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[bookmark: _Toc29360130]ABSTRACT
Small and Medium enterprises in Nigeria are a major driver of the emergence of the Nigeria economy. In recent years the National GDP and employment rates have been boosted by the rise in SME numbers across various industries and this has made a positive impact on the overall sustainable development agenda of the government. Small and medium enterprise in the nation increase employment and allows for the diversification of the oil based economy that has been the status quo for Nigeria in the past 40 years, this makes SME development and growth a key tool in the economic future for the nation. However, SMEs have experience a relative stagnancy as a result of various issues figures have shown that 40% of SMEs close down 5years into their existence due to varying factors. This research provides a critical review of the role on innovation in ensuring the growth and development of SMEs in the nation and how strategic innovation can serve as a factor to ensure the increased performance of SMEs in the nation. The ability to gain competitive advantage through innovation of product, service and process remains a critical survival and development for small business allowing them to remain viable in a global world where business can be transacted would constraints and levels of competition are not just local but global in nature. This research would explore the impact of innovation on the performance of SMEs with the intent to develop a framework for development of strategic innovative practices within this organizations that can assure continued survival and growth. The wider perspective would be to provide recommendations for individuals and government agency to ensure that policies are derived for SME strategic innovation and performance. The review of the research methodology is widely discussed in the paper as well with the aim to ensure that the research is conducted in line with research aims and objectives. The Interpretivist research philosophy which the researcher has selected as the research philosophy as well as the inductive research strategy is widely discussed and methods for implementation of this research strategy is outlined. In conclusion a reflective report that provides an analysis of the suitability of the qualitative research methods would provide comparisons between quantitative and qualitative research.
[bookmark: _Toc29360131]1.0 INTRODUCTION
In the modern global economy, the role of small and medium enterprises as regards their contribution to the global economy and national gross domestic product (GDP) across nations cannot be overstated. Indeed small and medium enterprises (SMEs) are a key driver of economic growth and employment within a nation's populace which inevitably ensure national development for developed and more importantly developing nations. However the role of SMEs in developing nations is greater as they contribute significantly to the economy. In Nigeria, SMEs account for 90 percent of the enterprise within the nation and this translates to 70 percent employment which immensely stimulates economic growth( Ogunsiji and Ladanu, 2010). The case for SMEs in Nigeria is similar to the rest of the developing nations as SMEs face various challenges such as lack of infrastructure, funding, suitable government policies and high levels of unskilled workforce (Oyelaran-Oyeyinka, 2019). This in turn has created slow growth rate and high failure rate for SMEs in Nigeria and the trend suggests that SMEs are endangered in the Nigerian economy as 40% of new SME start-ups fail within the first five years of operation in the country. therefore this research would seek to understand why SMEs fail and the role of innovative strategy in ensuring the continued survival and growth of SMEs within the Nigerian context.  It is important to create distinction from the various sizes of a business as it is difficult to distinguish which category a business belongs, therefore it is important to understand the definition of small and medium enterprises and how they are classified. There is no globally accepted definition for small and medium enterprises as it varies based on the legislation of the nations within which this is discussed, this is essentially due to the parameters regarding terminology such as "small" and "medium", as they vary from country to country based on the size of the domestic economy, however the Organization for Economic Cooperation and Development (OECD) has described SMEs as any organization that employs up to 249 people with the following breakdown 1-9- micro 10-49-small and 50-249 as medium (OECD, 2017). This research is aimed at providing a critical analysis of the effects strategic innovation and provide insight on the impact of innovation on the performance of SMEs, in order to provide strategic information for policy makers that may influence the direction of future policies in Nigeria as far as innovation is concerned.
