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1. [bookmark: _Toc61432222]Introduction

This report presents and analyzes one of the largest craft and vintage marketplaces in the online world, operating under the name Etsy.com. Etsy itself is an online interface where different craft sellers offer their unique products to those who are looking for it. The subject of the analysis is how, in addition to COVID-19, broader external environmental factors affect organizational culture and its performance. These could be external factors such as a change in the legal environment or the impact of the COVID-19 epidemic starting in 2020 on business. This is based on Etsy’s official 2019 Integrated Annual Report, the Etsy’s Notice of 2020 Annual Meeting of Stockholders &Proxy Statement and the use of various online articles. In the first round, the history, activities, goals, values, strategies and potential competitors of the organization are presented. In the second round, the Hofstede model used for the analysis and an environmental scanning tool (PESTEL) are described as to why and how we use them. In the third round, these tools help analyze how the wider environment affects and impact the Etsy’s culture and performance. The last round describes the personal and ethical standards, values ​​and beliefs of most employees and whether or not they can help the company achieve its goals and social responsibility.

2. [bookmark: _Toc61432223]The Etsy marketplace

Etsy was founded in 2005 by Rob Kalin in New York, who and his friends were looking for ways to sell their handmade things. They designed an online platform where artisans can sell their products without programming knowledge. The timing was great, as e-commerce also started to flourish at that time. After Ebay and Amazon, artisans and their fans were grateful for having another platform where they could both sell and buy. Abbey Glassenberg was one of the first sellers to say, “At this point it was really hard to sell online,” she said. "Etsy was a godsend." (Gelles, 2017)
In 2011, the board replaced Mr. Kalin and Mr. Dickerson took his place. In 2015, Etsy went public and allowed sellers to buy stocks. At the time, Etsy had 1.4 million active salespeople with nearly 20 million customers and gross merchandise sales of $2 billion in revenue. However, in order for investors to be able to deliver the expected returns and financial results, they had to apply innovations that help sellers sell their products even more successfully. This put a lot of pressure on the company, but at the same time the innovations did not fill the sellers with great satisfaction. Sellers have repeatedly voiced that Etsy has long been not what it started with. In 2017, there was another leadership change in the person of Josh Silverman, who is currently holding this position. (Gelles, 2017) To better understand these larger changes and their impact on the culture and results of the organization, look into how Etsy works.

[bookmark: _Toc61432224]Products
The backbone of Etsy is made up of sellers from all over the world who use their handicraft products to attract potential buyers to the online market, who looking for uniqueness and personalized products instead of cheap mass-produced products. There are many ready-made custom products, but many vendors also offer customized options to customers. But what categories are there to choose from?  Etsy.com visitors can choose from several product categories: jewelry and accessories, clothing and footwear, home and accessories, wedding and party, games and entertainment, arts and collections, craft supplies, gifts and gift cards, digital products (crochet patterns, posters, e-books, etc.). From babies to the elderly, everyone can find themselves items. Craftsmen use different techniques: crochet, dyeing, carving, sewing, or custom design of different products, which adds value to the products. It is possible to sell products 20 years of age or older that can be sold in the vintage category. In August 2019, the Reverb Marketplace was created where new, used and vintage musical instruments can be bought and sold. (Etsy, 2020)

[bookmark: _Toc61432225]Services
Use of the Etsy online marketplace is free for both seller and buyer. Customers can shop as guests without registration, but of course they can also register an account. By doing so, they sign up for the Etsy newsletter, which keeps them informed about various opportunities and promotions. Shoppers have the option to save their favorite stores and products in their account so they can return there later. A few days after the purchase, they can rate the seller from 1 to 5 based on their experience. Customers can also contact the seller via email and stay in touch from an individual request to a problem resolution. Of course, telephone and online customer service is also available to customers, where they can contact Etsy with any requests or problems. The Etsy app makes it possible to use the store even if the customer is on the way.
Etsy also provides sellers with special services and tools to help them reach their target markets as efficiently as possible:
· They can use the marketplace operated by Etsy for free, where they can easily edit the interface and upload their products. They can also use paid ads within Etsy’s search engine, which, like Google’s search engine, pre-lists their store and relevant products. Etsy itself also advertises sellers ’products on various external internet platforms like Google.
· Etsy Shipping Labels offers discounted postal services in 4 geographical regions of the world (USA, Canada, United Kingdom, Australia) which can be printed at home, saving money and time.
· On the Shop Manager Dashboard, sellers can track their sales as well as statistics. They can easily connect to social media interfaces like Facebook or Pinterest. Partnering with Intuit, which makes accounting easier in the US and the UK.
· It provides a wide range of educational resources for novice salespeople on how to build their own store. This is aided by Etsy’s own blog posts, video tutorials, forums, and the Seller Handbook. They can also build personal relationships with each other within Etsy Teams. (Etsy, 2020)

