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[bookmark: _1wbo1p1rv7fj]Executive Summary
Given the different marketing challenges of the traditional brick-and-mortar business model, the current report aims to propose and develop an online retail store with a commercial website that will be using a  version of the "personalisation by personality" technique (in the form of an Ai-inspired chatbot). This has been chosen primarily because such techniques would help a given business increase its sales revenue, online visibility and marketing reputation cost-effectively. Hence, for this purpose, the given business venture/company has decided to build a highly innovative website. The overall budget for the website construction and development has been kept at $ 65,000. In this context, different software and programming languages like PHP, CSS, HTML, JavaScript and other minor graphic and content-designing software have been used. Additionally, in terms of marketing and promotional strategies, a 4P marketing mix has been used. Also, several digital marketing/promotional strategies like social media marketing, paid search engines, pay-per-click advertising, email marketing etc have been used to increase customer influx, the website traffic and online visibility. Several tools regarding AI chatbots also help the agencies of law enforcement to identify doubtful patterns that are not at all detected by human beings. Henceforth, this chatbot can also successfully be used or applied for predicting unlawful activities with the assistance of 'artificial neural networks.' 
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[bookmark: _Toc132055032]Introduction 
According to different sources, one of the most modern requirements of business development is "innovation" and "change". In this regard, it has been noticed that ever since the covid-19 pandemic, the market and business worlds have completely revolutionised. Over the last few years, eCommerce and online marketing have indeed become an integral part of the retail and business world. And unlike other times, nowadays, most businesses prefer to sell and buy products and different types of services online, thanks to the modern trend of digitalisation. According to Pasquali, (2023), the overall value of different types of retail eCommerce sales, worldwide is more than 6 trillion USD and studies have shown that given the growing popularity of online shopping and its differential benefits, this number and value might increase in the next few years. 
Additionally, given the current volatile economic situation worldwide, it has been noticed that traditional "brick and mortar" or "offline businesses" are facing quite a challenge in terms of smooth operational management, primarily because of the increased cost of different products, services, equipment, etc. Also, ever since the pandemic and due to social distancing protocols, many traditional businesses have mentioned that they have faced a drastic loss of customers, primarily because people now are no longer interested in offline shopping. 
Hence, from this perspective, and given the different modern challenges faced by the “brick & mortar business model” as well as the different advantages of eCommerce in a business, the current report intends to propose a suitable innovative online retail service. According to Jibril et al (2020), such developments and proposals are important to benefit both the customers and the business, primarily because they help fulfil customer demands & expectations as well as business needs simultaneously. 
A) [bookmark: _r771565dpico][bookmark: _Toc132055033]The Innovative Product Proposition
[bookmark: _adi1raw1yf3l][bookmark: _Toc132055034]A.1 Description of the Innovative Product Proposition
Given the different modern trends of trends and personalisation, it has been noticed that ever since the covid-19, most people like to shop online, primarily because online shopping is private, judgement-free and personalised. Most online shopping apps nowadays tend to have different types of personalised options as per the degree of optimisation and several other AI- features. In light of this, the current report proposed a venture that will use an AI-powered chatbot to suggest different daily essentials (food, groceries items, beauty & personal products, healthcare products etc) based on the user’s physical features, personality & lifestyle habits. The name of the venture will be “Samo Za Men”.(SZM) Most of the features of this venture will be based on one of the most recent retail innovations “Personalisation by Personality” (ChannelSight, 2023). 
In other words, Samo Za Men is a type of online retail store that will recommend different daily essential products like food, groceries items, different healthcare & medicinal products and personal items, based on the initial data & preferences entered by the user.  Psychologically speaking, since these data & preferences technically represent a person's interests, lifestyle habits, personality & physical features, therefore this will help the chatbox suggest more tailored recommendations that are not only budget-friendly but also would benefit the user in multiple ways. According to the business owner, this has been considered beneficial for business, primarily because
· It will enormously increase customer satisfaction and engagement index
· According to Aisha (2020), such types of personalisation increases customer retention and turnout rate. 
· They help general large amounts of revenue in a cost-efficient manner. 
[bookmark: _g9lbnhsnund8][bookmark: _Toc132055035]A.2 Targeted Customers
This venture will be targeting 