[bookmark: _Toc29360132]1.1 RATIONAL OF THE STUDY
According to Bayarçelik et al., 2014, the rise of globalization has created a high level of rivalry for SMEs on a global scale as aspects such as technological changes and shorter product and technology lifecycles are crucial as they are key drivers of market competition this in turn ensures that SMEs are constantly battling for survival locally and on a global scale. Past research has observed that the challenges facing SMEs in the modern business world are immense, according to Susanto and Wasito, (2017) although SMEs are the backbone of modern economic and are important in economic growth of a nation they have problems hindering performance as changes in marketing strategy and competing with big companies prove to be constraints on the economic viability and longetivity of SMEs, also crucial is the lack of understanding of business strategy and development of marketing and business plans for SMEs business owners which would result in a lack of competitiveness and eventually may lead to the demise of the business (Kiran et al .,2012). Olughor (2015), describes innovation as a driver for competition in the present chaotic business environment. Innovation is important for businesses as it allows for them to meet customer needs and align with market expectations. Innovation is key a element of competitiveness in SMEs as it sets them aside from the competition and ensures continued sustainability of the business as it discovers new methods of developing products and services that would inevitably ensure economic fortunes for the SMEs. however the role of innovation in SMEs in developing nations is limited, the focus of entrepreneurs and government in developing SMEs is mainly on funding and creating suitable infrastructure to ensure the survival of the business. This research is focused on providing critical analysis on the current state of knowledge on SMEs in Nigeria while identifying the opportunities and challenges faced by this industry with the aim to understand how innovation can impact the performance of SMEs and ensure continued survival of small businesses in Nigeria.

[bookmark: _Toc29360133]1.2 PROBLEM STATEMENT
According to Susanto and Wasito, (2017) innovation is a means by which businesses can implement new growth strategies, enter new markets and increase market share and can potentially provide solutions for SMEs in terms of competitive advantage and improved performance. It is important to note that although there has been extensive research on the impact of innovation on SMEs performance that provides crucial input on how entrepreneurs and businesses can implement innovative practices and processes within the organization, there is a huge gap in this area as far as research into innovation and SMEs in developing nations and emerging economies like Nigeria. The volatile business ecosystem in Nigeria does make it an herculean task for small business to maintain competitiveness and grow hence it is crucial to explore methods that can ensure sustainable development for SMEs and essentially contribute to the development of the Nigerian economy as a whole.
[bookmark: _Toc29360134]1.3 RESEARCH AIM
This research would explore the effects of innovation on SMEs performance with emphasis on the Nigerian business environment. The aim is to provide empirical information through collection of relevant data from stakeholders within the SME industry in Nigeria on the impact innovative practices and procedures have on small and medium enterprises and how this can be harnessed to create sustainable growth and development in the SME industry in the Nation, ultimately the research is aimed at developing a policy decision pathway for decision makers in Nigeria.
[bookmark: _Toc29360135]1.4 RESEARCH OBJECTIVES
Based on the outlined research aims it is crucial to also determine what the objectives of the research would present which is in line with the knowledge gap illustrated through the review of relevant literature. Therefore the objective of the research are as follows;
[bookmark: _Toc29360136]1.5 RESEARCH QUESTIONS
· What are the critical success factors of SMEs in Nigeria?
· What barriers affect innovation in SMEs in Nigeria?
· How does strategic innovation impact the growth and development of SMEs?
· What can be learned from the past success and failure of SMEs strategy in Nigeria?
· How does Nigerian SMEs innovate currently?

[bookmark: _Toc29360137]2.0 LITERATURE REVIEW
[bookmark: _Toc29360138]2.1 INTRODUCTION
This chapter is aimed at providing an analysis of the relevant literature conducted on the subject matter and create a theoretical background for the research. it is important to point out that current performance evaluation models that are used to analyze the performance of SMEs are not adequately capturing the complete perspective of an SME as they focus mainly on financial performance, bankruptcy as their core performance parameters, however various types of parameters are integral in measuring SME performance and must be taken into consideration when trying to figure out the success or failure of an SME. The critical success factors that drive smes would be discussed as well as the concept of innovation and the various types of innovation. The relationship between innovation and performance of smes would be dissected and finally how innovation can strategically drive SMEs performance.
