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We asked candidates, Which method do you use to order your food? The data received from our questionnaire is showing that 46.2% come in store to order their food. This means we would need to possibly consider having a permanent pitch or a pitch where we set up on a regular basis so customers can come to us to purchase food. 
We also found that followed closely was the option to order your food through an Application, Online website or online platform such as Just Eat at 38.5%. The date shows that having a website to allow the option of online orders would also be popular method of gaining business, ensuring we are able to advertise and promote our website effectively through social media platforms and Search Engine Optimization strategy.   
The data collected indicates to us that we need would need to have a current and efficient website for Indian Garden Ltd where customers can go to find out about us, our products and also to order food so we don’t miss out on 38.5% of potential business.
The option to order through an Application was also within the 38.5% so we have decided to invest in a mobile app for our business to give customers that option to download our app through our website, it would also help us maintain current with the times. Having a mobile app will also help us achieve one of our many goals, an that is to target the younger generation and educate them in Veganism encouraging them to try vegan foods ultimately creating a better healthier future for ourselves, animals and our planet.  
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The question we asked our candidates to answer on a scale of 1-5 (1 being Strongly Disagree and 5 being Strongly Agree) to how they felt about this statement ‘I consider myself to be environmentally conscious’. From the results we found that the majority of our customer base considered to either agree or strongly agree with the statement. From this information we can look to implanting the welfare of animals in our marketing and advertisement strategy for the business and our website. Displaying and informing customers of our corporate partner support with Animal Welfare Foundation and our regular donations to the World Wide Fund for Nature (WWF). 
This primary research tells us that a total of 77% of our customer base consider themselves to be environmentally conscious, we can use this information to promote compassion for animals and the eco system reducing the ruining of rainforest, wildlife and also help endangered species. Throughout our website we will ensure we promote our Vegan Society membership and our connection to a brighter more healthier planet. Ensuring we inform our customers that our goal and objectives here at Indian Garden Ltd is to create a better, healthier more sustainable future for our planet and our generations to come. So we have decided to implement a donations section on our website where our customer can also contribute to our causes. 
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At Indian Garden Ltd we knew it was important to have a colourful vibrant front page for our website to represent our fresh healthy dishes from India so we used images from high quality vendors from India. The words used in these statements on our main page which will contribute towards key words for our SEO strategy. 
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 It was equally important to make sure we informed our customers of our aims and goals. In our front page we have decided to apply a short brief paragraph to inform visitors to our site about who we are and what we stand for. Having ‘Our Goal’ on our front page for us we believe will connect mentally and passionately with potential customers. The words used in this paragraph are also key words for our SEO strategy. 
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Towards the end of our front page I have implicated our social media and contact links for quick easy access for visitors to view our other platforms. We also have a forum to which I have invited visitors to view and participate in feedback and news/ updates information.    
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We applied all our partnership logos to inform our customers of our relationships with animal welfare, WWF and the Vegan society to show our determination and connection with other organisations. This is good for visitors to see as these are all large recognisable organisations known worldwide. 
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page description – 
About Us 
Indian Garden LTD stands for The Fresh Colourful Agricultural heritage we come from. The Punjab which is a region in India which is known as The Garden of India, here there is a wide array of fruits, vegetable and grains. Therefore it is famous for its Vegan food dishes, which we will be introducing to the UK Street Food scene.

Keywords – 
Indian Garden LTD, healthy Indian food, Fresh, Colourful, Agricultural, heritage, Punjab, India, Garden, fruits, vegetable, grains, Vegan, street food, street vendor, Cardiff, Swansea, Bristol, London
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