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[bookmark: _Toc76656779]Introduction 
Globalization has a massive impact in enhancing the horizons of B2B marketing between countries. Access to the mass market can maximize sales of the business. It has been evaluated that globalization enabled business ventures to find consumers across the globe. With the assistance of globalization, business organizations get the opportunity to expand business in the international markets. Globalization helps companies to develop international influence on an international scale. Globalization influences organizations to create innovative marketing strategies for success in the global market. The present study discusses the role of marketing in creating value for customers, and the role of stakeholders in the global marketing environment. Moreover, it also evaluates the impact of globalization on organizational structure.
[bookmark: _Toc76656780]Discussion
[bookmark: _Toc76656781]Market globalization and growth marketing
As cited by Katsikeas et al., (2019), market globalization provides business opportunities to increase brand awareness and sales. Market globalization is concerned with the promotion and selling of goods. For example, around 67% of CEOs of US companies believe that globalization helps to enhance growth opportunities. With the assistance of globalization, foreign involvement has increased to around 54% of companies in the USA. For business industries, when entering the foreign market, it is worth it to build a good relationship with potential consumers. In the modern era, globalization assists the business industry to build a good relationship with its customers globally. For example, customer engagement within the retail industry has been developed as compared to the past decade with the assistance of globalization. It has been evaluated that the global economy is influenced by globalization. The technology works as an exchange of information across the globe. With the assistance of technology, business ventures can meet the needs of customers globally. For example, in the fashion industry, the advancement of technology-enabled the introduction of trendy products and enhanced customer engagement through social media platforms.
Global market opportunities allow the business venture to have global success by accessing worldwide resources (Samiee and Chirapanda, 2019, p.21). On the other hand, threats of globalization can decrease the level of productivity of business ventures due to increasing numbers of competition. In the global market, the level of competition has been increasing with time, and purchasing nature of the customers has been changing. By assessing globalization in the market, business ventures have witnessed dramatic changes in marketing activities. As cited by Finoti et al., (2017), globalization has a major impact on developing stakeholder engagement. In the global market, stakeholder' engagement has increased where the growth of organizations is visible in terms of investment. It has been evaluated that globalization has broadened the horizons of B2B marketing. With the help of accessing mass markets, sales of business can be increased.
[bookmark: _Toc76656782]Role of marketing in creating value for customers 
The role of marketing is to identify and retain customers. It has been evaluated that marketing creates value for customers. Most of the business industries work on providing value for customers. With the help of marketing, the needs of customers can be identified and provide a value proposition based on the quality of products. For example, the value of customers in marketing is visible in H&M where the price of products is set based on disposable target customers. Marketing is engaged with meeting the needs of customers and adopting their strategies of marketing accordingly. These can be shaped by cultural and individual personalities. With the effectiveness of the exchange process, the needs of customers can be satisfied.
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Figure 1: Role of marketing
(Source: Rekarti et al., 2018, p.2223)
Most marketers of business industries use tools of mass communication such as advertising, promotion for promoting products in the markets (Rekarti et al., 2018, p.2223). The evaluation of mass communication tools is effective to attract the attention of the consumers which resulted in creating values for customers. Moreover, marketing departments of business industries use various types of communication methods to connect with customers and give opportunities to customers for mentioning feedback regarding products. With the help of various communication mediums, the queries of consumers can be easily met where customers feel valued. For example, in Walmart, customer relationship departments are responsible to provide quick responses to queries. It developed a sense of value for customers in the target markets. According to Jamshido'g'li et al., (2020, p.121), a business survives by retaining customers and increasing its market share. Marketing assists the companies to meet the needs of customers for achieving their business objectives. It is observed that marketing plays a vital role in managing the offering of products.
Marketing is responsible for monitoring and managing social media. As the majority of customers are connected with social media, marketing of business industries helps to build a good relationship with consumers. It is the role of marketing to focus on the quality of products for ensuring customer value. The evaluation of customer value provides a better customer experience to the consumers in the markets. For example, the marketing of Tesco gives value to customers through the internet. Moreover, marketing helps to deliver products to the doors of customers. The customer care line of Tesco is engaged to understand the queries of its customers and provide necessary solutions to the problem of customers.
