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[bookmark: _Toc178325270]Introduction 
It has become clear that corporations have a responsibility to engage in practices that are sustainable in the environment in which they undertake their operations, especially in the area of hospitality where businesses have a massive impact on the environment, people and economy. Thus, over the past few years, the problem of sustainable development and its challenges in the context of the hospitality industry has led to the active use and purposively oriented practical discourse, especially about energy, water, waste, and social responsibility. This essay explores the significance of CSR in enhancing sustainability within the hospitality industry discussing Marriott International’s commitments. Fortunately, this essay evaluates Marriott’s "Serve 360" to reveal how CSR can promote sustainability and meet the industry's multiple issues. 
CSR can be defined as the process whereby companies integrate responsibility for the effects of their activities towards society at large into their management. It is seen that, in the context of hospitality, CSR is activities that seek to enhance environmental factors, minimise emissions, sustain community causes and minimise unfair labour standards related to employers. Sustainability in hospitality on the other hand concerns the ability of such operations to operate in the present and for a long time without reaching or exceeding their required sustainability level, thereby impacting future generations' sustainability needs. In this regard, CSR and sustainability are very useful tools for managing the environmental and social impacts of tourism and hospitality service operations. 
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Marriott International, one of the largest hotel chains in the world, has demonstrated a strong commitment to CSR through its “Serve 360: To be more precise, results of the “Doing Good in Every Direction” initiative. Serve 360 focuses on four key areas: Growing our Communities, Enabling through Opportunity, Supporting sustainable operations, Embracing Diversity & Promoting Human Dignity (Sanvitale, 2020). These pillars provide an outline of Marriott’s engagement with Environmental Sustainability, Social Responsibility and Governance.
Nurturing Our World as in this Marriott non-food competition gets involved with local communities and organizations to serve causes like food insecurity, community uplift, or disaster response (Xie, 2022). All of these efforts directly relate to social sustainability as they help social sustainabilities working with and building more resilient communities Sustaining Responsible Operations at Marriott, sustainability means the restricted use of energy and water, recycling and minimizing waste, and the responsible sourcing of products and services. Like many voices in contemporary management, these policies focus on operational sustainability to strike a balance between operational performance on sustaining the environment. Marriott is pursuing the policy of integrating CSR into its operations so that sustainable impacts of its operations on the environment and societies would be achieved (Marin-Pantelescu, 2021).
Key CSR Areas with Significant Sustainability Impact
Hotels are large energy consumers since they require electricity to provide heat, light, and cool air, and perform numerous services for their guests, all of which generate emissions of greenhouse gases (Desore, Narula, and Zutshi, 2016). In compliance with its global operations, Marriott International has embarked on the following important strategies towards environmental conservation. Another key area in which Marriott has committed considerable attention to the issue of sustainability is related to recommendations on energy-saving technologies. Some examples of using these four methods are the use of LED lighting, the presence of motion sensors for switches of additional lighting and heating, ventilation, and air conditioning in rooms that are not currently occupied, as well as the use of efficient HVAC systems (Singal and Rhou, 2017).
To achieve constant monitoring and development, Marriott has introduced a rigorous sustainability management system that can, for instance, examine power usage in real time (Yu et al., 2021). Such an approach helps the company see which areas are relevant to high energy consumption and then explore ways those areas can be made less reliant on energy, all while supporting Marriott’s goal of sustainability that can be quantified.
Another way it is argued that Marriott saved its operational costs, which also brought a significant decrease in energy utilization, and, thus, in the company’s negative impact on the environment. In its sustainability vision, Marriott has set itself the goal of decreasing carbon intensity by a third by 2025 (Kaur et al., 2022). This audacious goal underscores Marriott’s general environmental stewardship, which should be a model for other hotels trying to strike a business-economic-green harmony.
Preservation of water is another CSR theme that is of utmost importance to Marriott, especially in the parts of the world that are experiencing water deficit. To the above, Marriott has adopted various measures that include the provision of special devices in the hotel’s guest rooms and public areas that include low flow fixtures, recycling of water and the use of smart technologies in the watering of plants and trees. Marriott also uses greywater recycling for water used in activities such as washing its properties that are in areas that receive very little rainfall for water conservation (Silva, 2024).
Marriott is also focusing on waste management; it has recorded remarkable progress in its efforts to reduce the amount of food waste besides the reduced use of plastics. The company has set a target of deducting landfill waste by 45% it can only be achieved by engaging in normal waste management strategies like composting food waste, minimizing overproduction, and donating the remaining food to other people in the society. Marriott has also zeroed in on using disposable plastic straws and stirrers at its hotels and this greatly reduces single-use plastics (Achmad and Yulianah, 2022).
These practices not only prove the company’s further commitment to environmental protection but also improve efficiency and contain expenses connected with water and waste treatment, which is especially beneficial from the perspective of the sustainable development of the hospitality business (Han et al., 2018).
Stable supply means sourcing from those suppliers that employ responsible environmental and ethical principles. Marriot International has created a strong commitment by its signed declaration to purchase all priority commodity categories sustainably by 2025, particularly seafood, palm oil and animal protein. The company works with associations so that it can be guaranteed that other products from this company are accredited by sustainable standards including Rainforest Alliance and Fairtrade.
