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Tasks in the order that I received them: 

Task one: Jonathan Pugh- Reflective writing = 511 words 

Task two: Ryan Moule- Observational writing = 508 words 
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Task one: Jonathan Pugh- Reflective writing. 

 

The artefact I have chosen to base my reflective writing on is an illustration by Tony Ross. Famous 

for illustrating Horrid Henry, but I recognise him by the little princess books he wrote and illustrated. 

Whilst researching Ross it was hard to see any comments he made to clearly say he took influence 

from certain artists. Although he does mention in an interview for The Gaurdian Paul Cézanne. 

However through looking at other illustrated books of the time and the most popular illustrators, 

you can see the trends used influenced his works. (The Guardian, Tony Ross interview, 2013 [Online]) 

“I want my potty !” was originally published in 1986. The updated version of the cover (published in 

2018) is interesting to compare to the original published illustration because you can already see the 

choices changed due to the illustration influences of the time of publication. The newer version has a 

popular fake calligraphy hand-written font to appeal to today’s parents.The style Ross has also 

progressed, so the illustration has slight changes for the reprint, becoming ‘cleaner’ with use of line 

and colour.   
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At this point because of the history and changes of the printing processes, illustration styles and 

approach to education in children’s books Ross could tackle a story such as a princess potty training. 

It stood out for its fun approach and helpful teaching aspect to parents.  

When researching other children’s books from the decade, it’s clear to see that using watercolour 

became a popular medium for illustrators to work in. The original book cover would’ve fit in with 

other illustration styles going around in the 80’s, although they all vary in style, when put together it 

doesn’t feel out of place.  

Each image sourced below all stand out on their own because of the illustration style and yet you 

can easily see them fitting in together on a shelf in a bookshop. They already highlight popular 

illustration trends for the time, favouring loose/wobbly line work and ink or watercolour as a 

medium. 

 

             (Figure 3)                                                 (figure 4)                                                   (Figure 5) 

 

Everybody has their own visual libraries that they create and there is always at least one we can 

clearly visualise. For me, this cover illustration is one of those images 

Reflecting using Kolb’s learning cycle – I know the concrete experience of handing the book over to 

my mum may have solidified my recognition of the little princess as it’s the front cover.  Reflecting 

on the context in which my experience would have been, is in a happy environment therefore giving 



me a happy emotional response to this image as well. Concluding from this is of course is the fact 

that we pick up on certain things during our childhood such as a memorable illustration or kids TV 

programme. And finally, the active experimentation for me is shown through my current work in 

building up to create an illustration for someone else to take with them in their visual library. This 

changes the way I reflect or relate to the illustration. Not just the emotional response, but also the 

aspiration of being able to create a memorable illustration. 
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Task two: Ryan Moule- Observational writing. 

To understand better how semiotics influences the way we perceive images, I’ve chosen to 

deconstruct a banner advertising the little prince Netflix film adaptation on the streaming provider 

website. Even though it is small, we can still gather a lot of information from it at a glance; due to 

the number of symbols and signifiers used. This advert communicates, to a degree, the genre of the 

film and where to watch it. 

 

 

 

 

 

 

 

                                                                          (Figure 1) 

The first symbol noticed in the banner is a star. Even though a star looks nothing like this, we 

recognize it as a signifier to the meaning of a star. A star itself can already hold a connotation for 

wishing or longing of looking into the night sky which expresses the theme of fantasy for the film. 

You get an atmosphere of wonder from stars being sprinkled over in the background. 

https://www.artsy.net/article/artsy-editorial-the-most-iconic-artists-of-the-1980s


The typography of the title is in a san serif handwritten style, which looks whimsical. It adds a star as 

the dot for the ‘I’ making it seem playful and childlike. Even the colour choices add to messages/ 

theme the banner is trying to display. The text is in a warm colour (gold) that illuminates and 

connotes a magical atmosphere. The background is purposely dull, and points of interest are 

brighter. The little prince character is dressed in a colour to suit his personality and communicate 

what kind of character he will be. The colour green connotes things such as growth, energy and 

freshness, conditioning us to believe the character will portray these characteristics. 