[bookmark: _Toc61432226]Mission
“Our mission to “Keep Commerce Human” is rooted in our belief that, although automation and commoditization are parts of modern life, human creativity cannot be automated, and human connection cannot be commoditized. This is what makes us distinct from mass retailers. Our mission guides our daily decisions, sets the path for our long-term success and reinforces our commitment to make a positive social, economic, and environmental impact.” (Etsy, 2020 p.14)



[bookmark: _Toc61432227]Company Culture
Etsy says its success is due in part to its ability to attract, motivate, and retain enthusiastic employees who share their mission. The company considers it important to create a diverse and inclusive work environment where different backgrounds and experiences contribute to innovative development. The company is proud that as of December 31, 2019, at least 50% of leaderships and directors were women. (Etsy, 2020)
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[bookmark: _Toc61432228]Strategies for growth
Since the middle of 217, it has focused on 2 main strategies for growth:
1. Six core geographies
Etsy focuses globally on 6 main marketplaces with the largest number and concentration of buyers and sellers. These areas are: USA, Australia, Canada, Germany, France and the United Kingdom. Globally, the goal is to deepen the building of local communities where a specific ecosystem of sellers and buyers can be found. Another goal is to find new emerging markets, such as India.
2. The 4 elements of creating a sustainable competitive advantage:
a) Sellers of unique items of which, according to the latest 2019 survey, there are 65 million pieces in the marketplace worldwide.
b) With the continuous development of SEO and User Experience (UX), Etsy’s internal search engine makes searching much more targeted and easier for buyers, and sellers can target their market much more effectively.
c) The power of human connections builds direct and fruitful relationships between sellers and the buyers. A very good interface for this is the email interface built by Etsy, where this is possible. This helps customers ’commitment and loyalty to their favorite store.
d) A brand you can trust. The name Etsy already stands for uniqueness, which needs to be further strengthened. One such move is from the company to make delivery free of charge the products to U.S. buyers for over $ 35. Promoting Etsy in TV commercials and getting free promotion on the Instagram pages of celebrities who are themselves avid shoppers of the marketplace (Drew Barrymore). (Etsy, 2020)
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[bookmark: _Toc61432229]Competitiveness
Similarly, large online marketplaces (Amazon, Ebay) have been around for a longer time than Etsy, although their profile was different. However, seeing the success of Etsy, Amazon also created the Handmade-only platform with far less success. Here, it is obligatory to be an entrepreneur, which is not a condition in the case of Etsy. Anyone can start if they feel like it. For now, the craft online marketplace is dominated by Etsy, aided by its 15-year popularity and well-established in-house SEO system. It is true that there are smaller local online initiatives such as within the UK (mademe.co.uk), but SEO is passed on to sellers, which not everyone can do without expertise. (Debter, 2020)
[bookmark: _Toc61432230]Industry Size
[image: ] (Etsy, 2020)
As of December 31, 2019, Etsy had 2.7 million active sellers worldwide. Etsy had 1,200 employees globally. Net income was approximately $96 million, up 23.7% than the previous year. (Etsy, 2020)

3. [bookmark: _Toc61432231]Presentation of the management theory and scanning tool used in the analysis


3.1 [bookmark: _Toc61432232]Hofstede management theory
Cultures in this global world are increasingly intertwined thanks to technology and the internet. It’s no different in business either. There are many multicultural international companies all over the world. This means working with people from different cultures, which also has an impact on job performance. The best known and most commonly used framework for learning about different cultures is the 6 dimensions of Dutch researcher Professor Geert Hofstede. It all started with a survey of IBM employees conducted a global survey of cultural differences between 1967 and 1973. It was originally 4 dimensions, but two more were added over time. What are these dimensions and what do they mean?