To provide value to the customers, a penetration marketing strategy was adopted by Primark which enabled them to expand business areas in the markets. It is observed that a good customer experience is well known for the value of customers. Within the business industry, creating customer value can increase efficiency and reduce errors in business.
Identification of the role of stakeholders within a Global Marketing Environment
In the global market environment, a stakeholder is considered as a person who has an interest in the company (Garrido-Moreno et al., 2018, p.95). In defining the future of the company, stakeholders play a vital role. For example, in the global market, the major stakeholders of Primark are suppliers, customers, governments, and trade unions. Based on the official report of Primark, the government is one of the most important stakeholders of the organization. The organization has a good relationship with the government. Within the global business environment, the key role of stakeholders is to invest in organizations.
Direct management: Stakeholders can be part of the board of direct management of a business organization. Stakeholders can be a major part of companies as most stakeholders include employees, directors, and governments.
Help in decision-making: In the global market environment, stakeholders assist in the process of decision-making. It is being observed that major stakeholders are considered as part of the board of directors. They have the authority to make necessary decisions for the success of the business. Moreover, they can create innovative marketing strategies for gaining competitive advantages. For example, the board of directors of Primark is considered a major stakeholder, who has the authority to make necessary decisions for global business success. Management and staff members of business ventures are obliged to abide by the business ideas of those stakeholders. Moreover, they have the power to appoint senior-level management. In a global market environment, stakeholders play a vital role in minimizing the gap of necessary resources (Rangaswamy et al., 2020, p .73). In addition, directors are major decision-makers when they play their role as stakeholders within the business environment.
Management: Stakeholders can be from significant management positions. In most business ventures as well as the global business environment, managers are considered as stakeholders. In this stage, the stakeholders have the authority to make marketing strategies for the success of the business. It is being evaluated that the success and failure of marketing strategy can be measured by the decisions of the stakeholder. Moreover, management can be responsible for hiring personnel within the organizational department.
Corporate conscience: Within the global environment, large stakeholders of the organizations can monitor major activities in the international markets. They can make the organizations abide by environmental laws and human rights for managing a proper balance within the business environment. They can present a vote against business decisions if it harms the long-term profits of organizations. It has been evaluated that large stakeholder can identify market penetration and identify business sales.
Impact on the marketing activities of an organization  
As opined by Rezvani and Fathollahzadeh (2020, p.137), marketing activities are considered as significant factors which determine the success of the business. The growth of the business can become faster with the assistance of marketing activities. The role of stakeholders has a significant impact on the marketing activities of business ventures. For example, in H & M, major stakeholders are suppliers, government, customers, directors, managers, and trade unions. Contributions of those stakeholders influence various marketing activities of the business venture.
In order to enhance the experience of customers, business industries communicate with their customers through their ethical trading websites. In addressing market research, stakeholders invest by observing market situations. In Primark, customers invest tactfully so that a good amount of return could be gained in the future. Managers when they play as stakeholders emphasize market research to understand current trends in the market.
In selecting products and services, stakeholders play a pivotal role within business organizations. For instance, in the clothing industry, the demands for fast fashion products are high in the target markets. In this stage, it is the responsibility of the organization to choose trendy and quality products for enhancing its sales in the markets. As directors and managers are stakeholders of the organization, their decision-making process in formulating business strategy helps to choose the right products for target customers (Payne et al., 2017, p.468). Moreover, customers (stakeholders) are also invited to join in the meeting for providing their valuable opinions while creating a business strategy. Moreover, marketing activities can be influenced by the direct management ability of the organization.
In addressing to build customer experience, stakeholders of organizations are engaged to stay connected with the organization. For enhancing customer good experience, stakeholders are encouraged to join in the official meeting. In this stage, individual experience helps to build a business strategy for building a better customer experience. For developing a better experience with customers multiple trendy fashion products must be introduced within the business environment. As per the view of Post and Berman (2017, p.67), a huge number of resources is required to launch different types of products in the markets. In this stage, the investment of stakeholders meets the gaps of resources for introducing new products. Within the global business environment, a good relationship with stakeholders can enhance the level of productivity of an organization.