[bookmark: _Toc29360139]2.2 THE CONCEPT OF INNOVATION
The dynamic nature of the modern business environment is characterized by rapid changes in technology, social and economic aspects of the world, it is therefore crucial for organizations to ensure adaptability for the sake of survival and continued growth, as competition is aggressive and it becomes integral for modern businesses to strategically deploy innovative measures in order to remain relevant and thrive in this modern business world. Joseph Schumpeter was regarded as the earliest researcher to describe innovation in 1930 opined that innovation was " introducing a new product or modification brought to existing product, a new process of innovation in an industry, the discovery of a new market, developing new sources of supply with raw material and other changes to the organization". This definition encapsulates the true essence of innovation within the organizational context. however, several other researchers have posited definitions for the terminology innovation; Robert and Tucker, 2008 defined it as the procedure involved in bringing ideas to life while European Commission, 1995 associates innovation with the development of methods that change an organization's products, modes of supply and distribution, changes in management styles as well as human resource management to ensure that that customer service delivery is optimized and market share in increased for the organization. Ultimately, these definitions indicate that innovation is a process where an organization improves or creates new ways to deliver or create products and services that would appeal to the customers demand and ensure that organizational resources are fully utilized in order to achieve this. It is noteworthy however to point out that SMEs have the capacity for innovative strategies however several factors such as competencies, cost and access to infrastructure have limited the capabilities and hindered SMEs from effective innovation and this is more evident in developing nations such as Nigeria where the resources required to transform inventions into products has been greatly hindered by various barriers for innovation and innovative potential of the entrepreneur. Essentially innovation can be aptly represented when an organization understands and implements the continuous transformation of ideas and knowledge and utilize this in the generation of new processes, products, services and systems to the benefit of the company and its stakeholders.  In conclusion Bayarçelik et al., 2014 pointed out that local SMEs have limited resources at their disposal in comparison with bigger companies that have a vast amount of resources hence, it is crucial to note that the innovate prospects for the SMEs is limited and could essentially be dictated by the resources at their disposal.
[bookmark: _Toc29360140]2.3 EXAMINATION OF THE TYPES OF INNOVATION
The reference to typology of innovation that occurs in extant literature could be classified in three pairs of categories; the administrative innovation and technical innovation, product innovation and process innovation and finally incremental and radical innovation. According to Popadiuk and Choo, (2006) technical innovation refers to the adoption of technology or scientific principles that essentially defer from those existing in products services or processes, it involves the utilization of technology in creating or facilitating the enhancement of products services or processes within the organization to drive increased productivity. Administrative innovation on the other hand is involved in the redefinition of the organizational structure or administrative process usually related to aspects such as systems, people strategies, processes and policies within the organization.  According to Alani et al., 2016, Product innovation is classified as the introduction of a commercial product while service innovation is introduction of a commercial service to the customer to improve the customer experience. essentially the design of a new product or service into the market could easily be described as the product and service innovation.  This essentially consists of a series of gradual improvements or that are implemented in the organization's processes or products and services to achieve a gradual improvement on effectiveness and efficiency which is geared at achieving competitive differentiation. Conversely radical or disruptive innovation is essentially the deployment or introduction of a radical product service or process that disrupts the market and has a significant impact on how the product's or service market is perceived (Sorescu, Chandy and Prabhu 2003). In conclusion it is crucial to note that there are varied typology of innovation that essentially have similar concepts or descriptions but have been categorized differently, however the crucial elements of innovation that pertain to improving SMEs performance in an emerging economy like Nigeria is what would be considered for the sake of this research, as further extensive research could be carried out on the typology of innovation to provide a clearer idea.
[bookmark: _Toc29360141]2.4 CRITICAL SUCCESS FACTORS FOR SMES
Critical success factors are aspects of the business that must be managed effectively and efficiently to ensure the success of the business. Chawla et al 2010. This section would provide a critical review of relevant literature on the success factors for small and medium enterprises in the world, as they vary across different economies and the variance could be significant depending on the level of development of the country. These factors include attributes such as inadequate planning, lack of working capital management, the level of competition existing in the market, management deficiencies lack of professional business knowledge to drive the business processes and procedures and several other factors. The factors are not limited to these however and the challenge for researchers has to identify the relevant success factors that when implemented could align the business to the requirements for modern business management. several authors have described models used to identify these such as Keats and Bracker, 1988 (as cited in Chawla et al, 2010)  six factor small business performance model that provide for three groupings 
1. General environment
2. Task environment
3. personal characteristics
these groupings provide for two elements each that are critical to the group, the task group which includes factors such as customer relationship management, competitor analysis as well supplier management and regulatory agencies, the general environment has factors strategic management and human resource management and the final group provides for characters that an entrepreneur possess that is associated with the success of the SME, essentially behaviors that distinguish the entrepreneur from peers such as goal oriented characters and task motivation. Chawla et al 1997, also proposed eleven critical success factors for SMEs which include vendor relations, human resources, industry trends, location trends, competitor analysis, inventory control, economic environment, owner experience and goal orientation. however it is important to point out that these vary as an organization is an expression of its environment and this allows for variations in the factors that could be deemed important for the success of the business organization. According to Alani et al., 2016 Nigeria has a range of peculiar factors which affects the ease of conducting business and hence him competitiveness for SMEs on a local and global scale. Factors such as lack of basic infrastructure that supports small businesses, rampant corruption and the lack of appropriate financing are elements that are peculiar to the Nigerian SMEs landscape. The onus is hence on the management of SMEs to provide a large amount of finance to manage the infrastructural shortcomings within the nation and this leads to higher overhead costs and lower profit margin, hence the lack of adequate competition on the global market space. In conclusion it is suffice to point out that the literature on the critical success factors for SMEs is very robust and has outlined the various factors that are important for SMEs to ensure success, however there are factors that align with varying countries that must be considered when providing information on the success factors for SMEs.