(a) People who have specific dietary requirements as per their lifestyle and personality (like vegan or gluten-free, etc)
(b) Environmentally-conscious people 
(c) Health-conscious people
(d) Young adults between the age group of 18- 30 years (primarily because such people tend to be over-fastidious, as a side effect of the different online lifestyle, clothing, and dietary trends)
(e) People who have different types of physical ailments like food allergies etc. 
[bookmark: _7ydcurep2lwt][bookmark: _Toc132055036]A.3 Medium by which this service will be provided
It has been decided that such a type of service will be provided as one of the different features of the SZM app and website. In this context, the website will have an AI-powered chatbot that would constantly assess the user's buying preferences to determine their needs & would subsequently suggest suitable items. Moreover, the chatbot will be using Natural Language Processing (NLP) and Machine Learning (ML)-based algorithms to understand and respond to the differentiated needs of the user. 
Thus, from this, one can state that the medium by which this service will be provided is via “an AI-based chatbot”. In simpler terms, the current innovation (i.e. personalisation by personality) will be used in this venture in the form of a computer program, which will be an in-built feature of SZM. 
[bookmark: _3wj6t4qdlqzd][bookmark: _Toc132055037]A.4 Methods of Sustaining the proposed product innovation
To sustain and implement the proposed product innovation, the venture will be following two types of strategies, as per the different stages
Stage 1-Planning Stage
During this stage, the planning, marketing & software development team has been known to follow the first 5 steps of the "New Product Development Strategy" [Already Done]
(a) Step 1- Idea Generation: During this step, the committees gathered different types of innovative business ideas from both the internal and external stakeholders and different other personnel. Also, the committees evaluated the possibility of the implementation of such innovative ideas, as per their advantages, disadvantages & implementation structure. And lastly, market research about the different technological developments, ongoing trends, the needs & expectations of the customers & the industry etc was also done.  
(b) Step 2-  Idea Screening: In this step, the committees screened the different proposed ideas, in light of the collected market research. The overall purpose of the company at that time was to shortlist potential ideas that would benefit both the organisation as well as the customers in a budget-friendly and profitable manner.
(c) Step 3- Concept Development & Testing: Finally, during this step, the company decided to use and implement the "personalisation by personality" innovation. And this led to the development and construction of a website that would contain an  AI-inspired chatbot. The chatbot would use NPL and ML-based algorithms to assist users by personalising their shopping experience, as per their needs, physical features, personality and lifestyle habits. In terms of testing, it was done in combination with the Simulated Test Market (STM) strategy. 
(d) Step 4- Marketing Strategy Development: In this context, the above-mentioned committees developed a suitable marketing strategy (which is mentioned in the subsequent parts of the report), such that both cost minimisation and resource allocation could be equally prioritised. Also, the target market, STP (Segmentation, Targeting and Positioning) strategy, Product price, distribution, marketing budget, marketing mix, etc were finalised. 
(e) Step 5- Business Analysis: During this step, the sales, cost and project projections related to the selected proposal were evaluated and finalised by the  planning, marketing & the software development team
Stage 2: Implementation Stage
In this context, the venture has decided to follow the rest of the steps of the "New Product Development Strategy" as well as the "Simulated Test Market (STM) strategy." 
· Implementation of the "New Product Development Strategy" 
(f) Step 6- Product: In this step, the proposed retail website (with the chatbot function)  was finally tested among company employees and it was observed that the prototype was functionally efficient in understanding customer buying preferences and in suggesting suitable products, subsequently. 
(g) Step 7- Test Marketing: It has been decided that this step will be carried out in connection with the STM strategy. And, in theory, the software development team has suggested that in an ideal situation, with no major market changes, the proposed retail website (with the chatbot function) might be able to function effectively. Hypothetically, this represents the different benefits the venture might receive, once the service/ website will be officially launched
(h) Step 8- Commercialisation: In terms of commercialisation, it has been decided that in the future, the company will launch the website first and then the application. Additionally, this will be coordinated with the different proposed marketing and promotional strategies. 
· Implementation of the “STM Strategy” 
According to Wolf et al (2018),  a "Simulated Test Marketing" (STM) strategy is a type of qualitative market research technique or tool that mimics the real-life market situation temporarily to assess the performance of the proposed/developed product or service. And for this purpose, three types of markets will be created to test the performance of the proposed retail website (with the chatbot function)  
· A general market
· A restricted market
· A high-demand market. 
[image: ]
Figure 1: Overview of the New Product Development Strategy
(Source: Lecture Notes)

