Introduction
This paper looks at how Social and Digital media can be used to reach a wider
customer base whilst highlighting the advantages and disadvantages of using these
marketing tools.
 
Social media is continuously evolving with the potential to attract and engage a wider
customer base audiences, which is vital for any business. The social media make-up
consists of social networks, network feeds and social networking websites. It brings
together a variety of technologies and social interactions (including content creation) to
connect people to information online. The use of social and digital media is becoming
more prevalent as expansion is essential for businesses to adapt to changes and reach
a wider customer bases.
Digital and social media enable the use of electronic communication for sharing ideas,
content, information and messages and has become essential in today’s society.
Through social media, people and communities can create, edit, organise, give
feedback, and share content to help organisations improve their products. The most
popular social network tools for businesses include blogs,social media platforms,
podcasts, discussion forums and Really Simple Syndication (RSS) feeds. They can use
social media to strategically promote new brands and businesses whilst informing
existing customers about their views, goods and services. These activities are central to
building stronger relationships with entire customer bases. Similarly, engaging
customers through responses, comments and messages is a form of direct interaction
enabling real time communications and feedback. This may increase the customer’s
sense of worth and increases their likelihood of returning to the business for future
products and services.
There are both advantageous and disadvantageous aspects to social medias widening
their customer bases. Two advantages include: i) the ability to carefully and
methodically target specific consumer bases and ii) the speed it takes to reach this
wider audience. Both help businesses communicate their branding and services to
 
potential customers on a larger scale, which ultimately raises their visibility and
recognition.
 
Today, customers expect high quality content and company profiles when accessing
links of renowned social networking websites such as Facebook, LinkedIn, Twitter,
Google Plus+, Tagged, MySpace and Tiktok (Stsiampkouskaya et al, 2014). The
success with which social media enterprises reach and captivate wider customer bases
depends on having a thorough and rigorous policy, as well as remaining flexible to
market trends (assited by algorithms).
It is of utmost importance for social media companies to establish their target market(s)
through applying consistent marketing strategies (Brockman, 2011).Social media
platforms such as TikTok are visual base platforms that target audiences depending on
their location, behavioral habits and demographics. Customers are encouraged to tag
the business in their posts which, in turn, often leads to increased views and therefore
sales. People with large social media followings (i.e. Influencers) are also targeting by
business to promote products and services to widen their customer base - a very
important marketing strategy. These activities breeds success for many businesses and
allows them to grow their influences globally and somewhat organically. However some
disadvantages associated with this marketing strategy include customers becoming
fatigued or disenfranchised with businesses and the individuals that promote their
products, and the need to continuously innovate and capture the attention of (growing)
audiences, Instagram is once such social media platform.
Instagram business accounts are designed specially to help small businesses expand
and connect with a wider customer base audience. Instagram’s regular personal
accounts are also suitable for small businesses, such as a bakery or hairdresser which
helps to increase branding and sales locally in its community. Both personal and
business accounts however can be used to target local communities in helping such
small businesses to build thriving community relationships but in my view advantages lie
with the personal Instagram account in this case.
 
Businesses with Instagram accounts can track the business performance and other
metrics vital to success, allowing them to make customer-informed adjustments where
necessary It offers analytics, advertising options and auto-publishing. Instagram does
not have dedicated forums for business account holders, however, its communities and
databases of frequently asked questions helps customers resolve issues speedily. This
is in addition to customers having the ability to directly message businesses. with any
questions or concerns which is a advantage for all parties concerned..
Despite the benefits of social media, there are numerous challenges Individuals and
business account holders can and do abuse their privilege of being able to use the
platform. The platform is open to abuse as anyone can open an account without
rigorous checks, Spiteful comments and hateful messages are commonly directed to
businesses and individuals. Invasions of privacy and data misuses are also frequent
occurrences.
Retaining customer trust must remain at the forefront of business operations (Connolly,
2020). Irrespective of the time and effort businesses dedicate to building customer trust,
one error can completely sever relationship(s) and tarnish the reputation of a brand or
business. Businesses need to ensure that consistent and high quality content are
maintained and kept updated through a well thought out security strategy..
There is no doubt that social and digital media have transformed the way businesses
operate in order to reach, connect and captivate a wider customer base. Targeted
advertising, building brand awareness, using influencers, direct customer engagement
and performance analysis have all been pivotal in the success of emerging and
established businesses. Social media has given businesses the opportunity to make
effective decisions to diversify their target audience and therefore increase profits.
Despite challenges and adversities, the strategic use of social media offers unparalleled
opportunities for growth and expansion in today’s digital landscape. As the social media
landscape continues to evolve, businesses that adapt and innovate will be well
positioned to achieve long term success.
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