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What is the role of the designer in the 21st century and how might this role change in the next 10 years?
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[bookmark: _GoBack]The future of design in the 21st century will come from the need to design products that suit all lifestyles. I want to research how the constant need and desire of wanting these products made, effects our lifestyle today and how it will change in the future.

People today are stuck in a continuation of buying the same products or upgrading them for what seems to be a better deal. Humans sub-consciously believe that we have a relationship with what we buy and place our trust in the company to improve our lifestyle and wellbeing. In reality we are suffering the effects of planned obsolescence, ‘a policy of producing consumer goods that rapidly become obsolete and so require replacing, achieved by frequent changes in design, termination of the supply of spare parts, and the use of non-durable materials.’ (OED, 2018). Donald Norman (2003/4) talks about his theory on three different levels of emotional design. Visceral, behavioural and reflective design.
Visceral design is about the appearance and surface design features, of products. Visceral responses involve in an evaluation of the perceptual properties of objects, and a quick classification (Norman, 2003/4, p.3).

[image: Image result for iphone][image: /var/folders/k0/393cy51972l70qcmr5_97hz80000gn/T/com.microsoft.Word/WebArchiveCopyPasteTempFiles/ratio-coffee-maker-product-photos-33.jpg]Visceral design is everywhere you look in a household. The coffee machine (Fig. 1) shows the pleasing aesthetics of visceral design. When you look at the machine it has minimal buttons and is designed to look like a timer. This coffee maker is no different to a traditional cup of coffee apart from the price. The advertisement of the coffee machine even says ‘if you care about coffee, you’ll find some here that truly justify their added cost.’(CNET,2018) Even the advert itself is commenting the high price tag of these products but because of the appearance of it you can justify the doubled or tripled price tag of a standard coffee. The emotional connection made with this design drags people to buy it as it’s a must have in the household. Large prices on products are likely to become an ornament in the home as they become precious to use also.Fig. 2: Apple phone


Fig. 1: Coffee maker



Behavioural design is to attend to the function and use of a product. We say that they are engaged in behavioural design.  Behavioural level processes are sub-conscious but automatic, but because associated skills and routines are acquired through learning, they also involve past experiences and expectations of future states and events (REF). 
Apple is a leading brand that produce a number of different products, the top ones being phones and mac books (Fig 2). There has been recent uproar over apple ‘slowing down batteries to preserve life and requiring replacements.’ (BBC NEWS WATCHDOG, 2018) Regardless of the faults and issues they are recently being accused of, their costumer base still have the behavioural emotion of wanting to buy the phone because of the, trend, the design and mainly because of the brand itself (the apple icon). This is clearly a sub-conscious decision that consumers 
being aware what they buy might not be of better quality than other products but it’s a risk worth taking for some. 
Reflective design, from the designer’s point of view is where pride of ownership, quality and brand play major roles. People will either show off or hide their possessions. Reflective level is also influenced by experience and culture as well a person’s social group.’
According to Norman (2003/4) The three emotional levels of design add social context, but may also cause major divisions in society. The products are made to help consumerism and the economy but trap people with feelings of unfulfillment. Further, these three levels of the emotional design do help to show the impact that the designers have on the economy. Reflective in particular creates issues with class divisions as what you may own in the household could give someone the impression that you are wealthy and distinguish yourself. 

Karl Marx (1848) talks in the communist manifesto of how there is a division of the bourgeois ‘belonging to our characteristic of the middle class, typically with reference to its perceived materialistic values or conventional attitudes’ (OED 2018) and proletarians ‘belonging to the lowest or poorest class of the people.’(LLC 2018) In a section of the manifesto Marx talks about how the proletarian have become part of the machine they work with, monotonous and laborious. ‘Masses of labourers, crowded into the factory, are organised like soldiers.’ They can no longer work in a craft of what was enjoyment and artisan and importantly used skill. ‘Not only are they slaves of the bourgeois class, and the bourgeois state; they are daily and hourly slaved by the machine, the over looker.’(COMMUNIST LEAGUE, 1848,p.5) This is similarly happening in the 21st century where advanced products and designs are trying to improve and shortcut our way of life. Self-checkout systems in stores, auto mated manufacturing, this all has a hard effect on the economy and can take over peoples skilled jobs.
The products that are sold contribute significantly to the problems of different classes. Throughout history there has always been divisions which generally consist of an upper class or elite which are closely aligned to the ruling class, the middle class who are people such as doctors, solicitors who does have wealth and the working class which provide the labour but don’t own any means of production.