[image: ]
Figure 2: Explanation of the Simulated Test Marketing(STM) Strategy
(Source: Anonymous) 

[bookmark: _mvi3o4bv6s2i][bookmark: _Toc132055038]A.5: Existing Market Competition 
Given that nowadays online shopping and eCommerce are an integral part of almost all businesses and retail companies, studies have mentioned that the market competition in this field is extremely high or strictly competitive. This is primarily because nowadays enhanced customer satisfaction, along with increased customer retention is considered a good key performance indicator (KPI) (Hohenberg and Taylor, 2021)
Additionally, according to different existing literature, the most well-known competitors, in this case, are Alexa (by Amazon), EBI.AI (by EBI.AI ), ProProfs Chats (used by BestBuy) etc (Geyser, 2023). These companies tend to use the "personalisation" feature and innovation by suggesting the best possible options, as per existing data. But under those conditions, the socio-economic background, cultural background and personal information or needs of the customers are not considered. And this is where SZM tends to have a significant competitive edge. 
B) [bookmark: _b6yc817pcv9v][bookmark: _Toc132055039]eCommerce
The proposed eCommerce retail website for the  "Samo Za Men"(SZM)  venture will be built using different front-end development languages like HTML, CSS and JavaScript, as well as different back-end development languages like PHP. In this context, studies have shown that HTML is used to build the skeleton of the website, CSS is used to style a given website (as per the different needed features and visualisation needs) and JavaScript which is a programming language is used to determine and develop the extent of functionality in a given website (GMI Blogger, 2023). Additionally, PHP which is a back-end development tool/language is technically used to develop the dynamics of the proposed website and to sync it with cloud programming (for storage purposes). 
Moreover, currently, in this case, apart from the above-mentioned uses, the software development team has also decided to use the PHP language primarily because
· It will support different types of third-party extensions like .NET, MySQL, and Apache.
· PHP has been selected due to its Content Management System (CMS) feature, which will allow software developers to create digital content without the need for any type of specialised knowledge (Singla, 2021). 

	Components Required 
	Initial
	Eventual

	Software development
	$15,000
	0

	Use of AI 
(for the chatbot)
	$10,000
	$12,000

	Use of ML 
(for the chatbot)

	$10,000
	$12,000

	Use of NPL 
(for the chatbot)

	$10,000
	$12,000

	Overheads 
	$4,000
	$8,000

	Graphic Designing 
	$6,000
	0

	Content Development 
	$4,000
	0

	Maintenance
	$5,000
	$8,000

	TOTAL
	$65,000
	$ 52,000


Table 1: Initial and Eventual Budget for Website and Chatbot Development 
(Source: Created by Author)
[bookmark: _sk9rzoef1izz][bookmark: _Toc132055040]B.1: Using SaaS
As mentioned above, SaaS, which is a cloud-based service, would be linked to the proposed website primarily because it would allow the users to connect to the internet as well as use the developed service online. Apart from this, SaaS and its related features would also be used to store the different personal information, preferences/choices, expectations and needs of the customers (on a needed basis). 