[bookmark: _Toc29360142]2.5 THE RELATIONSHIP BETWEEN INNOVATION AND SMEs PERFORMANCE
The development of an innovation strategy in an SME in a structured manner is crucial in ensuring the performance of the organization, essentially strategic innovation within an organization can be described as a key driver for performance in the small and medium enterprise. In order to effectively understand the relationship between the performance of the organization and the innovation strategy Susanto and Wasito, (2017)  defined four approaches that are crucial to be evaluated in order to ensure objectivity. These are; organizational objectives, resources system approach, stakeholder approach and competitive value approach. these parameters provide comprehensive review of the organization's performance. According to Bodlaj, (2010) the innovative process deals with development of new products, services or processes to enhance the customer experience and ensure that profitability is achieved. innovation is the key missing link in deciphering the performance of an SME. McAdam and Keogh, (2004) as cited in Olughor, (2015) researched the relationship between innovation and the performance of an SME in Turkey and observed that the integration of innovation and research provides a positive outlook for the firm in competitive environments, also the study carried out by Alani et al., (2016) on SMEs in the United states shows the positive correlation for firms with innovative strategy that is dynamic and structured manner, ultimately the research shows that the performance of SMEs would increase when SMEs undergo the innovative process. In the Nigerian context, Ukpabio et al., (2018) analyzed the effects of innovative strategy on the performance of manufacturing SMEs in Nigeria and the analysis showed that the dimensions of innovation which are product, process, market and organizational innovation have a positive influence on the SMEs performance significantly. invariably the extant nature of the research carried out has shown there is a significant linkage between the performance of an SME and its innovative strategy, this implies that the higher the degree of innovative influence in the organization the better the performance of its product, service or process and the more competitive the organization is which eventually leads to profitability and sustainability for the organization.
[bookmark: _Toc29360143]2.6 INNOVATIVE FACTORS FOR SMEs
Earlier sections of this study have outlined the importance of adoption of innovation as a strategy that allows SMEs develop and experience increased performance. OECD, (2018) posits that the implementation of innovative strategy is integral for the long term growth and competitiveness of SMEs and this in turn leads to improved economic advantages for nations that can implement policies that drive innovation in small and medium enterprises. it is therefore important to point out the innovative factors that SMEs must identify in order to achieve the desired level of performance. According to Bayarçelik et al, (2014) the following factors are important when implementing an innovative strategy in an SME.
Financial Factor: The financial resources are a crucial element in ensuring that innovation is implemented, the financial aspect of the innovative process refers to the availability of resources to ensure that the innovation approach is adequately managed. Xie et al., (2013) has pointed out that although the financial resources is important it is even more important for small and medium enterprises as they have limited financial resources and have to leverage this is important.
Firm Size: When considering knowledge diffusion, the size of the organization is important. According to Davenport and Bibby, (1999) the size of the firm is equally important as it determines the firms capability to fund innovation. larger organizations have better cash flow and more assets to finance innovative projects as against the smaller organizations and this is an important aspect of innovation in an organization.
Institutional Factor: The business environment within which the SMEs operate is crucial. The lack of adequate institutional support could hinder the growth and development of SMEs. assets such as intellectual property could be mismanaged if coherent legal parameters to guide the organization are not in place, also crucial is political and social stability in the region the business is located.
Technology Capability: The importance of technology in ensuring the upward mobility of SMEs cannot be overstated. However Ogunsiji and Ladanu, (2010) noted that as critical as technological capability is it is difficult for SMEs to get the requisite technology that would facilitate the innovation.
Consumer Preference: The influence of the consumer in the innovation process is important, the aim of every SME is to achieve profitability and growth and this is only possible through ensuring consumer satisfaction and retention hence it is integral for businesses to understand the wants and needs of their consumers and align the innovative process to their consumers. This is evident in the product innovation process which is effectively driven by consumer preference.
