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How has the development of media such as the television affected young children’s lives and experiences?

During the late nineteenth and early twentieth centuries, the introduction of new social and technological changes through different forms of media such as the television brought new meaning to the concept of discretionary and leisure time for young children. Children were able to choose with whom and with what to spend their time doing (Calvert and Wilson, 2009). During the 1940s, it was thought and expected that the television would isolate themselves from having a social life, this was a common fear (Vered, 2008). Spigel (1992:2 cited in Calvert and Wilson, 2009) described watching television as a ‘panacea for the broken homes and hearts of wartime life’. However, in the 1950s, only 9% of families had a television but it was not until the 1980s that there was a rise with the use of television, increasing to 98% of households having one (Hofferth, 2010). 
Children during the twenty-first century developed and spent their childhood in front of a television screen. The television was during this time seen as the opportunity to keep children off the suspected dangerous streets, to be safe at home and also seen as a way of strengthening the family unit (Calvert and Wilson, 2009). Vered (2008) also recognizes that children’s interaction with screen time viewing was seen as a having sociable and communitive relationship within the family home. Similarly, Morley (1986 cited in Livingstone 2007) described that during this time, gathering around the main family room to view the television set was considered family time. Livingstone (2007) however, has recognized that there has been an historic and social change in the way of family life. From having one television located in the space of the living room for the whole family to use, together, this has now dispersed throughout the household and into children’s bedrooms with the added technological devices of computers and smart phones. This was described as ‘bedroom culture’.
The concern of the effects of social media on children has now extended from not only the television but also other forms of screen media children having access to, including game consoles, mobile phones and computers (Kirkorian et al. 2008). Until the end of the 1970s, the main form of media used for research was the influence of television (Drotner and Livingstone 2008). However, young children are now born into a world different from which their parents grew up in, with advanced form of media and technological devices available. The Academy of Paediatrics (2013) recognize and describe the introduction of the IPhone, smartphones, Ipad, tablets and social media considered to be ‘new media’ as a dominant force in children’s lives. Research carried out by Ofcom (2016) discovered that the internet had taken over television as the preferred and highest placed form of pastime for children in the UK. Children continue to choose to watch ‘TV content’ but using the app Youtube which is the most popular online destination for children, with 73% of 5-15-year olds using this site through their tablets or computer. However, Youtube has been given the term ‘digital babysitter’. Dredge (2015) describes that parents have faced criticism, for leaving their children unattended with a media device and allowing that to do the ‘parenting’.  



























Does the influence of media and celebrity personalities on social media affect young children’s view of themselves and their self-image?

