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Speaker notes

Slide 1 – Background and Definition of AI Washing
• Introduce topic and relevance.
• AI becoming increasingly important in business.
• Define AI washing.
• Exaggerating AI use or capabilities.
• Used to appear innovative.
• Attract customers and investors.
• Short-term publicity benefits.
• Risk of mistrust if claims are misleading.
• Growing concern for businesses and consumers.
Slide 2 – What is Happening at the Moment?
• Rapid growth of AI across industries.
• Examples: social media, finance, customer service.
• AI used as a marketing tool.
• Companies promoting AI credentials.
• Concerns about exaggerated claims.
• Increased scrutiny from consumers.
• Investors questioning AI statements.
• Greater focus on transparency.
• Public awareness of AI washing increasing.
Slide 3 – What is Expected to Happen in the Near Future?
• More pressure to justify AI claims.
• Increased checks and auditing.
• Greater accountability requirements.
• Possible new regulations.
• Governments protecting consumers.
• Investors seeking reliable information.
• Transparency becoming essential.
• Honest communication builds trust.
• Organisations with credible claims may benefit.
Slide 4 – The Increasing Use of AI
• AI growing rapidly across industries
• More companies promoting AI capabilities
• AI attracts investors and customers
• 10% of tech start-ups mentioned AI in 2022
• Significant increase in 2023
• Some firms exaggerate AI involvement
• Study found many "AI startups" used little or no AI
• Links to concerns about AI washing

Slide 5 – Which Stakeholders Are Impacted?
[bookmark: _Int_8gWajFs8]• Consumers affected by misleading information.
• Products may not meet expectations.
• Investors making decisions on AI claims.
• Risk of inaccurate investment choices.
• Employees face unrealistic expectations.
• Internal pressure regarding AI performance.
• Regulators promote accountability.
• Need for transparency across organisations.
• AI washing impacts trust throughout the business environment.
• Key message: honest communication is essential.

AI critique
When creating my PowerPoint presentation, I used AI to help me research and understand the topic of AI washing. Initially, the AI provided information that linked AI washing closely with greenwashing. As a result, I included content about greenwashing in my first draft presentation. However, after discussing my work with my tutor, I was informed that this information was not directly relevant to the topic and that my explanation of AI washing was inaccurate.
This experience highlighted one of the main disadvantages of using AI. Although AI can provide information quickly and help generate ideas, it can sometimes produce incorrect, misleading, or oversimplified information. Because of this, it is important not to rely entirely on AI-generated content without checking its accuracy.
After receiving feedback, I returned to ChatGPT and reviewed the information it provided. To make sure the claims were accurate, I also read several articles about AI washing and compared them with the AI-generated responses. This allowed me to confirm the information and make corrections to my presentation where necessary.
Overall, AI was a useful tool because it allowed me to find information quickly and helped me develop ideas for my presentation. However, this experience showed that AI responses should always be checked against reliable sources, as mistakes or inaccuracies can occur. Using AI alongside independent research can help ensure that the final work is accurate and trustworthy.
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WHAT IS HAPPENING AT THE MOMENT?

« Al claims are increasing across many industries.
« Regulators are investigating misleading Al statements.
+ Public awareness of Al washing is growing.

* Media attention has increased scrutiny.

(BBC News, 2025;
Ozturkcan and Bozdag,
PLES)
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THE INCREASING USE OF Al WASHING

= In 2022, 10% of tech start-ups noted using Al in their
pitches. This increased by more than a quarter in 2023

= Astudy on Al divergence, found that 40% of new tech firms
that said that they were “Al start-ups” practically used no Al
atall

(&RFI a%ﬂ 2024; MMC
‘lentures, 2019)
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HOW IS AIWASHING AFFECTING BUSINESSES?

= Reputational damage.

= Reduced consumer trust.

= Potential financial consequences.
= Increased regulatory risk.

(Joo, 2025; Yang, 2026)
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WHICH STAKE HOLDERS ARE IMPACTED?

= Consumers.
= Investors.
= Employees.

Regulators and wider society.

What Are the Benefits

of Artificial Infelligence

(Joo, 2025; Yang, 2026;
Goodman, 2022)
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My tutor told me it has
nothing to do with
greenwashing

o 0

Your tutor has a fair point, depending on the
context.

Al washing and greenwashing are not the same
thing. They involve different subjects and
different motivations:

e Greenwashing = misleading claims about
environmental sustainability or
environmental benefits.

e Al washing = misleading claims about the
use, sophistication, or effectiveness of
artificial intelligence.
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What is Ai washing?

o 2

Al washing is the practice of exaggerating,
misleading, or falsely claiming that a product,
service, or company uses artificial intelligence in
a significant way when it does not.

It's similar to "greenwashing" in environmental
marketing: a company uses the term Al to attract
customers, investors, or media attention without
providing the level of Al capability that its
marketing suggests.
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What's happening at the
moment with Ai washing?

e 2

Right now, Al washing is becoming harder for
companies to get away with because regulators,
investors, journalists, and customers are
scrutinizing Al claims much more closely.
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AIWASHING: CURRENT TRENDS, FUTURE EXPECTATIONS AND
BUSINESS IMPACTS

- Module name: problem solving and innovation
(BMswAol4)

- Assignment name: presentation on ai washing

- Name: Donna Watkins

- Student number: 2508071

+ Lecturer: Chris Wilkin
WA

+ Deadline: 12/06/2026 23:59pm
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Ai washing refers to exaggerating or misrepresenting the use of Ai
The term emerged alongside rapid Ai adoption.
Often used to increase perceived innovation and competitiveness

BACKGROUND AND DEFINITION OF Al WASHING

(Elhajiar and
Itani, 2025;
Ozturkcan and
Bozdag, 2025)





