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Introduction
Adaptation of various sustainable measures within the working procedure is the most effective trend for organisations that belong to the tourism as well as hospitality sectors. These measures help in uplifting the brand image of the firm along with attracting people towards its service. This essay will discuss the sustainable aspects that are undertaken by Premium Inn which is one of the leading hospitality service providers in the UK. Considering the measures of the corporate social responsibility of the organisation, the implementation of a circular economy is another core aspect of this essay as well. Moreover, the ways the firm is able to align the circular economy through its sustainable practices will be included in this essay. 


Discussion
The largest hospitality service provider in the UK is known as Premier Inn which provides more than 72000 rooms from 800 different hotels. The hotels of this organisation come from different locations in the country including city centres, airports, and suburbs. The primary competitors of this hospitality service provider are Travelodge and Ibis Hotels. Perhaps the well-regulated service of Premier Inn assists the firm in overcoming the influence of the competition in the market and enables them to gather revenue of £ 2.5 billion (Sweney, 2023). With respect to that, the organisation needs to understand the concept of the circular economy in accordance to maintain its revenue margin under tough market situations. The model of circular economy refers to the process of production and consumption including sharing, leasing, reusing, repairing, refurbishing, and recycling of the existing materials (Ellen Macarthur Foundation, 2024). Besides, this model enables the firm to produce their necessary products with the existing resources as long as possible. Through this procedure, the life cycle of the products can be extended for a long time. Additionally, it reduces the amount of waste which is also beneficial for the organisation as well. Apart from that there are several important aspects are also present due to which the organisations need to consider the ethics of circular economy seriously. The amounts of natural resources are limited which is a well-awakening aspect for the organisations that belong to the tourism and hospitality sector (Ramos et al., 2021). With the proper reuse and recycling the firms are able to slow down the utilisation of natural resources on a large scale of margin. Besides it also contributes to reducing the landscapes as well as habitat disruptions efficiently. Tentatively the loss of the current bio diversity also becomes limited through the maintenance of the ethics of circular economy. Apart from that, the emission of greenhouse gases can also be lowered by following the principles of this model as well. As the European Union is also concerned about the preservation of natural resources, developing corporate social responsibility measures according to this is crucial for hospitality service providers (Salomone et al., 2021). Perhaps the European Union also presented the circular economy action plan for the promotion of more sustainable productivity that assists in reducing the quantity of waste along with empowering the consumers. For example, the European Union created a right to repair under which the electronics and ICT, textiles and plastics are focused on reusing the existing materials in accordance with limiting the use of natural resources (Europarl, 2023). Considering the aspects of the circular economy the organisations are also developing a cutting edge corporate social responsibility measure that helps them to reduce their waste as well. Apart from that, adaptations of various sustainable measures are also included in these activities that contribute to uplifting the brand image of the firm to some extent. 
An organisation undertakes several corporate social responsibility measures along with their operation aspects in the context of bringing value to the community with the aim of generating a positive influence. In other words, the concept of corporate social responsibility refers to the activities of a firm that gives positive value to society considering the environmental as well as community impact of business decisions (Ganna et al., 2022). In addition to this, a firm must follow the ethics of the 3 P's model while developing the necessary corporate social responsibility aspects. This theory of the triple bottom line is effective in aligning the core three sustainable pillars such as people, planet, and profit (Aleshin et al., 2020). With respect to that, the firm must follow the sustainable development goals that are determined by the United Nations for the development of the countries. Besides, this sustainable goal also aims to reduce the consumption of natural resources over time. Evaluation of corporate social responsibility activities by considering the ethics of the triple bottom line model and the sustainable development goals of the United Nations is very beneficial for the organisation (Thomson et al., 2020). Implementing and maintaining efficient corporate social responsibility measures are very much essential for the enhancement of the brand recognition of Premium Inn. In addition to this, it also develops a positive business reputation that tentatively attracts people towards the service of the firm. Based on these beneficial measures the sales of the organisation get uplifted leading them to one step forward towards their objectives. Additionally, the number of loyal customers also becomes enlarged which ensures the stability of the brand in the market for a long time (Elragal et al., (2021). Apart from that, appropriate corporate social responsibility measures also influence the operational cost of the organisation as well. Through this procedure, the firm gains better financial performance through the ease of access to its capital. Due to these positive aspects of corporate social responsibility aspects, the firms are able to attract talented people to work with them which contributes to uplifting their performance under tough market situations. Perhaps the investors have also agreed to contribute to the business through its well-reputed brand image. With respect to that, corporate social activity measures also enable the firm to get several government grants that strengthen its position in the market (Jamali et al., 2021). For these reasons developing and maintaining proper corporate social responsibility aspects is very beneficial for an organisation in accordance to overcome the competitive impact of the current market trends. 
