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[bookmark: _heading=h.dl5hruinmjdb]Introduction
Academic, digital, and transferable skills were developed through first-hand experiences at the University. A major experience was the completion of a first-term project which involved the development of academic and digital skills, including data analytics, digital marketing strategy and planning, computational thinking, and time management. The experience revealed appropriate aspects, which could be better developed while performing multiple tasks within a given time frame. This is a reflective essay based on Gibbs' Reflective Cycle, which focuses on feelings, evaluation, analysis, conclusions, and future actions. Academic literature is drawn upon to link personal development to broader learning principles.
[bookmark: _heading=h.8cxzxicn01q]Gibbs’ Reflective Cycle 
[bookmark: _heading=h.oo7ye7veiqve]Description
It was a valuable learning experience during the first term at university, with the project involving essential skills. This was specifically a business problem, and data needed to be gathered, analysed, and a digital marketing strategy developed based on the analysis. Tasks were finished with the use of digital resources such as online educational resources and spreadsheet and presentation software. As a result, I have gained the opportunity to apply classroom knowledge to a practical academic task. I started the project by gathering data from a few websites online to identify the available data. Task organisation becomes difficult due to the management of a large volume of data (Nudurupati et al., 2024). I have identified the importance of data analytics in locating relevant information for the task.
I have recognised the patterns and interpreted the information before making marketing decisions. Computational thinking also helped with the process by breaking the task into smaller and more manageable steps, such as research, data collection, analysis, development of strategy, and presentation. I have linked the analysis with the marketing goals, target audience, suitable digital channels, and desired outcomes by using digital marketing planning. Time management became more of a concern due to the approaching submission deadline. Initial schedules were set up, but some activities took longer than anticipated, especially research and data analysis. It is important to prioritise work according to importance to achieve success (Zahra, Handoyo and Fajrianthi, 2025). The lessons learned were an opportunity for hands-on experience in several related skills. I have identified some shortcomings in planning and workload estimation as well.
[bookmark: _heading=h.gg3x4fw7s8ve]Feelings
My confidence level was moderate initially, which offered perceived manageability of the task and familiarity with the digital tools. As the volume of information started growing, this confidence started dwindling. It became harder to determine the relevance of data for me. As an example, I have identified the usefulness of several figures at the initial level while analysing campaign-related data. I have identified a lack of relevance of most of the data regarding the objective of the project through close consideration. I have become uncertain about reaching appropriate conclusions from the analysis.
I have started feeling pressure due to the anticipation of strategy development and data analysis. This led to frustration and an impression that the original timetable was unrealistic. The pattern recognition and recommending a digital marketing strategy based on the identified pattern also provided a sense of achievement for me. Some anxiety was also eliminated through the use of computational thinking. I have divided the project into smaller components, which made the workload less overwhelming. I have gained better overall experience, and the experience has taught me the importance of planning to execute complex academic tasks more effectively.
[bookmark: _heading=h.p0q6lmqtws1t]Evaluation
This experience has brought some positive results, especially related to Data Analytics, Digital Marketing Planning, Computational Thinking, and Time Management. I have used the theories learned in class to apply them in practical scenarios. I was taught to look beyond the numbers to patterns and apply these results to aid in marketing decisions. Data analytics can help to make assumptions to drive better decision-making (Elgendy, Elragal and Päivärinta, 2022). The other positive aspect was the development of computational thinking. At first, the project seemed to be one large and complex task. However, it could be divided into several smaller activities, including data collection, data cleaning, analysis, strategy development and presentation. This helped to minimise confusion and enabled the progress to be tracked more systematically. A valuable aspect was added while developing digital marketing planning skills. I have experienced some weaknesses as well, which include time management issues as well. 
