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In a hotel, tourists may rest their heads while on the road. It fills an urgent need for its customers. A hotel's success depends on its ability to uphold its standards and its excellent reputation. This is crucial to the prosperity of any hotel.
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People typically stay at hotels when they are on the road. In exchange for money, the hotel offers guests with basic amenities throughout their stay. Tourists should be able to tell what to expect from a hotel based on the standards (Bagdan, 2013). Customers generally pick a hotel based on the kind of service it provides. It contributes to the enhancement of its standing. And expanding a hotel's success depends on improving its public reputation (Morrison, 2022). Customers are more likely to stay at a hotel that has a solid reputation. Consequently, effective reputation management for a hotel is essential. The most direct route to a reputable reputation is through the provision of excellent service. 
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[bookmark: _Toc142597635]Hotel Standards
Standardisation in the hotel industry refers to maintaining a consistent level of customer service, benefit, and facilities for guests. The reputation and quality of the hotel's brand are crucial to the organization success (Lashley, 2015). Maintaining a constant image and presentation for your brand is essential for success. Maintaining a recognisable brand name is a key factor in attracting and retaining customers. In addition, it aids in distinguishing individual from the competitors. Customers are more likely to choose a well-known hotel over others. Companies benefit from increased market value when consumers place trust in their brands. The company constancy standard was created with the primary objective of expanding the hotel industry. Maintaining a unified brand image benefits both the company and the consumer by demonstrating how to get the job done right and save expense (Moro and Rita, 2018). Customers are more likely to leave positive feedback if they are satisfied with the services they receive. Positive comments like this are a boon to any hotel's bottom line. Nowadays, people turn to the internet for advice, and hotels may benefit from a wider audience if they have high ratings there. Positive guest feedback makes a hotel stand out from the crowd (Inkson and Minnaert, 2022). It will pique the interest of more people. And their regulars will stick with them for it. The standards at various hotels vary. The range of hotels means that the standard varies. There are six methods for making all hotels the same. It aids in the hotel's expansion and ensures that guests will return. The following are examples of these sets of standards:
Design: The visual appeal of a hotel is important in bringing in guests. Tourists are more likely to stay at a hotel if they like the area and the hotel itself. Guests are a greater probability to return to a hotel if they had a pleasant experience there (Fong et al, 2016). 
Service: The service at any hotel should be top-notch. A hotel's level of service is a major factor in determining its general quality. A hotel's primary responsibility is to safeguard the happiness of its guests (Boella and Goss-Turner, 2019). They can accomplish this goal through providing excellent service to their clientele. Assisting clients with every step of the check-in process and beyond is standard procedure. In the hospitality industry, Hilton Worldwide Holdings Inc. (HLT) has risen to prominence as a global powerhouse. 
Amenities: The term "amenities" refers to the extras that hotels provide for its guests. People cannot take all of their personal hygiene supplies, toothpaste, or toothbrushes with them on the road. For its guests, hotels should provide certain necessities. Every room must have one of these. It will amaze their clients and encourage repeat business (Kim and Han, 2022).
Loyalty programs: Customers may be made more loyal to a hotel through loyalty programmes. Customers will remain loyal to hotel chains as long as they receive the level of service they have come to expect from such hotels (Gallarza, Arteaga and Gil-Saura, 2019). Dissatisfied clients are likely to stop buying from you in the future. As a result, it is the responsibility of a hotel to ensure that service is consistently high throughout all of its locations. 
The use of technology: The role of technology in modern society cannot be overstated. Additionally, people enjoy trying out cutting-edge technologies. Modern guest assistance technology is something hotels should provide (Morrison, 2022). In addition, it should include cutting-edge features like music- and light-activated switches and access to an AI that can answer any question. Changing the way people think about the hotel's brand will lead to increased revenue.
[bookmark: _Toc142597636]Reputation Management
Reputation management involves motivating third parties to leave favourable feedback, keeping tabs on online dialogues, and capitalising on positive publicity at all times. Reputation is important for the success of the hotel industry (Rialti et al, 2023). Consumers are more likely to use a business that has received positive feedback. The reputation of the hotel is shown by this review. Hotel managers have a long list of responsibilities that must be met in order to maintain a positive image (Vallen & Vallen, 2018). Here will provide a few examples:
Observing people's needs: Hotels must pay attention to guest requests in order to meet such demands. Customers who are pleased with the service provided are more likely to leave good feedback, which in turn boosts the business's profile (Walker, 2021).