Customer relationship management is another marketing activity of the modern business environment, which is influenced by the impact of mentioned stakeholders. Relationship with satisfying customers is the key to the long-term success of the business. Within business industries, stakeholder engagement assists in maximizing the rate of satisfaction of customers. With the help of customer relationship management and data-driven, stakeholders collect data from the markets before investing.
Promotional is one of the most effective marketing activities of organizations. In order to promote products in the target markets, the business organization uses social media marketing, TV advertisement processes. In this stage, the key role of stakeholders is to provide ideas of effective advertisements and social media engagement for promoting products. For example, the fashion brand Zara takes ideas from directors and managers (stakeholders) while making ideas of advertisements for promoting products in the target markets. In the global business environment, stakeholders have a significant influence in decision-making which helps in making decisions for promotion (Silva et al., 2019, p.205).
[bookmark: _Toc76656783]Impact of Globalisation on organizational structure and business strategy 
Impact of Globalisation on organizational structure
In modern times, globalization is used to analyse every aspect of business function. Globalization is considered a result of knowledge and skills within business industries. The development of technologies enhances the potentiality of globalization in the business markets (Petricevic and Teece, 2019, p.1488). The structure of the organization is complex and core values can be shared throughout the business venture. The structure of the organization is a central task for leaders of business organizations. In the process of the problem-solving stage, leaders face difficulties to adapt to multiculturalism within the venture. Commonly, different types of people from different cultures are visible within the organization, where managers and leaders face problems communicating and interact with staff members. These problems are associated with external adaptation and internal integration. In this perspective, few business industries are struggling to find their place in the business environment. It has been evaluated that the influence of organizational culture is felt with the assistance of internal and external adaptation processes. In the market, social norms and attitudes of people enable the business venture to understand their needs and culture as well. For example, the retail industry has numerous cultural awareness where globalization plays a vital role. Numbers of other factors can influence the structure of organizations. In this stage, national culture can be placed in the first place. The business industry must understand the national culture (Nikolova et al., 2017). This is because the majority of employees come from that nation where the organization is situated and thus, business organizations should understand the national culture. For example, the management of Tesco emphasized national culture for developing a structural balance within the business environment.
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Figure 2: Impact of globalization
(Source: Nikolova et al., 2017)
Within the global marketing environment, managers of business industries play an active role in shaping the culture of an organization in terms of personality and management. The impact of the role of the manager indicates the principle of management. Moreover, it is essential to mention the personality of leaders within the business environment. It has been evaluated that the structure of the business environment has changed with the times due to globalization. The impact of globalization changed the cultural aspects of the business. There is no doubt that business ventures experience the effectiveness of innovative structures for the success of the business. With the assistance of globalization, the structure of business organizations has been improved, which helps to promote communication between various departments such as sales and marketing, accounting. In addressing structure, globalization allows the business venture to find lower-cost ways for producing products. The core reason is to produce products with lower costs for capturing the target markets within a short period (Adler and Ghadar, 2017, p.56). There is a strong relationship between structure and business planning. In this perspective, the process of business planning has been changed due to the intervention of globalization. For example, changing business planning in the fashion industry helped them to introduce trendy fashionable products based on their needs and requirements.
Impact of globalization on business strategy
Globalization has both positive and negative impacts on the business environment. In addressing the positive impact, products and pricing of products are altered in the international markets. Based on the needs of the country, the products of the organization are customized. For example, Apple series mobiles are customized after understanding the needs of customers, which resulted in huge success in the international markets. Globalization helps to set the price of products in the international markets and which is essential for business organizations for enhancing the rate of sales of products. As opined by Petricevic and Teece (2019, p.1488), after globalization many organizations transformed into international companies from domestic organizations. In terms of costs of production, globalization assists the business industry to reduce production costs. In the modern era, most business industries are able to reduce production costs and increase profits under the effectiveness of globalization. For example, the manufacturing units of Apple Inc help them to reduce production costs for gaining more profits. Moreover, globalization assists to provide new business opportunities to all the industries for expanding business. It has been evaluated that innovative business strategy is introduced by globalization in the international market.