Considering the competition level of the current market trends, Premier Inn also develops several corporate social responsibility measures to maintain its position in the market. Besides, these measures also assist the organisation in reducing the impact of the completion on the operational procedure of the firm. Another significant aspect of the corporate social responsibility measures of Premier Inn is that they follow the ethics of the triple bottom line theory during its evaluation (George, 2021). Additionally, the firm is also aware of the circular economy that contributes to maintaining its revenue margin appropriately. The organisation undertakes a net zero programme under which they aim to reduce their carbon footprint on a large-scale margin. Apart from that, for the contribution to the community, the organisation donates surplus food to the community as well. Through this measure, some of the sustainable development goals of the United Nations become fulfilled creating a strong brand image in the market (UN, 2024). Since 2012, the organisation also supported the Children’s Charity by contributing a portion of their profit to the development of Great Ormond Street Hospital. This measure also supports several life-changing works that tentatively contribute to the development of society. Perhaps the firm is also aware of the growth of their employees which leads them to conduct several training and development programs for their workers. In this way, the performance of their employees gets uplifted which also helps them to build their respective careers in their respective fields. Another effective measure that is adopted by the firm is the maintenance of the equality law. In this way, the firm provides opportunities to all people by breaking all the social barriers that create a good image of the brand in the market. Following this Premier Inn is also concerned about the well-being of their team members which contributes to retaining the workers to work with the firm for a long time period (Jones and Comfort, 2021). Apart from that, the organisation also acts as a part of the community when they open any new hotel or restaurant in a new location. The firm develops a volunteer team to support and sponsor the local community in accordance with understanding their passion. Through this measure, the gaps in the development of the respective society become known to the firm. Applying necessary measures to fill the gap contributes is the progress of the organisation along with the support of the local community. 
Premier Inn is also responsible for safeguarding the environment as well as the community in which the firm operates its business. For this reason, they undertake several sustainable measures through which the impact on the environment becomes reduced as well as enhance the respect to the value chain of their operations. Responsible sourcing of the raw materials is one of the primary aspects that contribute to sustainable sourcing of the products that establishes a good understanding with the suppliers. In this procedure, the firm only collects the required resources through which they contribute to the preservation of the environmental sources (Kim et al., 2024). With respect to that, the organisation develops new hotels compatible with renewable energy sources like electricity. Besides, the organisation also installs solar panels on the roof of their building tentatively leading them one step forward towards the adoption of sustainable energy sources. Through this procedure, the ethics of the circular economy have been satisfied which assists the organisation to maintain their profitability properly. Apart from that, Premier Inn aims to reduce water use by 20 % per hotel guests within the year 2030 through the proper recycling of the used water. In addition to this another effective measure that is undertaken by the organisation is to cut the waste of their foods by 50 % by 2030 (Premier Inn, 2024). By developing numerous reusable methods, the management of waste can be lowered which is another considerable aspect according to the circular economic aspect. In this procedure, the firm properly maintains the utilities that resist them from buying the new utilities which is another effective measure for the adaptation of the sustainable practices of Premier Inn. The lowering of the emission from the estates of the organisation is another considering activity that shows the contribution of the firm towards the conservation of the environment (Teare, 2023). Performing these corporate social responsibility measures gives numerous competitive advantages to the organisation. The brand value of the organisation becomes uplifted on a large-scale margin that allures the people to get hospitality service from the firm. Perhaps the relationships with the local people also get enhanced which assists Premier Inn regulate its business operations without any hassle. Tentatively these corporate social responsibility activities allow the organisation to expand its business by overcoming the current situation of the market. 


Conclusion
The adaptation of the cutting-edge corporate social responsibility measures helps Premier Inn to regulate its position in the market under a tough competitive environment. With respect to that, the utilisation of the latest sustainable measures assists the firm to gain more control over their profitability leading them one step forward towards their goals. This essay has described the ethics of the circular economy that supports businesses to reproduce their products with the existing materials. In addition, the philosophy as well as the beneficial measures of the corporate social activities is another prime aspect of this essay. Further, the ways Premier Inn aligned the principles of circular economy through its corporate social measures have been discussed in this essay as well.  
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