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The Product – Rad-Pop
The product I have created is a drink called Rad-Pop – The Taste of Control, this drink was created by a British chemist called Chris Kennedy, and my drink Rad-Pop will come in a variety of flavours them being Lift me up Lime, Cheerful Cherry, Productive Peach, Vibrant Vanilla and Optimistic Orange and each of the different flavours will have different effects on the player, with the standard just giving you some health while the rest of the flavours will have some good effects like stat boosts and some bad effects like increasing your rad level, its main purpose is to diversify a player gameplay and give the player a harder time or easier time completing an objective or just trying to survive the wasteland. Each drink will give the player some rads like most items in fallout but where the different flavours come into play in increasing or decreasing S.P.E.C.I.A.L stats so some flavours will be beneficial some will not, and some might increase one stat will decreasing other stat which will link to the making some objectives easier if you have the right can or harder if you don’t have a can or the wrong can.
Here are some mock-up artworks of what a standard Rad-Pop can will look like. I modelled the can after a radioactive container and the major difference between all the different flavours of Rad-Pop is the band with the logo and name will be a different colour that will match whatever the flavour is for example green for lime or a dark red for cherry. 
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Each of the different flavours will be the same bottle design just with distinct colour labels and caps, so that player can quickly and easily know what flavour/effect they are drinking when looking in their inventory or picking them up off the ground. 
Here are some mock-up artworks I made of what the mascot for Rad-Pop will look like in a neutral pose and with some different expressions. This mascot would be put on many different forms of marketing like the few posters I made.
[image: A cartoon of a yellow round character

AI-generated content may be incorrect.]
[image: A cartoon of a yellow round character

AI-generated content may be incorrect.]
[image: A cartoon of a yellow face with arms and legs

AI-generated content may be incorrect.]
[bookmark: _Toc195045925]Posters 
These are some posters that I have made that you will be able to find in the world of Fallout for Rad-Pop, with variations to give it more diversity in the world and these posters will also give some hints to the player about the history of the brand and what the world was like before the bombs dropped. These posters would be put on walls outside of shops or in things like billboards and in the metro stations that are found in some places. With the posters I have what they would have looked like before the bombs dropped and then I what they would have looked like after the bombs dropped so I tried to make it look like some of parts of the posters have been burned off. I drew inspiration from the “I want you” poster and the “we can do it” poster for my poster designs.
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[bookmark: _Toc195045926]Brand and CEO backstory 
Rad-Pop started as brand pre-war when a lone chemist called Chris Kennedy who worked for John-Caleb Bradberton as part of a team of chemists who made the original Nuka-Cola, but where Rad-Pop comes into this is after Nuka-Cola was made john fired Chris for his desire to control everything which stems from Chris childhood as he used to get abused by his dad and with this Chris developed a need for control to make himself feel protected and not feel vulnerable, so with that and John firing him from Nuka-Cola, Chris moved back to the UK and sought out to make his own drink brand called Rad-Pop to rival that of his former boss, but with time Chris anger towards John grew more and more bitter to the point where Chris hatred started to be projected to the world that in his eyes wronged him even though nobody had really done anything to him except himself, so because of this Chris started to experiment with Rad-Pop by adding different chemicals and compounds in varying degrees to see what the effect would be on people but as Chris started to do this a meeting was called and only CEO’s of big companies were called to talk about Vault-Tec and the vaults, in this meeting Chris decided to buy a vault like so many other CEO and corporations so he could move there and continue his experiments with Rad-Pop even after the bombs had dropped. 
[bookmark: _Toc195045927]Product location 
The main location that the product will be made in before the war will be in London, England as this is where the CEO Chris Kennedy is originally from but with the growing success of the brand many factory’s starting opening up not just in other parts of the UK like Wales and Scotland but also in America do try and rival Nuka-Cola but this didn’t end up happing mainly because of two things the first being Nuka-Cola has to much control on the market and the second reason being the bombs fell so not many of the drinks are in American shops so because of this in the open world finding the different flavours will have a lower chance of being found compared to the normal drink that would be found more often when you find a convenance store but if you want to find the most amount of the drinks you would have to venture to the vault where they are being made as this is now the only place they are being made as Chris had bought this vault before the war to continue his experiments, so now this vault is the last bastion for Rad-Pop and will also be a part of the quest line that will she the player trying to find the vault to learn more about what Rad-Pop really is and also what each of the different flavours do. 
[bookmark: _Toc195045928]Environmental storytelling
There will be quite a lot of environmental storytelling with Rad-Pop from some little elements that give some hint to background of the brand, then to huge elements that fully unearth the horrible truths behind not just the company but also the CEO Chris Kennedy, The first form of environmental storytelling will be the slogan of the drink that will be plastered on boxes and other advertising which is “Rad-Pop – The Taste of Control” which would be a hint at the real intensions behind the drink and company, another form of environmental storytelling will just seeing boxes or fridges full of Rad-Pop in convenance stores which will be a small hint to the player that this brand was either not popular or was not able to fully break into the market, another small storytelling detail would be NPC’s would have chance to say some dialog about a secret vault that produces some sought of drink, next would be seeing poster in many places of Rad-Pop which would further give hints to player that it was actually just not able to break Nuka-Cola’s hold on the market as the company really tried to push Rad-Pop in America but it just didn’t work, another form of storytelling will be terminals that the player will be able to access either normally or by hacking which would be for the terminals in the quest, the normal terminals would mainly found in shops and would again show that the company tried and tried to get Rad-Pop to beat and outsell Nuka-Cola but it just did not work, then the last and major storytelling element would be the side quest that the player can pick up from an NPC that would task you with finding this mysterious vault that is continually producing a drink that could prove to be a good source of never-ending drinks, but as you go through the quest finding out more about the vault through NPC’s or terminals like I mentioned before the player would slowly find out about to the CEO and what he started doing with this drink until you finally find the vault and comfort the CEO who is now just a brain in a jar that is overseeing a automatic system, and when you find him he gives the player a monologue of all the wrongs that have been done to him and while he does this he sets the system into overload so the player can either try to stop him and stop the system from blowing up keeping a good source of drinks or the player can run and lose this source of drinks.
Here is an example of two terminals you could find in fallout the first being one with just some random basic info on Rad-Pop and then the second one being tied into the quest line where you have some major info about the truth behind Rad-Pop.
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NATE*S GARAGE DATA ENTRY 15-85-2076

WE DONT NEED ANYMORE RAD-POP STOCK WE ALREADY HAVE TO HUCH THE WHOLE BACK ROOH

IS JUST FILLED WITH BOXES OF RAD-POP, ITS OVER FLOWING IN HERE.

TELL RAD-POP THAT THERE DRINK ISNT POPULAR AT ALL AND ALL THIS MARKETING IS

JUST WASTEING HONEY.

— SHOP OWNER NATE
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UAULTNET DATA ENTRY 27-86-2882

JOHN WILL SEE IN THE END THEY WILL ALL SEE THAT THEY SHOULD HAUE NEUVER TOSSED

ME TO THE SIDE LIKE A PIECE OF HMEAT.

MY DRINKS WILL CHANGE THE POPULATION OF THE WORLD FOR EVER AND NOBODY WILL BE ABLE

TO STOP HE OR MY MACHINE.

— OVERSEER CHRIS KENNEDY
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