· Power distance
This dimension expresses how society deals with inequalities between people. If the power distance is low in society, people will not tolerate inequalities and hold power accountable. Anglo-Saxon countries like the UK is like that. If the power distance is great, then people will better accept (or have to accept) the hierarchical order and that everyone has their place and role. Such a country is China or Saudi Arabia.

· Individualism / Collectivism
This dimension is about the importance of the interests of the individual and the group. Here, individualism is the higher side, where individuals live in the interests of their own and their immediate family in a looser-bound social framework. The best example of this is the US, which is why it is called the country of opportunity. Collectivism, on the other hand, keeps the interests of the group in mind towards the individual, within a tighter social framework. A good example of this is Japan.
· Masculinity / Feminity
In this dimension, it can be seen that the feminine or masculine side is considered a greater value in society. Masculine societies value performance, strength, and material success, while the feminine side strengthens cooperation, modesty, and protection of the weak. Norway and Sweden are good examples of feminine, while Japan is more likely to be masculine.

· Uncertainty Avoidance
This dimension expresses how uncomfortable members of society feel in insecurity and how very they have to regulate everything. The stiffer and more and more tied the rule for every little thing, the higher the uncertainty index. This is typical of South American countrie  / Peru, Argentina /. Countries with low uncertainty are characterized by practicality, flexibility and are more tolerant.

· Time orientation
It is important for any society to deal with its past, present and future. However, it doesn't matter which one put in the foreground. Low-performing countries in this dimension prefer traditions, past and present, and are reluctant to change. Such a country is Morocco. High-performing countries, on the other hand, are future-oriented and open to change and modern education. Japan and China can also be included here. (Business To You, 2017)

· Indulgence / Restraint
„The dimension of indulgence vs. restraint focuses on happiness. A society that practices indulgence makes room for the comparatively free gratification of natural and basic human drives pertaining to indulging in fun and enjoying life. The quality of restraint describes a society that holds back need gratification and tries to control it through stringent social norms.” (Belyh, 2019)





3.2 [bookmark: _Toc61432233]PESTEL analysis
„A PESTEL analysis or more recently named PESTELE is a framework or tool used by marketers to analyse and monitor the macro-environmental (external marketing environment) factors that have an impact on an organisation.” (Professional Academy, n.d.) „The letters stand for Political, Economic, Social, Technological, Environmental and Legal.” (Oxford College of Marketing, 2016) What are the different macro-environmental factors?

Political factors
This determines how different governments can influence the organizations and industries operating there with their own policies. This also means the stability and tax policy of the given country.

Economic factors
These factors affect a country’s economy and performance, which also in turn affects companies based there. This also includes the unemployment and employment rates.

Social factors
Here, it focuses on the social environment and identifies trends. This will help you understand what your potential customers need. Family demographics, educational attainment and cultural trends are important factors here.

Technological factors
Here, technological innovations and developments are taken into account, which can have an impact on the market. These factors can be digital or mobile technologies, research, new manufacturing technologies.

Environmental factors
These factors examine environmental and ecological impacts. It is increasingly important for companies to pay attention to environmental awareness and leave as small an ecological footprint as possible due to the disruption of the global ecological balance. This is where they look at climate, sustainability.

Legal factors
Organizations need to understand what laws they need to consider in the areas where they operate. These include employment laws, consumer laws, health care, trade regulations locally and internationally. Policy can also have an impact on legislation.
(Oxford College of Marketing, 2016)
4. [bookmark: _Toc61432234]Etsy and Hofstede model

Etsy is physically headquartered in New York, USA. This means that although they operate online globally, for sellers, the law in force in the State of New York and the United States applies in all cases. Thus, analyze the culture of the organization based on the culture of the USA.

[image: ]
(Hofstede Insights, n.d.)



Power distance and Individualism 
As can be seen from the table above, the U.S. received a fairly low number (40) which represents a distance of power, in contrast to individualism, which became very high (91). While the decisive basis of American culture is respect for equal rights and freedom, the high score with individualism is understandable. On the other hand, in American organizations, hierarchy is present for convenience and transparency. However, within a company, communication is more direct and open, and employees are expected to be independent and to always indicate any problems or ideas that arise.
As we have already seen among Etsy’s values, creativity and self-management are expected here as well, but the company will give all the help to make this happen. Sellers can indicate online if they have a problem or ideas. 