[bookmark: _4cbap7b2q2qg][bookmark: _Toc132055041]B.2: Using a marketplace,
One of the key benefits of attaching an online marketplace to the website will be that it would increase traffic, online visibility and pay-per-click value of the website. Based on this, the software development team of SZM has decided that while developing the software, different marketplaces like Amazon, eBay, Etsy and Walmart would be linked, both directly and indirectly. 
Moreover, this decision was also made to increase product sales and application of the proposed Chatbot functions (Beklemysheva, 2022).  Also, in the future, it is believed that data from such a marketplace would help analyse the efficiency of both the developed website and chatbot, about the different corporate goals set by SZM. 
[bookmark: _wpcz25lra5r7][bookmark: _Toc132055042]B.3: Creating content, including copy and photograph
As mentioned earlier, for the current website, PHP would be used for developing the dynamics of the website. And as illustrated by Handley (2023), the following tools and software will be used for content creation and editing
· Canva- for graphic designing
· Semrush Content Marketing Platform:  As an SEO copywriting tool to create web content 
· Descript: As a Video creation and editing tool
· Grammarly- for spelling and grammar check, etc
[bookmark: _vm5htceywuz][bookmark: _Toc132055043]B.4: Payment Method/Setting
In terms of different online payment methods, the software development team has decided to link different types of online payment methods like Go Cardless, PayPal, Worldpay, Opayo (aka Sage Pay), etc. This decision has been taken primarily based on the fact that these payment methods are efficient and they save time and effort. 
Moreover, the software development team has  also decided to allow card payment (debit and credit card), as long as the user's financial activities and information comply with the PCI-DSS (Payment Card Industry Data Security Standard) security standard 
C) [bookmark: _5ya2lagmdm61][bookmark: _Toc132055044]Marketing
[bookmark: _of7r753508ug][bookmark: _Toc132055045]C.1: Marketing and Promotional Strategy 
In this context, one can state that to maximise profit, the website would be marketed via the use of the 4P marketing strategy. 
· Product- As mentioned before, the product here is an innovatively designed online retail store with a commercial website and a special AI-inspired Chatbot that would provide different types of personalisation opinions,  about different daily essentials (food, groceries items, healthcare products etc) based on the user's physical features, personality & lifestyle habit. The company has decided to use such a type of retail innovation, primarily because it would increase customer satisfaction, engagement, retention and turnover index, as well as market visibility of the website. 
· Price- In this context, the overall cost price of developing this website is about $65,000. And as the different prices of the products (food, groceries items, healthcare products etc) are concerned, it has been decided that in that case, a mixture of competitive price strategy and the market price would be applied, so that customers can easily afford them (Faith, 2018).
· Place- In terms of location, this service/product will be available online. Here, one can mention that first, the website would be commercially and publicly launched by the company online and then after an initial performance review, the associated, the developed mobile application will be launched. 
· Promotion- To promote this newly developed website, different types of marketing and promotional strategies like social media marketing, email marketing, pay-per-click advertising, etc would be used. According to Puthussery (2020), these marketing techniques have been chosen because, not only do they increase website traffic and customer influx, but they also enhance the online visibility of the product/service, which by default increases the market reputation of the company. 
[image: ]
Figure 3: Overview of 4P Marketing Mix
(Source: Inspired by Faith, 2018)
[bookmark: _o9k0riohh3vv][bookmark: _Toc132055046]C.2: Target Customers and how to reach them
As mentioned earlier this venture and by extension, the developed website and chatbot would be targeting the following specific type of people, although in general, the website and chatbot are open for types of customers (i.e. the general population of the UK). 
(f) People who have specific dietary requirements as per their lifestyle and personality (like vegan or gluten-free, etc)
(g) Environmentally-conscious people 
(h) Health-conscious people
(i) Young adults between the age group of 18- 30 years (primarily because of various internet lifestyle, fashion, and food trends, people of this age group usually tend to be overly picky)
(j) People who have different types of physical ailments like food allergies etc.
And to successfully reach them, primarily social media marketing techniques and promotions across different social platforms would be done (since such people are usually online) (Durgam, 2018).
[bookmark: _8hnyet41jrlg][bookmark: _Toc132055047]C.3: The Application of Social Media
A simple analysis of the different marketing and promotional strategies used by the "Samo Za Men" venture shows that currently, in this case, social media platforms are used to increase the online visibility and brand awareness of the newly developed website (with an AI-inspired chatbot that uses the "personalisation by personality feature). Moreover,  currently, in this project, such measures are also used 
(a) To reach a wide variety of customers worldwide, which by default increases the customer influx. (Hohenberg and Taylor, 2021)
(b) To attract potential customers (Puthussery, 2020)
(c) To monitor different types of online conversations so that one can effectively determine changing customer and market needs, demands and expectations. This will enhance  market research from multiple angles (Durgam, 2018)
(d) To advertise and eventually sell different products and services, so that the company's sales and revenue targets can be met. 
