexual way from the beginning, this is known as hypersexual
The difference between these groups is primarily about the amount and length of the online interaction between the adult and the child. The motivations however may differ. There are over 500,000 online predators active each day (Carr, 2003). Children between the ages of 12 and 15 are suspectable to be groomed or manipulated by adults that they interact with online (Winters, 2017).  In 2018 the National Crime Agency (NCA) obtained over 1,500 reports of grooming on 12 internet platforms (Blakeburn, 2021). The NSPCC Freedom of Information requests revealed that 2,097 offences where the police had recorded ‘the method used to communicate’ 70% of these cases were found on Facebook, Snapchat and Instagram (Sanderson, 2020). The West Midlands Police discovered that Facebook, Snapchat and Instagram to be the three most common platforms used to abuse children (Salawu, 2021). According to Welsh reports children have been left at an increased risk of sexual grooming during lockdown (Moore, 2021). Charities stated that children spent more time online throughout the pandemic and less time with teachers and friends who may see worries and concerns. Across Wales 23 people have been charged following reported crimes in 2020 (Moore, 2021. 

In 2014 the NSPCC launched their ‘Flaw in the law’ campaign to call for a clear new offence that would make it always illegal for and adult to send a sexual message to a child (Brennan, 2019). At the start of the campaign the Government argued that a new law was not necessary as it was protected by a current legislation (Batool, 2020). The public campaign that was created delivered 500,000 petition signatures which sparked letters to the Prime Minister. In response to this the Prime Minister made an statement at the global summit as he stated, ‘We are changing the law. Just as it is illegal to create and retain pictures of child abuse, now we are making it illegal to seek these images too’ (GOV, 2020). As of April 2017, the police can now charge those who participate in improper sexual messaging to children in Wales and England by morality of s67 Serious Crime Act which serves to insert a new section 15A into the Sexual Offences Act 2003 (Forbess Solicitors, 2017). The new offence aims to criminalise and adult who intentionally connects with a child under the age of 16. This offence includes both online and offline interaction, including all social media, emails, written letters which contain sexually explicit messages (Forbess Solicitors, 2017). It is hoped that this campaign will help put an end to online child grooming by letting police intervene sooner so the abuse can stop before any bodily abuse begins. Adult groomers who target children can now expect to face up to 2 years in prison and be inevitably placed on the Sex Offenders Register (Arthur, 2019). This recent offence will give the judges the power to sentence anybody who sends a sexual communication to a child and prevent the procedure of grooming before it begins. 

For the campaign to be a achievement they had to ensure they drew attention to four major listeners. The government minsters and their consultants were their initial main listener. Their contract would be vital to accomplishing parliamentary change, so the campaign would need to be firmly pitched and not being over critical of the government, but instead as a region somewhere that legislation ought to keep up with variations in technology (Bigdeli, 2013). The next listener was the opposition and back bench politicians. Their assistance would facilitate reliable statutory pressure on the Government. The tactical point and tone of the campaign needed to be encouraging and not to create conflict with the Government (King, 2015). The general public where their biggest audience as they demonstrated support this was key to making politicians act, intensifying the issue to a nationwide stage (Barlow, 1995). The media helped support through the country’s news broadcast which was crucial to encouraging pressure for the government to take action. 

Leo Burnett Change was the individual that developed the campaign. His main strategy was to teach and involve the public on this complicated issue and the significance of this new law that would make positive change. He chose to create a video making people aware of the issue and what the law is set out to do (NSPCC, 2014). He created a campaign video and social media visuals to distinguish the exiting laws that state ‘it was not always illegal for an adult to send a sexual message to a child’ and have the existing law in comparison with historical laws (NSPCC, 2014). The campaign brought a complicated issue and made it easy for the public to comprehend using a sense of humour to grab the public's attention. The video was a great success and a fantastic way of communicating appealing vital information with the public as well as pushing them to an online petition where they could show their support for Flaw in the Law. Within the video a series of unusual clips were shown, including it being illegal to:

· Wear a suit of armour in parliament
· Carry a plank of wood in the street
· Be drunk in licenced premises
· Handle a salmon in suspicious circumstances
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The technology subject caught the UK’s mind. This video campaign covered national media including, BBC News, ITV, Daily Mail, Sky News helping the Flaw in the Law speak to masses of people.
Social media was recognized as the campaigns leading line channel. It was the greatest spot to create a wall of assistance, produce a wider following base through online communicating and drive further petition signatures (Freeman, 2015). For this to be successful they needed to guarantee the procedure of signature signing was as quick as possible and deliver a slick user understanding from the video to the sign-up page. The petition was advertised throughout social media including, Twitter, YouTube and Facebook. These social media connections were chosen to push understanding of the issue and encourage people to sign the petition. The campaigns social media platform received over eight million social media impressions and 176,000 views on the campaign video. 
With every signature that was received sent a letter to the minister supporting the campaign. The engagement received by the general public permitted the NSPCC to work with the opponent to push for the new offence. Finally, the government agreed to create the new offence, which resulted into a photo call session held by the NSPCC so MP’s could appear beside the campaign poster to exhibit their support. A statement by MP Thresea May said, “Members have backed the campaign by the National Society for the Prevention of Cruelty to Children, and I pay honour to them for underlining this gap in the law”. 

To determine whether the Flaw in the Law campaign was successful, measuring the right metrics needs to be taken into consideration. The first metric to measure a campaigns success rate is website trafficking, this involves advertising on website. Total traffic figures can be used to determine how successful the website is overall. Measuring website traffic helps understand what campaigns are working and when. Another metric that could be used is bounce rate, this calculates how many people leave your social media pages after viewing. This can help determine disinterest, lack of content match and loading errors and loading times. An important marketing campaign metric is impressions. This is the total number of views the content and advertisement receive. It measures every time an individual view an ad or if an individual look at more than one digital platform. The social reach metric reveals the total amount of views social media pages received. A high number indicated in the social reach metric means that your campaign is growing and continuing to be successful. The final metric that would make a campaign successful is social engagement. This is the number of people within the social reach metric who interact with an element of the campaign. This may include clicks, shares and likes.

The campaign clearly accomplished its expressed purpose with the Government pledging to changes in the law so that it is forever illegal for an adult to send a sexual message to a child. The new law will have a substantial effect to protecting children’s safety online. With the campaign being so successful the British Government have now decided to close down the Flaw in the Law. This important shift in the law will enhance police strategies for dealing with online abuse and grooming children and will help prevent child sexual abuse. Parents are being urged to keep children safe online by examining privacy settings and by reporting strange activity to the Police or the NSPCC. From thorough research reader can see that the Flaw in the Law was successful and fixed, however I do not think it was enough. The Government agreed that an adult sending a sexual message to a child was integrated in the Sexual Offences Act 2015. But social media programs still do not have safety procedures in place to stop groomers. In order to keep children safe online, they need to know about the different types of online dangers, teaching children to keep personal information private and to encourage children to speak up if they encounter a problem. Schools have a obligation when it comes to e-safety, to safeguard the schools online procedures keep children and young people safe and to educate them about online safety inside and outside of school.
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Help us change the flaw in the law




