	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2506991
	Student Name
	Perry Uki Ajayi

	

	Website Chosen 
	Hollywood bowl UK

	Insert hyperlink to website
	Ten Pin Bowling | Bowling Alleys | Hollywood Bowl

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I checked the website and it loads fairly quickly on my connections 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website for Hollywood Bowl (UK) does contain many sub pages and a prospective customer can navigate them fairly straightforwardly. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking directly on website by selecting a location, choosing a date and time, and following the online booking process.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could improve usability by making buttons and links more visible on all devices like making buttons larger or spaced out so they’re easy to tap on mobile devices and simplifying navigation menus.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks modern and visually pleasant, with bright images and clear fonts. On a mobile phone, it is slightly more compact: menus collapse into a hamburger menu, and some images resize, but overall it remains 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Hollywood Bowl website uses imagery, video, and colour to make the site lively and appealing while highlighting activities, offers and important buttons.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website has an online chat tool that allows users to ask questions about bookings, offers or services. It is effective for quick enquiries, providing instant answers without needing to call or email, though complex questions might still need a follow up.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are quite effective. They are easy to find, usually in the or footer, and let users quickly visit Hollywood Bowl’s social pages to see updates, offers and events.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made clear through organised menus, images and headings on  the website, showing options like bowling, food and drinks, parties, group events, and special, so customers can quickly see what the company provides. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available on the website through dedicated sections for each location and sometimes on service pages. Most reviews appear recent and up to date, helping new customers see current experience and feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional images, clear descriptions, organised menus and easy online booking which show attention to detail and customer care. You might use or recommend their service because it offers fun activities, good food, convenient booking, multiple locations and safe family friendly environment. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are made clear for most services, like bowling sessions, food and party packages. The prices generally reflect the quality of service, showing a fun well maintained experience. In cases where prices aren’t listed, it may be because they vary by location or event type, so the company wants customers to check specific details before booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. Near

	
	3. Me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I typed “bowling near me” into google, the website of Hollywood bowl appeared in the top ten results. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still highly relevant in modern UK business because they act as a central hub for information, branding and customer interaction. They allow business to showcase products or services, provide prices, enable online bookings or purchase and share updates quickly. A well designed website builds trust and professionalism, helping businesses compete in both local and national markets. Even with social media and apps a website remains the most reliable place for customers to find official information, reviews and contact details, without a website, a business risks losing credibility and potential customers who expect easy online access. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend making the navigation menu simpler and more intuitive, especially on mobile devices. Currently, some menus have multiple layers, which can be confusing for users trying to find services, locations or offers quickly. A clearer menu with fewer clicks and a well labelled categories would help customers access information faster and improve their overall experience. Simplifying navigation also encourages users to explore more of the site, increasing the likelihood of bookings or purchases, This improvement would make the website more user friendly and accessible, especially for first time visitors or those unfamiliar with the brand.
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