Body image and self-esteem start in a child’s mind, not in the mirror. It is what they see online that triggers a lack of self-worth (Poorna and Vijaybanu 2016). According to Hou (2018) if children were able to understand that what media personalities post on social media poses as just ‘an imagination of self upon them’, the content of the communication and peer pressure in society would not be as influential on them. Children’s exposure to media is consistently linked to an increasing feeling of body dissatisfaction and a need to change the way they look. This also effects how young women specifically, come to an understanding and belief that their bodies are just objects to be look at, a sense of self-objectification (Perloff, 2014). 
A study undertaken by Dohnt and Tiggemann (2006) revealed that a desire for ‘body perfection’ and thinness begin for children as young as six years of age. Chassiakos et al. (2013) discovered that the more frequent children view this type of content online the more they believe that these behaviours and body stereotypes are normative, desirable and attractive. Size-zero models and six-pack abs are what todays social media and branding are advertising, this is what young children view hour after hour, day after day. They are made to believe that this is acceptable and deemed to be perfect by peers (Poorna and Vijaybanu, 2016). This can result in an increasing risk of developing negative effects on their health such as lack of sleep, lack of attention whilst learning, a feeling of depression and may also result in eating disorders such as obesity and anorexia (Chassiakos et al. 2013). 
According to Poorna and Vijaybanu (2016) whilst young children have this desire to be body perfect, the more they dedicate their time to try and create an identity which they believe will be accepted by others, the more importance they are giving to body image. Similarly, Strasburger et al. (2009) identifies that these pressures young children face today, to obtain these body stereotypes that they believe to be achieveable are not, they are dictated by what the media deems to be the norm and are unhealthy. However, these images that are posted by media personalities, who they consider themselves to be ‘celebrities’ can be accessed anywhere and everywhere through online social media pages, young children may then become more desensitized and pay less attention to the actual content the message of these pictures due to the unrealistic theme of what they share to their followers (Williams and Ricciardelli 2014). 
Lewallen and Morawitz-Behm (2016) state that social media sites such as Instagram and Pinterest can be a trigger in children beginning to feel insecure about themselves and their bodies. Campbell (2017) describes these two sites as being ranked high for effecting mental health due to both platforms being primarily image-based. Sites such as these may lead young children to view content such as ‘thinspiration’ images and communities, this contains a selection of pictures of which women and men are promoting bodies and lifestyles which are not healthy and sustainable, they are encouraging unhealthy lifestyles and aiming them at children who are vulnerable to believe and be drawn into it (Lewallen and Morawitz-Behm 2016). According to Campbell (2017) Instagram has been recognized as having the most negative impact on young children’s mental health. Lewallen and Morawitz-Behm (2016) also state that through social media sites such as Pinterest, the health and fitness pinboards you can access are one of the most popular with over 87% of them being followed by mainly females. With sites such as Instagram and Pinterest it is through this form of media that social comparisons are made, and this results in the development of body dissatisfaction (Tatangelo and Ricciardelli (2017). Lewallen and Morawitz-Behm (2017) stated that Pinterest has been given the term ‘Thinterest’ due to the number of images which encourage eating disorders and unhealthy body images and lifestyles. In addition to this, celebrities on social media are the main culprits in that they are the targets in which children look out for, for inspiration and that they continually want to make comparisons too, being that with mainly with their appearance, personalities and their body shapes. They are becoming increasingly exposed to ‘idealistic’ bodies (Tatangelo, 2017). Children are susceptible to believe that these images of what they believe to be body perfect have actually been digitally altered and modified (Santarossa and Woodruff, 2017).  Celebrities are idolized by young children due to them being considered more ‘attractive’ than ‘ordinary’ people who children consider themselves to be, they believe in order to be considered attractive that they must look the same as those they idolize (Chan and Zang 2007). 
Fraser and Brown (2002) state that there is a clear difference in of that a role model in today’s society would not be considered as a role model years ago. They define a celebrity as someone who is just simply known for being known, they do not sacrifice themselves for anyone, they are just purely recognized for their image, they have been created into a character by the media and their popularity is dependent on public attention. Whereas a real ‘hero’ is known for their achievements such as a sports personality. 
Social media sites are constantly filled with pictures of celebrities which creates unnecessary feelings and thoughts of young children needing to criticize themselves as this is what they are bombarded to view and do, to change their bodies and the way they look (Santarossa and Woodruff 2017) 
However, the influences of media personalities do not always have to be negative. Williams and Ricciardelli (2014) state that whilst the young generation are subjected to realistic and unrealistic images on the internet, it can be established clearly which one has not been digitally altered, it’s just what you choose to believe and by who and what you have been influenced by. This may cause for less body image concerns and just may establish a support system of a positive ‘naturalistic environment’ for young boys and girls. 
According to Hill (2011) due to the amount of pressure that children feel from social media, they are trying to adopt an identity which is far older than of their actual age. 
Celebrities are assembled together through a look which has been created by paid endorsements which they carry out themselves and by doing so are given products without any cost. These ‘celebrities’ are then expected to portray the ‘perfect’ life on their social media through glamourous clothing, photo-editing and looking a certain way due to cosmetic surgery which they will not confess to (Chan and Zang 2007). 
Similarly, Hou (2018) talks about the role of reality TV as another form of media which influences the younger generation. The portrayal of ‘real people’s lives’ through an authenticity achieved by a documentary style of programming which follows a group of young individuals and claiming to feature the real ‘ups and downs’ of friendships, relationships and fallouts which they believe that a young audience can follow and relate to. Celebrities demonstrate their wealth through expensive cars, houses that are the size of mansions and their most expensive possessions such as jewellery. This may then influence children to become young consumers in attempting to imitate this life in whatever way they can and afford. Chan and Zang (2007) states that the followers that these Z-list celebrities have go beyond that of admiring but acting as though they have a ‘real’ relationship with them. Their lives become a part of children’s reality and routine. 
Not all body pressures and the desire to be body perfect are to be identified negatively. A study carried out by Williams and Ricciardelli (2014) found that majority of boys idolised those of sportsmen, the dedication of their time and fitness into their sporting team inspired these young boys to look into fitness and muscularity but in the direction of a healthy lifestyle and routine. The outcome of this study for girls was also a positive one. For girls, the focus on them was to look and feel good within themselves. This was reflected through their interest in actresses and singers from the TV programmes in which they regularly follow and watch, these are deemed to be positive role models. 
Even though the influence of athletes and sports personalities need more scholarly attention stated by Brown et al. (2003), he explains that they can positively and effectively influence and persuade individuals to adopt a healthy lifestyle through adopting their health-related beliefs and daily exercise practices. 






























How can parents safeguard their children from the negative influences that are linked to media content?

