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Introduction 
Organisations now need to integrate business ethics and corporate social responsibility (CSR) into their strategic decisions because worldwide organisations face rising inspection from government bodies and market customers and community members. Automotive manufacturers face multiple challenges because their operations exist within a complicated environment which includes environmental issues and technological changes and worldwide distribution networks. The way organisations behave ethically, and their social duties create effects which extend beyond following laws because they determine how much trust exists and how well a company is perceived by others and its ability to stay competitive. The paper examines business ethics and CSR through the application of two essential frameworks which include the UN Global Compact and Freeman’s Stakeholder Approach to analyse major automotive companies. The three companies Honda and Renault Group and Tata Motors demonstrate their responses to ethical problems which affect their sustainability initiatives and battery supply chains and their need to follow regulations and protect their customers. The research demonstrates how business practices in the automotive industry become more responsible and resilient through the combination of ethical principles and CSR initiatives.







Main Body
Business ethics deals with the moral standards which guide organisational conduct and decision processes that affect how companies handle their relationships with stakeholders. Weiss (2021) explains that business ethics requires organisations to use values like integrity and accountability and respect when commercial interests try to push them toward unethical behaviour. The automotive industry requires business ethics to maintain open disclosure about vehicle emissions and to monitor supply chains properly and follow safety standards and prevent any form of deceptive advertising. Organisations perform CSR activities through their voluntary initiatives which create positive social and environmental impacts. Moon (2020) explains that CSR has developed from its original form as philanthropic work into a business-critical approach which unites sustainability practices with governance systems and stakeholder participation.
The United Nations Global Compact (UNGC) offers an effective system to study CSR through its framework. The United Nations Global Compact (UNGC) presents ten principles which focus on human rights and labour standards and environmental protection and anti-corruption practices (United Nations, 2022). Organisations that implement these principles must practice responsible business practices throughout their entire supply network by removing forced labor and decreasing environmental damage and establishing ethical management systems. The UNGC framework enables automotive companies that operate worldwide supply chains which use lithium and copper and steel materials to evaluate their ability to incorporate social and environmental elements into their business plans.
The Stakeholder Approach of Freeman supports this analysis because businesses need to address the requirements and expectations of every group which their activities impact beyond shareholder needs (Freeman, 2020). The automotive industry contains multiple stakeholders who include customers who want vehicles with safety features and reliability and employees who want equitable workplace conditions and communities that must deal with factory pollution and governments which set rules for the industry. The Stakeholder Approach demonstrates that ethical failures which include safety defects and emissions manipulation will damage trust relationships between different groups which leads to financial penalties and legal issues and damage to corporate reputation.
The corporate strategy of Honda demonstrates how ethical practices and corporate social responsibility initiatives affect business operations. The company has established environmental sustainability as its core business strategy which includes its goal to reach carbon neutrality for all products and operations by 2050 (Honda, 2023). Honda dedicates substantial resources to hydrogen fuel-cell technology and hybrid systems because these investments demonstrate its dedication to lowering emissions throughout vehicle life cycles. The organisation has implemented these initiatives which support UNGC environmental principles while showing awareness about climate change impacts that affect all stakeholders. Honda has implemented improved governance systems because the company faced ethical problems when Takata supplied defective airbags which led to product recalls. The company enhanced its safety oversight system while implementing new supplier monitoring procedures and improved its communication with regulators to fulfil stakeholder demands for better ethical accountability.
Renault Group presents an alternative view of CSR operations which operates in the European automotive sector. The organisation has established sustainability as its core business strategy to decrease manufacturing emissions and speed up the transition to electric operations. The "Revaluation" strategy of Renault implements circular economy principles through battery recycling and component reuse to achieve waste reduction (Renault Group, 2023). The organisation maintains this dedication because it supports environmental CSR initiatives and upholds the sustainability principles of the UNGC. The company works to establish ethical labour standards which extend throughout its entire supply network especially during battery material production. The company Renault experienced previous ethical problems which included reports about false emissions tests that harmed its reputation with customers. The company developed better compliance systems and implemented more rigorous internal audit procedures to prove its commitment to ethical governance which protects its relationship with both regulators and consumers.
The company Tata Motors serves as an example which demonstrates how emerging markets operate. Tata Motors operates as India's leading automotive manufacturer while it works to connect corporate social responsibility (CSR) programs across its Indian operations and worldwide business development. The company has established a sustainability plan which focuses on lowering greenhouse gas emissions and enhancing energy performance and creating affordable electric vehicles for developing nations (Tata Motors, 2023). The method supports the UNGC environmental and social principles because it works to increase developing areas' access to clean transportation systems. Tata Motors dedicates its resources to community development through initiatives which support education and healthcare services and rural infrastructure development. The programs demonstrate how businesses now view their role in society through their commitment to social development. Tata Motors needs to keep working on solving the ethical problems which stem from their supply chain labour practices and safety protocols in their affordable vehicle production. The company needs to continue its stakeholder engagement efforts while keeping its reporting process transparent as part of its ethical strategy.

The three companies Honda and Renault and Tata Motors show how organisations use ethical practices and corporate social responsibility to achieve their business goals through meeting stakeholder needs and addressing worldwide environmental issues. The UNGC framework reveals that automotive businesses now prioritise environmental stewardship and ethical workforce treatment because their industry shift toward electric vehicles requires these essential elements. Organisations which do not implement these principles will experience supply-chain breakdowns and face regulatory fines and damage their reputation with customers. The Stakeholder Approach demonstrates that ethical conduct leads to better relationships between businesses and their customers and employees and their suppliers and community members. The loss of stakeholder trust becomes immediate when safety failures or emissions misconduct occur but responsible innovation together with transparent governance systems help companies maintain their corporate credibility.
The increasing financial importance of sustainability makes CSR strategies more valuable for organisations. Research shows that organisations which demonstrate solid environmental and social performance achieve three main advantages which include lower risk levels and better investor trust and superior brand value (Fernando, 2022). The automotive industry depends on responsible business practices because these practices create a base for enduring business stability during times of technological change and market competition intensity. Organisations now understand that CSR investments in clean technologies and ethical sourcing and governance improvements create three main benefits which drive innovation and reduce risks and enhance market competitiveness.



Conclusion
The automotive industry needs business ethics and corporate social responsibility to achieve its strategic goals. Organisations use business ethics to create responsible choices, but CSR represents their complete social and environmental duties. The UN Global Compact and Stakeholder Approach show that organisations must handle their ethical duties past basic rules by taking care of the environment and safeguarding human rights and maintaining open governance systems. The examples of Honda, Renault Group and Tata Motors demonstrate how automotive firms implement ethical practices and CSR initiatives through their sustainable innovation efforts and their enhanced supply-chain monitoring and their better stakeholder relationships. The industry must maintain ethical conduct and socially responsible practices because these elements will drive trust development and regulatory compliance and sustainable growth in the long run.
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