In terms of the negative impact of globalization, due to globalization, domestic companies started to enter the domestic market. When it addresses technology transfer, globalization plays a vital role in the international markets. The business industry, which lacks technology, would transfer technology to other countries. Based on research, few professors suggest that globalization is a failure where few countries reduce hours of duty for a few products, showing the selfish activity of a country.
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Theory of globalization and its impact on marketing strategy
Theory of liberalism: It demonstrates globalization as a market-less extension of modernization. Technological advancement and communities are core aspects of the theory. This significant aspect influences the marketing strategies of business industries. With the help of technological advancement, promotion strategy enabled the business organization to promote products in the international markets. Based on the theory, suitable legal aspects enable the business industry to promote business in the markets. The theory supports neglect of social force where companies have the ability to negative social force for gaining competitive advantages (Witt, 2019, p.1054). This theory impacted the marketing strategy of the business.
Theory of political realism: This theory emphasizes state power. In this stage, the power of the state in business plays a vital role. When the state has huge power over business organizations. Most business organizations face difficulties to have hassle-free service. In addressing marketing strategy, huge state power can disrupt in maintaining a marketing strategy. For example, a products marketing strategy can be disrupted with the effectiveness of state power, where tax on manufacturing costs of products can be high. The evaluation of processes can reduce the profits of the business. It has been evaluated that globalization can be explained as a context of strategy in terms of a contest of power between various major states within the country. Based on theory, a stable government is helpful for the success of business where businesses can experience hassle-free service. For instance, the stable government of the UK assists businesses to have extensive growth. The evaluation of a stable government of the country helps the business ventures to promote products in the target markets. It is being observed that class, culture, and gender can affect globalization.
Theory of Marxism: The theory of Marxism is concerned with globalization. The theory is integrated with modes of production. In an organizational context, production is an important factor for measuring the profits and success of business ventures. In addressing marketing strategy, product strategy can be influenced by globalization. This is because the manufacturing process indicates the needs of customers in the target markets. Based on theory, there is another relation of dominance which associate with culture, race, sex. The theory explores that individual should be treated equally considering their age, sex and culture. This process is visible within the business industry, where most organizations integrated the core aspects of the theory for treating staff members within the business organizations. In terms of price strategy, the price of products should be equal considering their age, sex, and culture (Buckley, 2020, p.1581).
Theory of postmodernism: Based on the theory, globalization influences structural power in terms of norms and knowledge. It is being observed that certain structural knowledge supports certain stages of hierarchies within the business ventures. In the organizational context, the key aspect of this globalization theory helps to contribute knowledge and power structures to the hierarchies of the organization (Hoerber and Anquetil, 2019). In the modern business environment, the dominant structure is visible within the business environment where a higher level of employees forcefully provides excessive tasks to complete within the given time. However, it assists the business industries to gain more profits. Based on the theory, the interconnection between material and ideational is not enough. Therefore, business organizations need to focus on innovative marketing strategies for gaining competitive advantages in the target markets. In terms of marketing strategy, the core aspects of the theory have a massive impact on the marketing strategy of modern business industries. In this perspective, business industries follow a penetrative strategy for providing quality products with low prices (Ricci, 2019, p.226). The marketing strategy is helpful to attract the attention of the customers in the target markets. Along with these, a positive growth of a business can be developed with the effectiveness of globalization.
[bookmark: _Toc76656785]Conclusion 
Hence, it can be concluded that globalization plays a pivotal role in creating marketing strategies for business. The evaluation of globalization assisted business industries to gain success in the international markets. In the study, a wide description of market globalization and marketing growth has been evaluated. The opportunities for business in the market have been developed with the assistance of globalization. Moreover, the role of marketing has been demonstrated in creating value for customers and has been evaluated in the essay. Along with these, the role of stakeholders within the global marketing environment has been discussed. Based on the role of stakeholders, the impact of roles on different marketing activities of business industries has been evaluated. In this stage, different types of marketing activities have been elaborated. The impact of globalization on organizational structure and business strategy has been discussed. This perspective, structure, and strategy of globalization in the modern business environment have been demonstrated. In addition, theories of globalization have been used and the impact of those theories on marketing strategy has been evaluated.
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