Masculanity
The U.S. is more masculine, which is reinforced by a higher 62 score. This, along with high individualism, faithfully reflects America’s success orientation. Already at school, the emphasis is on victory, and they show this spectacularly throughout their lives. Exteriors, status symbols, matter a lot.
The majority of Etsy sellers are women. There are a number of complaints that Etsy has lost its more direct community relationship with sellers over the years. They feel that profit and competition with competitors takes away the family atmosphere that characterized it in the beginning. This is what an Etsy seller has been saying about this from the beginning. “Oh, my god, Etsy was so good to us at the beginning,” she tells me. She remembers monthly workshops, random phone calls asking for feedback on any given idea, invitations to casual catch-up lunches. Etsy continues to fund the collective’s holiday markets - while the collective is now an independent nonprofit, it originated as the Etsy NY Street Team - and lets them use Etsy branding to advertise, but that’s kind of it. "They're still good to us, but the relationship is like night and day." (Tiffany, 2019)

Uncertainty Avoidance
This number became surprisingly low (46), which was more pronounced especially after the tragedy of 9/11. What is happening affects them more than we might think. After the tragedy, the tightening was demanded by society for security reasons. It is true that they are accepting and interested in new ideas because freedom of speech is important to them.
In the case of Etsy, this uncertainty is reflected in the fact that sellers do not always understand how to promote and present their products well online. They do get help with this, but many give up because they don’t know what to do with dry technical and online marketing tools.

Long term orientation
Here, too, we encounter a low score (26), which is more characteristic of traditional societies. On the other hand, if we take a closer look at American culture, we can see that most different churches and denominations are located here. They have very strong ideas on certain issues like abortion, euthanasia or guns. In turn, they are open to re- and modern education, and U.S. businesses issue a quarterly report, which encourages quick results.
As for Etsy, it can be seen that the majority of feminine energy does not prefer this fast pace, they would be more happy with a slower but more familiar atmosphere. But the other hand they are understand the race what is the nature of the business life generally. „Vania Scharbach opened her first Etsy store in 2007... and ... At the time, she says, it was “so cool, the hipster eBay.” Now it’s different: “I understand they’re a corporation and they need to make a profit, okay, but the thing is they went away from what they were, from the goals of the website.” A lot of the vintage clothing she sees is junk; a lot of the print-on-demand products are just a basic design that a third-party company slaps on a product and drop-ships to the customer.” (Tiffany, 2019)

Indulgence
With a score of 68, American society considers itself quite lenient, although on the other hand it is quite prude. Example, while one of the biggest wars is against drugs, they are consumed more here than in many richer countries or as the immoral scandal of some famous television evangelists proves too.
While Etsy defines itself as an online marketplace with unique and personalized products (which, of course, is mostly true), it also takes steps for profit that it doesn’t think of for every small business. It was such a move that, as of July 30, 2019, sellers that offer free shipping over $35 to U.S. buyers will be given priority. This has caused quite a resentment from many sellers, as there are also big differences in shipping rates within the U.S. states, not to mention international ones. Not all sellers can book this in their prices. There has also been an interesting manifestation of this on Twitter from buyers who also disagreed with how Etsy wants to get sellers to deliver for free.
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As you can see above, the buyers themselves are afraid that this will make it harder to find the product they are looking for, because the search engine may not give out who would be good for them. So they waste more time to search. This puts at a disadvantage not just only to the seller. The other big problem with this is also that for the majority of sellers outside the U.S.,buyers are also American, making them even more disadvantaged by this. Because it costs them even more to mail, depending on the product, and it is much harder for them to solve, if not impossible, to include this cost in their prices. And the fact that sellers are blackmailed if they want to get a relevant position in the search engine is more than unethical. One seller responded: “Most of us are tiny businesses – we’re not Amazon or eBay, we can’t compete with “the rest of e-commerce” and it won’t make sense for all of us to absorb our shipping costs into the overall price,” Fuller says. “But Etsy will penalise us for that.” (Lee, 2019)


5. [bookmark: _Toc61432235]Etsy and PESTEL analysis

In this section, we look at the various external factors that can affect the organization and its functioning.

