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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Their site opened tremendously smoothly, which was huge relief after experiencing websites that took ages to access. It appeared within about 2-3 seconds; clicking any navigation link can produce an instant response. As Jacobs (2018) points out, many businesses overlook the importance of website loading times. This can significantly affect customer patronage and profitability. Therefore, Cleaners of London has made a crucial first step in website design and usability, ensuring a positive experience for their customers.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Their platform features Obvious navigation menu that leads to several sub-pages accessible through it. The top bar includes sections like; Services, Pricing, About Us, Contact and Book Now making sub-pages easy to find. This menu-based layout helps prospective customers quickly find relevant information without guessing. It lowers the barrier to exploring services and encourages engagement. Consequently, the sub-page structure and obvious navigation support a painless way to explore.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
Individual’s might reserve using Cleaners of London site. A prominent reserve Now button leads to an online booking form where you can choose services, enter their contact details and send a request. Embedding a booking form on the site cuts the need for phone or email calls streamlining the conversion process and increasing the chances of a visitor becoming a paying customer. Therefore, online booking significantly enhances both the site’s usability and business utility.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Their platform might receive help from any loading indicator for slower connections. For example, on my mobile data connection, there was a brief blank screen before the homepage appeared without a spinner or progress bar showing loading. This lack of visual feedback could lead users to believe the site did not load and leave prematurely. A simple loading indicator would reassure visitors and reduce bounce rates. Furthermore, this feature would improve accessibility and ensure consistent usability across various devices and connection speeds.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Their website format prioritises graphic appeal plus professionalism across all devices. On a computer, the wide and spacious layout provides ample room while on mobile, neatly stacked elements avoid clutter. This responsive design ensures readability and visual comfort, keeping the same calming colour scheme and high-quality images on both platforms. Overall, the consistent design across devices creates a hassle-free and charming flicking through journey.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
Their website effective storytelling pigment creates a professional appearance. High-quality photographs of cleaners and immaculate homes are featured against a clean white background with blue accents. These visuals enable customers to visualise the cleaning results while the colour palette conveys trust and calmness. Although video is limited, the strong visuals still communicate reliability. Consequently, the combination of colour and imagery enhances clarity and builds client composure.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
They feature real time communication platform that eases rapid communication. A chat icon is located in the page’s corner enabling customers to send enquiries directly without opening an email or making a call. This feature reduces waiting times and enhances the convenience of making enquiries particularly for users seeking prompt information before booking. It also provides a human element by offering real-time support. Overall, the chat tool is an effective method for improving customer user mutual and accomplishment.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Webpage connection works functional yet smooth for customers towards availability. Clear graphic for portal like Facebook and Twitter that prominently display at page footer directing users directly to the company’s pages. This allows customers to view reviews updates and photographs fostering transparency and trust. Social media pages also highlight company activity building a sense of connection. These links support customer engagement by offering more touch points beyond essential site.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
Supplying comprehensive range assistance clearly outlined on its website. Each service is detailed in dedicated sections accessible via the menu, including pricing and descriptions like regular and end-of-tenancy cleaning. This thorough presentation allows customers to easily understand the available options and select the one that best suits their needs. By presenting its services transparently and in detail and builds customer trust.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Client response was smoothly available and regularly updated. Their webpage prominently displays recent feedback including testimonials and ratings from clients. This up-to-date information reassures potential customers about the company’s quality and reliability, acting as social proof to build trust in the brand. Accessible and current reviews boost customer confidence, converting website guests towards paying patron.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Their arrangement treats exceptional help finished with professionalism and customer satisfaction. Their website features polished visuals, comprehensive details, and alongside uplifting customer endorsements, all of which build a reputation for reliability and excellence. These elements together create an image of dependable and high calibre cleaning services, appealing to customers looking for trustworthy options. I would highly recommend this company due to its professionalism, quality services, and positive response.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Their sheet obviously communicates their fees, which reflect quality service. A dedicated pricing page provides transparent information about services and their costs. This competitive pricing aligns with the company’s professionalism and builds trust through transparency. Appropriate prices for the level of service offered show ambitious standards and encourage customers to trust and choose the establishment.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Custodians facility

	
	2.London cleaners

	
	3. Professional scrubbing

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
While seeking their categories on Google, their webpage was not at the top 10 companies. Instead, other cleaning companies and directories were listed first. This suggests the website might not be highly ranked for these terms possibly because of fierce competition or limited.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Online pages seem paramount during trade inside Great Britain market. Many consumers research products and services online and websites offer detailed information, contact options and credibility. They serve as a digital storefront, displaying services, collecting reviews, and providing efficient communication through booking systems and online chat. Without a website, businesses risk losing customers to competitors with a stronger online presence. Therefore, websites are still essential for modern businesses to insist visibility that attract clients in addition to remain determined among establishment.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
 FAQ tab might strengthen their website. Currently, it lacks a dedicated space to address common customer queries. An FAQ section would offer instant answers to often asked questions about services, booking pricing and policies. This would reduce the need for customers to contact support saving time for the company and improving user convenience. Furthermore, it would boost the feeling of professionalism and customer care. Implementing this feature would improve website usability and overall customer experience, leading to increased satisfaction and engagement.
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