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Task 1: Mind map
Topic three: Addressing sustainability
Addressing sustainability in retail
Importance of sustainability in retail sector for creating long-term values
Issues like climate change, waste and supply chain, energy and greenhouse gas, chemical and toxics
Use of Triple Bottom line theory
Minimising of paper and plastic usage
Switching to alternatives of sustainable packaging
Avoid green washing and follow government rules
Use of energy efficient equipments, lights and appliances

The above mind map has been developed to address the sustainable issues faced in retail industry and develop a guideline to address the issues effectively. It has presented a route that organisations of retail industry need to follow to minimise the issues related to challenging climate, generation of huge waste, extinct of natural resources and production of harmful chemicals. The companies must use equipment’s that are eco-friendly such as solar lights and others to minimise use of natural resources. Moreover, use of plastic and paper bags must be brought next for reducing pollution level within environment. Besides this, the mind map shows that use of eco-friendly packaging is most valuable evidence of sustainable concept. Based on a research of Nicaise(2020), around 92% consumers prefer using reusable pager bags instead of plastic packaging. Every company need to follow triple bottom line theory for measuring financial, social and environmental performance of company to manage sustainability issues in the environment. Finally, last point of mind map presented that it is important to avoid using green washing. This implies businesses need to avoid making any misleading claims about sustainability of their products. Hence, for this well-labelling of products and getting third party certification is quite vital for meet the actual sustainability requirements and bring impact of trustworthiness among consumers. The entire route involved in the mind map must be followed as it is vital for meeting the sustainability issues in the retail industry.  
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Storytelling is the process of using different facts and narrative for communicating the same with the audiences. Some stories are found as factual and some are improvised for explaining better about the core message. Storytelling is art form that helps in stimulating imagination and passion for the creation of a sense of community among the tellers and listeners. Stories aid in solidifying the abstract concepts and simplify the complex messages. For example, companies such as Apple, while promoting products such as computers and Smartphone to the consumers is a quite complicated task. However, using real life storytelling concepts they can describe the exact benefits about their products among the users. 
Here, discussion will be done on a storytelling in marketing that is used by brand on social media. Consider example from Heinz that is popular in selling food products and is considered as best company for soup the company is found to plug in the warm emotion with the consumers using a lucrative storytelling campaign. The company has tapped a huge audience base by developing a storytelling campaign, which has encouraged fans on social media platforms such as Facebook in buying a can of soup named “Get well Soon” soup. The company even added more on the storytelling mix by assuring that each that would be sold out would lead in the donation of £1 to the Starlight which is a charity for young children those are suffering from illness (Locowise.com, 2018). Therefore, from this example of Heinz, it is found that massive emotions have been attached with the campaign and this has helped the company in gaining more response. Telling story that becomes personal for consumers enables in improving brand value of the company. In another company named Dove that sells soap before a couple of year when they decided to include men in their product category, they used storytelling approach in marketing. They have focused on real people for developing stories who are not supermodel. Storytelling concept was used with ‘always and #LikeAGirl’ in year 2014 for promoting the fact that both girls and women should not be affected by the expectations of society. In the campaign, story related to young girl was illustrated where the video started with common expectations of a girl and so on. Then it shows on what real middle-aged girls’ think of the phrases such as ‘like a girl’ should never be used for symbolising weaknesses rather should be used as strength. 
Topic 2: Storytelling concepts in marketing




	




The approach of storytelling went successful and resulted in the popularity of the brand eventually. In the post of the storytelling, it denotes that the society should treat every human being equally and the brand is doing his or her best to gain success on this fact. 
Both the storytelling concepts of Heinz and Dove were successful which indicates that storytelling is very important tool in marketing as it has the power for connecting with the target audience and placing the consumers in the middle for conveying them the value of the product. 
Source of reference: Locowise.com 2018. 7 Incredible Examples Of Brand Storytelling On Social Media - Locowise Blog, Locowise Blog. Available at: https://locowise.com/blog/7-incredible-examples-of-brand-storytelling-on-social-media (Accessed: 18 February 2021).
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