Sustainable sourcing also extends to the minimization of food miles that are associated with purchasing locally sourced foodstuffs (Nassani et al., 2022). First, Marriott's farm-to-table practice benefits the local farmers hence helping the local economy, second, it also reduces on environmental costs of transporting food over long distances.
Another key aspect of Marriott’s CSR plan is social sustainability, in catering for social needs with concern for diversity, and promotion of human rights in the community. This research also showed that Marriott International pays attention to diversity and inclusion, and it engages human resources in gender, diversity and equality (Chen, Ramon Gil-Garcia, and Gasco-Hernandez, 2022). More to that, the organization collaborates with communities on training, education, and skill development, especially for low-density and vulnerable persons. Such efforts assist in disempowering community power structures and offering avenues to out of poverty.
Another aspect of Marriott’s Serve 360 productive deepens its concern for social integration by providing accommodations for facilities for the physically challenged (Anthony, 2024). This includes meeting clients’ design alterations to hotel entrance doors, rooms and services to create equal opportunities for all. These modifications are not only legal but also in compliance with Marriott’s mission to embrace the diversity of its customers and make all the hotels more friendly and comfortable for everyone (Bush and Doyon, 2017)
The last aspect of CSR, which is social responsibility, involves expanding the company’s work and creating a more diverse, inclusive, and accessible community. These measures also correlate with Marriott’s social sustainability goals indicating the company is a pioneer in promoting the human rights and social causes agenda in the hospitality business (Borgi et al., 2019).
Challenges and Opportunities in Implementing CSR in Hospitality
There are several issues mentioned related to CSR, especially in the context of the hospitality sector: the funding of CSR initiatives, the trade-off between economic and environmental objectives and the customers’ perceived expectations (Font and Lynes, 2018).
The first challenge is Financial limitation is found to be a major factor and this is even more apparent in small-scale hotels. Measures that achieve sustainable development, including installing new high-energy efficient equipment, retrofitting buildings, and educating employees on sustainable management practices, usually involve substantial initial costs (Song and Kang, 2019). In the case of small-scale production or where capital is scarce, these costs can be very expensive. Whereas today’s major brands like Marriott perhaps have the depth to absorb these costs, many independent franchises struggle to set aside capital for such programs.
Another problematic aspect is the relationship between the economic and environmental objectives. Hotels are primarily a business affair and anything that has to do with sustainable technologies is not going to be financially rewarding from the onset (Medrado and Jackson, 2016). For example, expenses regarding insulation, mounting solar panels, or buying efficient heating and air conditioning units require a long time to be paid back, putting pressure on the immediate financial gains as opposed to the distant green future.
Finally, hotels continue facing challenges in responding appropriately to consumer expectations. Although accommodation consumers are looking for green initiatives more than ever, there are still numerous customers who rely on price and location when making their decisions (Bello Banda, and Kamanga, 2017). Hotels are therefore under pressure to incorporate CSR measures into their operations without losing their budget-conscious clients. For instance, removing small and single plastic water bottles may please other guests who are environmentally sensitive, but may create irritation among other guests who expect such convenience. Such challenges point to the fact that CSR in hospitality is not a simple direction to provide sustainable solutions, which must also be financially viable to implement, sustainable to operate and acceptable to consumers.
In Brand Differentiation, through engaging with CSR activities, companies such as Marriott can not only stand out from rival firms but also appeal to green customers and therefore, improve their image. CSR is an excellent chance to attract the kind of travellers who would prefer to stay with a company that takes environmental issues seriously and Operational Efficiency, Most sustainable activities include energy-efficient lights or efforts to reduce waste and in the long run yield cost savings (Tanveer, Yusliza, and Fawehinmi, 2024). Hotels that embrace CSR could experience a reduction in costs of operation in the long run and hence be profitable while supporting the environment and after this Employee Engagement, Organizational CSR programmes tend to positively affect the level of worker morale. In the process, the employees will remain motivated towards the achievement of organizational objectives since they have confidence that their company is operating for a noble cause in society.
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In Conclusion, CSR is a critical component in fostering sustainability in this industry, and this research presents how Marriott International as a global hospitality company achieves this through its elaborate Serve 360 framework. Besides energy efficiency, water conservation, sustainable sourcing and an expanded definition of community involvement Marriott has made good progress in its sustainability efforts. Nonetheless, CSR is faced with challenges, especially with financial issues whereby the company's economic objectives are met while at the same time addressing environmental concerns.
Yet, the opportunity that is embodied in CSR is enormous. This study shows CSR activities in operation by hotels should boost its corporate image, increase efficiency in operations consequently construct organisational commitment of the workers to provide a better, stronger and stable future for the organization. In the context of growing concerns about sustainability and a heightened awareness among consumers and companies, CSR will remain a strategic approach for the hospitality industry in responding to ecological and social problems. Marriott has done what other large hotels should follow in implementing CSR in the organization as a big large-scale company.
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