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[bookmark: _Toc88213568]Introduction
[bookmark: _Hlk88158225]Airds Hotel & Restaurant is a property of Relais & Chateaux group that is situated in the United Kingdom. It is located in the stunning village of Port Appin and has a stunning west coast view and the tourist can enjoy the breath-taking scenery of Scottish Highland. This exquisite boutique hotel is popular for its state-of-art amenities and premium location among the customers (Shepherd, 2018). This report will find out the effective marketing strategy for this hotel after the period of Covid-19 and the economic recession.
[bookmark: _Toc88213569]The Marketing Mix
[bookmark: _Toc88213570]Product
The main products of any hotel chain are those that generate the highest revenue and the products of Airds Hotel & Restaurant are its premium and deluxe hotel rooms, dine-in restaurants, gym, spa and salon, laundry service etc. all the products should be customised by considering the specific customer needs (Buzzell, 2016). The service should be modernised and competitive to make it stand out among the competitors. 
[bookmark: _Toc88213571]Place
[bookmark: _Hlk88159184]Airds Hotel & Restaurant is situated in the United Kingdom and It has a stunning west coast view. This is located in a premium location and the visitor can enjoy the exquisite view of the west coast. The hotel is very close to tourist attractions; thus, the new customers can be attracted to try their amenities (Burgers, 2011). 
[bookmark: _Toc88213572]Promotion
For promotion, Airds Hotel & Restaurant should use both online and offline communication and marketing channels since its customers base ranges from young to old customers. young people use social media more hence, social media marketing such as marketing on platforms like Facebook, Instagram, and Twitter will attract young customers more (Buzzell, 2016). Offline marketing such as Commercial, website promotional campaigns, telemarketing, and email marketing will be effective for aged people. 
[bookmark: _Toc88213573]Price
Being an exquisite boutique hotel with luxurious amenities, the pricing of the products and services of the hotel is premium. Yet, the hotel authority can offer special discounts for a limited time or limited segment of customers until the hotel is full-booked (Sekulic and Mandaric, 2013). The pricing should be competitive in the market and the customers should be offered a unique value proposition. 
[bookmark: _Toc88213574]Creating Customer Value and Engagement	
Airds Hotel & Restaurant should create unique customer value and exclusive customer engagement that cannot be exploited by its competitors. The hotel should design its service in a way that will be exclusive and likeable to the customers such as multi-region cuisine in its restaurants, special salon and sauna services, charmingly designed and well-decorated rooms featuring the Scottish elegance, finest cuisines and gourmet foods and drinks (Chernev and Chernev, 2008).  
Various campaigns, quiz and games can be introduced on its website and social media platform to enhance the customer's engagement. Moreover, the repeat customers will be given a special Loyalty card and by using this card, the visitors can avail special discount every time they make a purchase (Renaghan, 2018). The customer service should be improved and the customers’ queries should be answered promptly. Customers’ feedback should be given priority and the sales team should work to reduce customer complaints. For improved customer engagement, it will use marketing channels like Brochure, TV commercials, ads in lifestyle magazines, social media marketing, email marketing, and promotion by social media influencers and YouTube Vloggers (Buzzell, 2016).
[bookmark: _Toc88213575]Effective use of Digital Marketing
This is the era of advanced technology, AI, and Robotics, so hotel management should use advanced technology from sales, customer service to marketing and promotion. Effective use of digital marketing can boost sales to a significant level; hence the Hotel authority should improve its website and mobile app so that the customer can find these apps user-friendly and can make online booking easily without any hassle (Gilbert, Beveridge and Lee-Kelley, 2005). 
Many tourists use social media to research their most suitable hotels, so the hotel authority should have a verified Facebook and Twitter page where the tourists can find all of their answers. In the dynamic business world, social media has become an important tool for customers care besides attracting the target customers. Reaching target customers through digital marketing is easier today than the traditional approach thereby Airds Hotel & Restaurant should make use of it (Hallock, 2009).	
[bookmark: _Toc88213576]The Marketing Environment - Micro	
The world tourism sector has come back to track after the vaccination and downward trend of the Covid-19 situation, so Airds Hotel & Restaurant can retain its previous growth rate by exploiting the opportunities, removing the threats, and working on the weak zones. The microenvironment is composed of the internal strengths and weaknesses as well as external opportunities and threats of Airds Hotel & Restaurant. 
The strength of the hotel is its premium services and gourmet dishes and drinks, premium location in Scotland, strong brand reputation, excellent customer services while its weaknesses are high prices, less competitive edge over the competitors, higher operational cost, high potential to lose its customers due to stagflation (Kerin, 2017). However, it has the opportunity to advance in technological use so that the operational cost will decrease and the place will be more attractive to the customers. The threats are economic recession due to Covid-19, the new market player with unique facilities. To exploit the opportunities and lessen the threat, the marketing plan should emphasise the unique value proposition to the customers.
