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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Eden Spa Harborne website demonstrates efficient loading times across devices, including smartphones and desktop computers. Upon accessing the site, the content appears promptly, with all images and text rendering without delay or distortion. This swift performance contributes to a positive initial user experience, enhancing the spa's image as a professional and well-maintained establishment.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website adopts a single-page layout, consolidating essential information such as services, contact details, and spa offerings into one continuous scroll. A navigation menu at the top facilitates quick access to specific sections, streamlining the user journey. This design approach is particularly advantageous for mobile users, where traditional multi-page navigation can be cumbersome.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: At present, the website does not provide an online booking feature. Prospective clients are required to contact the spa directly via phone to schedule appointments. This method may pose challenges for individuals who prefer digital interactions or wish to book outside of standard operating hours. Incorporating an online booking system could enhance convenience and potentially increase customer engagement.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Introducing an online booking system would significantly improve user convenience, allowing clients to schedule appointments at their discretion. Additionally, optimizing the website's mobile responsiveness to ensure all elements display correctly on smaller screens would enhance accessibility. Expanding content to include frequently asked questions (FAQs), customer testimonials, and detailed service descriptions could further enrich the user experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website's design exudes a tranquil and organized aesthetic, aligning with the spa's serene ambiance. On desktop devices, the layout is well-structured, and text is legible. However, on mobile devices, certain elements may appear misaligned or cramped, potentially hindering navigation. Refining the mobile interface to ensure consistent presentation across all devices would improve overall user satisfaction.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Employing a palette of soft, neutral colors, the website creates a calming atmosphere that mirrors the spa's environment. While the site includes some images showcasing the spa's interior, the visual content is limited. Incorporating additional photographs or a brief video tour could provide prospective clients with a more comprehensive understanding of the spa's offerings and ambiance.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 


	Answer: The absence of a live chat feature on the website necessitates that visitors reach out via phone or email for inquiries. This setup may not cater to users seeking immediate responses. Implementing a live chat option could facilitate real-time communication, addressing customer questions promptly and enhancing service accessibility.


	Question 2d – How effective are the social media links on the website?


	Answer: The website currently lacks links to social media platforms, which are valuable tools for customer engagement and brand promotion. Integrating icons that direct users to the spa's social media pages would enable the business to share updates, promotions, and customer feedback, fostering a stronger online community and increasing visibility.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?

	Answer: The "Treatments" section on the website outlines various services, including massages, facials, and waxing, accompanied by brief descriptions and pricing information. While this provides a basic overview, offering more detailed explanations of each treatment could assist clients in making informed decisions about the services that best meet their needs.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Direct customer reviews are not featured on the website. Although external platforms like Yell provide some testimonials, they are limited and may not reflect recent experiences. Displaying up-to-date reviews on the website could enhance credibility and build trust with potential clients, showcasing the quality of services offered.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website conveys an image of a peaceful and professional environment, suggesting high-quality services. The overall design and presentation align with the expectations of a reputable spa. While the absence of extensive customer reviews may be a consideration, the positive feedback available reinforces the perception of quality and professionalism.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing details for various treatments are clearly listed on the website, allowing prospective clients to assess costs beforehand. The pricing appears competitive within the local market. Displaying transparent pricing not only aids in customer decision-making but also reflects the spa's commitment to openness and trustworthiness.


	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Harborne spa

	
	2. Massage Birmingham

	
	3. Beauty treatments Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Upon searching the terms, Eden Spa Harborne's website does not appear prominently within the top search results. This indicates a potential opportunity to enhance the site's search engine optimization (SEO) strategies. Improving SEO could increase the website's visibility, attracting a broader audience and potentially boosting customer acquisition.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In the digital age, websites remain a fundamental component of business operations in the UK. They serve as a primary platform for providing comprehensive information about products and services, facilitating customer interactions, and establishing brand identity. While social media platforms offer avenues for engagement, they often lack the depth and functionality that a dedicated website provides, underscoring the continued relevance of websites in modern business practices.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A key recommendation for enhancing the website is the integration of an online booking system. This addition would offer clients the convenience of scheduling appointments at their preferred times, accommodating varying schedules and preferences. Implementing such a feature aligns with contemporary digital practices and could improve customer satisfaction and operational efficiency.
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