Cultural Factor: This essentially refers to the principles or philosophy that guides the actions for the behaviors of employees within the organization, this means that the organizational culture is determined by the pre-defined set of actions that encompass the behavioral pattern of people within the organization. The organizational culture that supports innovation is key in SMEs as it encourages creative individuals to thrive and allows them to take risks and experiment, this are important aspects of the innovative process.
Management Skills: The role of the manager in creating and fostering a innovative environment is critical, managers leadership styles are important in engendering innovative thinking among the employees and this in turn allows for the creation and actualization of ideas into products or services.
Organizational Learning: This process involves the acquisition, assimilation and development of knowledge within an organization to foster the innovative process. According to Bayarçelik et al, (2014)  the process of learning within an SME is critical for its growth and development as it allows the organization respond faster to market cues and develop new products and services more effectively and efficiently hence making it a crucial factor for innovation in an SME.
Competitive Advantage: The key source of competitive advantage is innovation within an organization hence it is a critical element as it align with the resource based view theory of a firms potential to remain competitive.
[bookmark: _Toc29360144]2.7 CONCLUSION
This section of this paper seeks to provide a literary backbone for the study as it pertains to how SMEs performance is related to its ability to innovate in Nigeria. the development of a conceptual framework however would further aid the illustration of the correlation between SMEs performance and its innovative capabilities.
[bookmark: _Toc29360145]3.0 METHODOLOGY
Research can be defined as the systematic method employed to achieve a substantive body of knowledge as regards a particular discipline or interest, essentially the process of collecting relevant data and information about a subject matter and analyzing the data is the process of research. The systematic approach however, is required to align to set of pre-determined principles that guide research to ensure the validity and reliability of the data collected  is referred to as the methodology and this essentially is a set of guidelines that allow the researcher conduct research in a controlled manner to achieve the most accurate and bias free results possible. This section of the paper would provide an analysis for the research methodology that would be utilized to achieve this research.
[bookmark: _Toc29360146]3.1 RESEARCH PHILOSOPHY
The research philosophy is pertinent to the researchers approach to the development of knowledge during the research process. According to Saunders et al., (2009) the assumptions that a researcher makes during the research process will have an effect on the shape of the research and how the researcher interprets the finding from the research. Therefore the onus is on the researcher to provide a critical analysis of this research paradigms and how they shape the research. the research paradigms essentially dictate the different ways the researcher views the research philosophies. There are three distinct research paradigm positions that affect the ways the research study is being considered; the epistemology reflects the methods that the researcher employs on how as an individual we make sense of things, this essentially provides for what is considered as legitimate knowledge as these influences the methods that information can be gathered in the research process. Ontology on the other hand provides for the perspective of the researcher, in this case how the researcher views the world of business in particular, the relationship between SMEs and innovation and the position the researcher assumes would define the ontological position of the researcher. Saunders et al., (2009) refer to ontology as the nature of reality and this is how the researcher perceives the reality that exists in relation to the subject matter. The axiological paradigm, essentially depicts the role the values and ethics play in the research process, it refers to the values of the researcher and the research participants and how they impact the research process. The research paradigm essentially reflect the positionality of the researcher and research participants in the research process and this crucial as it enables the researcher understand underlying assumptions that could be made as a result of the individual experience. This research would draw on the interpretivist research philosophy which observes the world in a subjective manner. The justification for this lie in the interpretivist approach that aligns the researchers assumptions with their access to reality and determines the interpretation of data, essentially the interpretivist philosophy rejects the objective stance of the positivist philosophy and relies on building theories based on individual experiences and the views of participants. The opinions of entrepreneurs who own SMEs in Nigeria and government agency policy makers who are the primary stakeholders would form the basis of the research philosophy and would crucially dictate the outcome of the research. This aligns with the research objective that provides for the integration of human interests that can devolve from social constructs such as language and social consciousness (Maramwidze-Merrison, 2016). The positivist philosophy on the other hand does not consider social construct and is strictly objective in nature this does not provide for discussion and addition of context which ultimately would reveal deeper meanings that would influence the outcome of the research. 
