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Technology has completely changed the way we currently work and communicate within the workplace, especially compared to as little as ten years ago. Technology has moved in such a rapid pace, not everyone can keep up.
According to the FAQKIDS.COM website the internet was not just created by one person. The internet was created in 1960 as a huge network way of linking big university and government computers allowing the ability to share information. The science behind the internet was created during the cold war when the USA where in competition against Russia for weapons and technology. Email has also been around for a long time and has been here since 1972 but it was not until 1989 that Sir Tim Berners-Lee, a scientist at the European lab for particle physics in Geneva, proposed the world wide web.
According to the World Wide Web Foundation’s, “History of the web”. In March 1989, Sir Tim laid out his vision for what would become the web in a document called “Information Management: A Proposal”. Sir Tim’s initial proposal was not immediately accepted. In fact, his boss at the time, Mike Sendall, noted the words “Vague but exciting” on the cover. The web was never an official CERN project, but Mike managed to give Tim time to work on it in September 1990. He began work using a NeXT computer, one of Steve Jobs’ early products. 
Sir Tim also wrote the first web page editor/browser (“WorldWideWeb.app”) and the first web server (“httpd“). By the end of 1990, the first web page was served on the open internet, and in 1991, people outside of CERN were invited to join this new web community. As the web began to grow, Sir Tim realised that its true potential would only be unleashed if anyone, anywhere could use it without paying a fee or having to ask for permission.
He explains: “Had the technology been proprietary, and in my total control, it would probably not have taken off. You can’t propose that something be a universal space and at the same time keep control of it.”
Since the 1990’s up to today the way the internet and technology has advanced I think is astonishing and mind blowing. How we communicate now within the workplace makes it so easy to reach people worldwide, at the end of our fingertips. It means we can network a much larger scale quicker than ever before. In past year company had to deal with everything being done around a lot of paperwork. Meetings were held in meeting rooms and communicating throughout the company could be very difficult. Meaning things would be mist or communications lost. With the arrival of smart phones, social networking sites and different chat apps it has enhance and also simplified the way employees, staff, suppliers and even customers communicate with the company. You can send emails, texts, video chats or video conferences. Because of the advances in technology you do not even have to be in the same country to conduct a business meeting. So even face to face communication does not have to be in a physical sense. By using these advances in technology within the workplace it makes the business more efficient. It allows the company to be more organised and also help to keep a track on the business. For example, there are apps available for a company to use that will calculate all your taxes for you. In previous years businesses would have to keep a physical copy of any receits and invoices to be able to complete taxes every year.  Now “there is an App for that” has become such a popular phrase, because there generally is an app for most things. Mobile phones have now become so advanced your can do most thing on your mobile that can be done on a laptop, which is astonishing. 
According to Know your mobile: The history of mobile phones, The world’s first mobile phone call was made on April 3, 1973, by a man called  Martin Cooper, a senior engineer at Motorola, he called a rival telecommunications company and informed them he was speaking via a mobile phone. The phone Cooper used weighed a staggering 1.1kg and measured in at 228.6x127x44.4mm. With this prototype device, you got 30 minutes of talk-time and it took around 10 hours to charge. In 1983, Motorola released its first commercial mobile phone, known as the Motorola Dyna TAC 8000X. The handset offered 30 minutes of talk-time, six hours standby, and could store 30 phone numbers. It also cost £2639 ($3995). At that price only the elite where able to afford a mobile phone Nothing like the phone I h old in my hand now. in fact, since that first mobile phone companies have competed against each other to make the better, faster, slimmer phone, with better cameras, ore storage and so on.  Within the workplace I could conduct a meeting face to face but with somebody on the other side of the world, I could send invoices, complete bank transactions and pay wages, recruit staff, and much more, all from a mobile phone.
Again, this makes it so much easier for a business to stay organised, communicate efficiently and effectively, and also give the ability to reach a wider market, therefore allowing the opportunities to expand
Due to the advances in technology there are companies that trade solely online and have no physical interaction with there customrers, except maybe in certain circumstances. for example, an online clothing retailer, would build up their clientele via different social networking site such as Insta Gram or Facebook. again, this can be done from the comfort of your own home but gives the ability to reach a worldwide audience there for maximising your ability to grow and make your business profitable. A customer can order an item from the website, pay for it via card or PayPal which is another advance in technology that allows us to make payment online securely. The customer could do this within 10 minutes and receive their item within 24 hours and not have a single conversation with the business owner.