Political
The Etsy Help Center provides general information on tax and VAT payments (Germany, Norway, New Zealand, etc.). This may vary by country and region, and always alerts sellers to look for more information at the bodies appropriate for their place of residence. Of course, information on major changes is also available here.
The biggest and most anticipated policy change affecting Etsy and its vendors was the 2016 Brexit vote in the UK. This has kept business uncertain for years, to which the agreement at the end of 2020 with the EU has finally provided answers to questions about how to proceed. But how does this affect Etsy sellers and buyers? Unfortunately, there are still quite a few blind spots among sellers, what is exactly what this means for them. It is certain that Etsy will collect VAT from customers after purchases and indicate it on the prices. The exact value will be seen by the buyer at the time of payment, but under shopping they must indicate an approximate value on the goods for values ​​below £135. When mailing, if the seller wants to send goods to the UK, they will need to ask for a TEORI number at their place of residence for customs. This was not necessary everyone when the UK was an EU member. Paperwork has also increased with this. (Etsy, 2020)
The COVID-19 global epidemic in March 2020 had an impact almost simultaneously in a number of areas that also affected policy. Serious and immediate decisions had to be made, which meant closing down restaurants, hotels and non-essential shops by stopping tourism. The number of online purchases suddenly jumped to multiples, which delivery companies failed to meet. The length of delivery times has increased worldwide, which has also affected Etsy. Some of the customers did not tolerate this and it became a lot of complaints and refunds. 

Economy
Although job closures and the increase in the number of unemployed have risen worldwide as a result of COVID-19, this was not reflected in Etsy’s revenue. The closures have led to an increase in online purchases, which has almost doubled Etsy’s revenue in 2020. The mass purchase of masks also boosted Etsy’s traffic so much that it had to introduce a new category on the site. Many new sellers have appeared on the platform to try to make money online. (Lee & Bradshaw, 2020)

Social
Etsy and most of its customers are women and are usually looking for some unique gift, item of use or art value. 87% of sellers are also women, which pulls the demographic towards women which means gender distribution. 40% of sellers live outside the U.S., and 37% of sales are made there as well. This is reflected in the 6 key geographic markets, 5 of which are outside the US and 3 in Europe. In the poorer regions, az sellers tend to dominate, while in the 6 priority regions, sellers and buyers are mixed. (Etsy, 2020, pp. 3,7)

Technology
As the number of Etsy sellers and buyers grows, the Etsy marketplace grows and becomes visible worldwide. This also means that it is increasingly exposed to cyber attacks, against which continuous protection must be provided in order for the platform to operate smoothly. Because Etsy’s servers are in the U.S., they can get the best equipment and professionals to maintain them. This, of course, needs to be constantly improved. Outside the U.S., any time have a country censor the website content or block access. This would negatively affect the retention of sellers and buyers in that place. The same can happen if the internet infrastructure is poorly developed and accessible to the population (parts of Africa, for example). The continuous development of mobile applications is also topical, as both buyers and sellers use the platform when they are on the road and a large portion of sales are also made on it. (Etsy, 2020, p. 40)

Environment
This is how Etsy talks about the importance of environmental protection and setting a goal for it. „﻿We progressed on our impact goals, including our ecological goal to build long-term resilience by eliminating our carbon impacts and fostering responsible resource use. In February 2019, we began offsetting 100% of carbon emissions generated by shipping on Etsy.com, which represent 97% of our total measured emissions.” (Etsy, 2020, p. 55) Most Etsy sellers also consider it important to make products that are environmentally conscious and buyers are also fond of looking for them. Packaging is also a part of sales that is a combination of zero waste and minimalism.

Legal
Etsy is a global marketplace where they sell from all over the world. However, there are geographical regions and countries that are subject to sanctions and trade with them is prohibited (North Korea, Cuba, Iran, etc.). This is overseen and controlled by the US Treasury Department’s Office of Foreign Assets Control (OFAC). No matter where the seller lives, trading with these prohibited regions and countries is prohibited. It is recommended that always follow these list because they may change. (Etsy, 2018)
Etsy is headquartered in New York, USA. Therefore, the laws that apply here apply to it, both to sellers and buyers from all over the world. If they cannot agree, the matter must be settled by arbitration or mediation. These informations can be found in Etsy's house policy. (Etsy, 2020)