This is because the overall purpose here is to increase the application and functionality of the developed chatbot feature. 
[image: ]
Figure 4: Benefits of Social Media Marketing
(Source: Inspired by Durgam, 2018)
[bookmark: _bcqi7bz3ifys][bookmark: _Toc132055048]C.4:  The Application of Paid Search Engines
According to different studies, companies often tend to use paid search engines as an integral part of their marketing methods because paid search advertising them to have the following advantages 
(a) Search engines like Google Ads are known to be extremely targeted and cost-effective. Additionally, they also help target potential customers by location, device, language, time of day, and even previous web visits. And this is why, SZM has decided to use Google ads as a  promotional and marketing technique
(b) Secondly, compared to techniques like SEO optimisation,  paid search engines are easy to execute, primarily because they are often associated with the differential benefits of  keyword search
(c) Techniques like pay-per-click (PPC)  advertisements have been known to increase website traffic, as well as performance. Also, PPC is an easy way to accomplish different business goals (Morris,2021). And this is why, SZM has decided to use PPC as a marketing technique
[image: ]
Figure 5: Examples of Paid Search Engine-based marketing
(Source: Anonymous)
[bookmark: _zdg9tm72h2az][bookmark: _Toc132055049]C.5: Role of Customer Journey
As mentioned before, given that SZM is launching a relatively new featured website, one can state that under such conditions, highlighting a given customer’s journey, publicly on the website, will increase trust and understanding between potential customers and SZM (as a website). Also, in the long run,  such signs could increase customer satisfaction, engagement, retention and turnover rate, which by extension will help SZM grow and develop further. 
[bookmark: _lg4gw0hm4do3][bookmark: _Toc132055050]C.6:  The Application of Email Marketing
Currently, as per the given  project, one can state that email marketing has been used as a marketing technique because of three major reasons
(a) They help in expanding the range of personalisation, by helping create more personalised content (as per customers)
(b) They have lower costs, compared to other marketing techniques and they help improve sales
(c) They can be used as a method to collect feedbacks, surveys etc, all of which indicate the varied opinions of the customers 
[image: ]
Figure 6: Importance of Email Marketing
(Source: Inspired by Puthussery,  2020)
D) [bookmark: _r7ckeiz3jxc][bookmark: _Toc132055051]Privacy and Data Protection 
[bookmark: _ca4dj7x4np70][bookmark: _Toc132055052]D.1: The Application of the data protection act of 2018
The 'data protection act 2018' itself is the overall implementation of the 'general data protection regulation' in the UK. Every person must be responsible enough while using personal data as they have to follow and maintain the strict rules known as 'principles of data protection.' The online customers are also majorly ensured with the provided information by the organisation, "Samo Za Men."(SZM) must be used or applied lawfully, fairly, and transparently. 
As 'An AI-powered chatbot' is made and developed for suggesting the daily-based essentials, including several physical features, lifestyle habits, and personalities of the customers, it must be protected with the above-mentioned act. As the company, as stated above, has developed a website for attracting customers towards the different kinds of products like food and grocery items and healthcare products, it must incorporate an 'AI chatbot' following the guidelines for fulfilling the demands and needs of the customers (Li et al. 2019). They should be ensured that the primary data that would be collected, processed, and stored must maintain compliance with the protection of the relevant data with the help of laws and regulations. Additionally, the thorough implementation of the 'proper security measures' must protect personal data from major unauthorised disclosure, misuse, and access too. The 'end-to-end encryption' also stops anyone, not the sender and the receiver, from seeing any part of the message, but it is widely being adopted by the designers of the 'AI chatbot' without creating a doubt regarding the combustion of the methods for ensuring to maintain the overall security to the chatbot. Through AI chatbots, customer engagement can be increased, lead generation can be improved, the cost of the customer device can be improved, and monitoring consumer data can be beneficial for gaining insights. 
[bookmark: _q7f9exqgbj8a][bookmark: _Toc132055053]D.2: The Application of the Privacy and Electronic Communication Regulations (PECR)
The full form of PECR is already being mentioned above, and it came into force in 2003, and it was also derived from the 'European law' whereas the implementation of the PECR of the 'European directive' has also been known as the directive based on 'e-privacy.' The regulations based on the PECR in the UK made it unlawful while transmit the 'automated recorded message' for making purposes directly through telephone services without making the active consent of the subscribers. The AI-powered chatbots tend to make responses to the inquiries of the users in an intelligent way by leveraging advanced technologies with the assistance of ML, NLP, and advanced analysis. Thus, the AI-powered chatbot may also break down the user-provided voice for inputting the thoroughly identified words, parts of speech, and sentences in terms of formulating smart responses and following up on the actions. The chatbot is a 'computer-based program' that uses artificial intelligence (AI) along with 'natural processing' (NLP) for understating the questions and automating the responses by stimulating human conversations (Houlden et al. 2023). The 'AI chatbot' is a 'conversational application' for helping in customer services, providing support, and making thorough engagement through replacing and augmenting the against of human support. Support must be provided with artificial intelligence for developing automation technologies that may communicate with end users through chatting. 