I started to link the characteristics of the audience, the aims of the marketing campaign, the digital channels, and the outcomes to create cohesive promotional ideas. I did not anticipate the amount of time required for the information analysis. Critical information analysis limits the time available for refining the final strategy (Marzi, 2025). The data formatting would take place to develop marketing recommendations. There was a lack and insufficiency in contingency time, which highlighted the initial time schedule. Another limitation was the lack of clear analytical priorities and the tendency to gather too much information before setting priorities. As a result, decision-making could slow down and lead to an unnecessary workload. I have faced an unexpected positive effect, and computational thinking could be applied beyond the technical tasks. The experience was useful for me, which has highlighted areas of shortcoming. The positive correlation between digital and academic skills could strengthen university performance.
[bookmark: _heading=h.17zintt4pl2p]Analysis
The digital learning experience includes accessing digital resources based on requirements for managing class projects and assignments by timeline. The overall learning experiences induce awareness of the development of skills and efficiency in digital marketing strategy and planning, time management and data analytics. However, the lack of analytics capability impacts the efficiency of managing assignments, developments and learning processes, with effects on academic performance. The poor analytics capability affects the effectiveness of critical analysis of collected information and resources, considering relevance in the academic assignments. For instance, the lack of critique in the assignments of challenges and opportunities in the digital learning process using relevant resources has impacted the quality of arguments. This lack of critical arguments in the report impacts the quality of presentation, with impacts on the overall decision-making process as a consequence of poor academic performance. In this context, improvements in analytics capability will help to improve skills and efficiency in developing assignments and projects through critical analysis of each available and relevant piece of information. Analytical skills help to enhance the ability to critically analyse information and make impactful decisions that improve overall performance (Farivar, Golmohammadi and Ramirez, 2022). This can enhance the effectiveness in gaining adequate marks and grades concerning the improvement of academic performance during higher education. Moreover, the analytical capability of collected information from the digital learning platform can enhance the ability to conceptualise concepts, present critical arguments, proper planning and strategic decision of digital marketing. Thus, overall, the digital learning process signifies the requirements of improving analytical power to reduce the consequences of limited critique and arguments in academic assignments and projects. 
[bookmark: _heading=h.ed299b5ioppf]Conclusion
The experience of the digital learning process has helped to improve confidence in using digital options, as well as the ability in time management and data analytics. In addition, the ability in digital marketing activities and conceptual thinking has developed through effective improvements in the digital learning process overarching possible challenges. These experiences improved my confidence to manage large-scale information, manage several tasks, and achieve high performance while avoiding unrealistic and time-consuming distracting learning processes. This evaluation of experiences has helped to realise the contribution of data analytics, digital marketing strategy, planning capability and time management skills in the practical field based on experience of digital learning methods. However, the lack of analytics skills indicates the possible complexity in representing high academic performance through adaptation of the digital learning process. This is because of a lack of access to and critical analysis of each piece of information and study materials collected from the digital learning platform. Based on the evaluation of overall experiences, I need to improve my analytical capability with the enhancements of academic performance next time. Moreover, analytical capability may improve the quality of assignments by representing the capability of critical analysis of information collected from the digital learning platform to reach findings and complete tasks successfully next time. 
[bookmark: _heading=h.25in1864no7n]Action Plan
I am focused on adopting a structured approach for digital and academic development. Completion of practical data-analysis exercises will help me to improve data analytics by using analytical software and spreadsheets. Developing one practice campaign plan per month will help to strengthen the Digital marketing strategy as well, including measurable outcomes, channels, target audiences, and objectives. I could develop my computational thinking by breaking major assignments into smaller tasks. I will create a weekly schedule for better time management. Along with that, I will divide major assignments into milestones.
	Skills
	Specific (S)
	Measurable (M)
	Achievable (A)
	Relevant (R)
	Time-bound (T)

	Computational Thinking
	Decompose assignments
	Breaking down tasks for every assignment
	Weekly planning
	Improvement of problem-solving
	3 months

	Digital Marketing
	Development of campaign plans
	1 plan/month
	2 hours/month
	Strengthening marketing skills
	2 months

	Data Analytics
	Practising spreadsheet analysis
	2 exercises/month
	1 hour/week
	Betterment of evidence-based decisions
	2 months

	Time Management
	Planning assignment milestones
	Finishing 3 days early
	Weekly schedule
	Reduction of deadline pressure
	3 months


Table 1: SMART Table
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