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Within my workplace we rely on technology a lot. First off as I work in a call centre the main method of technology, we use within my department are: Telephone, email, internet. As I am sales advisor my main job is to take incoming calls via telephone of customers that have either started their journey online but can no longer continue that way for various reasons or if they have not been online and want an insurance quote. When the customer dials our number, there is an automated system that directs the customer to the department that they’re looking for. This system is always being updated but recently an update has been made so that if the customer has an existing policy with us they would enter their policy number and then when they arrive at the department they want, the clerk has all that c customers details ready to service them. If a customer is calling regarding a claim, they would enter their claim reference and aging the clerk within the claims department will have all that customers information. For my department the customer needs to enter their quote reference number and again I get all their details for the quote they wish to discuss. This new system has made the customer journey a lot more efficient and also helps me to establish the correct quotes and customer information. The systems we use to complete quotes are all run by the internet connection and also links to our online website so that we can see all the quotes a customer has completed. Since I have worked at my company which is nine years. This will be the third system we have upgraded to. This because as the company has grown the pressure on previous systems to be capable of doing more was actually making the department less productive. For each new system we have had the capabilities have become even more advanced. With my company, they buy a basic system and then our IT department within the company then built the system up to be capable of performing in the way we need it to. weather that be on our own website or price comparison websites. The internet plays a major part within my job roll do we complete and retrieve quotes that way, we can also use the internet to check for any claims or convictions that a customer may have, which have not been included within their quotes. There is a national database that is used by most insurance companies which stores information about peoples claims and convictions history. For claims it is the MIB Motor Insurance Bureau and convictions the DVLA database. This information has made it so much easier for insurance companies to stop customers with holding information or manipulating the information to get cheaper quotes. The technology has changed the way for this industry because previously a customer may get away within not informing companies of this information, therefore resulting in a higher claim to loss ratio due to taking on risky business. Meaning customers that are  more likely to claim therefor costing the companies money in compensation, which is then past on to the consumer in the form of higher insurance premiums to the allow the companies to be able to claw back a profit from the claims money they have paid out.  The DVLA national database aging is a massive information store which keeps details of every person in the uk’s driving history. Again, this is crucial for my company to be able to check details against what the customer has informed us and get any information that is missing. If as a company we ensure a customer with inadequate driving licence, like a banned driver for example we are still liable if a claim occur, although under normal circumstances we may not have even given that customer a policy. Each department within my company use the internet in many different ways depending on the need of that department. We also use the internet to email. Weather it is just to keep us up to date on events or changes within the department or company. We also get emails from different departments, in the uk and the other office the company has, in India, America, and Europe. The upper management within the company are issued with laptops, which they use to conduct business meetings and conference calls with other senior managers and partners within the uk and our international offices, before the internet they would most likely would have had to travel to these meetings on a regular basis, which would be so much less cost effective. We also use email with the customers if they need to send us a copy of certain information such as proof of no claim’s bonus. There is a down side to relying so heavily on the internet to conduct business because as what has happened on previous occasions, is that if there  is a problem with their server that runs the internet, we can no longer do quotes or accept them, which means customers are calling but for every second the internet is not working the company is losing money, as customers will just go elsewhere. If this was to become a regular occurrence, I’m sure it would lead to customers feeling that they cannot rely on the company, the reputation of the company would be tarnished or even ruined and could eventually lead to the close. 
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Social media has now become such a n important tool within the workplace to allow you to reach further audiences and expand your business. There are many different methods but the main ones that I use would be, Insta gram, Facebook, Twitter, Snap Chat, Linked in. 


