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[bookmark: _Int_l5CT8ePb]People today want more than just a meal or a drink when they go out. They are looking for places that offer complete experience. (Belhaj and Lehman,2024).  This report shears what I learned from my marketing research for a new idea: a” Light Bite Entertainment Bar”. My main goal was to see if people would like this kind of place, what kind of atmosphere they prefer, how much they value entertainment, and what food options would work best. These findings help me plan my business plan, Desing my website, and create good marketing for this new bar. I got answers from 20 people, and their ideas are key to making this bar a success. 
· HOW I DID THIS RESEARCH
The get real opinions, I made an online survey called “Light bites & Entertainments Bar “Your Vibe Check! I used Microsoft Forms to create and share them. The survey had ten questions asked about driftnet things, like how important food is, what kind of vibe people like, and if they value entertainment. A total of twenty people answered the survey within an average of four minutes, which shows it was quick and easy to understand. According to Bonnier (2024), it is essential for new venues to understand their customers' needs and keep improving. The survey gave me some clear ideas that are very important. As Aksoy (2022) discusses, understanding global hospitality trends means recognizing evolving customers' expectations. The first question asked was about how important it is to have food options (like small snacks). The answers showed a mixed but generally positive view. Four people said it was “Extremely important” and another three said “Very important” which means some people really want food. But four others said it was only “Moderately important”. What is interesting is that eight people chouse “Other". This tells me that while food should be available, it might not be the main reason everyone comes.
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The second question asked about the perfect atmosphere for a place that mixes food, entertainment, and bars. The most common answer was very clear: ten out of 20 people wanted a place that is “Lively but still comfortable”. This was much more popular than the super “Busting and engaging “. This tells me that people want energy and fun, but they also want to feel relaxed and able to chat easily. This funding is super important for how to decor the bar, choose music, and plan events. I need to make it a place that feels exciting but also welcoming, so people want to stay for a long time. Creating this balanced “vibe” is key to customers satisfaction in experiential venues (Boom,2024).
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[bookmark: _Int_dMiF0psv][bookmark: _Int_xVAzxYRi]The reasults strongly supported having entertainment. Nine people two said “Essential “and seven “Very desirable “. In conclusion entertainment is a big reason people chouse to go out, the message is clear. The entertainment is not just an extra, it is a mean goal for a big part of my potential customers. As Arla Pro (2024) sees experience led occasions and special events. Fifteen out of 20 people said it would be “A venue for a full evening out”. This was the most popular answer, much more than a place for pre-dinner drinks or a quick stop. This means I need to design the bar to encourage longer stays, with plenty of entertainment, comfortable seating and enough light bites to keep people happy all night. This positive feedback shows that there is a good chance this bar concept can work well and resonates with a lot of people willing to join dynamic hospitality venues. (Jackson2025).
· PUTTING FINDINGS INTO ACTION: BUSNESS, WEBSITE & MARKETING
What I learned from this research is important how to build and promote “Light Bite Entertainment Bar”. At first thought of it as a bar whit some music. But the survey data shows it needs to be more.
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This means my focus is not just 
selling drinks, but creating a full, fun experience, who will match with the principles of marketing (Belhaj and Lehman ,2024).
The website will be built from what I learned. Since people really want entertainment and a “full evening out", the website’s front page will show a clear list of fun and events. The food menu will be easy to find and look tasty, showing that our snacks are a perfect combination for fun. For SEO (making sure people find us on Google) I will use words people would search for like “Entertainment bar in Cardiff” or “Fun night out in Cardiff “. As highlighted by FSB (2025), effective SEO is crucial for small businesses to be discovered online. Marketing will push the idea for a “fun night out” by using social media (like Instagram and TikTok). Thie adverts in these platforms will show that our bar offers a great mix of tasty light bites and fun entertainment, making it the perfect spot for a full night out,
In conclusion, this marketing research for the “Light Bite Entertainment Bar “has given me a clear and real perspective of what people want. It confirmed that there is a real desire for a place that brings together good snacks and exciting entertainment in a fun, commutable setting. By using this finding from making this business idea better, to designing an inviting website, to creating smart marketing, the “Light Bite Entertainment Bar “is in good position to stand out and become a popular place in our community
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IMPORTANCE OF EXCEL IN TODAYS DIGITAL WORD



In days like today evryone is using computers, digital platforms, or having digital businesses andmany other reasons. Staying on top and having to remember or dealing with hedge amounts of data is more than really difficult, even impossible sometimes. Exell has is important in our digital world. It is used by many people, it can do many different things, and it keeps getting better. This tool has become necessary for people with small businesses, and even large companies' help connect raw information with useful ideas we can act on.                                                                  One of the biggest reasons Excel is so important today is that evryone can look and handle information easily. Before Excel, working with many numbers often meant you needed special computer skills or expensive hard-to-use software. Excel changed this. It gave us a simple, clear grid of boxes where anyone, no matter how much they knew about computers, could put their information in order and keep it organized.  One of the most impressive things about Excel is the power to automate repetitive tasks. This is a digital assistant for all the boring, repeated jobs. Instead of manually copying and pasting information or calculations again and again, we can set up Excel to do it all automatically. Another power of Excel is the ability to help us understand the numbers. Excel has tools to turn those numbers into clear ideas. This helps businesses to understand if they are doing well or losing money. Also, Excel is useful for planning things, keeping track of items, and making reports. Excel can also connect with other computer tools. This makes it a main tool for handling information in today's connected world. 
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. How would you describe your ideal atmosphere ata place combining Light Bites,
entertainment, and a bar?
Busting and engaging with lot.
@ Lively but still comfortable en.
@ Relaxing and laid-back with a
@ Quiet and intimate primary fo.

Other

. When you go out, how much do you valuel having entertainment ( like live music, quizzes, or
games) alongside your drinks and food?

@ Essential - I¢s a main reason |
@ Very desirable - It significantly
@ Abonus - | enjoy it if it's there,
@ Indifferent - | prefer a quieter

@ Other

Q Search
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Light Bites & Entertainment Bar: Your Vibe Check!

20 Responses  04:42 Average time to complete  Active status

1. How important is it for you to have food options (like small plates of snacks ) available at the
bar that also entertains?

@ Extremely important - | always... 4

Very important - ke the opt, 3

@ Moderately important - Isnic.. 4

Not important at all - F'm ther.. 1

® Other 8
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