[image: ]
Figure 7: Ways of protecting information by GDPR and PECR
(Source: Houlden et al. 2023)
[bookmark: _3936bmaxbc8l][bookmark: _Toc132055054]D.3: The need for consent 
Honesty, respect, and communication tend to make the relationship better, and asking and gaining consent demonstrates that respect should be provided to the people or the customers using this online website, SZM, for buying different retail products. It also eliminates the overall entitlement of the feeling in one user, which is ready to be delivered to another partner of theirs. This consent also is vital in the whole research process as it is ready to ensure the informed choice to the customers regarding making active participation in the whole research study. Thus, the requirements for gaining informed consent that has been derived from the research participants are thoroughly stipulated by various policies and regulations. The consent must be maintained effectively by the users of AI-powered chatbots as they provide their details while purchasing the products, and those questions are set up by this website. Hence, the consent itself is an agreement among the participants to engage them with this website to allow them to access their preferred retail goods. Their consent should freely and be communicated with one another, where the affirmative and the verbal expression of consent can help understand and respect the boundaries of one another. 
[bookmark: _5ntt46m5utct][bookmark: _Toc132055055]D.4: Provision to the facility regarding ‘opt out’ for the marketing communications 
The difference between opt-in and opt-out is to mention a particularly positive step by demonstrating that the users want marketing the option with 'opt out' means the person should make a positive step for refusing and unsubscribing the area from marketing. Alongside this, opt-out refers to taking the relative action for withdrawing the consent in case the user does not want to receive any further communication for taking the boxes actively regarding mentioning their gender, physical condition, kind of food preferences, and so on. The different customers can be categorised from the above-stated zones by which they might be differentiated and suggested various products as per tier body requirements (Chahal et al., 2023). It also relates to various procedures by which the customers may avoid receiving the required product information as the associated options with this website may be associated with the campaigns relating to direct marketing like 'email marketing.' 
[bookmark: _drxwaw7sf54t][bookmark: _Toc132055056]D.5: Requirement for supporting the rights like 'the right to erasure.' 
The 'underlying principle' of the given right to the customers demonstrates 'no compelling reason' for the processed data where the data-based subject can request the data controller to remove the personal details of the customers from the public domain. The further distribution of the personal data of the customers should potentially be stopped from processing and accessing their overall personal data respectively. The UK GDPR act also states the rights for reasoning the persona; data of the users that is also regarded as the 'right to be forgotten.' Thus, this right can only be applied to the overall data at the time of receiving the requests from a large number of customers. Additionally, the adequate right is also imperative for the developed organisation to process the personal data for preparing that the data subject is eventually involved in this right (Saxena and Beg, 2021). Individuals may have the right to erase personal data for restructuring the processing of the personal data without making any delay as the infringement of the protection of the data principles can meet the safeguarding for archiving and processing the sensitive personal data. 
[bookmark: _foemf1qxfzy4][bookmark: _Toc132055057]D.6: Significance of secured access to the Cloud Provider 
Protecting the apps and data to the cloud is required for looking out for secure access to the cloud zone in terms of protecting the stored data within the cloud-based applications. With the help of online security, deep control and visibility must be accessed over the users, and the applications for keeping the workers flexible, productive, and secure for enhancing the protection and the visibility and control of the application of the cloud (Mehraj and Banday, 2020). Thus, the organisation, SZM, also offers the integrated suite largely in terms of delivering the solutions to the cloud-based security for securing the enterprises to the cloud-based data and applications along with the users. 