According to the MUQ, the top20 social media apps and site are:
1. Facebook
2. Instagram
3. Twitter
4. Linked in
5. Snap Chat
6. Tumblr
7. Pinterest
8. Sina Weibo
9. Reddit
10. Tik Tok
11. Ask.fm
12. VKontakte
13. Flickr
14. Meet up
15. Inter Nations
16. Xing
17. Next Door
18. Tinder
19. Foursquare 
20. Myspace

2019 Social media marketing report, how marketers are using social media to grow their business’s. May 2019 By Michael A. Stelzner
· Facebook - 94%
· Instagram - 73
· Twitter - 59%
· LinkedIn – 58%
· YouTube – 54% 
· Pinterest – 28%
· Messaging Bots – 14%
· Snap Chat – 6%
Facebook and Instagram are the top two platforms used by marketers, by a long shot. All other platforms lag these top two. NOTABLE CHANGES SINCE 2018 • Instagram grew from 66%. • Twitter fell from 62%. • LinkedIn expanded from 56%. • YouTube moved up from 50%. • Pinterest rose slightly from 27%. • Snapchat declined from 8%.
This evidence shows that a lot of companies are now using Facebook and Instagram to enhance the company and improve sales. the use of social media helps the company reach a wider audience and allows them to reach people they may not be able to reach using other methods such as  tv or radio.it is also a lot more cost effective and the fact that you can reach people world wide give companies a much better advantage on improving the sale of their product or service. weather it is a small independent retailer or a multi-million-pound company, they al use social networking because it is proven to improve the company and increase exposure
There is a downside to social media and unfortunately there are people that use it in a negative way which is commonly know as trolling. Social media has given a lot of people a voice but not everybody uses it in a positive manner. Unfortunately it is very difficult to be able to stop the negative side of social media and the internet as a whole, although there are measures that have been put in place like network such as Facebook, Instagram and twitter do take on some reasonability in prevent as much negativity from their sites as possible. By adding features such as blocking people and being able to report harassing or in appropriate behaviour it gives some comfort in knowing you can do something about it if a person company is being harassed online. It is also so much easier for a customer put a review online about the service they have received from a particular product or service they have purchased, and weather that be a positive or negative review, the company can not remove theses comments. This means that the company can be exposed the negativity from the public weather it is justified or not. It can be a positive and a negative thing to be able to check reviews, but it is also good to keeping mind that everybody has a different opinion and what is good for one is not always good for the other. It is known very common to check reviews before buying things online which has encouraged companies to ensure they provide good customer service because they know one bad review can over -shadow any good reviews the company may have.
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Within my workplace we use social media in a number of ways. First, we use Face book, Insta gram and twitter. We as a company use these platforms but not for advertising the company brand but to advertise vacancies within the company. It is also used to keep people up to date with changes the company may be making which may impact customers. We recently where named the UK’s Best Big Company to Work for in the UK at the Sunday Times Best Companies to Work For awards (21st February). Things like this would be included on our social media platforms. We do not use social media to advertise, we use platforms such as tv, radio and comparison websites to advertise our brands. Within my company we also have our own app. When a customer sets up a policy with us, they can then go to the app store or play store depending on weather they have an iPhone or android. The app then allows the customer to view their documents, make some changes to their details, and report a claim. The app also has a gps system built in so if a customer does have an accident it helps our claims department with the process of claiming. It also helps if you have breakdown cover with your policy, because if you are in a breakdown situation, the app which allow the recovery truck to pin point your exact location
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Social networking is the way forward in modern marketing. It is cheaper faster and allows to reach a worldwide market. App such as Facebook and WhatsApp a leading the way in this. Instagram is used a more of a visual to post pictures of the company or product being advertised which can then include a link which will direct to the company’s actual website to make purchases. Your product or service can be then delivered to the recipient and not have even interacted with the actual seller. Social networking is now a very profitable career for what is now known as a social influencer who actually makes a living from posting pictures of themselves wearing a using a company’s product or using their service. An standard influencer such as one of the contestant that have recently left a reality TV program called love island can now earn up to £10,000 just for posting a picture on their Instagram wearing or using a companies product, this is due to the amount of followers that  influencer has. Companies know that by doing this they can reach a much wider audience and also be able to expand worldwide in a short space of time. By using these influencers companies know that they can reach audiences they may not normally be able to reach or even target their audience to a specific audience they want o to attract. With face book it is used in a slightly different way where as a company can target specific audience by setting  up a group for example which is designed to attract a specific market and also if by making it a closed group only people within that market can join or comment. Facebook is also used for government services for example such as the police. They know that a lot of people are more comfortable reaching out via social media such as face book. And again, allow the police to communicate with the local communities and keep in touch with what is going on. 

A significant 93% of all marketers indicated that their social media reports have generated more exposure for their businesses. Increased traffic was the second major benefit, with 87% reporting positive results. These benefits have remained in the top two spots for the last 5 years. All the benefits have improved since 2018: • Increased exposure grew to 93% from 87%. • Increased traffic improved to 87% from 78%. • Generated leads increased to 74% from 64%. • Improved sales rose to 72% from 53%. • Developed loyal fans grew to 71% from 63%. • Provided marketplace insight expanded to 58% from 54%. • Increased thought leadership increased to 57% from 46%. • Grew business partnerships improved to 56% from 49%.

According to the (2019 Social media marketing report) Social media Improved sales. A large percentage of marketers find better sales results with more years of social media experience. For example, more than 70% of marketers who've been using social media for more than 12 months report it helped them improve sales. In the past, using social media for selling was a big challenge for marketers. It appears that most have overcome this issue.


 (2019 Social media marketing report)
This is a chart to show that Companies that have been using social media for years have improved their sales.
Strongly Agree						Agree
Less Than 12 Months – 36%				27%
1 Year – 38%						33%
2 year – 37%						34%
3 Year – 35%						36%
4 Year – 39%						33%
5 Year – 36%						40%
More Than 5 years – 38%				38%
It is clear that within this survey companies over the years have mostly strongly agreed the use of social media has made in increase in the company’s sale. Companies that have been using social media for more than 5 years strongly agree that sales have improved which can only be a good thing for the company and also due to the fact that it is a lot more cost affective to advertise this way companies are going to be using this method to reach audience a lot more in the future
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https://www.linkedin.com/in/nadean-kennedy-6b983818b/
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By completing this assignment, it definitely show’s how advanced technology has become over the years and is only going to advances. The rate in which mobile phones are updated and improved alone is phenomenal. It is evident that for a company to progress and reach wider audiences’ social media is a must. It is also wise to keep up with technology as much as possible to keep up with he  market and how fast technology is making the competition to stay ahead of the game harder because it is so easy to use and generally free until you get to a larger scale in the market where you may be required to make a monthly subscription fee, but then will include advanced features and services
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Improved Sales
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