[bookmark: _Toc29360147]3.2 RESEARCH APPROACH TO THE DEVELOPMENT OF THEORY
The research approach essentially determines the relationship with the theories that are implemented in the course of the research, the inductive approach essentially suggests that the design of the research is based on development of a theoretical framework as a result of the findings from the research being carried out, the understanding of the research context and application of flexibility in the focus of the research to enable the subject unfold as required make the inductive approach the suited approach for this design. In investigating the role of innovation it is critical to understand that the factors of effective innovation in SMEs as discussed earlier are varied and could provide insights into the relationship between innovation and SMEs performance hence the inductive approach can provide for a performance based framework that allows policy makers determine what factors of innovation could be implemented that would yield maximum result considering social, political and environmental factors that serve as backdrop of the emerging economy and its restrictions. The outcome from the inductive approach allows the researcher build or adjust a theory that is applicable based on the data collected.
[bookmark: _Toc29360148]3.3 RESEARCH STRATEGY
In other to determine the research strategy it is crucial for the research to understand that it must align with the philosophy that underlines the research as well as the research approach and data collection and analysis methods selected, this is to ensure that the outlined research objectives are met and the essence of the research is fulfilled (Adil Mohamed et al.,2016) There are various research strategies that could align with a qualitative research of this nature, however the case study approach best suits the intended outcomes and adequately fulfils research objectives. According to Thomas, (2011) the case study strategy is utilized when providing analysis of any kind of system that could be observed in society. The case study approach is typically employed when an entity is being explored and the researcher requires in-depth analysis of the phenomenon so as to provide a rich framework for the expansion and deeper understanding of the phenomenon. The implementation of an exploratory case study would allow the researcher understand the peculiarity of SMEs in Nigeria and how they can adequately deploy innovative schemes and ideas to achieve optimum performance. According to Creswell, (2012) the case study approach allows the research reflect on the information provided by participants and provides understanding on how they impact the research. The choice of a research strategy must align with the research objectives and research questions when deciding the research strategy the access to data that is integral to the research and elementary questions that shape the flow and structure of the study is important Saunders et al., (2009).
[bookmark: _Toc29360149]3.4 SAMPLING METHOD
The selection of the appropriate research sampling criteria is an integral aspect of the sampling process as it allows the researcher select a sample population that ensure the maximum utilization of the limited resources as well as data that is a adequate representation of the entire population (Creswell and Creswell, 2018). This research would engage the purposeful non-probability sampling method which essentially allows the researcher select sample audience that are well suited to respond to queries concerning the subject matter. this is important to ensure that relevant stakeholders views and opinions are collected within the SMEs industry.
[bookmark: _Toc29360150]3.5 DATA COLLECTION METHODS
The data collection methods can easily be sub-divided into two main categories; the secondary data which essentially consists of data from industry research leaders through secondary means such as article journals and books. This forms the baseline for the literature and informs the trends and patterns in the industry that is being researched. Primary data however is data collected from experiences of individuals that have experiences in the area of interest for the researcher. The primary data is essentially a recording of truth in the research process and ensures that the research questions are answered by individuals that are stakeholders in the research which inevitable will shape the kind of research results the researcher aims to achieve. This data can be collected through various methods, however for the sake of providing adequate answers to the research questions outlined earlier in this study, the semi-structured interview would be utilized; essentially the researcher would ask questions to stakeholders based on the cascading of the research questions and would record responses that would form the basis of the research data collection.
[bookmark: _Toc29360151]3.6 DATA ANALYSIS
The process required by the researcher of reducing the large amount of data collected for the purpose of the research into a format that can be understood and interpreted is the data analysis process (Saunders et al., 2009). This process involves the organization of the collected data into relevant categories, the reduction into summaries within the categories and the analysis of the patterns and trends in the each category of data to provide an adequate linkage for the themes of the research. According to Kuwalich, (2004) however it is critical for the data collected in the research field to be coded in line with the research objectives in order to align with the themes of the research and provide required information. The guidelines for this codes must consist five crucial elements; A name or label, thematic definition, description of how to know the occurrence of a theme, description of thematic exclusions and finally list of examples of the theme (Boyatzis, 1998). The themes would be defined along the lines of the research questions so as to ensure the research is conducted with the aim of answering those questions by research participants in mind and then allowance to transcribe those answers in line with the relevant codes and provide streams of information that sufficiently achieve the research objectives.