Mary Douglas (Routledge, 2002) also talks about voluntary and involuntary choices in anthropological models. ‘Distribution of life chances through any society are hardly equal. Some people are of greater risk such as the poorer, on average are more likely to be sicker than the rich, die earlier and have more accidents.’ This points out how the different diversions in how planned obsolescence works for some people who are wealthy enough to splash out on products to their affordance that suits their needs and comfort whereas there are poorer people who are suffering the consumerism effects on buying from low, most likely branch chains such as Primark who offer poor quality products and knowingly spending on something that is not going to last/have to be renewed. Mary also comments on how people have no choice, ‘persons would rather the risk of an industrial accident, or accept a certain degree of pollution, to being unemployed. This also relates to Karl Marx’s communist manifesto of how finding a job may include suffering some side effects; this adds to how the majority of people believe that consumerism is good for the economy but in order for the consumerism to work we have to adjust to what the economy is being constantly changed and built to around us to fit in with contemporary society.

Consumerism: ‘Refers to a theory that spending money and consuming goods is good for the economy.’ (THINKMAP, 2013)Black Friday is a global occasion where a large proportion of products, mainly electronics are subsidised massively. The companies involved with each other compete to stay open longer, prolong the sale period of black Friday and have the best deals. These major deals, set people on believing that it is a good deal but it could at times, leave you out of pocket and once you’ve looked through multiple deals you have spent a significant amount of money in a short period of time and no longer become value for money. It also creates large amounts of wastage with your no longer required electronics that were most likely perfectly still in working order. Due to a global apathy towards recycling, landfill spaces are being filled and are polluting the world we live in. 

A few different misleading paths about black Friday trick people into purchasing goods. ‘stuff comes for free, more choice makes us happy, stuff is built to last, its worth paying more for quality.’(The Guardian, 2016) these are common statements implemented on major sales discounts not just black Friday. They are all suggesting that they know all about your wellbeing and that everything they have to sell is an improvement on your society. In reality, stuff doesn’t come for free, this statement indicates that things are being plucked out of thin air, comments like this wrap you in to the consumers and instantly engages for all the loves a freebie which is a high majority of us. When brands state also that items are built to last then we wouldn’t have this massive consumerism problem in the first place and we could keep the products we have for a sensible amount of time and buy suitable adjustments or part replacements that are at a dirt-cheap price in comparison.

Similarly to Black Friday, the shops have now become a place of entrapment and a maze of products wherever you look. As soon as you walk into a store your instantly bombarded with major discounts or someone to trying to make small talk with some one in finding the perfect product with you ensuring you don’t leave the store empty handed. ‘Last year, the average household spent at Christmas an average £822, a £54 increase than on 2012.’(The Independent, 2014) This shows the ‘healthy’ growth people make on the economy. Retailers will gift wraps items for you already so makes it one less job for you to undertake. In addition having deals where you buy on get one free makes you feel satisfied that you’ve come away with a great deal. Shops also advertise items heavily in windows, which helps to give a better visual in you having that product. Moreover theres no where you can stop in the stores where your not looking at a product or surrounded by one. Your whole experience as a shopper is to buy something even if its what you didn’t plan to go in to get and then you’ve got to go back again the same day. If you have come out of the shop empty handed, it is not an option considered in the companies eyes.

Electronic wastage is effecting the environment, ‘according to the UN we generate around 50 million tonnes of waste a year where a high percentage end up in a waste dump in developing countries. A large amount of these items have high levels of toxic lead and other harsh chemicals.’ To help prevent the obsolescence we should ensure we are buying products that we know are designed and are going to last. Also to help prevent waste, adding a service where we know they’re going to have a longer life and ensure longer warranties. Moreover a system where spare parts could become more available and more cost effective opposed to buying the same or similar product would have a positive effect.


In ten years, I think the role of the designer will still have effects on the economy with ever growing rates and expenses, creating a greater separation between class divisions. I would like to see the role of the designer work to help the environment and people. We can look at what planned obsolescence and the waste its caused and affected our climate. Moreover, the designer can help change the way people see products in a way that allows the improvements to their lives and helps them gain an understanding that the world is a fragile place. Products should be designed to have a longer life so a percentage of wastage can go down. Putting a longer guaranty on products could help to reduce shopping sprees and events such as black Friday from getting out of hand. I also think that giving more option to recycle by carefully considering material used by the designer would help consumers to purchase knowingly it can be recycled efficiently at the end of usage. Placing more responsibility in the manufacturers to be more responsible with being more honest with what they are selling to the consumers to make us more aware of what it is we are actually buying and if we know if its what we payed for. 
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