6. [bookmark: _Toc61432236]Etsy Code of Conduct


The Etsy Code of Conduct is for anyone who has an employment relationship with Etsy in any form anywhere in the world. These principles guide day-to-day interactions and to be followed by every employee from supplier to vendor. What are these principles?
Etsy is committed to the work it stands for and believes it can change lives in a positive direction. Considers it important to respect each other, honesty and the ethic work. Respects differences and believes that a diversified work environment is more efficient and creative. It follows pure communication, which you expect from the other participants as well. It is important to protect the environment and strive to achieve zero waste and encourage other employees for this as well.
In practice, this works: Respect for each other and creating a work environment where harassment and discrimination are not tolerated. Everyone is respected regardless of their origin. Compliance with Laws and everyone who has a business relationship with Etsy must follow international, national and local laws and regulations.
Responsibility to Etsy: conflict of interest, its appearance must be avoided. Personal interests should never take precedence over the interests of Etsy. Loyalty to Etsy requires that no one use the information obtained here for personal purposes. This applies to relationships with competitors. Etsy protects the data of employees, sellers, customers and treats it confidentially in accordance with the law. You may not trade or share this inside information with anyone or have legal consequences. It maintains accurate and complete business and financial records and informs of any financial changes affecting the organization. Only certain persons or persons authorized to do so may speak on behalf of Etsy in public.
Responsibility to the community: Etsy employees may not abuse their work at Etsy in any form. They may not disclose information or solicit special treatment from sellers on Etsy.com. 
Must respect the environment and strive to leave zero waste and as few footprints on Earth as possible. Sellers should also be encouraged to pursue this business policy.
Respecting human rights, Etsy will do its best to ensure decent working conditions. Sellers are prohibited from engaging in any activity that involves forced and / or child labor.
Etsy has a strict anti-bribery policy where it is forbidden to recommend or give bribes or anything else for corrupt purposes.
It complies with antitrust and competition laws worldwide and does not engage in transactions that would seriously infringe on sellers ’prices.
Comply with trade regulations.Comply with import and export laws and act in accordance with U.S. economic sanctions and embargoes that prohibit or restrict trade. 
Asking Questions, Reporting Concerns: It’s important to Etsy that if anyone has questions or concerns, they can report it without fear, even anonymously. Etsy will ask questions about the complaint, and if you feel you are unsure about clarifying the issue, take it to the appropriate board. Violations must be reported in all cases and investigated in accordance with appropriate legal procedures. If the notifier is not anonymous, he will receive feedback within a specified time. Etsy treats all reports as confidential. If a complaint comes from a country where anonymity is not possible, it will not accept it as it violates Etsy’s Code of Ethics. In addition, the organization cooperates in any criminal proceedings. (Etsy, 2018)


7. [bookmark: _Toc61432237]Conclusion

This report, the Etsy examined global online craft market from the perspective of how external factors affect workplace values and culture. The operation of Etsy was demonstrated and what results it has achieved over the years. The Hofstede model and the PESTEL analytical tool were used for analysis. It was also looked at the effects of the COVID-19 pandemic, which had a more positive impact on Etsy’s business opportunities on a larger scale. Lastly, examined Etsy’s Code of Ethics looked at what moral lines he tries to run the company and people, and what he expects from his employees.
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M Marie % 4 @Kittygorian - Jul 9, 2019 4

= Today Etsy sent out an email to sellers announcing that starting on
July 30th, they will prioritize sellers who offer free shipping. They
went on to say that they don't expect us to pay out of pocket,
instead, we should include the price in our items. This is
problematic. 1/5

_ A +
Marie &' 4
=7 @Kittygorian

Etsy was not meant to be a big-box retailer. It's whole
appeal is that it's a marketplace where individual artists
could offer their crafts. Something original, handmade, one
of a kind. It's sad that it's making sellers follow what big
corporate giants can afford. 2/5

1:41 PM - Jul 9, 2019 ®

QO 13K O 124 people are Tweeting about this
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225 Replying to @Kittygorian

@ Chaobu @Chaobunnies - Jul 9, 2019 ’
+

Ugh. This whole push for free shipping is an absolute mess (esp
when trying to take intl customers into account!). It's not fair to
buyers either, especially since they'll end up paying more if they
buy multiple items under etsy's suggestion of putting shipping into
the price.

1 Samantha ‘@
R & @choppadowick

As a buyer | find it annoying because | don't CARE about
free shipping. | use Etsy to find unique, handmade items... |
don't want them to prioritize free shipping shops! It will just
make it harder for us to find quality items while lots of artists
lose money :\

2:23 PM - Jul 9, 2019 ®

QO 298 O 22 people are Tweeting about this
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