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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads up quickly and easy which is very convenient as it allows the customers to view what they need without any trouble.


	[bookmark: _Int_uKRNXSP6]Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	[bookmark: _Int_h81gGelu][bookmark: _Int_6Zu3nfPk]Answer: The website does contain sub pages which you can find in the top right corner of the website which is useful to customers as it allows them to navigate easily. It also makes it more convenient for customers to look for what they require. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	[bookmark: _Int_XZ6IEKw9]Answer: The website offers a convenient booking option that allows users to easily reserve their desired vehicle wrap online. This feature streamlines the process, enabling customers to select what date they want their car to get wrapped and how they would want it and confirms there booking all in one place. 


	[bookmark: _Int_smexSYAS]Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is functioning well and does not require any improvements, as I am satisfied with its performance and how effortlessly I can locate the information I need.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks pleasant with a clean, modern design that is easy to navigate. It uses clear fonts and colours, making the experience enjoyable. On a mobile phone, the site adjusts well, resizing, and rearranging elements to fit the smaller screen without losing functionality. The computer version offers a more spacious layout with more visible content at once. Overall, both versions are user-friendly and visually appealing, providing a smooth browsing experience.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images of cars to highlight their vehicles clearly and attractively. The colour scheme is sleek and professional, giving the site a modern and trustworthy feel. Although there is little to no video content, the combination of strong imagery and well-chosen colours creates an engaging and visually appealing experience. Overall, the use of visuals and colour enhances the website’s professionalism and helps draw users’ attention effectively.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool. This means users must use phone or email to ask about products or services. While these methods work, they can be slower and less convenient. An online chat would make it easier for customers to get quick responses and support right away. Adding this feature could improve communication and enhance the overall customer experience on the site.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are present but not very prominent, which limits their effectiveness. They allow users to connect with the company on platforms like Facebook and Instagram, but because they are not easy to spot, fewer visitors may use them. Making these links more visible and engaging could help boost interaction and improve the company’s online presence. Overall, the social media links work but could be much more effective with better placement and visibility.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	[bookmark: _Int_DBNe3wiy][bookmark: _Int_X4nns3Xi]Answer: The services on suitedcars.com are clearly explained with detailed information about car wrapping options. The website describes different types of wraps, including full wraps, partial wraps, and custom designs. It highlights the quality of materials used and the professional application process. This helps customers understand the range of services offered and the benefits of car wrapping before contacting the company.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
[bookmark: _Int_vjuQ6cOz][bookmark: _Int_pAolesKY]On suitedcars.com, customer reviews are available in a testimonials section on the website. These reviews showcase past client experiences and help build trust. However, some of the reviews may not be very recent, so they might not fully reflect the latest customer feedback. For the most up-to-date opinions, it is recommended to check other review platforms or contact the company directly to get current insights about their services.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	[bookmark: _Int_nPK3Uykf]Answer: The service is presented as high quality by highlighting the use of premium materials and expert car wrapping techniques. They focus on attention to detail and custom designs that protect and enhance vehicles. You would use or recommend them because their wraps are durable, improve a car’s look, and protect the original paint. Plus, their experienced team and good customer care make the whole process smooth and reliable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
[bookmark: _Int_aXghXGsB]On suitedcars.com, prices are not clearly shown. This is likely because they offer tailored quotes based on each customer’s specific needs, like vehicle type and service duration. Not listing prices lets them provide personalised pricing that matches their high-quality service. It also encourages customers to contact them directly, giving the company a chance to explain their premium offerings and build trust before discussing costs, which suits their bespoke service approach.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrapping

	
	2. Car wrapping services 

	
	3. Vehicle wrapping

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites still have a strong relevance in modern UK business. Even with the rise of social media and mobile apps, a website stays the central hub where customers can find detailed and reliable information about a company’s products or services at any time. It helps businesses control their brand image and provide comprehensive content that might not fit on social platforms. Websites also build credibility because many customers check a company’s site before making a purchase or using their services. Additionally, having a well-optimised website improves visibility on search engines, attracting new customers. Overall, a professional website is essential for trust, information, and driving sales in today’s competitive business environment.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation for the website is to add an online live chat feature. Currently, the website only offers contact through phone or email, which can sometimes delay responses and make it harder for potential customers to get immediate help or answers to their questions. By including a live chat choice, visitors would be able to quickly communicate with a representative in real-time, improving overall customer experience and engagement. This instant support could help build trust, answer inquiries faster, and potentially increase sales by guiding customers through the decision-making process. Adding live chat would make the website more user-friendly and responsive, which is essential in today’s fast-paced online environment.
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