Sending feedback survey: Through surveys, hotels may learn what guests think of their stay. The potential for positive feedback will rise as a result. They hope to receive positive feedback and suggestions for improving their service by conducting this survey. The future success of businesses can be guaranteed (Baka, 2016).
Staying active in social media: People frequently use the internet to ask important questions. For improved customer service, a hotel should respond to their questions. They should also keep an eye out for reviews, both favourable and bad, and respond strategically. Relationship-building with current or future clients is aided by the internet (Varkaris and Neuhofer, 2017). 
Staying in touch with customers: A good rapport may be established by inquiring about the customer's wishes or by answering their queries. Travellers will give preference to accommodations that have this amenity. The hotel's reputation will be improved as a result (Rather, Hollebeek and Rasoolimanesh, 2022). 
There are one hundred positive reviews for the Hyde Suits Midtown Miami. However, they ensure a high reputation by responding to every feedback left by users. Reputation management relies heavily on feedback from guests. It's useful information for those looking to book a hotel room. People are more likely to trust a person's description of a hotel if they have had a positive experience there (Baka, 2016). It is great for the hotel's reputation and free advertising. However, negative feedback might hurt a company's image (Koc, 2019). The hotel's reputation will suffer as a result. The hotel's patronage will decline as a result, leading to its eventual demise.
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The term "service culture" refers to a business's standards and practises around customer care. Employees who are instructed and motivated to assist customers are more likely to do so (Morrison, 2022). For a service culture to be successful, it must be based around the client. To increase their success, hotels require this service mindset. The company dedication to customer satisfaction is rooted in its service culture. It is great for the company image. It is a great way to bond with customers. Closer relationships between a corporation and its customers lead to increased customer loyalty. In the hospitality industry, a stellar reputation is priceless. A hotel popularity can only rise if its guests are treated to first-rate service (Boella and Goss-Turner, 2019). However, the opposite is true if the firm does not supply it. Customers are attracted in by the company with great customer service. Service culture includes things like being helpful and pleasant to customers, responding to their questions, prioritising their needs, etc. The corporate world has a very tired culture. There are varying forms of greeting and discourse between superiors and subordinates in business culture. They are not even allowed to write casual emails to the person in charge. They may have trouble moving through the ranks if they upset an important person. On the other hand, having a strong service culture at a hotel is crucial if you want to attract more guests and maintain a positive reputation. Visitors will not be happy if you fail to satisfy them. Customer satisfaction is essential to the success of any hotel (Radojevic et al, 2018). As a result, the hotel's reputation improves and more people are likely to book rooms there. Global hospitality giant Marriott International has built its success on a service-oriented business model. "The spirit to satisfy customers" is their tagline since customer happiness is their top priority. They believe in serving consumers through their staff and do so by being kind to and directing them in the right ways. Their company expanded thanks to this tactic.
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The report's findings suggest that effective management of a hotel's public experience, customer experience, and reputation is important to the establishment's bottom line. This is a great way for a hotel to expand their business. Therefore, in order to expand their business, entrepreneurs must consider these factors and provide their customers as many conveniences as they can.






    


[bookmark: _Toc142597639]Recommendations
The quality of a hotel should never drop. A businessman needs a plan to deal with the challenges of today's hospitality industry including shortages of employees and brand development. The hotel's reputation is also important to maintain. When word gets out that a business has a solid reputation, more people visit. Staying in touch with their clientele is a key strategy for many renowned hotels in maintaining their excellent reputation (Radojevic, Stanisic and Stanic, 2015). One such establishment is Hyde Suits in Miami's midtown. They maintain a positive reputation through responding to client comments. Similarly, Marriott International, the largest hotel chain in the world, has thrived because to consistently excellent service. It follows that in order to expand, a hotel must keep its quality high, its service excellent, and its reputation under control. 
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