[bookmark: _Toc88213577]The Marketing Environment -Macro	
The macro-environment of Airds Hotel & Restaurant is the political, economic, social, legal, environmental, and technological environment (Kerin, 2017). The political environment of Scotland is stable and the visitors can come to the place without any tension. The government policy is favourable for the growth of the travel and tourism sector. The economy is flourishing again after an economic downturn caused by the Covid pandemic. The people have re-joined at their workplace and have the cash to spend. The legal environment of Airds Hotel & Restaurant is favourable and the hotel authority abides by all the rules and regulations including anti-discriminatory law, employment law, and other laws (Kotler and Keller, 2016). The social environment is helpful for the growth of the hotel and the young generation, as well as aged people, enjoy travelling and visiting a new place a lot. The hotel authority is concerned to reduce carbon footprint by proper waste management and reusing the recycled materials as much as possible. Being a luxurious boutique hotel, Airds Hotel & Restaurant uses modern technology in its hotel rooms, services, websites and online booking (Kotler et al., 2012). Automation and advanced AI has been implemented in various places and all the places are guarded by the security camera.
The use of advanced technology, finest cuisines, commitment to environmental safety, and their commitment to tourists’ safety is some of the positive elements that should be highlighted in the marketing strategy effectively (Kotler, Armstrong and Opresnik, 2021). The negative impact should be addressed in its marketing strategy by stating that how the authority is trying to reduce the adverse effect and how they will safeguard the customers from the negative impact.
[bookmark: _Toc88213578]Conclusion
[bookmark: _Hlk88159188]Airds Hotel & Restaurant should offer exclusive and gourmet facilities that will attract its premium customers since specific content is decisive for any boutique hotel like this. It should design its products and promote them in a way that will create a buzz among the customers and the people will share the facilities among themselves which will ultimately increase the brand reputation.	
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I Introduction
z . -
=The Marketing Department of a company is
ﬁ essential in the promotion of the company's
products and services as well as the attainment
of its goal.
g =Therefore, the role of marketing professionals is
very highly focusable for all.
=The purpose of this presentation is to present the
role of marketing professionals to facilitate the
4 marketing plan of Airds Hotel & Restaurant to
attract new customers after the pandemic period.
2
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The Marketing Department of a company is essential in the promotion of the company's products and services as well as the attainment of its goal. Therefore, the role of
marketing professionals is very highly focusable for all (Sekulic and Mandaric, 2013). The purpose of this presentation is to present the role of marketing professionals to
facilitate the marketing plan of Airds Hotel & Restaurant to attract new customers after the pandemic period.
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I About Airds Hotel & Restaurant
2
Airds Hotel & Restaurant is a hotel owned by
ﬁ the Relais & Chateaux group and that is
situated in the United Kingdom and located in
3 the charming town of Port Appin, with a
spectacular west coast vista, and where
tourists can take in the breathtaking beauty of §
the Scottish Highlands. Customers like this
elegant boutique hotel's state-of-the-art
4 facilities and prime location, which makes it a
favourite choice among them.
2
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Airds Hotel & Restaurant is a hotel owned by the Relais & Chateaux group and that i situated in the United Kingdom and located in the charming town of Port Apoin, with
a spectacular west coast vista, and where tourists can take in the breathtaking beauty of the Scottish Highlands (Luxury hotel & restaurant - Port Appin, nr Oban, Arayll
Scotland, 2021). Customers like this elegant boutique hotel's state-of-the-art facilities and prime location, which makes it a favourite choice among them.
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“ The Role of Marketing Professionals
2
OMarketing professionals are those that study and analyse the methods and
ﬁ approaches that businesses employ to acquire clients.
DAgain, they act as the public face of the firm and organise and generate all
materials that reflect the brand.
3 QThey decide product price based on demand and supply that aid in the
maximization of a company's e: gs. and assist to increase the market
share.
OMoreover, they played a vital role in creating as well as implementing the
2 marketing plan.
OFinally, it can be said that Airds Hotel & Restaurant can be attracted new !
customers to increase their interest with the help of their marketing :
professionals i -
! 2
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Marketing professionals are those that study and analyse the methods and approaches that businesses employ to acquire clients. Again, they act as the public face of the [+
firm and organise and generate all materials that reflect the brand (Kotler, Armstrong and Qpresnik, 2021). They decide product price based on demand and supply that aid
in the maximization of a company’s earnings. and assist to increase the market share. Moreover, they played a vital role in creating s well as implementing the marketing
plan (Sekulic and Mandaric, 2013). Finally, it can be said that Airds Hotel & Restaurant can be attracted new customers to increase their interest with the help of their
G | I -1 marketing professionals. <
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I Conclusion

The marketing professionals of Airds Hotel & Restaurant can assist in the
creation of new products and services and the analysis of market trends to

3 attract new customers.
4
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The marketing professionals of Airds Hotel & Restaurant can assist in the creation of new products and services and the analysis of market trends to attract new customers.
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Airds Hotel & Restaurant is a hotel owned by the Relais & Chateaux group and that i situated in the United Kingdom and located in the charming town of Port Appin, with
a spectacular west coast vista, and where tourists can take in the breathtaking beauty of the Scottish Highlands (Luxury hotel & restaurant - Port Appin, nr Oban, Argyll
Scotland, 2021). Customers like this elegant boutique hotef's state-of-the-art facilities and prime location, which makes it a favourite choice among them.
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