[bookmark: _shipplhpr0eb][bookmark: _Toc132055058]D.7: Significance of sensitivity regarding the frequent changes and the default access 
The label policy of the 'default sensitivity' is available for the users to start the labelling of the documents focusing on the 'sensitivity levels.' Additionally, it contains the following configuration through publishing the default labels to all the users in the content. Henceforth, the 'cloud firewall' delivers a 'layer of protection' to the assets by stopping 'malicious web traffic from making entries.
[bookmark: _3uqcn2hywjhc][bookmark: _Toc132055059]D.8: Significance of Encrypting Data
The 'advanced encryption standard' (AES) is used for encrypting the data at rest, whereas encryption in transit tends to protect the data at the time of intercepting the communication and moving the data between the site and the cloud provider between the two services. Additionally, the data is vulnerable majorly as it is ready to be transmitted for intercepting the data that are ready to be compromised by travelling across the web network that is out of the direct control of the users (Camera, 2022). The ‘encryption data’ may become unreadable for falling into the hands of the major unauthorised users. 
[bookmark: _ttrjra2willd][bookmark: _Toc132055060]Conclusion
Hence, in conclusion, it can be stated that the proposed online retail store (with a commercial website, and an AI-inspired chatbot, that is built using the "personalisation by personality" technique) is a better way of conducting business as compared to the traditional "brick-and-mortar business model" primarily because such measures are generally cost-effective, time-saving, generates more profits and helps increase the brand reputation and online visibility of the company in multiple ways. This not only allows the brand to grow (both nationally and internationally) but also allows them to easily infiltrate and tap foreign markets that have a similar type of potential customers. And according to different studies, in the long run, such measures are beneficial for both the customers and the company. Hence, from this perspective, one can state that the proposed online retail store is a better way of doing business in the modern digital world. 
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Top 9 Benefits Of Social Media

Benefit for students

Social media sites and application target
the students. The reason is they use
these platforms more than other people.

Miscellaneous Benefits

It is not only relating the companies to
the consumers. However, it also connects
the people with other people.

Benefit for small
business

The Small business holder is the most
important consumer of social media
Business holder is use it to know their
business scope in the market.

Benefit for news media

Currently, Social media is the new source
of news. For gaining the attention of the
people, they use social platforms. On
Social media, there are more than 1000
of news websites.

Benefits
Of Social
Media

digital marketing
companies

Digital marketing companies are given
facility of social media marking to small
business. Digital market companies gen-
erate valuable content.

Benefit for politicians

Politicians are using social media to as-
sociate with persons. With the social
media, they alert and telling the persons
about the facilities and importance of the
campaign.

Benefit for Government

In every Nation, there are lots of number
divisions in every government. These di-

vision examples are income tax division,

Sale tax division, transportation division

and so on.

Benefit for Teachers

Teacher and professor is the very affect-
ing user of social media sites. They use it
to search learning topic.

data analysis expert

For market research, social media is one
of the most important platforms. Every
person use it for education, advertising,
shopping and for taking judgment.
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