[bookmark: _Toc29360152]3.7 RELAIBILITY AND VALIDITY
According to Haradhan, (2017) reliability is the consistency of results with equal consideration for factors such as consistency, precision, repeatability and trustworthiness of the research. validity on the other hand provides analysis on the potency of the research instrument in generating truthful results. The reliability and validity of the research process is crucial as it ensures the integrity of the research study, therefore the onus is on the researcher to ensure that the research instruments being deployed are rigorously tested in the in the development phase and scrutinized before deployment. The researcher must create research questions when implementing the data collection tool that align with the research objectives while they also ensure that the questions are unambiguous and logical for the respondents to assimilate. The pilot testing of the research interview tool would also generate valuable feedback to the researcher to simulate the interview scenario and provide room for adjustments where required.
[bookmark: _Toc29360153]3.8 RESEARCH ETHICS
The ethical consideration for a research project of this nature is crucial as it ensures that the research engages the right methodology while conducting the research as well as ensuring that the moral responsibility of a research project of this nature is not compromised. A crucial element of the research is to gain information from key industry stakeholders on the strategic innovative ideas and plans and in most cases this information could be regarded as confidential. therefore the onus is on the researcher to ensure that the ethical provisions for data protection and anonymity are provided where required. organizations are inundated with requests from researchers for information to enable research therefore the organization is responsible for ensuring stringent processes are implemented whereby research projects are mutually beneficial and data protection is implemented. Legal ramifications of data protection in the region where is research is being conducted must also be recognized by the researcher, ad going further it is pertinent the researcher ensures that the research is conducted in a manner that avoids physical, mental or emotional harm to respondents and stakeholders through the results of the research ( Saunders, Lewis and Thornhill, 2015).
[bookmark: _Toc29360154]4.0 REFLECTIVE REPORT
A researcher choice of methodology when conducting a research project of this nature is a pivotal decision that invariable impacts the direction the research would follow. The aim of this reflective essay is to provide insight into the comparison between the qualitative research methodology and the quantitative research methodology to give a better understanding of the researchers knowledge of both methodologies and preferences when considering a research paper of this nature. In the past researchers have seeked to select a single research format for the multidisciplinary research area of business and technology to foster efficiency in the research process. However Basias and Pollalis, (2018)  indicated that the "pluralism" of this disciplines and the assortment of fields of research require researchers not to be limited but to utilize an array of methodology that is availed to them to achieve sound research results and discover new ideas as required. Evidently, these two research methodologies (Qualitative and Quantitative) have advantages and disadvantages that make them unique and enable to the researcher achieve optimum results when conducting a research paper of this nature, however several scholars have argued the relevance of utilizing qualitative research in business related research and how the type of data accumulated from this method could lack relevance when being interpreted due to the subjective nature of the methodology in of itself. Interestingly, the area of business strategy which is a key area of interest in the research being conducted could be adequately researched utilizing the qualitative research methodology as Basias and Pollalis, (2018) pointed out, qualitative research allows the research gather data and interpret phenomenon in their true dimension that inevitably reveals the true nature of phenomenon and deepens the research. Qualitative research facilitates the research into new areas and provides the development of frameworks that could allow scholars better understand new ideas and strategies. Quantitative research methodology on the other is an analytical method of dissecting relevant data to achieve research findings. The baseline for application of the quantitative research methodology encourages the researcher to utilize already propounded theory and seek to prove or disprove as the data predicts. The methodology could be deemed as rigid and provides little allowance for innovativeness and deeper understanding, however Saunders et al.,  (2009) pointed out that the quantitative methodology allows the manage the research process in a structured format and arrive at desired  conclusions within a level of uncertainty that is associated with the qualitative methodology.
The research area is usually of personal interest to the researcher and holds deep personal meanings, at this doctoral level of research, the researcher is poised on the edge of discovery and aims to create modern solutions to business processes in the field of interest, therefore selection of the appropriate research methodology is key as it determines the viability of the research and the level of interest the research results could potentially gather. Therefore when proposing an in-depth analysis of the small and medium business environment in Nigeria, the variance across the industry and uniqueness of the experience of entrepreneurs is integral data that could shape the result, reliance on the quantitative research methodology would prove too rigid to encompass this variables and proffer a 360 view of the issues being discussed. However it is important to point out that this research process is in its infancy and ideas may change which may lead to some level of adoption of the quantitative methodology to provide analysis on aspects of the research paper. In conclusion, the research would be served adequately by the expansion of the researchers knowledge on both methodological positions and how they may be beneficial throughout the duration of the research.
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