Research on parental styles in accordance with children’s safety whilst online found that it was able to identify three styles of mediation. These three styles were restrictive, co-viewing and active mediation (Sook-Jung, 2012). Parental mediation are the different type of interactions that parents can have with their children whether that be through control or supervision (Sook-Jung and Young-Gil 2012). Active mediation takes place if a parent was to talk and discuss with their children about appropriate behaviours when online. Co-viewing is when a parent and child experience the internet together without any meaningful discussion or sharing of each other’s experiences. Whilst restrictive mediation however, is when a parent sets out clear rules and boundaries in order to control what children gain access to online (Wonsun. 2015). Calvert and Wilson (2009) describe the home environment as a key surrounding in where parents allow and make technology available for their children. As a parent it is their role in socializing children to use media in a sensible and safe way. According to The London School of Economics and Political Science (2013) it has not been yet established if children under the age of nine are able to go on the internet in a safe and beneficial manner whether that be within age appropriate sites or being part of under-age social media accounts that are intended for teenagers and adults, for example Facebook and Snapchat. Theorists such as Vygotsky (1986) expressed that it is through active participation in communitive activities with experienced elders that this allows children to develop the necessary skills and knowledge to be competent individuals and to scaffold them accordingly (Johnson 2010). Despite this, a study carried out by Wang, Bianchi and Raley (2005) revealed the distress of parents who expressed difficulty and concern in that they did not feel they could set rules and restrictions due to the fact that their children knew more of and how to use the internet than themselves (Sorbing, 2014). Similarly, Wonsun (2015) recognizes that due to children spending more time engaging with online content whether that be through their smart phones, tablets or computers it has become difficult for parents to monitor what their children are accessing as skills of the children often exceed the parents. With regards to this, Livingstone (2007) describes the increase in bedroom culture, this is where children take their online activity to their own private space. As internet usage by children is becoming more personal and private through the use of their smart phones, this results in making it difficult for parents to monitor and know what their children are doing (Wonsun 2015). However, it is through parental control, routine and guidance that can be effective in the way of reducing children potentially coming across uncomfortable media content (Ozgur 2016). Uncomfortable viewing for children that they may unintentionally come across could include violent or hateful messages, cyber-bullying and invasion of their privacy if children were to accidentally reveal personal information to the wrong person (Sook-Jung 2012). According to Karaagac (2015) approximately 70% of children reported using a number of social media sites and communicate with people they do not know at least once a week. Wonsun (2015) describes ‘socialization theory’ and the effectiveness in regard to parents schooling their children on how to access the internet safely. It is through socialization, the process by which uneducated individuals are taught the correct skills, values and behaviours needed in order to be competent surrounding an ever-changing media driven culture. However, it is not always possible that parents are able to always be there to monitor their children. A national survey carried out by Rideout and Camel (2006) found that only 50% of parents interviewed said they spend all day with their child and acknowledged the media they accessed (Calvert and Wilson 2009). Lemish (2014) however, describes of a family from a research study that they adopted an authoritive parenting style with internet use as it proved popular and effective towards children’s attitudes and understanding of how to be safe. Families who spend more time together and communicate effectively were more accepting of their parenting styles. Sook-Jung and Young-Gil (2012) suggest that in order for parents to successfully engage with their child, that they must co-view whilst their children use media sites in order to increase their understanding and knowledge of the programmes they watch and use. Government policies have been placed in order to improve the experiences young children have with media usage, especially with the television. ‘The Children’s Television Act’ was introduced and required broadcasts to only provide digital content that was informative and educational, to also limit the amount of commercial advertising during the programming of prime-time children’s television (Calvert and Wilson, 2009). In addition to this Sorbing (2014) states that communication between parent and child has proven successful in gaining insight and also increases a child’s willingness to disclose information of their media experiences. Through parental control and guidance, it can lower the risk of children experiencing the negative impacts media can have on children. Some experience a feeling of depression, loneliness, anxiety and cyberbullying (Ozgur, 2016). Parents do not feel they have the power, knowledge or ability to impose rules and restrictions on their children (Lemish, 2014). However, it is through online guidance and resources that parents are able to gain the effective knowledge and advice on how to do so. In February 2017, the HWB had created an ‘Online Safety Zone’ for parents. A selection of advice and information booklets that has been made available online varies from lists of social media sites so that parents are made aware of, age ratings on online apps and games. Added direct links can also be found to specific topics that children may be using, such as gaming, cyberbullying or social media (Welsh Government, 2018). A statistic by Sorbing (2014) stated that only 8% of children disclosed to their parents of any distressing content or incidents they came across. However, Lemish (2014) describes as children’s experiences with media in this day to be as a private affair due single ownership of devices. Also, Calvert and Wilson (2009) states that parents encourage media use onto their children occupy and distract them, leaving them to potentially access what they want without being aware of what they may come across.
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