The composition fits for the context of the advert. Three main aspects of the composition, the 

character, the title and the Netflix logo are all about the same size and spread evenly. The text is on 

the left, so that it’s the first thing we naturally go to look at when reading and the character is placed 

on the right. The character seems to look off screen adding again to that sense of wonder. But it also 

has a direct eyeline to the Netflix logo, subtly confirming the brand on the banner. The nature of the 

composition doesn’t over crowd itself with a massive amount of information. Using only important 

components to identify in the banner. This free space also gives the viewer freedom to fill in the 

blanks. That choice will work successfully with the right type of audience able to read the signs in the 

banner of what genre the film might be. Keeping it simple works for the time a viewer may spend 

looking it over. 

Subconsciously we recognise a lot of what is really going on in this image, making the advertisement 

able to convey its meaning effortlessly.  But, is everything used in advertisements specifically put 

there with a purpose or does the person creating the advert pick these naturally from their own 

influences on the signifiers and meanings. We live in a world of online banners and adverts; just 

think of the amount of advertisement messages we take in without even knowing it in everyday life.  
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Task three: Julia Lockheart- Manifesto writing. 

Manifesto points -  

1. To have fun and enjoy what you do. 

2. To be able to capture a sense of movement in your illustrations. 
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3. Clearly communicate a visual narrative. 

4. Breaks are necessary. 

5. Only boring people have tidy houses; art supplies can be spread all over the room. 

6. Experiment with all types of media. 

7. Things change every day, so can your approach. 

8. We never stop learning. 

                                                                                  (Figure 1) 

‘1. To have fun and enjoy what you do.’ 

Keyword: Joy 

Having fun gives you confidence, not everything has to be perfect. You should be able to tell yourself 

you’ve given it a go and had fun regardless of whatever you’ve put you mind to. If there is joy in 

yourself, it will reflect in whatever you do. When you enjoy creating a piece of artwork it shows. One 



of my favourite artists Jim Henson had a positive outlook and it showed in his work. You can feel it 

when you watch the episodes or films he created. A quote from Jim Henson is that "Life is meant to 

be fun, and joyous, and fulfilling." What better way to do this than make art? There’s no point in 

trying to make yourself do something that you don’t like. Art has many therapeutic aspects to it and 

allows us to grow as people. To enjoy your own artwork is to create something not only for yourself 

but for others to share as well. Our relationship to the work should be cast in a positive fun, joy filled 

feeling to reach its full potential. 

 

                                                                                  (figure 2) 

‘2. To be able to capture a sense of movement in your illustrations.’ 

Keyword: Movement  

Good illustration knows how to move. Knowing how to exaggerate real life in ways that are different 

yet strangely familiar create this movement. This exaggeration enhances the character or 

illustrations movement and liveliness. The easiest way of trying to make this naturally is working 



loose, letting your lines do the talking. Rushing a piece or sketching people in town while they’re 

moving are some of the best exercises to understand this movement. For illustration and illustrating 

children’s books, it’s inevitable that at some point you will have to draw children as a subject matter. 

Kids hardly ever sit still! This motion and movement should be present to build a relatable image. 

Capturing the movement of not only the character, but also the line work or each brush stroke. An 

Illustration with movement is more exciting/ appealing to look at. We all want an illustration to be 

able to look as if it could literally jump straight of the page.  
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‘8. We never stop learning.’ 

Keyword: Learning 

No one knows everything. Life is a learning process from begging to end.  Every day you learn 

something new no matter how small. Every medium you work in you will learn about the medium as 

you go along. The whole creative process is one where you will continually be learning. Accepting 

this enables you to be in the right mind set to learn all you can about a specific techniques or 



process. All artists at some point in time will accept the fact that their work will never be done and 

that myth like ‘best piece’ is unattainable in a lifetime. There will always be room for improvement 

no matter how good you think your drawing is. Embracing this pushes us forward as motivation so 

that next time will always be better. You need to learn that you never stop learning. This gives room 

for a continuous cycle of self-improvement in your work. You need to learn what works for you, 

learn what you like, learn from your mistakes.  
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